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Unit 1. MASS-MEDIA INFLUENCE
)



WARMING UP

1. Answer the questions and fulfil the tasks:

[image: http://pages.emerson.edu/Courses/spring00/ma101b/brain.jpg]There is an opinion, that in today's World, Media is an effective tool used by an organisation or Government to create and deepen the desired impression in the people's minds and to manipulate the situation in their favour to get their desired tasks. Do you share the opinion or not? Why?





 (
The Times 
has made many ministers.
Walter Bagehot.  
The English  Constitution. 
(1867)
)


2. Give motivated answers to the following questions. Illustrate your opinions by any examples you can remember. The phrases given in the table bellow may help you.
to control the flow of news; to construct barriers for the agencies in getting some official documents; to denigrate; to appeal to wider audiences; to sway public opinion; to convey a dominant framing; a futile effort; panics to be precipitated; their influence on society cannot be denied; to show smb. (smth.) in a flattering light; an impartial attitude towards; to overstep the bounds; acts of terrorism to be stimulated by media, publicity; a limited impact of media on formation of opinions; to be easily susceptible to; to use subversion; increasingly evident; quite controversial; politicians’ careers: to be ruined, to be helped, to be neglected; presidents to be impeached; riots, demonstrations, skyjacking.

1. What ways of engaging the audiences do you know?
2. How can people be led to things that are ‘significant’ to their lives?
3. Can the media do much to change people’s behaviour in everyday life? In elections? In emergency situations?
4. Are media really powerful in:  
a) furnishing information and setting agenda for public;
b) actions of members of a public;
influencing the thoughts, opinions, and attitudes of people.
5. Do people have more trust in their press than in their government? Give your reasons.
6. Can the government manipulate the press? How?
7. To what extent do media influence (or don’t influence) government’s decisions? The foreign policy?
8. It is argued that governments manipulate information. Could you say the same thing about the press? How can they do it?

3. Read the following entry[footnoteRef:0] from Wikipedia, the free encyclopedia, and dwell on the complexity of interaction between the media and society. [0:  entry - статья ( в словаре, энциклопедии, справочнике и т. п. )] 

Despite being a relatively recent development, the mass media plays a crucial role in forming and reflecting public opinion. It communicates the world to individuals, and it reproduces modern society's self-image. But how much exogeneous influence does the media wield? Early critiques suggested that the media destroys the individual's capacity to act autonomously (sometimes being ascribed an influence reminiscent of the telescreens of the dystopian novel 1984). Later empirical studies, however, suggest a more complex interaction between the media and society, with individuals actively interpreting and evaluating the media and the information it provides.

4. Read the following passage and comment on it. Try to give your own examples on the scare tactics used by the media.
By proclaiming fears that seem logical or practical, scare tactics are used to bring the population to a certain conclusion and course of action. In doing this the perpetrator hopes to spark a desired action. When utilising scare tactics the media seems to follow a specific recipe. They introduce a threat along with a specific recommendation about how the audience should react. They express how effective the behaviour of the audience will be in regard to the threat, and make sure the audience believes their actions will make a difference.

5. Read the following passage. Try to explain the underlined statement. Answer the question in bold type. 

Agenda Setting and Political Socialization
Perhaps the greatest power of the media lies in its ability to set the political agenda. The media wields an extreme amount of power when it comes to deciding what issues need to be covered. Television, in particular asserts a great deal of influence over people's political priorities by promoting certain issues while others remain ignored. Furthermore, "the more removed the viewer is from the world of public affairs, the stronger the agenda-setting power of the television news." 
The media has also come to play a broader role in the political socialization of the population. From the moment that they begin watching television, children are subjected to political values. Through television's entertainment function, even those who do not regularly follow the television news acquire some of the values that are being broadcast their way. For instance, by the time of high school graduation, the average American has watched over 19,000 hours of television.
[image: http://www.workingpsychology.com/old_images/media_exposure.gif]On the other hand you have the media publicly criticizing the government, eroding public confidence, and agitating citizens with their sensationalism. All of this leads to the question, "Is the media biased, and if so, how?"








 (
There is no such thing as public opinion. There is only published opinion.
Winston Churchill
A wise man makes his own decisions, and ignorant man follows public opinion.
A Chinese proverb
Public opinion… an attempt to organize the ignorance of the community, and to elevate it to the dignity of physical force.
Oscar Wilde
Public opinion, though often formed upon a wrong basis, yet generally has a strong underlying sense of justice.
Abraham Lincoln
)6. Comment on the quotations.
















READING

Read the following extracts from scientific research papers and reports paying attention to the peculiarities of the language. Be ready to discuss them.

1. How The Media Sways Public Opinion
by Roland Kriewaldt 
When we turn on the news in the evening, many of us assume that these programs are impartial; neutral platforms both socially and politically. We watch the anchorman, or woman, sitting like a well-dressed, emotionless media puppet, assured in the fact that they'll never betray their humanity by showing their emotions or expressing an opinion of their own.
But the media is owned by wealthy business people, and they do often have both strong political opinions and self-preservation agendas of their own. Are we protected from their influence? 
If you owned a television station, would you not assume that you could utilize it in whatever manner you saw fit simply because you are entitled? And would you not broadcast your views and try to influence other people's thinking if it benefitted you either economically, morally or philosophically? If you said "yes", then you must assume that some of today's media barons also agree. 
But how do these partisan business owners use the mediums of television and newsprint to sway public opinion without overstepping the fictitious bounds of neutrality? Simple: they use subversion. 
This article was inspired by a commercial I saw for a Canadian news program. They were using a collage of short news reels to advertise the scope of topics they typically cover in their programming. What got my hackles up was when they addressed the decriminalization of marijuana issue by showing a most decrepit human being rolling up a joint. 
The man looked both threatening, dangerous and desperate as he rolled his joint for whatever cameras were rolling at the time. A social outcast who brings nothing to the economic table. Consider that when selling high end products, advertisers purposefully associate them with successful, attractive, sexy and vibrant, happy people to create a strong, competitive desire in consumers. You will never see a Rolex commercial featuring homeless winos and crack addicts. That would create repulsion. 
So why did this television station choose the image of an intimidating social outcast in association with the marijuana legalization issue? Because it would influence your opinion about marijuana smokers, especially if you have never smoked it yourself. You would be repulsed. And marijuana would be associated with that repulsion. It's an old game, which Pavlov helped define for us earlier in the twentieth century. 
This kind of psychological manipulation by subversion happens more often than you can imagine. When a newspaper favors a particular political candidate, they will make sure that any images printed of that candidate are impressive, and show him or her in the most flattering light. The politician whom they oppose will get the exact opposite treatment. His images will be terrible, showing him as ugly, scheming, sinister, angry, unfriendly and all the other qualities of humanity that make a person unpopular and even repulsive. 
When you have a vast array of imagery to choose from, what informs your final choice? Your opinion, and your agenda.


2. Media Framing
By Kerri D., Stoughton, MA 

The premiere framing institution of our time, the American media dramatically shapes the way we view current issues. As early as 1920, a scientist named Lippman proposed that the media would control public opinion by focusing attention on selected issues while ignoring others. Known as the "agenda-setting" hypothesis, the idea that people were easily susceptible to media influence was soon derided as an overly simplistic misperception of the viewing audience.
Through most of this century, media pundits claimed that the public wasn't susceptible to simple "hypodermic" injections from the media (and you can still hear this defense put forward by today's media moguls). But the agenda-setting hypothesis has been revisited recently by scientists like Krosnick & Miller (1996), who have traced surges and declines in presidential popularity to media contextualizing.
In 1991, the gulf war dominated media coverage, pushing Bush's approval ratings to 90% after the war -- the highest rating in American history. A short 12 months later, Bush was defeated at the polls. How could one of the most popular presidents in American history lose a subsequent election? There was no publicised scandal, no political gaffe, no international blunder that could explain Bush's misfortunes.
Media personalities often explain national changes in mood by denigrating the fickle, mindless American public. Remember when Dan Rather attributed the 1994 Republican wins to a public that threw a "tantrum"? But a fickle, mindless public isn't the answer either. The answer to national mood swings appears to be psychological rather than logical. Seemingly inconsequential changes in issue presentation have been shown to cause dramatic shifts in public preference.
Researchers Krosnick & Brannon (1993) used national survey data to answer this very question. During 1992, the media refocused its attentions from the war to the national economy. Based on sophisticated statistical analyses, Krosnick & Brannon demonstrated that this media refocus largely accounted for Bush's declining popularity in 1992.
Because of this and similar research, many media experts are once again viewing the public as passive recipients of "hypodermic" media injections. Yeah, that's right: people are told what to think by the media. And the vast majority of people obediently think as they're told. It's just human nature--who has the time or the energy to sort out all the issues one's self? The media does this for us. It offers us safe, often comforting opinions that appear to be the consensus of the nation. (The internet is a chink in the armor.)
Communications scientist Robert Entman (1993) states that "Journalists may follow the rules for objective reporting and yet convey a dominant framing of the news that prevents most audience members from making a balanced assessment of a situation."
This requires that we ask a fundamental question: if media elites can effectively shape public opinion by emphasizing certain issues and ignoring others, what is the nature of a modern, media-dominated democracy?
Does public opinion reside in the minds of citizens, or is public opinion manufactured elsewhere and then merely deposited in the minds of citizens?
Entman thinks that attempting to determine the public's 'true' opinion is often a futile effort, since opinions can be as easily manufactured as they can be measured.

3. Media Influence

Uses & Gratifications Model

A systematic and widely used model in social sciences study of media influence over the effects on an audience concerning behaviour, attitudes and beliefs, is the theory of uses and gratifications. 
This theory can be linked to the notion of social belonging and how an audience can be deceived into believing that this concept can be achieved. The tenet underlying this approach to studying audiences was that individuals actively consume and use the media in order to meet certain needs. In reality, with the power belonging in the focus of the media, it can be defined as a tool of subliminal persuasion. (O’Sullivan, Dutton, Raymer: 1998) 
Blumler and Katz (1974) concluded that audience’s fulfilment of needs came within the broad generalisation of four desires: 
· Diversion – a form of escape or emotional release from everyday pressures. 
· Personal Relationships – companionships via television personalities and characters and sociability through discussion about television with other people. 
· Personal Identity – the ability to compare one’s life with characters and situations within programmes, and hence explore personal problems and perspectives. 
· Surveillance – a supply of information about what is going on in the world. 
It is believed that this need to gratify its audience with the pursuit of an idealistic social fulfilment provides the media the opportunity to convey subliminal messages that may influence our opinions, interpretations and understanding of societal factors. 
The thought that the media is an overwhelming force that influences their audiences through the means of appealing to their desires and needs, must be examined in contrast with the notion that “every one is free”. Meaning that the mass media’s audience can resist being controlled, simply through choice. An individual always has the option of simply not watching that programme or not reading that particular newspaper. An individual makes the choice, and the selection that is made will merely underpin the views and inclinations that they already have. 

Television Violence

It is believed that the most prominent sign of the mass media's influence is the link to violent programmes and violence within society. Some, technological determinists extend to the belief that the television has altered the world, and it is an "evil thing that rots the minds of youth". 
Television characters are repeatedly recognized as heroes, due to the gaining of respect and numerous other rewards through their actions, they are especially likely to be imitated. For instance at the height of it’s British dominance of children’s television, The Power Rangers were the cause of a large number of accidents, injuries and quarrels that its young audience endured due to the imitation of the characters movements and actions. 
It may also act as a cue to aggressive behaviour, through desensitisation, uninhibitedness and stimulation. Scenes of violence in a horror film allegedly influenced the two accused ten year olds involved in the infamous James Bulger murder, in which a young boy was abducted and killed. It is said that they undertook the resulting actions after becoming intrigued and excited by the violent scenes within the horror movie Childs Play. At the accused trial the defence made an attempt to present an argument that their actions could be explained through their fascination to television and films which distorted their understandings of society, reality and moral values. 
Also, it has been noted that naturally aggressive people may simply choose and prefer to watch more violent programmes than of any other nature. Friedrich and Stein found that aggressive-prone children are likely to become even more aggressive after watching violent television. 
A report made by the United States Surgeon General concluded that television violence is influential, as many as 25% of child viewers may be affected. But what it doesn’t take into account is that other research undertaken had shown, that from over 300 studies using numerous amounts of children, there was no direct effect of the violence portrayed through the mass media on the youth of contemporary society, though there is considerable disagreement between different studies. For instance it could be concluded that violence can never be considered the sole cause of delinquent behaviour, it may possibly just act to reinforce or affect those that are already prone to such tendencies. 
These examples have been noted as possible indications of the effects of the mass media through the means of expression of television violence, but the media is accused of also acting in more subliminal ways when looked at through the vehicle of the print based and television news. 

News

The mass media present a stereotyped picture of life, which can often lead to undesirable prejudices within not just national, but international, society. The mass media and in particular the television and print based news are often accused as being a significant source, in wide ranging and varied ways, of enhancing common stereotypes. It is argued now that in the case of women, ethnic groups, the disabled, certain professions, the old, the physically unattractive and even nationalities are all presented according to accepted stereotypes. 
As “the war on terrorism” in Afghanistan rages on the news that has come from that region has had exactly the same type of subliminal messaging that was continually occurring in the Gulf War press. The aim of that journalism was to distinguish the language concerning both sides that were at war. During the Gulf War the descriptions given to the opposite sides were of a distinct nature as to enhance the British reputation and to condemn the Saddam regime. British troops “took out”, “suppressed” and “eliminated” their opposition because of an “old fashioned sense of duty” because they are “professionals”, “brave” and “lion-hearted”, whereas Saddam’s army simply “killed” and “destroyed” because they “feared Saddam” and were “cowardly” and “Bastards of Baghdad” (O’Sullivan, Dutton, Rayner: 1998:80). 
These binary oppositions are used as a form of media propaganda, the conscious manipulation of information in order to gain political advantage. By using the media as a tool of manipulation the Conservative government of the Gulf War era and the Labour government of the present day have effectively stereotyped the opposition in order to provide national unity and enhance their own political agendas. Studies have also been carried out to study the effects of television on political behaviour, with Blumler (1970) as just one, concluding that television had little or no discernible influence over the viewer. 
Construction of the news is another way in which the mass media can have an influence over the masses. Through the placement of certain aspects of, for example, a news feature or the selective process made by editors it preserves the notion of media influence continually. Television and print based news, due primarily to their fixation with crime and violence arguably has a pessimistic impact upon our societal behaviour. The news can be described as being an oxymoron; giving us the skin of the truth stuffed with a lie. I personally do not concur with this as I consider that generally news does not lie, except it does not inform the audience of the entire truth by omitting the less interesting and dramatic parts. A news program is primarily focused on the facts, but for the purposes of television and the print based media they tend to emphasise on the dramatic, generally violent stories and images to capture and sustain its audience, under the facade of keeping it informed. The medias influence through the news is that it affects the public both consciously and subconsciously, and in some cases sends us about our lives unnecessarily fearing the remote dangers that we see excessively portrayed in the news. 


Stereotyping

Children's programmes especially have a tendency to amplify stereotypes, presenting "goodies" and "baddies” within episodes. The confirmation of their stereotypes may makes children feel more comfortable with themselves if they can place someone within a group. Also some children often only have their contact with some minority groups through the television. Greenfield (1984) found that Sesame Street's use of ethnic and disabled minorities has had positive affects on children, particularly those from the minority groups who feel greater cultural pride and self-confidence. Certain events are over-reported, such as violent or sex crimes, and this acts to alter public opinion. Cohen (1965) suggests that the media creates moral panics by widely reporting an initially minor event, which leads to further comprehensive reports, detection of causes or troublemakers.

Radio

Cantril (1940) is often referred back upon as a classic example of how the mass media can influence through the gaining of trust. It refers to an incident in the late thirties that caused a widespread public panic in America after a radio station broadcast of H.G.Wells’ fictional narrative War of the Worlds. The production involved a series of news bulletins in which the reporter gave a “live” account of a Martian invasion. A lot of listeners had tuned in a few moments after the show had begun and so, apparently unaware that the programme was of a fictitious nature, believed what they were hearing was the truth and so began becoming hysterical, with some taking to the streets and others even packing up their belongings as quickly as they could and driving off in order to avoid the attacks. 
Cantril’s study was the documentation of media-social relations at the time and so the “invasion” pointed towards the influence that the radio had over the masses, as they truly believed the broadcast. The primary factor in the “invasion” was the trust that the public had in radio journalism being unwittingly extended to a practical simulation. What was evident from this episode was the steady, gradual and routine influence that the mass media as a whole had exerted, led to the radio broadcasts listeners faith that they were being attacked (John Corner: 2000: 385). 
This case has been cited as being an excellent example of the “Hypodermic Needle Model”, a hypothesis which asserts that the media are dominant agents of influence, capable of “injecting” ideas and behaviours directly into fairly inert audiences of isolated individuals. It could also be marked down as not only showing the behavioural changes that can arise from a single piece of media output but also the underlying example of media influence that experts have looked for through experiments or fieldwork. 

Conclusion

In closing, there are perceived to be constantly changing views on the influence that is exerted by the mass media. At first there was the attitude that the media was forcing itself upon us in such a way as to exert its influence and shape our beliefs, actions and values. Now though as time has moved on, theorists are thinking about this area of research in other ways and through diverse approaches. There was a shift in the perspective of researchers within audience reception in the seventies and is evident none more so than in the statement made by James Halloran (1970): 
“We must get away from the habit of thinking in terms of what the media do to people and substitute for it the idea of what people do with the media.” 
The technological determinist view, which states an overemphasis on the part of the mass media as the major, if not solitary cause of societal and cultural changes, which have effected actions and beliefs, is not the view that I personally would concur with. In my opinion the mass media is an incredible tool of persuasion and could influence somebody undoubtedly. Mass media audiences are arguably on the whole not passive, and so the amount of influence that is exerted upon the recipient depends entirely on the individual. As most pieces of media output are “polysemic” in nature, meaning that it is capable of having different meanings and readings from person to person (O’Sullivan, Dutton, Rayner: 1998:327), the way in which, or by how much, an individual is influenced is entirely through choice. 
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7. Give motivated answers to thefollowing questions. Illustrate your opinions by the examples given in the text above.

 (
"We've found a weapon of mass destruction!"
)[image: ]1. Could people be sure of social and political neutrality of the media when getting information through its (media) sources?
2. How do media owners use subversion to sway public opinion? 
3. How do you understand the idea of “agenda-setting” hypothesis?
4. What are the components of “audience’s fulfilment of needs” according to Blumer & Katz theory?
5. Is there any connection between a delinquent behaviour within society and violence portrayed through the mass media?
6. Can you remember any examples of media propaganda on the news in order to gain political advantage?
7. What tricks are used by the print based media and television to capture and sustain their audience?
8. Where can you find out a tendency to present stereotyped pictures of “goodies” and “baddies” episodes? How does it work?
9. Explain the substance of the “Hypodermic Needle Model”? Illustrate your answer.

Useful Information
Internet Links

"20 Questions a Journalist Should Ask About Poll Results"... great article to look at when doing your conclusions.
http://www.ncpp.org/qajsa.htm

ACTIVITY

1. Study and analyse the results of the opinion poll given below. What is your conclusion? Give your reasons.

Question: "Did the media influence your decision to vote or your choice of party and candidate? (Up to three responses allowed per card; Responses of those stating they went to the polls) 

	Voted for…

	
	United Russia (Medved in 1999 )
	KPRF
	LDPR
(The Zhirinovsky Bloc in 1999)
	SPS and Yabloko (responses of both parties’ voters taken together)
	Rodina

	
	1999
	2003
	1999
	2003
	1999
	2003
	1999
	2003
	2003

	A
	35
	18
	26
	18
	31
	16
	34
	21
	22

	B
	31
	20
	26
	16
	29
	19
	38
	21
	26

	C
	30
	13
	12
	13
	15
	15
	21
	12
	20

	D
	8
	5
	12
	10
	12
	6
	10
	7
	5

	E
	17
	37
	34
	41
	23
	42
	21
	32
	29

	F
	2
	12
	6
	12
	4
	7
	2
	5
	8



A = the media drew my attention to the election
B = the media clarified issues for me
C = the media determined my decision to vote/voting choice
D = the media made the issues more complicated for me
E = the media had no effect on my decision to vote or my choice
F = I was not interested in media reports
	Do you know that…
During the Cold War, the Soviet Union and America, both sides utilized fear to scare the respective populations into acceptance. The United States began an intense campaign against communism know as the Red Scare. As this title would imply, fear was the foundation of this campaign, and the media was highly involved. By assuring the people of the intense dangers of communism, and its threat to their way of life, the United States government was able to instill not only a fear of war but of communism also. This fear was presented with an action the American people should take. By standing strong in their democratic beliefs, dismissing any communist thought as evil, and trusting the US government, the Cold War would be won. Articles were printed in the Newspaper about the horrors of communism and movies were produced with the same objective. New broadcasts projected the same ideas. Though out the Cold War (which lasted decades) Presidential Candidates used fear to gain votes, saying nuclear war and the spread of communism may occur under the other candidate. Lyndon Johnson’s campaign included a commercial portraying a little girl being blown up by a nuclear bomb. He won the election. The Vietnam War began during the Red Scare, and although largely unsuccessful, the US government used fear of communism to arouse public support.




'FOR and AGAINST' ESSAYS

In the first paragraph of a “for and against” essay you should state the topic. There are various techniques for introducing the topic. You can: 
a) address the reader directly,  
b) refer to an unusual scene or situation, or
c) start with the rhetorical question. 
In order to state your opinion you can use the following expressions: 
I think, I believe, It is my belief, In my opinion, It seems to me, etc.    
In the last paragraph of a “for and against” argumentative essay you can give either a balanced consideration of the topic or your opinion.
Express your agreement or disagreement with the following statements making up “for and against” essay.

1. Media elites can effectively sways public opinion. 
2. Violence can become generalized through mass media.
3. It is natural that journalists are dependent to a very large extent on government for their news.
4. All anyone cares about is coups and earthquakes.
5. Politics can create an endemic violence.
6. Public is just passive recipients of media ‘injections’.

Government produced "news"
	The British Satellite News web site claims to be "a free television news and features service", but is provided by World Television, a company that "provides rich communications solutions to corporations, non-profit organisations and governmental institutions." BSN is entirely funded by the UK Foreign Office, which spent 340 m on propaganda activities in the UK alone in 2001.
The Foreign Office is also the primary funder of the BBC World Service, but as part of the BBC it has complete editorial and managerial independence.
	In the United States, according to a report by The New York Times David Barstow, the George W. Bush Administration has been increasingly criticized for the aggressive use of a tool typical of public relations: previously prepared, ready-to-serve news that big corporations regularly distribute to TV stations in order to sell products or services. What is referred to by the report as propaganda is usually distributed through the use of a Video news release.

	A New York Times editorial (March 16, 2005) entitled "And now, the counterfeit news" affirms that at least 20 U.S. federal agencies, like the Department of Defense and the U.S. Census Bureau, produced and distributed hundreds of TV news reports since 2001 that were aired as if they were produced by the media. The same report says that this practice was also utilized by the Clinton Administration. Another report details the use of this practice by the United States Department of Agriculture.




 (
"Are you too influenced by TV?"
) (
"Depends… Can I ask the audience or go fifty - fifty?"
)















	It's interesting…
By using humour, the media delivers political information coupled with a desired conclusion. Through humour, the media explains elements of politics or mocks politicians. Humour is less aggressive than straight fact; therefore it is used to inform the public of an opinion without creating irritation or anger. 




 (
"Step on it - they're gaining on us!"
) (
Hot on the heels of Bush
)













	Do you know that …
Modern Day Satire
Late night comedy and the "Daily Show" have at least a minimal effect on people's political opinions. Those knowing very little about politics are likely to believe the jokes told on these shows. For example a person that knew very little about politics was asked what they thought of President Bush. They replied with a stab at his intelligence. It was discovered that this man frequently watched the "Tonight Show" with Jay Leno, where George Bush’s intelligence is a common jab.
   Humor conducive with learning
In a [Harvard.edu Harvard study] in 1982 researchers found that students that were taught information with an Humor conducive with learning 15% better than those taught strait forward facts. Because your mind is using cognitive activity and resources to understand a joke, your subconscious is more likely to retain the information. When told an opinion contradictory to your own in a humorous way, one is less likely to become agitated then they would otherwise be. They are also more likely to consider the opinion then if just told directly. 




 (
Unit 2.  COVERING TERRORISM
)


WARMING UP

1. Answer the questions and fulfil the tasks:
[image: http://www.peoplefirstindia.org/images/Terrorism%20HAS%20NO%20RELIGION.jpg]1) Terrorism may be defined as the systematic use of murder, injury, and destruction, or the threat of such acts, aimed at achieving political ends. Do you agree with such a definition? Why/Why not?


2) With the additional threat posed by weapons of mass destruction, it does seem that humanity has crossed into a perilous 
new era, in which a new breed of terrorist, armed with fearsome new weapons, has acquired the means to challenge even the most powerful nations on Earth. How did the world come to this point? What in the world has changed?

2. Comment on the quotation:
 (
We must find ways to starve the terrorist and the hijacker of the oxygen of publicity on which they depend. 
Margaret Thatcher
)









3. Look at the headlines and cover the stories:

 (
NEWSPAPER MAGNATE SON
MYSTERIOUSLY DISAPPEARED
) (
COUPLE SURVIVE THREE
WEEKS IN CAPTIVITY IN
                COLOMBIA
)



 (
DUTCH TV CREW WITNESSES
MASSACRE IN MACAU
)

 (
PLANE HI-JACKED
)


 (
NEAR  EXPLOSION  AT
NUCLEAR  POWER  STATION
)

 (
ASSASSINATION ATTEMPT
)






 (
Do you know that… 
As frightening as modern terrorism is, the bitter fear it generates would have been familiar to those alive at the turn of the 20th century. A few decades before, Russian revolutionaries had killed Tsar Alexander II with a bomb in St. Petersburg. In 1894 an Italian anarchist stabbed French president Sadi Carnot. In 1897 the Spanish prime minister was assassinated just as Cuba's drive for independence was boiling over; within a year, Spain was at war with the United States. And in 1901 William McKinley, President of the U.S., was assassinated by a 28-year-old anarchist, Leon Czolgosz. Thirteen years later, of course, a Serbian terrorist shot and killed Archduke Ferdinand, heir to the throne of Austria—and triggered World War I.
)READING 1
One of your friends, a future political scientist, is going to write a book on terrorism. He/she has drawn up a draft of the book and has asked you to read it attentively and express your opinion on the message and the structure of the book.  

                                                                     Draft

Chapter 1. Psychological nature of terrorism.

1.1. Terrorism in the past and in the present.
1.2. Role of the mass media.
1.3. Fear as a main weapon of terrorists.
Chapter 2.  Terrorists. Who are they?

2.1. Psychological motivation of terrorists.
2.2. Peculiarities of terrorists’ psychology.
2.3. Suicidal terrorism. 
Notes for Chapter 1

· Terrorism has a psychological nature from two perspectives:

√ 1) Citizens are influenced psychologically, the number of victims plays not the dominant role. 

√ 2) Terrorists have the psychology of their own, which is determined by: 
- Religion,
- Social prejudices.


· Chain of communication between terrorists and citizens:
 (
terrorists   →   mass media   →   public
mechanism of fear
)






· The psychology of terrorists:

√ - There exists a peculiar terrorist type (Raymond Lloyd Richmond).
√ - Terrorists are not necessarily crazy suicidal people with pathologies, anybody can be a terrorist under the peculiar circumstances (Clark R. McCauley). 

· Terrorism in the past:
- Aiming at political leaders or representatives of power.
Examples:  
- In 1991 during an election campaign Rajiv Gandhi was killed by a suicide bomber;
- In 1996 Japanese Embassy in Lima was captured by the terrorists of Tupak Amaru.

· Terrorism in the present:
- Aiming at civilians.
Examlpe: 
New York, World Trade Center, Sept. 11, 2001.

√  Power depends on public opinion.
√  It is mass media that shapes public opinion. 
√  Mass media is willing to cover sensations. 

NB!  Psychological attack is violence not against the representatives of power, but directed against peaceful, unprotected citizens. It is always accompanied by the demonstration through the mass media of the results of terror.

√  Terrorism is an act of communication;
√  Terrorism can’t exist without mass media;
√  For terrorists the message matters, not the victim.
For example:  - IRA, ETA;
                        - Timothy Mc Veigh;
                        - Bin Laden;
                        - Moscow theater hostage crisis. 

· Fear
- Fear as a main weapon of terrorists. 
- Phenomenon of deferred fear.

NB! Psychologically, “terror” is the fear, which appears not at the moment of danger, but follows people after the act of terror for a long time, inducing them to the actions, advantageous for terrorists.

Notes for Chapter 2

· Terrorists. Who are they?

√ Differences:
                          -  Social backgrounds;
                          -  Spheres of life.

√  Common feature:
                           - Desire for self-identification.

√ Terrorists’ motivation. 

√√  The main reason is the strong necessity to be included into some social group.
√  In most of the cases terrorists are people from one-parent families.
√  People, who have lost a job or never could get one.
√√  Those with little education join a terrorist group: 
•  out of boredom; 
•  out of a desire to have an adventure in pursuit of a cause they regard as just;
•  out of a desire to use their special skills ( bomb-making skills). 
√ The more educated youths may be motivated by genuine political or religious convictions.

· The Personal Pathway Model, by which terrorists enter their new profession. 
The main four factors are:
1. Early socialization processes.
2. Narcissistic injuries.
3. Confrontation with police.
4. Personal connections to terrorist group members. 

·  Differences that separate the psychopath from the terrorist:

- Psychopath's inability to profit from experience.
- The purposefulness of a psychopath's actions is personal, while terrorists have the mutual goal of the 	terrorist organization. 
- Psychopaths are too unreliable and incapable of being controlled to be of use to terrorist groups. 

·  Terrorist's interpersonal world is limited to only three categories of people: 

1) The terrorist's idealized heroes;
2) The terrorist's enemies; 
3) People one encounters in everyday life, whom the terrorist regards as shadow figures of no consequence.

· The major examples of suicide terrorism before 1985 are:

- The bombing of the U.S. Embassy in Beirut on April 18, 1983, which killed 63 people.
- The bombings of the U.S. Marine barracks, 241 U.S. Marines killed in Lebanon, October 23, 1983.
- The bombing of the French military headquarters in Lebanon on October 23, 1983, 58 French paratroopers killed.

· Among the recent instances of suicide terrorism:

- World Trade Center Bombing, September 11th, 2001.
- Moscow theater hostage crisis, “Nord Ost”, October 2002.

NB! “A better understanding of the circumstances that cause a person to become a terrorist may help us prevent it in the future”.

· The study of the psychology of terror is directed towards:

• Prevention.
• Detection. 
• Capture. 






 (
Do you know that… 
While waving to a crowd from an open car in St. Peter's Square in May 1981, Pope John Paul II was struck by two bullets and wounded in the abdomen, arm, and hand. The would-be assassin was Mehmet Ali Agca of Turkey, who had recently escaped from jail. Despite three investigations and two trials, mystery has surrounded the assassination attempt. It was initially believed to be linked to Bulgarian and Soviet secret services as part of a communist plot to kill the pope, who had helped reduce the communist stronghold in his Polish homeland. However, at the second trial prosecutors failed to prove charges that Bulgarian secret services had hired Agca on behalf of the Soviet Union. The pope later publicly forgave and even visited Agca in prison. In June 2000, with the agreement of the pope, Agca was pardoned after serving 19 years. On his return to Turkey, Agca was rearrested and is now serving the rest of his sentence for the killing of a Turkish journalist in 1979.
)














READING 2

What should journalists do not to provoke fear and not to spread panic among people? Study the information given below and be ready to discuss it.

NEWSROOM RESOURCES

Journalism's Challenge: Communicating About Risks and Threats to Public Health and Safety

A May 2003 Harvard School of Public Health seminar brought together a group of media organizations, public health agencies and others to address potential communications crises that might arise in situations affecting the public's health and safety. Paul Irvin, 2001-2003 project director, RTNDF's News Content and Issues Project, provides the following report: 

Journalists covering critical incidents or stories with the potential to frighten or panic the public will improve their reporting if they understand how and why people perceive risk. How the media present these situations will affect, and have an impact on, public perceptions. Specifically: 

Risk Perception: 

· People respond to risk on an emotional basis, weighing feelings versus facts. Humans are "wired" biologically to fear first and think second. 
· Because journalists choose images the public will see and decide how often to air those images, electronic media play a critical role in how people perceive risk.
· Perception factors are like seesaws - they can make fear go up or down. As the public's trust of information increases, their fears subside. 
· 
Several factors influence our perceptions: 

· Control - Do we feel as if we have some control over a situation, or is the opposite (lack of control) a dominant feeling?
· Choice - Is the situation imposed or did we voluntarily select it?
· Dread - Do we fear something over a prolonged period of time or is the situation catastrophic, coming in one major, sudden episode?
· Uncertainty - Is this a case where we don't know what to expect?
· Personal Involvement - Are we or people close to us directly involved?
· Familiarity - How well do we recognize the threat?
· Helplessness - If we are, for example, very young or elderly, do we fear being victimized or helpless in the face of an emergency? 

Tips for Journalists 

· Build relationships and vet experts in advance of a crisis - News organizations will do well if they develop sources and establish contacts with law enforcement officials, health experts and civic and business leaders before news breaks.
· Carefully select images that accurately reflect the story - In crisis or high-risk stories, viewers may pay only partial attention to details and often make up their minds based on emotions conveyed in sound and pictures. Images that inflate or exaggerate stories, or fail to put stories in proper context, most likely will damage media credibility.
· Stick to facts and report stories in their proper context - In order to minimize fears, journalists should steer clear of speculating as to what may happen next or what officials are planning.
· Choose words and their placement in the story carefully - Reporters often are urged to put the most newsworthy information at the top of the story. But words and their placement in stories have the potential to inflate the importance of a situation or convey emotions that ultimately may contribute to misunderstanding and fear. News managers also should consider how a story is promoted; does the promotion accurately reflect its newsworthiness? 
The public depends on news stories that are fair and accurate, and placed in proper context. In everyday situations and in times of crisis, news organizations that offer even-handed and credible information are where the public will place its trust.

 (
Do you know that…
Terror Alert
Through the media, the Bush administration used a series of color coded alerts to inform the public of the likelihood of terrorist attack. This scare tactic was used to instill a general fear of the unknown. Logic would seem to suggest a system of orange or blue alert status is inconclusive at best, but loss of objectivity is a symptom of fear. This was done in an attempt to scare the general population into agreeing with the administration.
)













SPEAKING
1. Suppose you’ve got a chance to interview the leader of one of the most famous terrorists groups. Here are fifteen answers given in an interview. Think of questions that fit these answers.
1. ………………………………………………………..?
Yes, about two and a half years ago.
1. ………………………………………………………..?
Yes, that’s correct.
1. ………………………………………………………..?
No, not exactly. Only eleven years younger.
1. ………………………………………………………..?
      Not at all.
1. ………………………………………………………..?
I’d rather not answer that question, if you don’t mind.
1. ………………………………………………………..?
Five times. But I know it will be different this time.
1. ………………………………………………………..?
Somewhere exotic. Thailand or Bali or maybe the Caribbean.
1. ………………………………………………………..?
Perhaps. I really haven’t made my mind up yet.
1. ………………………………………………………..?
I think that’s my business, don’t you?


1. ………………………………………………………..?
I haven’t the foggiest idea what you’re talking about.
1. ………………………………………………………..?
That’s a damn lie!
1. ………………………………………………………..?
Well, I was very young then.
1. ………………………………………………………..?
Not a bit. I’d do the same thing again if I had to.
1. ………………………………………………………..?
No, of course not!
1. ………………………………………………………..?
You print that and I’ll sue you for libel!!! (laughing) 

















MINI ROLE PLAY
One of you is the editor-in-chief of the Daily News. You are meeting with the rest of the editorial team to plan tomorrow’s edition of the newspaper. Here are some things you have to decide at the meeting:
1. The main front page story.
1. The headlines for all three stories.
1. The front page photograph.
Look through the stories given below and make your choice.

Remember: the front page should get people’s attention, so that they will buy the newspaper. Similarly, the photograph should be eye-catching and interesting.

Story 1:      There was an assassination attempt made last night on the French President as he arrived at a banquet in Paris. Police quickly overpowered the man, but not before he had fired a shot at the President and wounded him in the shoulder. It is thought that the man is a member of a radical write-wing group. The President was rushed to hospital, but has made a good recovery and hopes to leave later soon.

Story 2:  This morning there was a scare at Windrush microbiology center in the north of England when a group of unknown people tried to reave[footnoteRef:1] dangerous virus from the laboratory. Thousands of people were evacuated from the area, but militaries just managed to prevent a catastrophe. [1:  reave (reft; reft) - устагр., поэт. грабить, опустошать, разорять, расхищать] 


Story 3:        A Boeing 737, on its way from Madrid to London, was hi-jacked by a group of terrorists. There are 250 passengers on board. The terrorists are demanding the release of political prisoners and have threatened to blow up the plane if their demands are not met.

 (
Pay attention, because I'm only going to do this once, ok?
)











THE TERRORIST SPICE GIRLS




















	It's funny…
Free Three Days And Two Nights Trip
Congratulations !!!!!
You have been selected for FREE 3 Days and 2 Nights stay at Hotel Camp Taliban, Afghanistan.
Free Lively Entertainment :-
1. Fire Works and Air Show by U.S. Air Force.
2. Get Physical - Exciting Games - Hide and Seek, Smoke me Out - hosted by Osama Bin Ladeen.
3. Once in a Life Time opportunity - once you come here ... we guarantee you will never leave...
For Confirmation and Reservation of front seats contact President Musharraf of Pakistan.
Warmest regards,
                                                                                          Osman Bin Ladeen




 (
Unit 3. MEDIA OWNERSHIP
)
[image: 200_mfitz,0]

WARMING UP
1. Answer the questions and fulfil the tasks. The terms given in the table below will help you.
· the majors - international media conglomerates
· the medium-sized - usually nationally based media companies
· the independents - those that have established their own niche market, such as small art-house cinemas, independent radio production companies
· the alternatives - usually relatively small companies that maintain a status outside the normal big-business remit and therefore tend to focus on minority-interest products.

1. Give your own brief characteristic of the mass media in the era of globalisation.
2. The ownership of mass media organisations in the Russian Federation is also one where control is slowly shifting into the hands of fewer companies. Investigate the following:
a) Who owns the national daily newspapers?
b) Who owns the Sunday national newspapers?
c) Who owns the radio stations?
d) What are the benefits for companies who own several newspapers or radio stations?
e) Do you think consumers are also benefiting?
3. What do you know about the problem of media ownership in the English-speaking countries?

2. Comment on the quotation:
 (
Freedom of the press in Britain means freedom to print such of the proprietor's prejudices as the advertisers don't object to.
Hannen Swaffer
)







3. Read the following passage and answer the questions below.

When BskyB attempted to buy a controlling interest in Manchester United Football Club the government intervened to prevent the takeover on the grounds that there would be a clash of interests when the question of football coverage on TV came up for discussion and auction later on in the year. However, in the past year or two there have been many examples of media organisation buying as many shares in football clubs as they are allowed (Granada buying into Liverpool Football Club, ntl buying into Newcastle United, for instance).

1. What are the possible advantages that exist for a media company buying into a football club?
2. Why do you think the government intervened when BskyB tried to buy a controlling interest in Manchester United?
3. What are the possible advantages to the consumer should a media company own a football club?
4. What could be the disadvantages?

READING 1

Read the following extracts from James Curran and Jean Seaton's Power Without Responsibility (1991) and answer the questions which follow each extract.

Power Without Responsibility

Between 1969 and 1986 nine multinational conglomerates bought over 200 newspapers and magazines with a total circulation of 46 million at the time of purchase (excluding publications resold to each other). Some of these (Atlantic Richfield, Lonrho, Trafalgar House, Reed, Hollinger) were primarily engaged in activities outside publishing and their involvement in Fleet Street was sometimes shortlived. Others (the conglomerates controlled by Murdoch, Maxwell, the Cowdrays, and Stevens) were originally printing or publishing companies which expanded into other areas like banking and transport. There is now no popular national newspaper in Britain which does not have, or is not controlled by, a major interest outside the media. All the major regional press groups are linked through cross-ownership to interests outside publishing.
This integration of the press into finance and industry created conflicts of interest. It gave rise to no-go areas where newspapers were sometimes reluctant to investigate for fear of stepping on corporate toes. As The Times, then owned by the Thomson Organization, candidly told the last Royal Commission on the Press, 'Coverage of Thomson Organization activities in Thomson newspapers tends, certainly, to be dryly factual.' It also resulted sometimes in newspapers' editorial columns being misused to promote the commercial interests of other companies in the same group. Thus, the Observer came under pressure from its parent company, Lonrho, to attack the Al Fayeds' dubious acquisition of the Fraser Stores Group. Lonrho had tried to purchase the company and wanted the Al Fayeds' take-over to be quashed by the government. This pressure took the form of requests that were difficult to refuse. 'In summary, Mr. Rowland [Lonrho's chief executive] would greatly appreciate any assistance', concluded one note, 'in persuading Mrs Thatcher to publish the report of the inspectors into the House of Fraser.' Between 1985 and 1989 the Observer printed a succession of critical articles about the Al Fayeds' take-over of the Fraser Group, culminating in the publication of a special, mid-week issue* of the paper which revealed the details of the still-unpublished inspector's report which Rowland wanted to publicize. Journalists on the paper made a formal protest to their independent directors who concluded, after an investigation, that the Observer's coverage of the Fraser Group take-over had 'tarnished' the paper's reputation.
This was not the only issue in which it was alleged, that the Observer's editorial policy was affected by its parent company's corpordte interests. Lonrho had an indirect commercial interest in getting allegations published that its rival, British Aerospace, had bribed Saudi Arabian and Jordanian officials to secure the sale of Tornado aircraft. Lonrho executives planted the story at the Observer, and pressed for it to be given full play. Their requests were rewarded with prominent articles in the paper in March and April 1989. The head of the paper's investigation team, David Leigh, refused, however, to handle the story and subsequently resigned over the issue, declaring that the Observer 'had become a sick paper.' Still more damning, Antony Howard, the Observer's former deputy editor under the Lonrho regime, publicly attacked the editorial integrity of the paper. 'Without any overt pressure being applied', he wrote, 'there has developed a tendency to anticipate Mr Rowland's wishes and to cater for his interests.'
Editorial compromise at the Observer came under the public spotlight partly because its journalists made a fuss. Compromises sometimes occurred in other press groups without the same degree of internal opposition. When Murdoch newspapers gave disproportionate and largely uncritical coverage- of the British launch of its sister company, Sky Television, in 1989, only journalists on one of his newspapers - The Times - made a formal protest. The Times' independent directors declined, much to their discredit, to investigate the protest beyond speaking to the editor.

· According to Curran, how might ownership of the media by certain types of company lead to a conflict of interests?
· Can you think of any similar examples from your own media?

But occasional abuses, arising from conflicts of interest, were less significant than the growing co-option of the press in support of the general interests and ideology of capital. The economic diversification of the press resulted in an intricate pattern of interlocking directorships in which senior newspaper executives came increasingly to work alongside other business leaders on the same boards. Other links also promoted the development of a shared outlook. Graham Murdock's pioneering research showed that in 1976-7 two-thirds of the chairmen and vice-chairmen of the ten largest press groups were educated at public school and/or Oxbridge, the recruiting grounds of much of Britain's industrial and financial elite (Murdock, in Christian (ed.), 1980). Many top newspaper executives also belonged to exclusive London clubs (their favourites being White's and the Royal Yacht Club), frequented by elite members. All these affinities and points of contact - similar social origins, shared educational experiences, overlapping social networks, and close working relationships - fostered common ideological positions between controllers of the press. and other groups within the capitalist class.
The economic absorption of the press subtly changed its relationship to the party system. The archetypal proprietors of the inter-war period had been maverick politicians who viewed the world from the optic of Westminster and were heavily involved in party politics. In contrast, most of their successors after, 1960 (with the notable exception of Cecil King and Lord Harwell of the Telegraph Group, both throwbacks to an earlier period) were pre-occupied with running large business conglomerates, and gave more intermittent attention to British politics.
Indeed for some post-war proprietors, newspaper ownership was little more, than an investment in corporate public relations. It extended their range of business and political connections, increased their corporation's prestige, and, through judicious editorial appointments, contributed to the maintenance of public opinion favourable to private enterprise. As the Chairman of Atlantic Richfield (which spent $20 million subsidizing the Observer) explained to his, shareholders in 1978:
Despite the social upheaval of the last few years, Atlantic Richfield's primary task remains what it has always been - to conduct its business within accepted rules to generate profits, thereby protecting and enhancing the investment of its owners. But... senior management recognise that the Company cannot expect to operate freely or advantageously without public approval.
The ownership of newspapers thus became one strategy by which large business organizations sought to influence the environment in which they operated.
This strategy was pursued mainly on the basis of an arm's length relationship between newspapers and conglomerate newspaper companies during the 1960s. But in the more recent period, newspapers campaigned more actively for the general interests of big business, under closer proprietorial supervision. This development signified an important, long-term shift: commercial newspapers. became increasingly the instruments of large business conglomerates with political interests rather than an extension of the party system.
Indeed a number of major press groups - Trafalgar House (which controlled for a time the Express Group), United Newspapers, and Pearson - gave in the 1970s and 1980s substantial donations to the Conservative Party. Owning (and in some cases subsidizing) newspapers was merely another way of sustaining the party which they believed best served their economic interests.

· Explain how, in Curran's view, the Press have been co-opted 'in support of the general interests and ideology of capital'.
· Do you agree with Curran's argument? Why/why not?

However, part of the lure of the national press for some proprietors was its social prestige. The ownership of national newspapers led to the bestowal of honorific titles on an almost automatic basis and provided access to an elite social world. It also offered a way of mainlining into the romance of Fleet Street which, as Leonard Woolf once observed, is 'a magnetic field of highly charged importance, influence ... and vocational delusions'. These were clearly important attractions for Lord Thomson, who spent some £8 million subsidizing The Times (though part of this was tax deductante).
But what is clear is that the rewards of newspaper ownership were not defined solely in terms of profits. Indeed a growing number of national newspapers made substantial losses during the period between the ending of newsprint rationing in 1956 and the introduction of cost-cutting technology in the mid-1980s. Thus in 1966 five out of eight national newspapers made losses totalling £4.3 million. By 1975 four national dailies and six out of seven national Sunday papers made an even larger loss. In 1982 the national press was reported to have made a net loss of £29 million. Thus when conglomerates bought up the rotten boroughs of the national press, they were seeking more than just an immediate return on their investment.

· What do you think the author means in the last sentence of this extract?
· What are the implications of Curran's arguments in terms of the relationship between ownership and news values?
· Does what you've read persuade you that the media should be state- owned? Why/why not?



ACTIVITY
All of the information about the ownership and control of media institutions in this book was correct at the time of writing. However, since then there have been many changes. This is very much part of the media world.
Research the changes in ownership of the institutions outlined in the Text of Reading 1 or such major players in the media world as Fox, Columbia TriStar, Warner Brothers or Paramount. To do this you should keep a scrapbook of all news that seems important to you. Cut articles out and file them away carefully. Record the programmes which look as if they will be useful. You may never keep up, but you should develop a fascinating overview.

1. What were the reasons for the buying and selling (or indeed mergers) that have taken place?
2. Are there any media organisations which seem to you particularly aggressive / vulnerable?
3. Is it possible at this stage to predict future outcomes?


READING 2
Read the following abstract form "AS Media Studies: The Essential Introduction" by Ph. Rayner, P. Wall and S. Kruger. Dwell on N. Chomsky's theory and its analysis suggested by the authors.

Issues of Media Control and the Works of N. Chomsky

It is in this area, the area of media control, that the works of Noam Chomsky are particularly relevant. Noam Chomsky is an American intellectual who has written many books about the media and is particularly interested in the social and political implications of the mass media and their ownership. The basic premise of much of his writings on the media is as follows:

· Society is made up of two different classes of people.
· There is the top 20 per cent, the professional class, those who feel they have a stake in the decision-making processes in society, such as judges, lawyers, teachers, intellectuals, etc. Many of these people have a genuine interest in politics and the rudiments of power that are associated with their positions. They like to think that they have some influence on the way things are run and governed. It is also the case that this group is (in general) the one with the most financial clout in society.

· Then there are the remaining 80 per cent whose main function is to work and follow orders, usually at the bidding of the top 20 per cent. Their interest in politics tends to be minimal, as long as they are housed, fed and have enough money to finance their leisure time.

· The top 20 per cent, the group with the money and power, is also likely to contain those individuals who are involved with or who actually own the media.

Chomsky argues that the media, especially the large multi-media concerns, have one prevailing motive apart from profit and that is what he calls the 'Manufacture of Consent'. Essentially, Chomsky argues, the media today are involved in a two-pronged process.
First, to keep the top 20 per cent content by maintaining their position as policy-makers, those in control of some of the rudiments of power. The issue is one whereby the media help to keep government on a path that keeps this elite content and feeling that their position in society is of some worth, whilst continuing to promulgate the lifestyle and political attachments of this elite. Most of the media are therefore inevitably interested in maintaining the status quo, as frequently is the power elite.
Broadly speaking, this means that much of the time government and the elite are involved in an alliance - but only when it suits them. Obviously issues will and do arise upon which the government and the elite disagree. For instance, towards the end of the Conservative government in the middle of the 1990s, even normally 'friendly' newspapers turned against the Tory party, particularly in the area of personal morality and sleaze. This can be seen as an example of the media acting as the spokesperson for this elite and 'taking on' the government. But by and large the media can wield a considerable amount of power because, certainly since the Second World War, every government has been dependent on the media to get into office. Not for nothing was Rupert Murdoch's Sun able to boast that it had won the election in 1992 for the Tories. And indeed the same newspaper certainly helped the Labour party get into power in 1997, too.
But what of the remaining 80 per cent? Chomsky would argue that the function of the media here is to keep them happy - a concept called 'bread and circuses' - with a diet of gossip, sport, soap operas and light entertainment which they can read and watch without too much challenge. This could be seen as a rather cynical view, certainly one that might make us feel rather uncomfortable. On the other hand, the counter-argument would suggest that this is a very generalised view and also shows no understanding of the pressures under which those in the media world work - it also in itself seems quite elitist at times, assuming as it does that the 80 per cent are in fact compliant in every way - which is not always the case.
Thus it can be seen that the media - and the mass media in particular - have vested interests: in broad terms, to maintain the status quo, to link arms with government (whenever possible) and to make money. Chomsky argues that this process is a form of control in a democratic society.
This process can happen in a number of different ways. It is of course not enough simply to feed people a diet of gossip, soap opera and sport. This is necessarily a very simplistic account. There is an underlying assumption here that the audience is a homogeneous group who all consume the media unthinkingly, and believe every word that they read or hear. (Much media effects research would refute this assumption - see the section on Media Audiences.) One particular area that is worth some examination is the news.
As we discuss elsewhere in the book, news doesn't just happen, nor is it readily available to us when and where and how we want it though we are certainly given the impression that that is the case. The concept of mediation is important to the study of all media, and the news is no exception. A process of news selection takes place in all forms of news media, and this selection is based on the agenda that the particular organisation wishes to follow. While we may well be witnessing the depoliticisation of the news in this country (in the sense that few newspapers now proclaim their political allegiance quite so clearly or boldly as might once have been the case), it is still true that each news organisation has a target audience and an agenda which will appeal to that audience and also appease the owner/shareholders. We cannot therefore automatically accept that what we are told or shown is necessarily what is going on.
Whilst it is easy to accuse Chomsky of paranoia and seeing conspiracy everywhere in the media, the fact remains that the media-spin placed on events is now such that few thinking individuals ever take the news at face value. Chomsky himself cites the example of the genocide which took place under Pol Pot and the Khmer Rouge in Cambodia during 1975-9, events that were heavily reported in the western press, whilst similar genocide taking place in East Timor when Indonesia invaded the island in November 1975 was barely mentioned. Chomsky suggests this is because Indonesia had been armed by many countries in the western world and also because the island of Timor occupies a strategically important place in the south-eastern part of the Pacific Ocean. Equally the Kosovan crisis involved much press vilification of Serbian military activity (but little analysis of the roots of the troubles) and a very sympathetic treatment of the actions of NATO at the same time. Chomsky suggests that there was a series of political and cultural reasons why this was the case.

ACTIVITY

1. On any given day, you should purchase every daily newspaper, watch as many different news broadcasts as possible on the TV, and also listen to as many radio news broadcasts as you can.

Analyse the content of each as fully as possible.

1. Is there any truth in what Chomsky is suggesting?
2. Is there any evidence on one given day to suggest that there is one type of news for those who read the quality press and watch serious news broadcasts, and a different type altogether in the less serious press and broadcasts?
3. What stories are present in the first group of media and ignored by the latter?
4. To what extent are the media guilty of ignoring 'important' stories in favour of light-hearted gossip and celebrity news?
5. Is it indeed possible to avoid the 'serious' news altogether?


2. Analyse the Table and comment on it.

Pattern of ownership among newspaper groups in Britain

	Newspapers
	Share of newspaper circulation
	Share in TV companies

	News Corporation
The Sun, Today, The Times, News of the World, The Sunday Times
	
                                    37 %
	40 % 
BskyB

	Mirror Group
Daily Mirror, Daily Record, Sunday Mirror, Sunday Record, The People, The Independent, The Independent on Sunday 
	
                            26 %

	20 % 
Scottish Television
Wire TV
Live TV

	United Newspapers
Daily Express, Daily Star, Sunday Express
	
                  13 %
	

	Daily Mail and General Trust
Daily Mail, The Mail on Sunday
	
                 12 %
	20 % 
West County TV
100 % 
Channel One

	The Telegraph Plc
Daily Telegraph, Sunday Telegraph
	
           7 %
	

	Guardian Media Group Plc
The Guardian, The Observer

	
        3 %
	15 %
GMTV*

	Pearson Plc
Financial Times

	
    1 %
	14 %
BSkyB



* GMTV stands for Good Morning Television, and is broadcast 
nationawide every day on ITV from 6.00 a.m. until 9.25 a.m..  It sarted in 1993.

 (
Okay now he wants Bin Laden phased out and  Saddam brought in.
)











SPEAKING
Dwell on the questions.
1. Do we have reasons to be concerned by the increasing trend towards multinational media institutions?
2. Technology continues to move faster than we can keep up with it. Suggest where we might be in 20 years' time.

[image: qqxsgMediaOwnership]
 (
Unit 4. MEDIA ETHICS
)



WARMING UP

1. Agree or disagree with the following. Give your reasons.

     Journalists should
· treat sources, subjects and colleagues as human beings deserving of respect;
· be free of obligation to any interest rather the public's right to know;
· seek truth and report it.

2. Comment on the poem.

You cannot hope 
to bribe or twist, 
thank God! the
British journalist.
But, seeing what 
the man will do 
unbribed, there's 
no occasion to.

Humbert Wolfe.
'Over the Fire' (1930)


READING 1

Read the following passages and express your opinion on the ethical tensions in mass media industry.

A. Mainstream journalists are often sceptical about the value of ethical debate. As media specialist Raymond Snoddy (1993) commented: 'It certainly sets the British press apart from newspapers in the US where on the whole the word "ethics" can be uttered without hoots of derision.' One journalism lecturer tells of when he invited a prominent Fleet Street editor to talk to his students about ethics. 'Efficks, What's that?' the editor asked, bemused and proceeded to tell a string of stories about his life and times in the industry.

B.  Mainstream journalists' scepticism over standards is, in part, a consequence of the ethical contradictions within the newspaper industry. Its central position as a largely monopolistic industry in a profit-oriented economic system means business and entertainment priorities dominate. News becomes, above all, a commodity to be sold. Yet journalists' rhetoric promotes notions of the public interest, the right to know and the free press which are often in conflict with the priorities of the marketplace. Moreover, while journalists stress the importance of 'objectivity' and 'truth' (news being a mirror of reality), these notions conflict with the actual production of bias, myth and state propaganda by the press.

3. Every day lots of journalists face ethical dilemmas. Some of the dilemmas are worded below in the form of questions. Answer the questions and give your own examples of ethical dilemmas for journalists.

· Should journalists ever lie or use deceit in the pursuit of a story?
· Should they ever edit a direct quote?
· Is it legitimate to tape a conversation and not inform the interviewee of this?
· Should journalists accept freebies? Should they do so only on certain conditions? Are there any significantly different ethical issues in being offered a book for review, a free ticket to review a play and a free trip to the Seychelles for a travel feature?
· Which special considerations should journalists have when interviewing children? . Is chequebook journalism (paying sources) justified? 
· Is it legitimate to invade someone's privacy for a story? Do different standards apply to public figures and members of the general public?
· Is it legitimate ever to break an embargo[footnoteRef:2]? [2:  embargo - запрещение публикации переданного сообщения до истечения определённого срока (помета на сообщении печатного агентства)] 

· To what extent does newspaper language reinforce militarist and ageist stereo-types and how can journalists confront these issues?
· What ethical issues are raised by business sponsorship of newspaper editions?
· Should journalists follow the rules of political correctness[footnoteRef:3]?  [3:  political correctness - 1) терпимость к инакомыслию; 2) "политкорректность" (социальное явление в США - идеология, предписывающая выработку и употребление "нейтральных" терминов (вместо того, чтобы называть вещи своими именами), так как это, с точки зрения этой идеологии, поможет сгладить различия и противоречия в обществе ("свои имена", утверждают сторонники "политкорректности", оскорбительны для тех, кого ими называют), так, вместо Negro предписывается употреблять Afro-American , вместо old - chronologically gifted и т.д.; исторически возникло из феминизма)] 


4. What do you consider to be the most important ethical issues facing journalists in their jobs?


READING 2

Read the following texts and be ready to discuss them.

Journalistic Codes of Ethics

Journalism ethics and standards include principles of ethics and of good practice to address the specific challenges faced by professional journalists. Historically and currently these principles are most widely known to journalists as their professional "code of ethics" or the "canons of journalism." The basic codes and canons commonly appear in statements drafted by both professional journalism associations and individual print, broadcast, and online news organizations.
While various existing codes have some differences, most share common elements including the principles of — truthfulness, accuracy, objectivity, impartiality, fairness and public accountability — as these apply to the acquisition of newsworthy information and its subsequent reportage to the public.
Like many broader ethical systems, journalism ethics include the principle of "limitation of harm." This often involves the withholding of certain details from reports such as the names of minor children, crime victims' names or information not materially related to particular news reports release of which might, for example, harm someone's reputation.

Evolution and purpose of codes of journalism
The principles of good journalism are directed toward bringing the highest quality of news reporting to the public, thus fulfilling the mission of timely distribution of information in service of the public interest. To a large degree, the codes and canons evolved via observation of and response to past ethical lapses by journalists and publishers. Today, it is common for terms of employment to mandate adherence to such codes equally applicable to both staff and freelance journalists; journalists may face dismissal for ethical failures. Upholding professional standards also enhances the reputation of and trust in a news organization, which boosts the size of the audience it serves.
Journalistic codes of ethics are designed as guides through numerous difficulties, such as conflicts of interest, to assist journalists in dealing with ethical dilemmas. The codes and canons provide journalists a framework for self-monitoring and self-correction as they pursue professional assignments.

Codes of practice
While journalists in the United States and European countries have led in formulation and adoption of these standards, such codes can be found in news reporting organizations in most countries with freedom of the press. The written codes and practical standards vary somewhat from country to country and organization to organization, but there is a substantial overlap among mainstream publications and societies.
One of the leading voices in the U.S. on the subject of Journalistic Standards and Ethics is the Society of Professional Journalists. The Preamble to its Code of Ethics states:
...public enlightenment is the forerunner of justice and the foundation of democracy. The duty of the journalist is to further those ends by seeking truth and providing a fair and comprehensive account of events and issues. Conscientious journalists from all media and specialties strive to serve the public with thoroughness and honesty. Professional integrity is the cornerstone of a journalist's credibility. 
The Radio-Television News Directors Association, an organization exclusively centered on electronic journalism, maintains a code of ethics centering on -- public trust, truthfulness, fairness, integrity, independence and accountability. RTDNA publishes a pocket guide to these standards.
Examples of journalistic codes of ethics held by international news gathering organizations may be found as follows:
· British Broadcasting Corporation: Editorial Guidelines. 
· The Canadian Broadcasting Corporation: Journalistic Standards and Practices 
· Al Jazeera: Code of Ethics. 
· Code of Journalists of the Republic of Slovenia 

Common elements
The primary themes common to most codes of journalistic standards and ethics are the following.

Objectivity
· Unequivocal separation between news and opinion. In-house editorials and opinion (Op-Ed) pieces are clearly separated from news pieces. News reporters and editorial staff are distinct. 
· Unequivocal separation between advertisements and news. All advertisements must be clearly identifiable as such. 
· Reporter must avoid conflicts of interest — incentives to report a story with a given slant. This includes not taking bribes and not reporting on stories that affect the reporter's personal, economic or political interests. 
· Competing points of view are balanced and fairly characterized. 
· Persons who are the subject of adverse news stories are allowed a reasonable opportunity to respond to the adverse information before the story is published or broadcast. 
· Interference with reporting by any entity, including censorship, must be disclosed. 

Sources
· Confidentiality of anonymous sources (see news source). 
· Avoidance of anonymous sources when possible. 
· Accurate attribution of statements made by individuals or other news media. 
· Pictures, sound, and quotations must not be presented in a misleading context (or lack thereof). Simulations, reenactments, alterations, and artistic imaginings must be clearly labelled as such, if not avoided entirely. 
· Plagiarism is strongly stigmatized and in many cases illegal (see copyright). 

Accuracy and standards for factual reporting
· Reporters are expected to be as accurate as possible given the time allotted to story preparation and the space available, and to seek reliable sources. 
· Events with a single eyewitness are reported with attribution. Events with two or more independent eyewitnesses may be reported as fact. Controversial facts are reported with attribution. 
· Independent fact-checking by another employee of the publisher is desirable 
· Corrections are published when errors are discovered 
· Defendants at trial are treated only as having "allegedly" committed crimes, until conviction, when their crimes are generally reported as fact (unless, that is, there is serious controversy about wrongful conviction). 
· Opinion surveys and statistical information deserve special treatment to communicate in precise terms any conclusions, to contextualize the results, and to specify accuracy, including estimated error and methodological criticism or flaws. 

Slander and libel considerations
· Reporting the truth is never libel, which makes accuracy and attribution very important. 
· Private persons have privacy rights that must be balanced against the public interest in reporting information about them. Public figures have fewer privacy rights. 
· Publishers vigorously defend libel lawsuits filed against their reporters 
 (
POLITICAL CORRECTNESS
)
Harm limitation principle
During the normal course of an assignment a reporter might go about — gathering facts and details, conducting interviews, doing research, background checks, taking photos, video taping, recording sound. Should he or she report everything learned? If so, how should this be done? The principle of limitation of harms means that some weight needs to be given to the negative consequences of full disclosure, creating a practical and ethical dilemma. The Society of Professional Journalists' code of ethics offers the following advice, which is representative of the practical ideals of most professional journalists. Quoting directly:
· Show compassion for those who may be affected adversely by news coverage. Use special sensitivity when dealing with children and inexperienced sources or subjects. 
· Be sensitive when seeking or using interviews or photographs of those affected by tragedy or grief. 
· Recognize that gathering and reporting information may cause harm or discomfort. Pursuit of the news is not a license for arrogance. 
· Recognize that private people have a greater right to control information about themselves than do public officials and others who seek power, influence or attention. Only an overriding public need can justify intrusion into anyone's privacy. 
· Show good taste. Avoid pandering to lurid curiosity. 
· Be cautious about identifying juvenile suspects or victims of sex crimes. 
· Be judicious about naming criminal suspects before the formal filing of charges. 
· Balance a criminal suspect's fair trial rights with the public's right to be informed. 

Presentation
Ethical standards should not be confused with common standards of quality of presentation, including:
· Correctly spoken or written language (often in a widely spoken and formal dialect, such as Standard English) 
· Clarity 
· Brevity (or depth, depending on the niche of the publisher) 

Self-regulation
In addition to codes of ethics, many news organizations maintain an in-house Ombudsman whose role is, in part, to keep news organizations honest and accountable to the public. The ombudsman is intended to mediate in conflicts stemming from internal and or external pressures, and to maintain accountability to the public for news reported. Also, to foster self-criticism and to encourage adherence to both codified and uncodified ethics and standards.
An alternative is a news council, an industry-wide self-regulation body, such as the Press Complaints Commission, set up by UK newspapers and magazines. Such a body is capable perhaps of applying fairly consistent standards, and of dealing with a higher volume of complaints, but may not escape criticisms of being toothless.

Ethics and standards in practice
As with other ethical codes, there is perennial concern that the standards of journalism are being eroded. One of the most controversial issues in modern reporting is media bias, especially on political issues, but also with regard to cultural and other issues. Sensationalism is also a common complaint. Minor factual errors are also extremely common, as almost anyone who is familiar with the subject of a particular report will quickly realize.
There are also some wider concerns, as the media continue to change, for example that the brevity of news reports and use of soundbites has reduced fidelity to the truth, and may contribute to a lack of needed context for public understanding. From outside the profession, the rise of news management contributes to the real possibility that news media may be deliberately manipulated. Selective reporting (spiking, double standards) are very commonly alleged against newspapers, and by their nature are forms of bias not easy to establish, or guard against.
This section does not address specifics of such matters, but issues of practical compliance, as well as differences between professional journalists on principles.

Standards and reputation
Among the leading news organizations that voluntarily adopt and attempt to uphold the common standards of journalism ethics described herein, adherence and general quality varies considerably. The professionalism, reliability and public accountability of a news organization are three of its most valuable assets. An organization earns and maintains a strong reputation, in part, through a consistent implementation of ethical standards, which influence its position with the public and within the industry.
Among the most respected western English-language publications, programs and broadcast networks are:
· Washington Post 
· New York Times 
· Wall Street Journal 
· British Broadcasting Corporation (BBC) 
· Canadian Broadcasting Corporation (CBC) 
· The Globe and Mail, Canada 
· The Cable News Network (CNN) 
· Corporation for Public Broadcasting, which supports two news platforms: 
· National Public Radio (NPR) 
· Public Broadcasting Service (PBS), known in particular for The NewsHour with Jim Lehrer and Frontline 

Genres and ethics
Advocacy journalists — a term of some debate even within the field of journalism — by definition tend to reject "objectivity", while at the same time maintaining many other common standards and ethics.
Creative nonfiction and Literary journalism use the power of language and literary devices more akin to fiction to bring insight and depth into often book-length treatment of the subjects about which they write. Such devices as dialogue, metaphor, digression and other such techniques offer the reader insights not usually found in standard news reportage. However, authors in this branch of journalism still maintain ethical criteria such as factual and historical accuracy as found in standard news reporting. Yet, with brilliant prose, they venture outside the boundaries of standard news reporting in offering richly detailed accounts. One widely regarded author in genre is Joyce Carol Oates for book on boxer Mike Tyson.
New Journalism[footnoteRef:4] and Gonzo[footnoteRef:5] journalism also reject some of the fundamental ethical traditions and will set aside the technical standards of journalistic prose in order to express themselves and reach a particular audience or market segment. [4:  New Journalism - a style of journalistic writing begun in the 1960s that is characterized by colorful, subjective stories.]  [5:  Gonzo Journalism - is a style of reporting that mixes fiction and factual journalism. It uses an unconventional, exaggerated and highly subjective style, often including the reporter as part of the story. It is used to describe the style of American journalist Hunter S. Thompson, among others.] 

Tabloid journalists are often accused of sacrificing accuracy and the personal privacy of their subjects in order to boost sales. Supermarket tabloids are often focused on entertainment rather than news. A few have "news" stories that are so outrageous that they are widely read for entertainment purposes, not for information. Some tabloids do purport to maintain common journalistic standards, but may fall far short in practice. Others make no such claims.
Some publications deliberately engage in satire, but give the publication the design elements of a newspaper, for example, The Onion, and it is not unheard of for other publications to offer the occasional, humorous articles appearing on April Fool's Day.

Relationship with freedom of the press
In countries without freedom of the press, the majority of people who report the news may not follow the above-described standards of journalism. Very often non-free media are prohibited from criticizing the national government, and in many cases are required to distribute propaganda as if it were news. Various other forms of censorship may restrict reporting on issues the government deems sensitive.
[image: http://www.pritchettcartoons.com/cartoons/polc.gif]
Variations, violations, and controversies
There are a number of finer points of journalistic procedure that foster disagreements in principle and variation in practice among "mainstream" journalists in the free press.
Laws concerning libel and slander vary from country to country, and local journalistic standards may be tailored to fit. For example, the United Kingdom has a broader definition of libel than does the United States.
Accuracy is important as a core value and to maintain credibility, but especially in broadcast media, audience share often gravitates toward outlets that are reporting new information first. Different organizations may balance speed and accuracy in different ways. The New York Times, for instance, tends to print longer, more detailed, less speculative, and more thoroughly verified pieces a day or two later than many other newspapers. 24-hour television news networks tend to place much more emphasis on getting the "scoop." Here, viewers may switch channels at a moment's notice; with fierce competition for ratings and a large amount of airtime to fill, fresh material is very valuable. Because of the fast turn-around, reporters for these networks may be under considerable time pressure, which reduces their ability to verify information.
Laws with regard to personal privacy, official secrets, and media disclosure of names and facts from criminal cases and civil lawsuits differ widely, and journalistic standards may vary accordingly. Different organizations may have different answers to questions about when it is journalistically acceptable to skirt, circumvent, or even break these regulations. Another example of differences surrounding harm reduction is the reporting of preliminary election results. In the United States, some news organizations feel that it is harmful to the democratic process to report exit poll results or preliminary returns while voting is still open. Such reports may influence people who vote later in the day, or who are in western time zones, in their decisions about how and whether or not to vote. There is also some concern that such preliminary results are often inaccurate and may be misleading to the public. Other outlets feel that this information is a vital part of the transparency of the election process, and see no harm (if not considerable benefit) in reporting it.

Taste, decency and acceptability
Audiences have different reactions to depictions of violence, nudity, coarse language, or to people in any other situation that is unacceptable to or stigmatized by the local culture or laws (such as the consumption of alcohol, homosexuality, illegal drug use, scatological images, etc.). Even with similar audiences, different organizations and even individual reporters have different standards and practices. These decisions often revolve around what facts are necessary for the audience to know.
When certain distasteful or shocking material is considered important to the story, there are a variety of common methods for mitigating negative audience reaction. Advance warning of explicit or disturbing material may allow listeners or readers to avoid content they would rather not be exposed to. Offensive words may be partially obscured or bleeped. Potentially offensive images may be blurred or narrowly cropped. Descriptions may be substituted for pictures; graphic detail might be omitted. Disturbing content might be moved from a cover to an inside page, or from daytime to late evening, when children are less likely to be watching.
There is often considerable controversy over these techniques, especially concern that obscuring or not reporting certain facts or details is self-censorship that compromises objectivity and fidelity to the truth, and which does not serve the public interest.
For example, images and graphic descriptions of war are often violent, bloody, shocking and profoundly tragic. This makes certain content disturbing to some audience members, but it is precisely these aspects of war that some consider to be the most important to convey. Some argue that "sanitizing" the depiction of war influences public opinion about the merits of continuing to fight, and about the policies or circumstances that precipitated the conflict. The amount of explicit violence and mutilation depicted in war coverage varies considerable from time to time, from organization to organization, and from country to country. (See also: Military journalism.)

Campaigning in the media
Many print publications take advantage of their wide readership and print persuasive pieces in the form of unsigned editorials that represent the official position of the organization. Despite the ostensible separation between editorial writing and news gathering, this practice may cause some people to doubt the political objectivity of the publication's news reporting. (Though usually unsigned editorials are accompanied by a diversity of signed opinions from other perspectives.)
Other publications and many broadcast media only publish opinion pieces that are attributed to a particular individual (who may be an in-house analyst) or to an outside entity. One particularly controversial question is whether media organizations should endorse political candidates for office. Political endorsements create more opportunities to construe favoritism in reporting, and can create a perceived conflict of interest.

Investigative methods
Investigative journalism is largely an information-gathering exercise, looking for facts that are not easy to obtain by simple requests and searches, or are actively being concealed, suppressed or distorted. Where investigative work involves undercover journalism or use of whistleblowers, and even more if it resorts to covert methods more typical of private detectives or even spying, it brings a large extra burden on ethical standards.
Anonymous sources are double-edged - they often provide especially newsworthy information, such as classified or confidential information about current events, information about a previously unreported scandal, or the perspective of a particular group that may fear retribution for expressing certain opinions in the press. The downside is that the condition of anonymity may make it difficult or impossible for the reporter to verify the source's statements. Sometimes sources hide their identities from the public because their statements would otherwise quickly be discredited. Thus, statements attributed to anonymous sources may carry more weight with the public than they might if they were attributed. (See also: news source.)
The Washington press has been criticized in recent years for excessive use of anonymous sources, in particular to report information that is later revealed to be unreliable. The use of anonymous sources increased markedly in the period before the 2003 invasion of Iraq.

Science issues
The mainstream press is often criticized for poor accuracy in reporting science news. Many reporters are not scientists, and are thus not familiar with the material they are summarizing. Technical information is also difficult to contextualize for lay audiences, and short-form reporting makes providing background, context, and clarification even harder. Food scares are an example of the need for responsible science journalism, as are stories connected with the safety of medical procedures.
Examples of ethical dilemmas
One of the primary functions of journalism ethics is to aid journalists in dealing with many ethical dilemmas they may encounter. From highly sensitive issues of national security to everyday questions such as accepting a dinner from a source, putting a bumper sticker on one's car, publishing a personal opinion blog, a journalist must make decisions taking into account things such as the public's right to know, potential threats, reprisals and intimidations of all kinds, personal integrity, conflicts between editors, reporters and publishers or management, and many other such conundrums. The following are illustrations of some of those.
· The Pentagon Papers dealt with extremely difficult ethical dilemmas faced by journalists. Despite government intervention, The Washington Post, joined by The New York Times, felt the public interest was more compelling and both published reports. (The cases went to the Supreme Court where they were merged and are known as New York Times Co. v. U.S. 403 US 713 (1971). In these cases, for example, the US sought to enjoin the New York Times and the Washington Post from publishing the contents of a classified study entitled "History of U.S. Decision-Making Process on Viet Nam Policy.")
· The Washington Post also once published a story about a listening device that the United States had installed over an undersea Soviet cable during the height of the cold war. The device allowed the United States to learn where Soviet submarines were positioned. In that case, Post Executive Editor Ben Bradlee chose not to run the story on national security grounds. However, the Soviets subsequently discovered the device and, according to Bradlee, "It was no longer a matter of national security. It was a matter of national embarrassment." However, the U.S. government still wanted The Washington Post not to run the story on the basis of national security, yet, according to Bradlee, "We ran the story. And you know what, the sun rose the next day." 


ACTIVITY

Study the Journalistic Codes of Ethics adopted in different countries (See the Supplement 3). In the previous text you read about the similarities among them. Do you agree with the authors? Can you name any differences? Give your reasons.

BRAINSTORMING: 

ETHICAL DILEMMAS
Dwell on the following:

1. Is it ethical to make an appointment to interview an arsonist sought by police, without informing police in advance of the interview? 
2. Is lack of proper attribution plagiarism? 
3. Should a reporter write a story about a local priest who confessed to a sex crime if it will cost the newspaper readers and advertisers who are sympathetic to the priest? 
4. Is it ethical for a reporter to write a news piece on the same topic on which he or she has written an opinion piece in the same paper? 
5. Under what circumstances do you identify a person who was arrested as a relative of a public figure, such as a local sports star? 
6. Freelance journalists and photographers accept cash to write about, or take photos of, events with the promise of attempting to get their work on the AP or other news outlets, from which they also will be paid. Is that ethical? 
7. Can a journalist reveal a source of information after guaranteeing confidentiality if the source proves to be unreliable? 

READING 2
Read the abstracts of the interview through, making a list of any statements Kate Adie makes which you:
a) strongly agree with,
b) strongly disagree with.
Exchange your opinions in class.


An Interview with Kate Adie

In 1989, The BBC's Special Assignment reporter, Kate Adie, took part in interview with students at Framingham Earl County High School in Norwich. What follows is a direct transcript of part of the interview.

Interviewer: When you were reporting from Libya, how did you ensure that you didn't get emotionally involved?

Kate Adie:   One of the rules for any reporter is not to get emotionally involved, and at times it's very, very difficult. For example, if you go to a disaster or where someone's been killed and you meet people who are in a terrible state themselves, or you see something which moves you so much, you think it's natural, isn't it, to express sympathy or to want to feel like those people do; it's the normal thing, and all reporters have to guard against it because what you say to yourself first of all is the reason I'm here is not to break down in tears, or even to help; the reason I've been sent is because I have a professional job and I'm here to report. That's the only reason you've got, so you have to, to a certain extent, set your feelings aside. Some people sometimes confuse that with being hard. They say if you go round all these places, you don't have any feelings for it after a bit, you're different. Well, you must try never to be like that... but when you go to something, your feelings come very far down the line in any priorities and they mustn't get into your report.
I on one or two occasions have heard criticism of me saying, 'Oh well, because she's a woman, you know, it was an emotional report.' 
I I'm going to say something: I defy anyone to find the emotion in my reports. One of the single things I do, simply, is that my reports very rarely have adjectives in them. I know when everyone writes essays in schools, they always say, 'Come on, use some adjectives, give it some colour, give it some feeling, try and describe things.' Well, one of the things you often do with reporting is not to put adjectives in.
Interviewer: Do you think it's justified to interview bereaved people? It can do them quite a lot of emotional harm, I should think.

Kate Adie: Reporters should never intrude where it's going to be hurtful, where it's going to be distressing to people, and where there are absolutely no grounds for going in - particularly where something is very, very private. On the other hand, having said that, there are matters of public importance where it is necessary, in the view of reporters, to get over some information. Now, this does not mean going up to bereaved people and saying, 'How do you feel?' That is totally unjustified. On the other hand, there are a number of occasions, a number of circumstances where reporters do ask questions and people who are watching are a bit worried, and sometimes I think those worries are a little unfounded. For example, I've been to a number of accidents where people have been in a bit of a state afterwards - you must never interview people when they're in shock; that's very important and it's not always easy to recognize that people are in shock. But there are people who have experienced sometimes very dramatic and very frightening things or very upsetting things, and they want to talk to you. 
One of the problems we have as British people is that we have a stiff upper lip and we don't actually talk to each other, and we don't talk to each other about emotional things. Come on, you've all known it: somebody's in a terrible state, crying perhaps, particularly if it's a boy. It's embarrassing, isn't it? We don't actually go and ask questions; we just sort of keep ourselves to ourselves. As a nation we do that tremendously, and sometimes people are only too desirous - they want to tell someone what happened. They want to. Now you might say that television or radio is not the right place to do that, but a reporter has to judge that and make sure that it's not taking advantage of anyone or being unfair or intrusive. But at the same time I have interviewed many people who have said, 'Do you know, I wanted to tell someone and no one would listen to me, 'cos they're all a bit embarrassed.'
You must also never intrude in the way of asking questions where people are not capable of judging or making the right judgement. For example, as I've said, if they're in shock, or if they really don't know what has happened around them. Quite a lot of people, for example, who were involved in major disasters or very shocking events don't know there and then what's happened around them - they may not know that dozens and dozens of people may have been hurt. They often don't know. And therefore, again, it's unfair to ask them questions because they don't know really what's been going on.


MINI ROLE PLAYS 

REAL-LIFE JOURNALISM ETHICS SCENARIOS

Scenario 1. 

You are editor-in-chief of a local American newspaper

While investigating a story, one of your reporters comes across documents showing that a longtime community leader had been active with the Ku Klux Klan as teen-ager. The man, now dead, had a distinguished career both in public service and as a private attorney - a building and a park are named after him. His family still lives in town. This revelation is not relevant to the story your reporter was working on, but it could make an important story in and of itself. Do you print a story?

Questions to ask yourself:

· Should you print a story about a prominent local figure or save his family from embarrassment?
· Does the community have a right to know?
· Does the family have a right to be protected?

Scenario 2. 

You are executive editor, home news desk of an American paper.

Your education reporter wants to march in a pro-choice rally. Because abortion is not part of her beat, she argues, it is not a conflict of interest. Further, she states, she has no intention of ever working on the social issues beat that encompasses the abortion debate at your paper. Your reporter states that she never gave up her rights as a citizen in a democracy when she became a journalist. But the paper has always had a policy against political participation that represented a conflict of interest. Is this a conflict of interest?

Questions to ask yourselves:

· How might a conflict of interest matter to readers?
· Is it unfair to prohibit a reporter's participation to keep up appearances before a public who will probably never know?
· Do you let the reporters attend?


Scenario 3. 

You are sub-editor of a Russian local paper.
Gang wars have raged at a public housing project for months, and now a 15-year-old boy has been shot and killed in the crossfire. One of your photographers was at a nearby school for a feature story when the gunshots rang out, and he was at the scene before the militia arrived. He snapped several shots of the slain boy, blood running from his head, before authorities shooed him away. Do you print the photograph?

Questions to ask yourselves:

· Who are the 'stakeholders' in this decision?
· What harm could be done by running this photograph?
· What difference does the subject's age make?




 (
It's funny…
Comment on the cartoons
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SUPPLEMENT 1


ESSENTIAL VOCABULARY


UNIT 1. 

MASS MEDIA INFLUENCE

	account – n.
- to take into account
	misperception – n.



	alter – v.
- to alter the world
- to alter public opinion
	mock – v.
- to mock politicians



	amplify – v.
-to amplify stereotypes
	outcast – n.
- a social outcast


	appeal to smb (smth)
- to appeal to wider audiences

	overstep – v.
- to overstep the ficticious bounds


	arise – v.
- to arise public support
	poll – n.



	assessment – n.
- to make a balanced assessment of  a situation

	prejudice – n.

	be susceptible to smth
- be easily susceptible to media influence

	prone to smth – constr.
- to prone to such tendencies
- aggressive prone children


	bias – v
- to bias against
- to bias in favour of, against

	(re)focus – v.
- to refocus attentions from the war to the national economy





	blunder – n.
- international blunder

	repulsion – n.
- to create repulsion

	convey – v.
- to convey a dominant framing of the news,
- to convey subliminal message

	reside – v.
- to reside in the minds of citizens

	counterfeit – adj.
- counterfeit news

	retain – v.
- to retain the information

	couple – v.
- to couple with a desired conclusion
	scope – n.
- scope of topics


	delinquent – adj.
- delinquent behaviour


	set agenda – constr.
- to set agenda to public;
- to set the political agenda

	denigrate smb.
	shape – v.
- to shape the way smb views current issues;
- to shape public opinion emphasizing certain issues and ignore others


	distort – v.
- to distort the understandings of reality

	share – v.
- to share an opinion


	emphasize on smth. – constr
- to emphasize on the dramati, generally violent stories and images

	shift – n., v
- shifts in public preferences.

	engage – v.
- to engage the audience
	show smb. ( smth.) in a flattering light – constr.




	enhance – v.
- to enhance common stereotypes
	sort out – v.



	entire – adj.
- entire truth
	subliminal – adj.
- subliminal persuasion


	furnish – v.
- to furnish information

	substitute – n., v.

	futile – adj
- a futile effort

	subversion – n.
- to use subversion

	gaffe – n.
- political gaffe
	sway – v.
- to sway public opinion


	gain – v.
- to gain votes;
- to gain political advantage

	tenet – n.

	media output
	underpin - v.
- to underpin the views and inclinations


	media pundits
	utilize - v.
- to utilize fear to scare the population





UNIT II: 

COVERING TERRORISM

	accompany – v.
- to accompany by the demonstration through the mass media

	on an emotional basis – constr.




	advance – n.
- in advance of a crisis


	overpower – v.
- to be overpowered by grief
- to overpower the enemy

	affect - v.
- to affect the public health and safety


	partial – adj.
- partial attention to details

to be partial to
- to be very partial to sport


	aim at smb. (smth.)
	perceive - v.
- to perceive risk;
- to perceive the futility of the attempt


	alert – n., v.
- colour coded alerts
	place in, on – v.
- to place in proper context
- to place pressure on (upon) smth.


	assassination – n.
- assassination attempt;
assassin – n.
assassinate – v.
- to be assassinated by smb.

	profit - n., v.
- to profit from experience;
- to make a profit on


	blow up – v.
- to blow up the plane

	prolonged  -adj.
- a prolonged period of time

	civilian - n.
	public - adj.
- public perceptions


	confrontation - n.
- confrontation with police

	reave away, from, of - v.
- to reave away dangerous virus
- to reave of life


	credible - adj.
- credible information

	reflect on (upon) – v.
- to reflect the story
- to reflect upon smb’s sincerity




	define - v.


	respond to smth.
- to respond to risk

	detection - n.
	risk perception – constr.
risk appraisal (analysis) – constr.


	encounter - n., v.
- to encounter many problems in smth.

	scare tactic – constr.

	escape - v.
- to escape from jail

	sky-jack – v.

	establish - v.
- to establish contacts with law enforcement officials

	smoke out – v.

	even-handed – adj.
	stab - n., v.
- to stab in the back;
- stab of pain


	generate - v.
- the situation that generated unrest;
- to generate profits

	stuck with, by – v.
- struck with grief;
- struck by two bullets


	hi-jack - v.
	subside - v.
- the panic subsided


	hostage - n.
- to exchange hostages;
- to be held (as) hostage


	sue – v.
- to be sued;
- to sue (to) smb for smth;
- to sue for libel


	impose on, upon – v.
- to impose a fine on smb.;
- to impose situation
	suicide bomber – n.
commit suicide – constr.


	inflate - v.
- to inflate the importance of a situation

	suicidal - adj.
- suicidal terrorism

	instill - v.
- to instill a general fear of the unknown
	trig - n., v.



	mutual  - adj.
- mutual goal of the terrorist organization
	vet - n., v.
- vet (veteran) experts;
- to vet a candidate


	newsworthy - adj.
	wound - n., v.
- to wound smb.’s feelings


	on behalf of – constr.
- on behalf of smb.’s friends
	wind - v.
- to wind oneself (one’s way) into smb.’s trust (affection, etc.)




UNIT III:

MEDIA OWNERSHIP

	affinity - n.
- close affinity between smb., smth.;
- affinity group

	merger - n.
- industrial merger;
- merger company

	allegation - n.
- unsubstantiated allegation;
- to prove an allegation
	misuse - n., v.
- misuse of authority;
- a misuse of the word


	anticipate - v.
- to anticipate smb.’s wishes;
- to anticipate success

	niche - n., adj.
- niche market;
- to find a niche for oneself

	appease - v.
- to appease wrath
	no-go area – n.



	applied - adj.
- applied science

	occasional - adj.
- occasional abuses;
- occasional visitor


	auction - n.
- to sell (to put up) at auction

	overlapping - adj.
- overlapping social networks

	be alleged – constr.
- they are alleged to have been bribed;
allege – v.
- to allege repeatedly;
- to allege an authority
	overt - adj.
- overt pressure;
- overt market;
- overt hostility


	be linked to smth. – contr.
- to be linked together by interest in a common cause;
- to be linked through cross-ownership to interests outside publishing

	outcome - n.
- the outcome of elections




	be quashed – constr.
- to quash a row;
- to be quashed by the government
	phase out – v.
- to phase out production of smth.



	bribe - n., v.
- to offer (to give, to hand out) bribes;
- to bribe a judge

	premises - n.
- private premises

	buy in (into) – v.
	prevailing – adj.
- prevailing motive;
- prevailing party;
- prevailing opinion








SUPPLEMENT 2

United Kingdom
Code of Conduct
Adopted on 29 June 1994 by British National Union of Journalists (NUJ). 
1. A journalist has a duty to maintain the highest professional and ethical standards. 
2. A journalist shall at all times defend the principle of the freedom of the press and other media in relation to the collection of information and the expression of comment and criticism. He/she shall strive to eliminate distortion, news suppression and censorship. 
3. A journalist shall strive to ensure that the information he/ she disseminates is fair and accurate, avoid the expression of comment and conjecture as established fact and falsification by distortion, selection or misrepresentation. 
4. A journalist shall rectify promptly any harmful inaccuracies, ensure that correction and apologies receive due prominence and afford the right ofreply to persons criticised when the issue is of sufficient importance. 
5. A journalist shall obtain information, photographs and illustrations only by straight- forward means. The use of other means can be justified only by over-riding considerations of the public interest. The journalist is entitled to exercise a personal conscientious objection to the use of such means. 
6. Subject to the justification by over-riding considerations of the public interest, a journalist shall do nothing which entails intrusion into private grief and distress. 
7. A journalist shall protect confidential sources of information. 
8. A journalist shall not accept bribes nor shall he/ she allow other inducements to influence the performance of his/ her professional duties. 
9. A journalist shall not lend himself/ herself to the distortion or suppression of the truth because of advertising or other considerations. 
10. A journalist shall only mention a person's age, race, colour, creed, illegitimacy, disability, marital status (or lack of it), gender or sexual orientation if this information is strictly relevant. A journalist shall neither originate nor process material which encourages discrimination, ridicule, prejudice or hatred on any of the above-mentioned grounds. 
11. A journalist shall not take private advantage of information gained in the course of his/ her duties, before the information is public knowledge. 
12. A journalist shall not by way of statement, voice or appearance endorse by advertisement any commercial product or service save for the promotion of of his/ her own work or of the medium by which he/ she is employed. 

United Kingdom
Code of Practice
Ratified by the Press Complaints Commission – 26th November 1997

All members of the press have a duty to maintain the highest professional and ethical standards. This code sets the benchmarks for those standards. It both protects the rights of the individual and upholds the public's right to know. The code is the cornerstone of the system of self-regulation to which the industry has made a binding commitment. Editors and publishers must ensure that the code is observed rigorously not only by their staff but also by anyone who contributes to their publications.
It is essential to the workings of an agreed code that it be honoured not only to the letter but in the full spirit. The code should not be interpreted so narrowly as to compromise its commitment to respect the rights of the individual, nor so broadly that it prevents publication in the public interests.
It is the responsibility of editors to co-operate with the PCC as swiftly as possible in the resolution of complaints. Any publication which is criticised by the PCC under one of the following clauses must print the adjudication which follows in full and with due prominence.


The public interest

There may be exceptions to the clauses marked * where thay can be demonstrated to be in the public interest.

1. Accuracy
(i) Newspapers and periodicals must take care not to publish inaccurate, misleading or distorted material, including pictures.
(ii)   Whenever   it   is   recognised   that   a significant inaccuracy, misleading statement or distorted report has been published, it must be corrected prominently and with due
prominence.
(iii) An apology must be published whenever appropriate.
(iv) Newspapers whilst free to be partisan must distinguish clearly between comment, conjecture and fact.
(v) A newspaper or periodical must report fairly and accurately the outcome of an action for defamation to which it has been a party.

2. Opportunity to reply
A fair opportunity to reply to inaccuracies must be given to individuals and organisations ehen reasonable called for.

3. Privacy*
(i) Everyone is entitled to respect for his or her private and family life, home, health and correspondence. A publication will be expected to justify intrusions into any individual's private life without consent.
(ii)  The use of long-lens photography to take pictures of people in private places without their consent is unacceptable. Note: Private places are public or private property where there is a reasonable expectation of privacy.

4. Harassment*
(i) Journalists and photographers must neither obtain nor seek to obtain information or pictures through intimidation, harassment or persistent pursuit.
(ii) They must not photograph individuals in private places (as defined in clause 3 note) without their consent; must not persist in telephoning, questioning, pursuing or photographing individuals after having been asked to desist; must not remain on their property after having been asked to leave and must not follow them.
(iii) Editors must ensure that those working for them comply with these requirements and must not publish material from other sources which does not meet these requirements.

5. Intrusion into grief or shock
In cases involving grief or shock, enquiries must be carried out and approaches made with sympathy and discretion. Publication must be handled sensitively, but this should not be interpreted as restricting the right to report judicial proceedings.

6. Children*
(i) Young people should be free to complete their time at school without unnecessary intrusion.
(ii) Journalists must not interview or photograph children under the age of 16 on subjects involving the welfare of the child or of any other child, in the absence of or without the consent pf a parent or other adult who is responsible for the children, 
(iii) Pupils must not be approached or photographed while at school without the permission of the school authorities, 
(iv) There must be no payment to minors for material involving the welfare of children nor payment to parents or guardians for material about their children or wards unless it is demonstrably in the child's interest. 
(v) Where material about the private life of a child is published, there must be justification for publication other than the fame, notoriety or position of his or her parents or guardian.

7. Children in sex cases
1.  The press must not, even where the law does not prohibit it, identify children under 16 who are involved in cases concerning sexual offences, whether as victims or as witnesses.
2.  In any press report of a case involving a sexual offence against child:
(i) The child must not be identified.
(ii) The adult may be identified.
(iii) The word "incest" must not be used where a child victim might be identified.
(iv) Care must be taken that nothing in the report implies the relationship between the accused and the child.

8. Listening devices*
Journalists must not obtain or publish material obtained by clandestine listening devices or by intercepting private telephone conversations.

9. Hospitals*
(i) Journalists or photographers making enquiries at hospitals or similiar institutions must identify themselves to a responsible executive and obtain permission before entering non-public areas.
(ii) The restrictions on intruding into privacy are particularly relevant to enquiries about individuals in hospitals or similar institutions.

10. Innocent relatives and friends*
The press must avoid identifying relatives or friends of persons convicted or accused of crime without their consent.

11. Misrepresentation*
(i) Journalists must not generally obtain or seek to obtain information or pictures through misrepresentation or subterfuge, 
(ii) Documents or photographs should be removed only with the consent of the owner, (iii) Subterfuge can be justified only in the public interests and only when material cannot be obtained by any other means.

12. Victims of sexual assault
The press must not identify victims of sexual assault or publish material likely to contribute to such identification unless there is adequate justification and, by law, they are free to do so.

13. Discrimination
(i) The press must avoid prejudicial or pejorative reference to a person's race, colour, religion, sex or sexual orientation or to any physical or mental illness or disability, 
(ii) It must avoid publishing details of a person's race, colour, religion, sexual orientation, physical or mental illness or disability unless are directly relevant to the story.

14. Financial journalism
(i) Even where the law does not prohibit it, journalists must not use for their own profit financial information they receive in advance of its general publication, nor should they pass such information to others, 
(ii) They must not write about shares or securities in whose performance they know that they or their close families have a significant financial interests, without disclosing the interest to the editor or financial editor,
(iii) They must not buy or sell, either directly or through nominees or agents, shares or securities about which they have written recently or about which they intend to write in the near future.

15. Confidential sources
Journalists have a moral obligation to protect confidential sources.

16. Payment for articles*
(i) Payment or offers of payment for stories or information must not be made directly or through agents to witnesses or potential witnesses in current criminal proceedings except where the material concerned ought to be published in the public interest and there is an overriding need to make or promise to make a payment for this to be done. Journalists must take every possible step to ensure that no financial dealings have influence on the evidence that those witnesses may give. (An editor authorising such a payment must be prepared to demonstrate that there is a legitimate public interest at stake involving matters that the public has a right to know. The payment or, where accepted, the offer of payment to any witness who is actually cited to give evidence must be disclosed to the prosecution and the defence and the witness should be advised of this.) 
(ii) Payment or offers of payment for stories, pictures or information must not be made directly or through agents to convicted or con- fessed criminals or to their associates - who may include family, friends and colleagues -except where the material concerned ought to be published in the public interest and payment is necessary for this to be done.

-------------
*The public interest
There may be exceptions to clauses marked * where they can be demonstrated to be in the public interest.

1. The public interest includes:
(i) Detecting or exposing crime or a serious misdemeanour.
(ii) Protecting public health and safety.
(iii) Preventing the public from being misled by some statement or action of an individual organisation.

2.  In any case where the public interest is invoked, the PCC will require a full explanation by the editor demonstrating how the public interest was served.
In cases involving children, editors must demonstrate an exceptional public interest to override the normally paramount interests of the child.



Aljazeera Code of Ethics

Thursday 15 July 2004, 20:45 Makka Time, 17:45 GMT

Being a globally oriented media service, Al Jazeera shall determinedly adopt the following code of ethics in pursuance of the vision and mission it has set for itself:

1. Adhere to the journalistic values of honesty, courage, fairness, balance, independence, credibility and diversity, giving no priority to commercial or political considerations over professional ones.

2. Endeavour to get to the truth and declare it in our dispatches, programmes and news bulletins unequivocally in a manner which leaves no doubt about its validity and accuracy.

3. Treat our audiences with due respect and address every issue or story with due attention to present a clear, factual and accurate picture while giving full consideration to the feelings of victims of crime, war, persecution and disaster, their relatives and our viewers, and to individual privacy and public decorum.
 
4. Welcome fair and honest media competition without allowing it to affect adversely our standards of performance so that getting a "scoop" will not become an end in itself.
 
5. Present diverse points of view and opinions without bias or partiality.
 
6. Recognise diversity in human societies with all their races, cultures and beliefs and their values and intrinsic individualities in order to present unbiased and faithful reflection of them.

7. Acknowledge a mistake when it occurs, promptly correct it and ensure it does not recur.

8. Observe transparency in dealing with news and news sources while adhering to internationally established practices concerning the rights of these sources.

9. Distinguish between news material, opinion and analysis to avoid the pitfalls of speculation and propaganda.

10. Stand by colleagues in the profession and offer them support when required, particularly in light of the acts of aggression and harassment to which journalists are subjected at times. Cooperate with Arab and international journalistic unions and associations to defend freedom of the press.




Russia

CODE OF PROFESSIONAL ETHICS OF RUSSIAN JOURNALIST

Adopted by Congress of Russian journalists on 23 June 1994 in Moscow. Translated by Jukka Pietilinen (research assistant, University of Tampere, Finland) in co-operation with Yassen Zassoursky (dean, Moscow State University, Russia).

1.
Journalist is always obliged to act on the basis of the principles of the professional ethics fixed in this Code, the approval, acceptance and obeyance of which is absolute condition to his membership in Russian Federation of Journalists.

2.
Journalist observes the laws of his country, but when the fulfillment of his professional duty is concerned he recognizes the jurisdiction of his colleagues only, and rejects any attempts of pressure and interference from the side of the government or whoever else.

3.
Journalist disseminates and comments only the information, the reliability of which he is convinced and the source of which is well known to him. He will as hard as he can strive for the avoidance of the damage, to whoever it may be, caused by its incompleteness or inaccuracy, deliberate concealing of socially important information or dissemination of information known to be false.
Journalist is strictly obliged to separate the facts he is reporting and that which comprises opinions, versions and assumptions, at the same time he is not obliged to be neutral in his professional activities.
When fulfilling his professional duties journalist does not resort to illegal and unworthy methods to acquire information. Journalist recognizes and respects the right of physical and juridical persons not to give information and not to answer the questions presented to him, excluding the cases in which the presentation of information is obliged by law.
Journalist considers malevolent distortion of facts, slander, the obtaining of payment for disseminations of false or hiding of truthful information under any conditions as grave professional crime; on the whole journalist should not take, neither directly nor indirectly, any kind of compensation or reward from third persons for publication of any kind of material or opinion.
When convinced that he has published false or distorted material, journalist is obliged to correct his mistake using those print and (or) audiovisual media which were utilized to publish the material. In case of need he is obliged to present his apology through his print media.
Journalist responds by his name and reputation for the reliability of all his messages and for fairness of all his judgements, which are disseminated with his signature, pseudonyme or anonymously yet with his knowledge and approval. No one has right to forbid him to withdraw his signature from communication or judgement, which is even only partly distorted against his will.

4.
Journalist keeps professional secret in relation to the source of information which is acquired in confjdema) way. No one can force him to reveal this source. The right to the anonymity may be broken only in exeptional cases when there is suspicion that the source consciously has distorted truth, and also when the reference to the name of the source is the only way to avoid serious and inevitable damage to the people.
Journalist is obliged to respect the request of the persons interviewed by him not to expose officially their statements.

5.
Journalist understands fully the danger of limitations, persecutions and violence, which his activities may provocate.
In fulfilling his professional duties he counteracts extremism and restriction of civil rights on any basis including sex, race, language, religion, political or other view as well as social or national origin.
Journalist respects the honor and dignity of the people who become the objects of his professional attention. He refrains from any derogatory allusions or comments in relation to race, nationality, colour of the skin, religion, social origin or sex as well as in relation to the physical handicap or disease of the person. He refrains from publications of that kind of information with the exeption of cases when they have direct relation to the content of the published article. Journalist is unconditionally obliged to avoid offensive expressions which may harm the moral and physical health of the people.
Journalist sustains the principle that any person is not guilty as far as the opposite has not been bestowed in the court. In his communications he avoids mentioning the names of the relatives and friends of the persons found guilty or charged for committing a crime - excluding the circumstances, when it is necessary to the objective presentation of the case. He also avoids mentioning the names of'the victims of the crime and publishing that kind of material which leads to the identification of the victim. With the special strictness these norms should be observed when the journalistic communication may harm the interests of the minors.
Only the defense of the interest of the society may justifie journalistic investigations which preconcieve intrusion to the privite life of the person. These restrictions of intrusion have to be observed rigorously when it concerns persons placed in medical or related institutions.

6.
Journalist considers his professional status incompatible with holding positions in organs of governmental, legislative or judicial power as well as in governing bodies of the political parties or other organisations of political nature. Journalist recognizes that his professional activities cease when he takes a weapon to his hands.

7.
Journalist considers unworthy to utilize his reputation, his authority as well as his professional rights and possibilities to disseminate information of advertising or commercial nature, specially if this kind of nature of the material is not clearly and unambiguosly evident from the very form of the material. The combination of the journalistic and advertising activity is ethically unthinkable.
Journalist should not use for his personal interests or for the interests of his kin any confidental information which he may possess because of his profession.

8.
Journalist respects and defends the professional rights of his colleagues and observes the laws of fair competition. Journalist keeps away from situations in which he might cause harm to the personal or professional interests of his colleagues, by agreeing to fulfil! their duties in conditions which are fare well known to be socially, materially or morally less favoured.
Journalist respects and insists on respect for copyright, arising from any kind of creative work. Plagiarism is inadmissable. Utilizing in any form the work of his colleague journalist refers to the name of the author.

9.
Journalist refuses an assingment if its fulfillment is related to the violation of one of above-mentioned principles.


10.
Journalist uses and asserts his right to use all guaranties provided by the civil and penal laws for defence in the court or other way from violence or the threat of violence, offend, moral damage or defamation.


Norway

CODE OF ETHICS OF THE NORWEGIAN PRESS

Ethical Code of Practice for the Press (printed press, radio and television). Adopted by the Norwegian Press Association on 14 December 1994.

Each editor and editorial staff is required to be familiar with these ethical standards of the press, and to base their practice on this code.

1. THE ROLE OF THE PRESS IN SOCIETY

1.1. Freedom of speech, freedom of information, and freedom of the press are basic elements of a democracy. A free, independent press is among the most important institutions in a democratic society.
1.2. As a social institution, the press looks after important tasks in that it carries information, debates and critical comments on society. The press therefore is particularly responsible for allowing different views to be expressed.
1.3. The press shall protect the freedom of the speech, the freedom of the press and the principle of access to official documents. It cannot yield to any pressure from anybody who might want to prevent the free flow of information, free access to sources and open debate on any matter of importance to society as a whole.
1.4. It is the right of the press to carry information on what goes on in society and to uncover and disclose matters which ought to be subjected to criticism.
1.5. It is the task of the press to protect individuals and groups against injustices or neglect, committed by public authorities and institutions, private concerns, or others.

2. INTEGRITY AND RESPONSIBILITY

2.1. The editor responsible according to law, carries personal and full responsibility for the material contained in the newspaper, the magazine or radio and television transmissions.
2.2. Each editorial desk and each employee must guard of their own integrity and credibility in order to be free to act independently of any persons or groups who - for ideological, economic or other reasons - might want to exercise an influence over editorial matters.
2.3. Members of the editorial staff must not accept commissions or offices creating conflicts of interest in relation to their editorial tasks. They must avoid dual roles that may reduce their credibility.
2.4. Members of the editorial staff should not use their position to achieve personal gains.
2.5. A member of the editorial staff cannot be ordered to write or do anything which is contrary to his or her own convictions.
2.6.  Reject any attempt to break down the clear distinction between advertisements and editorial copy. Advertisements intended to imitate or exploit an editorial product, should be turned down, as should advertisements undermining trust in the editorial integrity and the independence of the press.
2.7. Never promise editorial favours in return for advertisements. The material is published as a result of editorial considerations.
2.8. It is a breach of good press conduct to let sponsorship affect editorial activity, contents and presentation.
2.9. Members of the editorial staff may not accept assignments from anyone but the heads of the editorial staff.


3. RELATIONS WITH THE SOURCES

3.1. The credibility of the press is strengthened by the use of identifiable sources, as long as identification does not come into conflict with the need to protect the sources.
3.2. Be critical in the choice of sources and make sure that the information is correct. The use of anonymous sources implies a special need for a critical evaluation of the sources.
3.3. Good press conduct presupposes that the premises for interviews and similar relations with sources and contacts are clearly stated.
3.4. Protect the sources of the press. The protection of sources is a basic principle in a free society and is a prerequisite for the ability of the press to fulfill its duties towards society and ensure the access to essential information.
3.5. Do not divulge the name of a person who has provided information on a confidential basis, unless consent has been explicitly given by the person concerned.
3.6. In consideration of the sources and the independence of the press, unpublished material as a main rule should not be divulged to third parties.
3.7.  It is the duty of the press to report the intended meaning in quotes from an interview. Direct quotes must be accurate.
3.8. Changes of a given statement should be limited to corrections of factual errors. No one without editorial authority may intervene in the editing or presentation of editorial material.
3.9. In particular show consideration for people who cannot be expected to be aware of the effect that their statements may have. Never abuse the emotions or feelings of other people, their ignorance or their lack of judgment.
3.10. Hidden cameras / microphones or false identity may only be used under special circumstances. The condition must be such a method is the only possible way to uncover cases of essential importance to society.

4. PUBLICATION RULES

4.1. Make a point of fairness and thoughtfulness in contents and presentation.
4.2. Make plain what is factual information and what is comment.
4.3. Always respect a person's character and identity, privacy, race, nationality or belief. Never draw attention to persona! or private aspects if they are irrelevant.
4.4. Make sure that headlines, introductions and leads do not go beyond what is being related in the text.
4.5. In particular avoid presumption of guilt in crime and court reporting. Make it evident that the question of guilt, whether relating to somebody under suspicion, reported* accused or charged, has not been decided until the sentece has legal efficacy. It is a part of good press conduct to report the final result of court proceedings which have been reported earlier.
4.6. Always consider how reports on accidents and crime may affect the victims and next-of-kin. Do not identify victims or missing persons unless next-to-kin have been informed. Show consideration towards people in grif or imbalance.
4.7. Be cautious in the use of names and pictures and other items of definite identification in court and crime reporting. Particular consideration should be shown when writing about cases still being investigated, and cases involving young offenders. Refrain from indentificarion unless this is necessary to meet just and fair demands for information.
4.8. As a general rule the identity of children should not be disclosed in reports on family disputes or cases under consideration by the child care authorities or by the courts.
4.9. Suicide and attempted suicide should in general never be given any mention.
4.10. Exercise caution when using photos in any other connection than the original.
4.11. Protect the credibility of the journalistic photograph. Photos used as documentation must not be altered in a way that creates a false impression. Manipulated photos can only be accepted as illustrations if it is evident that it in actual fact is a picture collage.
4.12. The use of pictures must comply with the same requirements of caution as for a written or oral presentation.
4.13. Incorrect information must be corrrected and, when called for, an apology given, as soon as possible.
4.14. Those who have been subjected to strong accusations shall, if possible, have the opportunity to simultaneous reply as regards factual information. Debates, criticism and dissemination of news must not be hampered by parties being unwilling to make comments or take part in the debate.
4.15. Those who have been subjected to attacks shall, as soon as possible, have the opportunity to reply, unless the attack or criticism are parts of a running exhange of views. Such responses should never be accompanied by an editorial, polemical comment, but any response should be within reasonable length, be pertinent to the matter, and seemly in its form.

SUPPLEMENT 3

Complexity, computers and media influence

by WestWard Editorial Staff new TIMES

Charles Sturt University information technology lecturer and researcher, Rob Stocker, has embarked on research that aims to develop computer tools that can simulate the influence of opinions expressed by the media and other opinion leaders "in the modern world.

Mr. Stacker's research has implications for a diverse range of communication areas. These range from advertising and election campaigns to television programming, teaching techniques and the management of organisations.

Back to basics

The former primary teacher has gone back to communication basics to develop computer models, based on complex systems research, that are used to investigate hew people and groups communicate and influence each other over time.

According to his idea, the- "focus "for "the design of the computer-based communication models are individuals or groups that receive, process and transmit information, which are represented by nodes, and how these nodes are linked to form networks.

In the models, people have two main behaviours. They can be "influencing", meaning how strong they communicate about an issue, and "susceptible", meaning how likely it is for a person to change their opinion, based on information received from other people. The computer model becomes a complex web of information pathways between people and the level of complication rises as more people become involved.


Communication, complexity, opinions

Initially, Mr. Stocker developed simple models that represent 100 people who make a basic "Yes/No" decision. The decision centres on whether a person or group "agreed" with an issue. Three different communication networks were used in the models, each having a different way of connecting one person to others: Simple random connections between people, who are both influencing and susceptible, as seen in early communication theories.

Highly structured, traditional hierarchies such as the military, where an influencing order is given and the order is transferred down through the ranks; modern, "real-world" societies, such as the Internet community, where people might be interconnected with varying degrees of influence and susceptibility.

Mr. Stocker then studied the effect of an opinion expressed by the media on the opinions of other people in these different networks.

"In one study, I set one node in the computer model to represent the media that offered a particular opinion. I then set the other nodes - representing viewers or listeners - to have the opposite opinion, and studied the degree to which the other nodes changed their opinions to that of the media. I tested this change using three types of communication networks: random, traditional and modern," he said.

"Results showed that the media were highly influential over a very short time for all types of communication networks. Although the 'modern' model, based on real world societies and the Internet, remained different to the media for a slightly longer period, the opinions of all people in the model still changed to that of the media."

"The media were highly influential over a very short time for all types of соmmunication networks. Although the 'modern' model remained different to the media for a slightly longer period, the opinions of people in the model still changed to that of the media."

Rob Stocker



Enter the Supercomputer

With the use of Australia's AC3 Supercomputer, based in Sydney, NSW, Mr. Stacker is now investigating larger networks of up to 100 000 nodes, and situations where each node has various opinions on different issues. It is intended that this will represent a more realistic view of how individuals and groups Interact in modern societies.

He is also investigating how opinion changes when people are part of both traditional organisations and modern communication networks, a common situation for many people in modern societies.

"As we add new conditions to each node in the computer model and change the ways in which nodes interact with each other, the models become more complex and more realistic," Stocker said.

"These models could be further developed to simulate how communication works in real situations in modern society."

Rob Stocker

"These models could be further developed to simulate how communication works in real situations in modern society. For example, we could investigate how people and groups interact within an organisation, where the organisation's leaders have particular personality traits. We could also predict how a group's opinion could change after an issue is broadcast via the media.

"The models form just one more piece in the jigsaw to help us understand the complexity of social structure."


Polls Point to Continued Terrorism Concern,
Loss of Confidence in Government, Media

By Penn State 's Jimirro Center for the Study of Media Influence.

A review of opinion polls conducted since Sept. 11, 2001, indicates that terrorism continues to be a key concern for most Americans, while public confidence in the media and government "is declining, according, to researchers at Penn State's Jimirro Center for the Study of Media Influence.
The polls were drawn from a variety of sources in an attempt to develop a comprehensive snapshot of Americans' attitudes about terrorism and media coverage.
For example, a Jan. 15, 2004, Pew Center Research Report indicated that over three-fourths (78 percent) of Americans believe that America's top priority should be protecting the country against future terrorist attacks. The poll supports the findings of a Penn State survey in which 87 percent of the 1,023 respondents reported that terrorism was either 'Very" or "extremely" important to them.
That same study reinforced the link between public opinion and the news media, with 62 percent of respondents reporting that their beliefs about the terrorism problem had been shaped by reports they had read or watched in the news media.
Polls have shown that while Americans are concerned about homeland security, their confidence in media and government institutions has declined. In an August 2002 poll by Princeton Survey Research, 28 percent of Americans reported that the, press unnecessarily scares the public. The same survey found that 20 percent of Americans were convinced the media does not report what the public needs to know about potential attacks.
Opinion polls trace a decline in public confidence in the news media over time. Shortly after the Sept. 11 attack, approximately three-fourths (73 percent) of Americans described the news media as "professional" and 80 percent of the public confidently trusted the reports received from the government.
By July 2002, only 49 percent of the 3,360 adults who participated in a survey by Princeton Survey Research in August 2002 characterized the media in such a favorable manner. That was the lowest level of public confidence in the media over the past three years. Also within that time period, confidence in government reports decreased by 20 percentage points to 60 percent.
The same report found that nearly six in 10 Americans criticize news organizations for being politically hissed and neglecting to help society resolve its problems. Even more Americans (67 percent) believe the media refuses to admit its mistakes. When questioned about the power of news organizations, 57 percent of Americans said the media's influence is increasing, according to the same poll.
Tins increasing power over public perception was also evident in recent reports regarding the situation in Iraq. According a Pew Research Report released in October 2003, more than one-third (38 percent) of Americans blame the media for portraying circumstances in Iraq as being worse than they actually were, creating a public misperception.
As public confidence in the media and government has declined, so has President Bush's approval rating. Following the 2003 State of the Union Address, only one-third (34 percent) of Americans were satisfied with country's direction, according to a January 2003 Pew Research Report. This was the lowest point since the president's inauguration.
While the Bush administration attempts to rebuild the president's approval level in America, it continues to struggle with an increasing lack of trust toward his administration from those outside the United States, By mid-January 2004, the Bush Administration was considered the least trustworthy among top opinion leaders in the United Kingdom (21 percent), Brazil (20 percent), France (13 percent), and -Germany (12 percent), according to a report from Edelman Public Relations presented at the World Economic Forum.
Even though the administration is struggling abroad, there is some evidence that the public's approval of the president's leadership is improving. Following the president's 2004 State of the Union Address, the Gallup Organization found 78 percent of those surveyed who -watched the address said Bush was leading the country in the right direction concerning terrorism, and now the economy should be a slightly higher concern than terrorism.
However, when questioned about the role terrorism will play in the upcoming presidential election, 85 percent of Americans reported in a February 2004 Gallup poll that-terrorism was either "extremely" or "very" important when casting their vote this corning November.
It appears that a direct relationship exists between the public's confidence in the media and the government. Since the terrorist attacks in 2001, this relationship has demonstrated the influence of public opinion and its sensitivity to the information in the news media.



Washington Post editor tells war stories, ethical dilemmas

By Jennifer Colvin

Daily Staff 

Ben Bradlee spoke to a packed audience at Kane Hall Wednesday night about the threats and humor he encountered over his years as executive editor of The Washington Post. 
J.D. Alexander, the editor and publisher of The Seattle Post-Intelligencer, introduced Bradlee as "the cornerstone, the conscience and the cheerleader" of the Post.
"He made, in my years there, the best damn newspaper on the planet," Alexander said. 
He added, "He was also a man who could say 'no' to a story because it wasn't fair, or accurate, or complete, or it just wasn't anyone's damn business." 
Bradlee's obvious pride for the Post showed as he thanked Alexander for the introduction, which he described as "an exaggeration about myself, but hopefully not about the newspaper." 
Bradlee used his "not-too-reliable memory" as he recalled stories from his stay at the Post. 
Despite the humorous anecdotes, Bradlee spoke about the more serious topic of restraining the press in the name of national security. 
Bradlee told the audience about one of his Post reporters. The journalist approached him with a story about a bell listening device the United States had installed over a Soviet cable during the height of the Cold War. It allowed the United States to know where Soviet nuclear submarines were at all times. 
It obviously was a national security interest issue, Bradlee said, so he chose not to run the story. 
When the Soviets discovered the bell, however, "It was no longer a matter of national security. It was a matter of national embarrassment," he said. 
The government still asked the Post not to run the story because of "national security." 
"We ran the story. And you know what," he continued, "the sun rose the next day." 
Bradlee also spoke about the Pentagon Papers, a 47-volume government document describing how the United States became involved in Vietnam. 
The New York Times first published excerpts from the documents, which were classified because of national security interests. 
Bradlee said the Post right away "started a desperate effort to get the papers." 
The Post went to court to defend its right to publish excerpts from the Pentagon Papers. After several lower court trials and appeals, the Supreme Court voted in favor of the Post in a 6 to 3 decision. 

Erwin Griswold, the former dean of Harvard Law School, argued the case for the government, attempting to prevent publication of the Pentagon Papers. 
Eighteen years later in 1989, he published a story in the Post admitting that he was wrong.
In what Bradlee called "a rare act of political courage," Griswold wrote that the Pentagon Papers were never a matter of national security, but again, a matter of embarrassment. 
"There is massive over-classification in government," Griswold wrote. "Indeed, I have never seen a suggestion [of national security] threats." 
Bradlee warned the audience, "Whenever you hear someone say 'national security,' don't believe it right away." 
Bradlee spent time answering questions from the audience that ranged from censorship during the Gulf War to newspapers on the Internet. 
The one question he refused to answer was about the identity of "Deep Throat," the informant during the Watergate scandal. 
"He is a living male whose identity will be revealed when he dies. He was promised anonymity," Bradlee said. 
Remaining true to the ethics he lived by as editor of the Post, he refused to say another word. 


The New Global Media: It's a Small World of Big Conglomerates

By Robert W. McChesney

The nineties have been a typical fin de siècle decade in at least one important respect: The realm of media is on the brink of a profound transformation. Whereas previously media systems were primarily national, in the past few years a global commercial-media market has emerged. "What you are seeing," says Christopher Dixon, media analyst for the investment firm PaineWebber, "is the creation of a global oligopoly. It happened to the oil and automotive industries earlier this century; now it is happening to the entertainment industry." 

Together, the deregulation of media ownership, the privatization of television in lucrative European and Asian markets, and new communications technologies have made it possible for media giants to establish powerful distribution and production networks within and among nations. In short order, the global media market has come to be dominated by the same eight transnational corporations, or TNCs, that rule US media: General Electric, AT&T/Liberty Media, Disney, Time Warner, Sony, News Corporation, Viacom and Seagram, plus Bertelsmann, the Germany-based conglomerate. At the same time, a number of new firms and different political and social factors enter the picture as one turns to the global system, and the struggle for domination continues among the nine giants and their closest competitors. But as in the United States, at a global level this is a highly concentrated industry; the largest media corporation in the world in terms of annual revenues, Time Warner (1998 revenues: $27 billion), is some fifty times larger in terms of annual sales than the world's fiftieth-largest media firm. 

A few global corporations are horizontally integrated; that is, they control a significant slice of specific media sectors, like book publishing, which has undergone extensive consolidation in the late nineties. "We have never seen this kind of concentration before," says an attorney who specializes in publishing deals. But even more striking has been the rapid vertical integration of the global media market, with the same firms gaining ownership of content and the means to distribute it. What distinguishes the dominant firms is their ability to exploit the "synergy" among the companies they own. Nearly all the major Hollywood studios are owned by one of these conglomerates, which in turn control the cable channels and TV networks that air the movies. Only two of the nine are not major content producers: AT&T and GE. But GE owns NBC, AT&T has major media content holdings through Liberty Media, and both firms are in a position to acquire assets as they become necessary.

The major media companies have moved aggressively to become global players. Even Time Warner and Disney, which still get most of their revenues in the United States, project non-US sales to yield a majority of their revenues within a decade. The point is to capitalize on the potential for growth abroad--and not get outflanked by competitors--since the US market is well developed and only permits incremental expansion. As Viacom CEO Sumner Redstone has put it, "Companies are focusing on those markets promising the best return, which means overseas." Frank Biondi, former chairman of Seagram's Universal Studios, asserts that "99 percent of the success of these companies long-term is going to be successful execution offshore."

Prior to the eighties and nineties, national media systems were typified by domestically owned radio, television and newspaper industries. Newspaper publishing remains a largely national phenomenon, but the face of television has changed almost beyond recognition. Neoliberal free-market policies have opened up ownership of stations as well as cable and digital satellite TV systems to private and transnational interests, producing scores of new channels operated by the media TNCs that dominate cable ownership in the United States. The channels in turn generate new revenue streams for the TNCs: The major Hollywood studios, for example, expect to generate $11 billion from global TV rights to their film libraries in 2002, up from $7 billion in 1998.

While media conglomerates press for policies to facilitate their domination of markets throughout the world, strong traditions of protection for domestic media and cultural industries persist. Nations ranging from Norway, Denmark and Spain to Mexico, South Africa and South Korea keep their small domestic film production industries alive with government subsidies. In the summer of 1998 culture ministers from twenty nations, including Brazil, Mexico, Sweden, Italy and Ivory Coast, met in Ottawa to discuss how they could "build some ground rules" to protect their cultural fare from "the Hollywood juggernaut." Their main recommendation was to keep culture out of the control of the World Trade Organization. A similar 1998 gathering, sponsored by the United Nations in Stockholm, recommended that culture be granted special exemptions in global trade deals.

SUPPLEMENT 4

INVESTIGATIVE JOURNALISM


There is no more important contribution that we can make to society than strong, publicly-spirited investigative journalism. 
                                                                      Tony Burman , editor-in-chief of CBC News 


During the 1972 campaign for the White House, when Richard M. Nixon was seeking a second term in office, five persons, acting on orders, broke into the Democratic national offices in the Watergate complex in Washington and planted electronic eavesdropping devices. Their purpose remains unclear till date. Bob Woodward and Carl Bernstein, reporters with the Washington Post, became curious when a short news item appeared regarding a burglary at the Watergate office of the Democratic Party and began to make inquiries. Through their investigations, it was discovered that it was not a simple act of burglary but a case of political corruption and manipulation involving the highest office in the land.


What is investigative reporting?

For many years investigative journalism has been regarded as a standalone form of journalism. The question what is investigative reporting is still a cause of debate even among journalists-practitians, as well as media theoreticians. One side is convinced that investigative reporting is the peak of the reporting skill, and consider the investigative reporters special kinds of journalists. Others consider investigative reporting to be simply a trendy title, just another way of marking the old, good, thorough journalism, which was unfathomable without constant ru A healthy democracy cannot sustain itself on asymmetric dissemination of information. The political elite are ever sensitive to news; and news about economic, political wrongdoing or some other scandals can trigger judicial or quasi-judicial scrutiny.


An investigative journalist

An investigative journalist may spend a considerable period researching and preparing a report, sometimes months or years, whereas a typical daily or weekly news reporter writes items concerning immediately available news. Most investigative journalism is done by newspapers, wire services and freelance journalists. An investigative may take the form of an expose.An investigative reporter "reads evidence". Many reporters are like police officers: they regularly monitor the situation in their areas of responsibility and they react if something happens (so called beat reporters). In some cases police officers provide protection if needed and they also guard the crime scene, so that the witnesses do not remain unknown, and in order for the evidence not to be destroyed. If all the financial and organizational conditions allow it, this is performed by specially trained police officers. The work of a reporter is the same. Most reporters react to events in the way that they report about them. Those reporters who have a special skill in certain areas are specifically assigned to monitor the area of their expertise. However, they are not clairvoyants. Their powers are not supernatural, but they come from the fact that they know how to use special skills and methods. Just like forensic criminologists, they know how to "read evidence". Various methods are employed for the fact-finding – the study of often neglected sources like archives, phone records, address books, tax records and license records; anonymous sources; and going undercover. It is often suggested that anonymous sources are double-edged - on the one hand they may provide especially newsworthy information, such as classified or confidential information about current events, information about a previously unreported scandal, or the perspective of a particular group that may fear retribution for expressing certain opinions in the press; but the downside is that the condition of anonymity may make it difficult or impossible for the reporter to verify the source’s statements. By going undercover, the reporter tries to infiltrate a community by posing as somebody friendly to that community.


Is every reporter an investigative reporter? 
 
 This is one more question to which reporters themselves do not have an unanimous answer.
Eleven experienced reporters, members of "Investigative Reporters and Editors Inc."(IRA) tried to answer this question by checking three different statements:  


· Every reporter is an investigative reporter
· Every reporter should be an investigative reporter
· Every reporter can be an investigative reporter 

It would be great if every reporter could be an investigative reporter, but unfortunately that is not true. Most of the reporters are not investigative reporters for numerous objective reasons. However, is it wise to say that every reporter should be an investigative reporter? Some reporters have to report on pets, savings of energy, etc. Therefore, every reporter can be an investigative reporter. There is nothing unusual about that. One only needs to be curious and have a need to know if the world is good or bad.
Reporters who daily write or prepare radio and TV stories on pets or saving of energy can be investigative reporters. In order for a story to satisfy investigative reporting criteria, it has to deal with a topic that is important not only for one person or close circle of people, but it has to be a result of research conducted by a reporter who investigated the subject, exposing information that someone tried to hide. It is not crucial for the value of a story that a reporter's subject is corruption of a popular politician, or embezzlement in a local utility company. A reporter reporting on pets can do so through, for example, stories on unusual pets, stories on people who dedicated their lives to animals or advice stories on how to buy a pet and take care of it. Such stories can be an excellent journalistic accomplishment but they are certainly not investigative reporting.
If the same reporter investigates ways of purchasing exotic pets from the foreign countries, and discovers and documents incidents of animal smuggling, animal abuse, corruption of customs officers, etc. that reporter has created an investigative story. Therefore, every reporter can be investigative reporter, but only few are investigative reporters all the time.


HISTORY OF INVESTIGATIVE REPORTING: how did it begin?

The beginning of investigative reporting is tied to the USA, where key events for development of investigative reporting happened; events like the foundation of the first organization that gathered investigative reporters and editors (IRE), then, the Watergate affair in which "Washington Post", by publishing information on wiretapping of political opponents forced president Richard Nixon to resign. Both foundation of IRE and ’Watergate affair’ happened some 30 years ago, while roots of investigative reporting go much deeper, to the beginning of 20th century.
One hundred years ago, on March 17, 1906, President Theodore Roosevelt coined a newphrase that soon entered the American lexicon: ‚muckrake’. It was not a term of endearment. As a politician trying to curb the worst excesses of America’s industrial revolution while still preserving the nation’s capitalist system, the president’s delicate balancing act sometimes seemed threatened by a dangerous new kind of journalist: the investigative crusader whose writings inflamed the masses. Roosevelt likened this journalistic dirt-digger to a character from John Bunyan’s seventeenth-century fable, Pilgrim’s Progress:nning after the news, and without "peeling off the soles of their shoes" all day long.
One of the most important skills of a good reporter is the ability to simply, convincingly, and clearly explain what he/she wants to say. A good way to do so is by comparing with generally known information or everyday situations. If we would use this method to demonstrate what investigative reporting is, we could use, for example, police work as a comparison. Investigative reporters, as forensic criminologists, determine what has happened according to the existing «evidence», and very often predict what is going to happen. Investigative journalism is a distinctive aspect of the work undertaken by the media.  Essentially an information-gathering exercise, it looks for facts that are not easy to obtain by simple requests and searches, or those that are actively being concealed, suppressed or distorted. Where such investigative work involves the use of covert methods, it raises issues that tend to further blur the line between law and ethics. An informed citizenry – the bedrock of a democracy, holding the government accountable through voting and participation – requires investigative journalism. In many cases, the subjects of the reporting wish the matters under scrutiny to remain undisclosed. 


The man with the Muck-rake, the man who could look no way but downward with themuck-rake in his hands; who was offered a celestial crown for hismuckrake, but who could neither look up nor regard the crown hewas offered, but continued to rake to himself the filth of the floor.


Although the president’s use of the word was pejorative, the muckrakers themselves embraced the insult as a badge of honor. The term stuck.

Muckraking - also known as investigative reporting, adversarial journalism, advocacy reporting, public service journalism, and exposé reporting - has evolved over the years in style and technique. Different practitioners have predictably offered different definitions: some emphasize in-depth reporting that is more time-consuming than traditional daily journalism; others claim that the very phrase ‚investigative reporting’ is a misnomer since all reporting involves investigation of some kind.
To be sure, the line between fair-minded investigative reporting and partisan witch-hunting or sensationalistic gossipmongering can be a fine one, and it has been repeatedly crossed over the years. At the same time, significant and substantive public service journalism has often been more celebrated than practiced in part because wrongdoing may be difficult to uncover and documenting it can generate costly lawsuits, alienate advertisers, and be expensive to produce. Still, in its pure form ,muckraking’ can be a crucial check on abuse of power by large institutions, molding opinion to shape public policy and affirm important societal values. So far, no overarching or systemic analysis has been developed to explain the evolution of investigative reporting over time and offer predictive analysis of when such muckraking may occur in the future.
Although the term ‚muckraking’ did not develop until the twentieth century, investigative reporting in the United States has a rich historical tradition.
The earliest knownmuckraking on American soil can be traced to the first colonial newspaper published in 1690. Printer Benjamin Harris’s Publick Occurrences was a forerunner of both the noble and lowbrow traditions that would come to characterize investigative reporting in America. In its first issue, the newspaper exposed allegedly “barbarous” human rights abuses of French prisoners of war and a supposed sex scandal in which the king of France “used to lie with” his “SonsWife.” Four days later, British authorities shut down the newspaper; its first issue was also its last.
Two generations later, in 1735, printer John Peter Zenger accused NewYork’s colonial governor of corruption and was charged with seditious libel. In his successful landmark defense, Zenger’s lawyer articulated what would prove to be the investigative reporter’s creed for the next two and a half centuries: “the liberty of exposing and opposing arbitrary power . . . by speaking and writing truth”.
Already in 19th century the political and judicial practice in the USA spread freedom of public speech, therefore freedom of press. With the arrival of new immigrants and enabling women to vote, the newspaper gained a greater role during elections. That meant a huge increase in public opinion. During the years leading to the American Revolution, newspapers and pamphlets frequently challenged British colonial leaders by exposing their misdeeds, although primarily through invective rather than objective journalism.
In the 1830s and 1840s, muckrakers working for Democratic newspapers uncovered payoffs involving the National Bank, which was supported by the rival Whig Party. Abolitionists, early union organizers, and other activists established their own crusading newspapers, although their polemical exposés were largely propagandistic in nature and their circulation and influence was minimal.
In general, early-nineteenth-century muckraking was infrequent and had little impact. The partisan nature of newspapers limited such reporting to exposés of the opposition party; businesses, churches, the military, and other important institutions went unexamined. Investigative journalism was further restricted by newspaper dependence on government contracts for printing as well as limited circulation due to widespread illiteracy, dispersion of the population in rural areas, and technological limits to printing. 
After the CivilWar „muckraking“ increased but not significantly. The New York Times uncovered graft by Boss Tweed in New York City’s Tammany Hall and the New York Sun exposed the Crédit Mobilier scandal of the Grant administration. Still, there was a distinct partisan flair to these exposés; the Times was a Republican newspaper targeting a Democratic machine while the Sun was a Democratic paper targeting Republicans.
Mass-circulation newspapers appealed especially to immigrants and rural workers who had moved to urban areas and were trying to learn how to cope in their newenvironment. Journalistic exposés proved popular with these readers, and aggressive publishers like Joseph Pulitzer and William Randolph Hearst began specializing in sensational scandal coverage.
 (
Nellie Bly,
 
1922,
 
pseudonym of Elizabeth Cochrane,a pioneering female investigative journalist
)Nellie Bly  became famous when she went undercover to expose conditions in mental wards, and Ida B. Wells documented the horrors of lynching for African American newspapers.
Total circulation climbed into the tens of millions as these new, slick national publications became the primary delivery system for the muckrakers. The messages of populism, a movement that started at the end of 19th century, inspired by the economic situation and efforts to help the middle class, farmers, and small industrial workers and merchants, spread with the help of a newspaper that supported populist's goals  on the South and Middle West.
Spokespersons for the movement were reporters of a new kind. The group of reporters, connected by a sense of purpose, polemically and sensationally exposed the examples of the abuse of  wealth and political power, political corruption and illegal doings. From 1902 to 1920's they published more than a thousand articles on big companies and political corruption. That group of reporters exposed corruption in the big cities such as Chicago, St. Louis, Minneapolis, San Francisco, etc. while their target were also big companies, such as the oil conglomerate, Standard Oil. Their characteristics were a high level of social responsibility, their style by which they arose the emotions of the public, their skill of writing, and their unhidden ambition to become the society's consciousness. Those were very talented reporters with high literary ambitions. Some of them are known in history as successful writers, but nobody but their contemporaries ever heard that they were journalists as well, especially that they are the founders of investigative reporting. In this group of journalists are, for example, famous novelists Theodore Dreiser and Jack London.
When it was noted that a sharp critic of capricious rich people and politicians attracts the attention of the audience, publishers continued to encourage reporters to work on investigative reporting. The newspaper did not just report the news anymore; it created the news. Publishers paid high amounts to the reporters who were able to create the news and get the readers interested so that they would impatiently wait for the next story. They were giving them enough time to prepare themselves and to choose their topics as they would. Ordering the articles became an exception. There was no public person who could avoid supervision and press critique, no matter how rich or politically powerful that person was. Newspapers that used the opportunities of investigative reporting kept gaining new readers all the time. And those newspapers that did not do so at the beginning had to start. Very often, the goal of their publisher was no longer to gain new readers, but to keep the existing ones. 
In the century since the muckrakers’ heyday, historians have continued to debate their political and journalistic legacy. By the time the nation entered World War I, the golden age of muckraking had come to an end. Historians have offered various explanations for the muckrakers’ demise:

· that the decline of the Progressive political movement inevitably meant the decline of muckraking because the two were in extricably linked;
· that World War I turned the public’s focus abroad and increased public deference to authority at home;
· that media consolidation eliminated magazine outlets for muckraking;
· that individual journalists turned inward to narrow careerism or their families;
· that irresponsible muckraking alienated the public, which had already grown weary of  journalistic negativity

These various explanations have been more asserted than proved, though they appear to have varying measures of truth in them.
 (
Edward R. Murrow
)The half century after the muckrakers - from World War I to the Vietnam War - was a kind of “Dark Ages” for investigative reporting. A few journalists, mostly on the Left, continued the lonely crusade: socialist Upton Sinclair attacked monopolistic mainstream media; columnists Drew Pearson and Jack Anderson specialized in political corruption and scandal; and Edward R. Murrow used the new medium of television to attack Senator Joseph McCarthy’s Red-baiting demagoguery. But these were aggressive exceptions that proved the rule of journalistic conformity. “By 1950 investigative journalism ebbed to its lowpoint of the century,”one scholar wrote. Objectivity and deference to authority had become dominant journalistic norms.
By the 1960s, however, a newmuckraking age was born as a younger generation of crusading journalists challenged segregation, the VietnamWar, political corruption, and corporate malfeasance.
      The legal climate for aggressive journalism improved with the enactment of the Freedom of Information Act. National and local investigative reporting teams sprouted around the country in alternative „mainstream“ and elite publications alike. Magazines introduced a “New Journalism” with a heavy investigative emphasis while television turned muckraking into dramatic morality plays as popular programs like 60 Minutes generated huge profits. The invention of the copying machine helped whistleblowers leak evidence documenting wrongdoing, and nonprofit organizations devoted to institutionalizing watchdog journalism, such as Investigative Reporters and Editors, the Center for Investigative Reporting, and the Fund for Investigative Journalism, took root. Some investigative reporters - BobWoodward, Carl Bernstein, MikeWallace - became household names. Like the turn-of-the-century muckrakers, 1960s journalists believed in individualism and meritocracy andwere instinctively critical of business, politics, and bureaucracy. Yet they were also different in some important ways, focusing more on government misconduct than corporate misdeeds. The newmuckrakerswere more dispassionate in tone, less blatant in their advocacy and political agitation. As in the latest years of the muckrakers, irresponsible scandal coverage overshadowed substantive public service journalism. This trend arguably continues to the present day.
We can think back on how the journalistic process worked in the 1970s: the Watergate scandal exposing Richard Nixon’s scheme for rigging the political process, or the Pentagon Papers exposure of the lies that led the nation to war in Vietnam, or the revelation of CIA abuses that showed how the country was drifting toward a secret national security state. Indeed, the disclosures of government wrongdoing in the 1970s represented a real and present danger to those leaders who favored the transition of the United States from a democratic republic          into a world empire where the people’s consent is managed through the skillful use of images, fear and myths.
The work of investigative journalists in the mid-1970s represented such a threat to those who pulled the strings from the shadows that a sustained counterattack was organized to punish          independent-minded journalists while also building a huge right-wing media echo chamber to drown out dissenting information. While conservative funders poured hundreds of millions and even billions of dollars into media outlets and think tanks, progressive funders largely favored community organizing or direct action, such as feeding the homeless and buying up endangered wetlands.
By the mid-1980s, the result of the conservative strategy was being felt. The Right’s defensive mechanisms put journalists and other investigators on the defensive when they examined issues, such as “death squads” in Central America, that put Ronald Reagan's policies in a negative light.
Career-minded reporters recognized how easy it was to get marginalized as a “liberal” or - in the case of the Nicaragua conflict – as a “Sandinista sympathizer.” Many journalists backed away from the career danger and even joined the sniping at fellow reporters who insisted on pursuing wrongdoing by the Reagan administration. This dynamic was a major reason why the Iran-Contra abuses festered for so long with only scattered reporting at outlets, such as the Associated Press and the Miami Herald. Many investigative reporters at prestige outlets, such as the New York Times and the Washington Post, took a walk on the scandal rather than tangle with Reagan’s aggressive neoconservative operatives who were already on the rise.
The strength of the Right’s media infrastructure and an aggressive containment strategy by the White House limited the exposures and spared Reagan administration officials from          going to jail. Several of Iran-Contra’s darkest corners – the contra-drug trafficking and secret Republican contacts with Iran dating back to the 1980 presidential campaign – never were seriously explored.
By the mid-1990s, past crimes by the Republicans were off the media’s radar scopes as the mainstream press joined the right-wing media in obsessing over trivial “Clinton scandals,” such as the firing of White House travel office employees and endless questions about Bill and Hillary Clinton’s Whitewater real estate investment.
These stories represented a deformed version of investigative journalism, essentially political attack operations masquerading as investigative journalism. In short, they were a form of political dirty trick. 

The Iraq War 

Much of that skepticism about the Iraq War has been borne out by recent disclosures, such as the Downing Street Memos, which were uncovered not by major American news organizations but by correspondent Michael Smith of the London Times. Indeed, some big U.S. news outlets denigrated the British revelation that the Bush administration had “fixed” the intelligence for the Iraq War around shaky WMD claims. For the United States to pull itself out of today’s swamp of misinformation will require a restoration of that ethos of investigative journalism as well as construction of a delivery mechanism to get solid reporting on key topics to the American people. There has been some progress with the emergence of progressive talk radio and Internet sites that recycle good stories from the international news media. But there is a desperate need for a much greater capacity for independent investigative journalism. 


INVESTIGATIVE JOURNALISM  IN  EUROPE

Any European journalist asked to mention two American investigative reporters, comes up with Bob Woodward and Carl Bernstein, although there may be some in the younger generation who think they are movie characters. But most European journalists asked to name two European investigative reporters, who are not from their own country, will remain silent.
There is very little cross-border knowledge in Europe about journalism in general and about investigative journalism in particular. This is completely understandable, because most Europeans cannot read each other’s newspapers or understand each other’s radio or television programmes. That most Europeans do not understand each other’s media is largely, but not only, a matter of different languages. It is also down to different nations, different public opinions and different cultures. Even if they master a foreign language, most people - and most journalists - do not take notice of national or regional news media from other countries.
Professionalisation profits from scale. It is a process that needs a community of professionals. And for the good journalists to become better, they need other good colleagues to exchange information with and to challenge their views. In the field of investigative journalism, such a community of professionals existed and still exists in the United States and in several other countries. Recently, this kind of community has started to emerge on a global scale. In 2001, the first Global Investigative Journalism Conference took place in Copenhagen, followed by a second one in 2003. At the latter, a Global Investigative Journalism Network was founded.
These global conferences have shown that journalists can learn a lot from experiences of colleagues in other countries. The context in which they work may differ, but a lot of the problems and challenges are the same or at least similar.


Research questions, methodology and sources 

To be able to draw conclusions about the state of investigative journalism in Europe several questions need to be answered. They can be divided into three tiers. 


The first tier is a simple inventory: Who, what, where?

For each country included in the project an overview is required of the media that regularly conduct investigative projects, of the journalists that are involved in these projects, and of the subject matter of these projects. It is important not only to look at the major national media, but also at regional and local media, as well as trade publications. Print, including books, and broadcast media will have to be considered. 


The second tier concentrates on the individual level of the journalist and his or her medium. 

What sort of methods and techniques are being used? How are investigative projects embedded in the newsroom? What sort of problems do journalists run into when they conduct investigative projects, both externally - e.g. related to access to documents - and internally - e.g. related to beats and management in the newsroom? It is also important to get an idea why these media and these journalists conduct these investigative projects, and why they use the methodologies they use. Which role do politics play in journalism for these actors? Questions about how one learns to be an investigative journalist also belong to this second tier. For instance, what is the role of the schools, of professional associations, and of international cooperation? 

The third tier raises questions on an aggregate level.

What are the differences and similarities between countries and between different kinds of media in Europe concerning the amount of investigative journalism they do, how they do it, why they do it, what topics they investigate and what sort of problems they are confronted with? Is it possible to discern particular patterns and to explain them? 

For the questions in the first tier the main source of information in most countries were interviews with key informants. Key informants are people who are supposed to have a good overview of investigative journalism in their country, for instance editors of specialist journalism magazines, board and staff members of organisations of investigative journalists, and journalism professors. Interviews were conducted face-to-face. In some countries, collections of documents could be used in addition to the interviews: if awards for investigative journalism existed, the lists of entries for these awards offered an initial overview of the landscape of investigative journalism in that particular country.
For the second tier, more in-depth information was required from particular journalists and from particular newsrooms. The main source of information were interviews with reporters and editors working for news organisations that were regularly involved in investigative journalism, as well as some freelance journalists that regularly did larger investigations. 


Investigative Journalism  In  Europe: United Kingdom

The United Kingdom has experienced a rough twentieth century. The formerly dominant world power that spread Western values around the globe, it is now often portrayed as the spineless slave of the United States. The Second World War spelled out the beginning of the end of Britain as an Old World Power.
Many would argue that the glory days of investigative journalism in the UK are well beyond us now. If there has ever been a Golden Age of investigative journalism, then the sixties would probably qualify. These were the years that newspapers had to grow bigger because of space demands by advertisers, and increasing competition by television.
Investigative journalism in the UK started long before that, though. By most measures, the journalist W.T. Stead can be considered Britain’s first investigative reporter. In 1885 he set out to buy a prostitute and found a twelve-year old girl, whom he bought. Stead was arrested but served just a short sentence because of his motives, which were to bring the matter of child prostitution into the public eye. Two distinct features of British journalism can already be observed in this nineteenth century tale: a taste for sensationalism, as well as a desire to help the underdog, which fits in with the role of journalism as ‘an equaliser’ for social wrongdoings.
Several infamous investigative journalism cases date from the sixties of the twentieth century. In 1961, Secretary of State for War John Profumo had a brief fling with showgirl Christine Keeler. In 1962, this became a public fact, as did Keeler’s affair with Yevgeny Ivanov, an attache at the Soviet Embassy. In 1963, Profumo had to resign because he had lied to Parliament about his relationship with Keeler. Tabloid News of the World had many scoops about this case.
On October 25, 1961, the weekly Private Eye saw its inception. Private Eye is an odd magazine, its articles are often satirical, often anonymous, and often contain allusions or outright accusations of wrongdoings by the rich and powerful. It soon obtained a reputation as a magazine that would print what other newspapers were afraid to, and as a result it has been in court a great many times to defend itself in defamation suits. However, Private Eye is credited with unearthing a huge number of stories that would otherwise have remained hidden.
The Sunday Times deserves special mention, mainly its Insight investigative team. The products of the Insight team were first published on February 17, 1963. They uncovered a lot of stories in the following decade. For example, Insight bugged the Metropolitan Police in 1969 to uncover corruption. Starting in 1972, The Sunday Times covered the thalidomide scandal in-depth. Thalidomide was a drug that led to deformities in newborn babies. The extensive Sunday Times coverage pressured Distillers, the manufacturer, into a significantly more substantial settlement with the victims than would have been the case without the publicity. 1983 was a very bad year for The Sunday Times. It ran into a hoax when it published the so-called Hitler Diaries , which had initially been published by the German weekly Stern. Unfortunately, the diaries were forgeries. The paper got a chance to redeem its reputation in 1986, when journalist Peter Hounam interviewed Israeli nuclear scientist Mordechai Vanunu, who told The Sunday Times that Israel had secretly produced over a hundred nuclear weapons. In recent years, the high profile and prestige of the Insight team have somewhat diminished.
The sixties also saw the rise of the famous television programme World in Action, broadcast by Granada Television. It was first aired in 1963, making it the first weekly current affairs programme on British television. However, BBC’s Panorama had been broadcasted since 1953, although not always on a weekly basis. Indeed, in the beginning its ratings were so bad, it was immediately taken off the air. Not all British journalists consider Panorama to be investigative, as it does a lot of analysis as well. However, it can hardly be disputed that it is, and the backlash of its scoops has sometimes been fierce. A bomb attack on the BBC Television Centre on March 3, 2001, is widely attributed to Panorama naming some of the perpetrators of the Omagh bombing in Northern Ireland. 
In the eighties a spectacle evolved around journalist Duncan Campbell, who produced a series in six parts for the BBC called ‘Secret Society’. The programmes were to reveal the existence of a spy satellite called Zircon, but the British government - then still under the firm command of Margaret Thatcher - ordered the Special Branch, the department of the British police that deals with national security, to raid the BBC offices in Scotland. A judge then issued an injunction preventing the broadcast of the Zircon tape. It would take four years before that episode was aired.
From 1994 till 1997, the British press was preoccupied with the ‘cash for questions’ scandal, revolving around the question whether or not some Members of Parliament could be bought. It was alleged that certain MPs were willing to ask questions in the House of Commons if there was a financial reward for doing so. The series of stories about this subject probably helped Labour to an electoral victory in May 1997. Conservative Party supporters still feel the press were on a witch-hunt to provide support for the Labour Party.
Although violence against journalists in the UK is rare, Martin O’Hagan was shot in Northern Ireland in 2001. He was the first journalist to be killed in the Northern Irish conflict. 


Current investigative journalism

British journalists don’t agree on much, but they do when it comes to a definition of investigative journalism. Nearly all respondents felt that investigative journalism is a term which should be reserved for ‘cloak-and-dagger’ kind of reporting, in which the journalist obtains his information through stealthy information gathering, such as going undercover, deploying listening devices, or at the very least relying on anonymous sources -- back alleys optional. Articles that require extensive desk research, such as the outing of Berlusconi’s doubtful past in The Economist , are not deemed worthy of the term ‘investigative’, but should instead be referred to as ‘analytical journalism’. Only a minority of respondents favoured a wider definition of investigative journalism.
Nearly all respondents also agree investigative journalism should not be value-free. There is a strong moral undercurrent present in nearly all British journalism productions. Investigative journalists married rational observation with moral empathy.’ Michael Gillard, who has exposed and continues to exposes many financial scandals, feels ‘there is no point in writing if it hasn’t got any effect’. ‘If it fails to achieve a public purpose, there’s only a grim satisfaction,’ according to Gillard.
Investigative projects tend to be reporters’ initiatives, with some notable exceptions, like the Mail on Sunday ’s ‘Rich List’, and broadcast productions that, by their nature, require more teamwork.
There is some distrust towards new methods of information gathering, such as the Internet. Even at Panorama , the BBC’s flagship current affairs programme, which employs computer researchers, journalists seem to consider going out and talking to people as superior to using Google. Others don’t trust the Internet because it is too public. Some journalists feel information on the Internet must be untrue, for otherwise it would have been picked up already, as it is out in the open. For them, real scoops stem from secrets. Even so, gradually more British journalists are adopting the Internet. This is brought about mainly by financial journalism, which traditionally depends on records. The advent of the Internet has revolutionised this branch of journalism. Respondents indicate that many more records are accessible to them now, in much greater detail, at lower cost and with less trouble. However, they also indicate that Great Britain lags behind in some respects when it comes to making such records available online. There is great praise for the USA for being in the forefront in this respect, which says something, if one considers the almost universal British distrust towards America. Also, there is universal appreciation for verified and trusted databases such as LexisNexis.
As was stated in the paragraph on the history of investigative journalism in the UK, the British press is very much preoccupied with politics, business scandals and security matters. Tabloids add a fourth category to this; celebrity reporting. The methods used in gathering intelligence about celebrities - going undercover, eavesdropping and photography with telephoto lenses - are indeed very much of a cloak-and-dagger nature. However, this doesn’t mean that tabloids are respected for what they do. Investigative reporter Mazher Mahmood has covered celebrity stories as well as security issues, and even debauchery among soccer chiefs. He is infamous for dressing up as a sheikh to get his story. Being quite a character, Mahmood has a bodyguard called Jaws. But broadsheet journalists mainly have risible opinions on Mahmood, even though his reporting resulted in the arrest of terrorist suspects in 2004. This may stem from resentment, which is quite common amongst print journalists, who see editorial budgets being reduced in size in an ongoing battle for circulation figures on a shrinking market. As a part of this battle, many journalists feel there’s been a shift towards sensationalism in reporting.
Investigative journalism is hardly an integral part of the newsroom. Many interviewed journalists earn their keep as freelancers, as very few newspapers employ large groups of investigative journalists these days. The number of the newspapers that do, such as that of The Sunday Times Insight team, has declined. The ‘Rich List’ of the Mail on Sunday is produced by a separate team, which consists entirely of freelancers, except for the project leader. Most of this has to do with budget cutting. Newspapers in the UK nowadays generally employ fewer people than in the sixties; journalists therefore have to write relatively more stories. That means an editor will not easily let a reporter go on a wild goose chase for four weeks with no foreseeable result. Plus, legal costs in case of an expensive libel trial can dwarf any production costs. This means an editor needs to be very sure of his reporters, but it also means that it becomes tempting to go for an easy fix by running less risky stories instead. The BBC seems least affected by budget slashing, although its Face the Facts radio show has gone from 24 shows to six a year. However, Panorama can still be watched 32 times a year.
There is hope for improvement on the legal front, however. Since 2000, Britain has its own Freedom of Information Act, which has come into full effect on January 1, 2005. Also, in October 2004 the British press achieved a victory and established libel law jurisprudence. The High Court ruled that the company London City Brokers Collins Stewart could not sue the Financial Times for a record amount of 230.5 million pounds. Collins Stewart had argued that this amount reflected the drop in value of the company after an article in the Financial Times had been published called ‘Reputations on the Line at Collins Stewart’, but the court deemed this amount to be unreasonably high. The libel trial is not due to come to court until November 2005.
The limited budgets do not lead to more cooperation. Cross-media collaboration is very much unheard of, and those that have tried it, are adamant they will never do it again. The reason for this lies in the competitive market that also makes it very hard for newspapers to free funds for investigative projects. As newspapers are constantly at each other’s throats, there is simply too much distrust and too much pressure to publish prematurely - especially for newspapers - to make cooperation work. Intentional leaks of journalists or media to other media to generate maximum viewer ratings are not uncommon, though. The lack of cooperation within the UK doesn’t mean that journalists aren’t interested in international cooperation, as this would not cause any domestic competition problems, and could help them in obtaining information about countries or areas they’re unfamiliar with. Indeed, Panorama has engaged in joint productions with foreign broadcasters and shows, such as Frontline of the American production company PBS, or the Learning Channel, a subsidiary of the American Discovery Channel. 


Investigative Journalism  In  Europe: Ireland

Ireland is similar to other European countries in that older journalists tend to have been trained on the job or they are self-taught. When it comes to investigative journalism specifically, quite a few respondents stated that mastery of this branch of journalism is not something that one can learn, but it is rather an art or instinct one possesses a ‘knack’ for. This is probably just as well, since Ireland doesn’t offer much in the way of mid-career schooling. A lack of interest may be the cause of this, but Ireland’s small size could also be a contributing factor, plus the fact that Ireland doesn’t have a journalism union. Instead, journalists can become members of the Irish branch of the British National Union of Journalists (NUJ). As was mentioned in the chapter on the United Kingdom, the NUJ has a limited selection of courses on offer, even in the UK.
Because a statutory press council or press ombudsman does not exist, Ireland has no press code to which journalists have to adhere. NUJ members are obliged to abide by the NUJ code of conduct. Some media fill this void with their own editorial codes. The Irish Times does set forth what its journalists should or shouldn’t do. These rules, that concern matters such as the confidentiality of sources, are published online.
Irish investigative journalism has a track record of violence rather than big scoops. One notable investigative reporter from the nineties, Sam Smyth of the Irish Independent, should be mentioned. He produced a famous scoop in 1996, which revealed cabinet minister Michael Lowry had been receiving payments from businessman Ben Dunne. The latter had also been making payments to former Prime Minister Charles Haughey. The subsequent McCracken Tribunal and later the Moriarty Tribunal marked a watershed in Irish politics, making corruption if not impossible, then at least a lot harder. Until that time, the Irish had very much turned a blind eye to such practices. The Moriarty Tribunal is pending.
The most infamous scene in the history of Irish investigative journalism took place in 1996, when Veronica Guerin was shot dead on June 26th at the age of 37. She was a freelance journalist for the Sunday Independent and wrote about crime, specifically the Dublin underworld. She had been threatened before by criminal John Gilligan, but refused an offer of round the clock protection by the police. Two men on a motorcycle fired the fatal shots at her while she was waiting in her car at an intersection.
Threats and violence against journalists are not unheard of in Ireland. On November 14, 2003, Sunday World crime editor Paul Williams found a bomb planted beneath his car. Subsequently, thirty-seven homes were evacuated, and bomb disposal experts blew up the device. It turned out to be a fake bomb, but Williams still receives 24 hour police protection, and his recently purchased house has been fitted with state of the art security systems.
All this violence hasn’t automatically led to more solidarity, however. In 1998, a scathing biography was published about Veronica Guerin by Irish journalist Emily O’Reilly, in which Guerin was accused of being a reckless reporter who put her own son in danger. Similarly, Paul Williams has been accused of having planted the fake bomb under his car himself (or having used an accomplice to this end), even though there is massive evidence to the contrary. 


Current investigative journalism

The past few years have been vital for Irish investigative journalists. Some of them have even turned into superstars, for example reporter Charlie Bird. With a salary of approximately 122,000 euro, Bird is extremely well paid by Irish standards. This is with reason, for Bird broke some of the most important stories in recent Irish journalism. He was already a well-established reporter involved in cases of the provisional IRA when he started exposing political and economic wrongdoings. Together with his colleague George Lee, he broke the National Irish Bank (NIB) story in 1998, setting off a six-year long scandal. NIB turned out to have been encouraging some of its customers to engage in tax evasion through offshore schemes. NIB had also duped another group of customers by overcharging fees and interest. The so-called DIRT inquiry was launched, named after the tax (Deposit Interest Retention Tax) that NIB helped some of its customers to evade. The scandal also had a political backlash. Beverley Flynn, member of the Lower House, was expelled from her party Fianna Feil in May 2004 because it turned out she had been complicit in the scandal. Before she became a member of Parliament, Flynn had been an employee of the NIB.
The NIB story is typical of Irish investigative journalism in the sense that it revolves around a political or economic theme. It is also typical because it culminated in a governmental inquiry. However, rather than considering these inquiries to be endorsements of the good work that journalism can do, some respondents fear the inquiries or tribunals are detrimental to the efficacy of Irish journalism. They fear the net result will be that journalists spend their time covering the inquiries, rather than investigating potential new stories. The NIB story also goes to show the libel law is a problem in Ireland as well as in the United Kingdom. Many correspondents therefore feel the defamation law inhibits investigative journalism: if you’re doing investigative reporting, you’re inevitably sometimes going to get things wrong. In October 2004, editor Ted Harding of the Sunday Business Post resigned. There is fierce speculation in Ireland that this was due to his coverage of the affairs of businessman Denis O’Brien, which had led to regular legal wrangling.
Interestingly, George Lee thinks the Irish Defamation law is fine the way it is, as he feels it’s a journalist’s duty to make sure a story is one hundred percent correct. Lee however, holds a minority point of view: most Irish journalists consider the libel law to be a persistent annoyance. Also, the increasing power of public relations officers is considered to be a threat to investigative journalism.
For reasons of competition, journalists are wary of cooperation with other media. The Irish Times and the Irish Independent, for example, are fierce competitors. This creates a problem as to which newspaper will break a story.
Irish media don’t have ‘investigative desks’ in the newsroom, with the exception of programme Prime Time Investigates . However, this programme tends to focus mainly on current affairs stories. For example, both Lee and Bird are expected to do regular reporting work as well. This means investigative journalism becomes a job for ‘lone gunmen’ who are willing to work long hours. (George Lee acknowledges he couldn’t do his job without his wife taking care of his son.) However, they and many other respondents indicate that it is possible to get the time to explore issues thoroughly. Since this informal leverage often depends on the time a reporter has been around and his accomplishments in the field (Veronica Guerin was an exception: female investigative reporters are far and few between in Ireland), there’s hardly such a thing as a structured approach to investigative journalism.
When it comes to sources, many journalists mention the usefulness of anonymous tips. Indeed, due to his fame Charlie Bird nowadays gets so many tip-offs that he is probably only half-joking when he says the only thing he has to do these days is to decide which ones are serious enough to follow up. Many respondents stress that relation-building is an invaluable tool. The usage of the Internet seems to be making inroads at the business desk, but not much in other areas of journalism. Chequebook journalism, unlike in the UK, is anathema.
As for the current state of investigative journalism, Irish journalists tend to be moderately optimistic. Interestingly enough, some respondents view other types of media with more optimism than their own, which may imply a case of ‘the grass is greener on the other side’ perception. Due to newspaper competition, column space is at a premium, so serious journalism often has to compete with celebrity titbits. One final noteworthy development is therefore the tendency of Irish journalists to write books about their investigative exploits, as this format allows them to bring the full story to the public without having to omit important details. Books also allow a more analytical form of investigative journalism to prosper.


THE INVESTIGATIVE EDITOR - a dancer on the string 

Investigative reporting requires knowledge, skill, effort, but also time and money. Why are money and time so important for investigative reporting? If you want to investigate something that has purposely been hidden or you are seriously investigating something that no one has showed interest in, it is essential that you have more time than for a usual story. The reason is the same as in the case of research of any kind: it is necessary sometimes to observe and check for a long time in order to notice and later on prove something that is otherwise hard to see or explain something that seemed completely confusing.
The longer the investigation takes, the higher the costs. Hypothetically, it is possible to make a good investigative story in a short period of time and with low costs, but that is an exception to the rule, not the rule at all. Time and money are especially important limiting elements because reporters do not have any influence over them. A reporter can be highly educated, intelligent, literate, and skillful with all journalistic methods and available technical devices. He/she can also be an expert on specific subjects, but if a reporter does not  have enough time and money he/she will not be able to write a good quality investigative story. There are only a few freelance reporters who chose to go into investigative reporting, working independently, selling stories to interested mass media, due to great expenses and required time. For the same reason many editing offices and even many mass media centers do not employ journalists who would only do investigative reporting. Only few editorial offices hire journalists whose main job is investigative reporting.



Also, rare are the publishers that can afford full-time teams to do investigative reporting. If publishers, who can afford investigative reporters, want this business to be profitable for them, they have to be ready for one more expense - an investigative editor. As every editor, an investigative editor should be an experienced journalist-reporter who works on subjects that are of interest to journalists-members of his team - that is investigative subjects. But that actually means that an investigative editor should have all the characteristics decisive for the success of any editor specialized for a specific type of subject, because the investigative subject can be on culture, politics, crime, ecology, ballet, etc.
Is that realistically possible? The proof that it is possible is one of the most successful investigative reporting editors, David Boardman who won numerous journalistic rewards with his research team. With his research team from „The Seattle Times" he won the Pulitzer Prize several times, the most respectful journalistic praise to be awarded in the world, comparable with the Nobel Prize for achievements in science. Along with publishing investigative stories in regular issues of  „The Seattle Times“ he occasionally prepares special issues of big investigative stories or issues, which compile all stories from a series of investigative articles dealing with specific problems. By making a list of characteristics required for a successful editor, David Boardman affirms that an editor, if he/she wants to be successful, must take over many, sometimes contradictory roles. Among others, Boardman explains, a successful editor has to be in his office: reporter, educator, teacher, student, psychiatrist, conductor, reader, librarian, diplomat, photo editor, graphical editor, defense attorney, prosecutor, humorist, confessor, etc. 
A successful investigative editor also has to be a "long term" strategist and pragmatist/ tactician who has a clear plan, but know in every moment what to do if the plan is not coming to a close. Work on an investigative story can be extremely frustrating. After long and hard work on a subject you can discover that you cannot make a story as you planned. David Boardman's advice is: make an editorial plan of the whole project, constantly control it's results and possibilities, and do not hesitate to change the plan, even to drop the story if the analysis shows that you cannot control time, expenses or the story itself. Boardman prepared series of advice on how to imagine, develop and "launch" a successful investigative story.


METHODS  AND TECHNIQUES

Every story has a history. Every story has a cast of characters. Who are the players? Every story has different points of view. What are the various sides to this story? 

The investigation will often require systematic, in-depth, longterm documentary research (use of public and private records); reporting an extensive number of interviews and travel; first-hand observation and following immersion; other instances might call for the reporter to make use of activities such as surveillance techniques, tedious analysis of documents, investigations of the performance of any kind of equipment involved in an accident (hidden cameras, microphones...), patent medicine, scientific analysis, social and legal issues, and the like. In short, investigative journalism requires a lot of scrutiny of details, fact-finding, and physical effort. An investigative journalist must have an analytical and incisive mind with strong self-motivation to carry on when all doors are closed, when facts are being covered up or falsified and so on.

Some of the means reporters can use for their fact-finding:

· studying neglected sources, such as archives, phone records, address books, tax records and license records

· anonymous sources (for example whistleblowers)
A whistleblower is an employee, former employee, or member of an organization who reports misconduct to people or entities that have the power to take corrective action. Generally the misconduct is a violation of law , rule, regulation and/or a direct threat to public interest – fraud, health, safety violations, and corruption are just a few examples. For instance, Jeffrey Wigand is well-known in the United States for exposing the Big Tobacco scandal, revealing that executives of the companies knew that cigarettes were addictive and that they added other carcinogenic ingredients to the cigarettes. Whistleblowers are most often employees of businesses, but are also often employees of government agencies .

· going undercover 
Undercover journalism is a form of journalism in which a reporter tries to infiltrate in a community by posing as somebody friendly to that community. 

Investigations may be qualitative or quantitative. Journalistic investigations usually are of a qualitative nature, only rarely of a quantitative nature. Sources can be official documents or data, informal documents such as private letters, but also eyewitness descriptions and interviews. The sources may be public or secret, and if they are secret the reporter may share the document with his public or not. These are only a few of the variables involved when discussing methods in investigative journalism.


Technology

Quantitative methods usually require data analysis with the help of information technology. This is a branch of journalism that has become known under the name of ‘computer-assisted reporting’ or CAR, although not all computer-assisted reporting is quantitative. Quantitative analyses not only require up-to-date computer skills, but also some statistical knowledge. Both are rare among journalists. This is even more so in Europe than in the United States, because in Europe, journalism as a tradition is closer to literature than in the US.
Nevertheless, computer-assisted reporting has gained ground in Europe too, albeit much later, and on a smaller scale than in the United States. American pioneers at newspapers began analysing large amounts of data as early as the sixties. The oldest examples from Europe date from the early nineties. Data analysis has found a place in almost every major American newsroom, but this is certainly not the case in Europe. Actually, only in the Nordic countries and in the Netherlands can a more or less regular production of investigative stories based on data analysis be found; and even there only at some media. In all other countries they are rare or absent.


Documents

Texts, far more than electronic data, serve as sources for investigative journalists. Documents already played an important role in the work of some of the muckrakers in early twentieth-century America. Ida Tarbell, for instance, spent much of her time searching archives. In the second era of investigative reporting in the United States, the seventies, documents became the prime target for journalists. As Donald Barlett and James Steele, then at The Philadelphia Inquirer , now at Time , stated: „What surprised us most during the years is the amount of material that exists, how much data that you may never have thought of is lying around and waiting for you somewhere, and how much you can find out if you follow the paper trail“.
Documents are the ultimate facts. They speak for themselves, literally, without the journalist interposed between them and the audience. They are the textual equivalent of photographs, which in the eyes of many have a truthfulness of their own. In a tradition where journalists are supposed to serve facts, not opinions, the thirst for documents is unquenchable. And modern bureaucracies produce documents in immeasurable numbers. The seminal handbook for investigative reporters in the United States, The Reporter’s Handbook , published by Investigative Reporters and Editors, contains over four hundred pages on how to get documents of all kinds. The subtitle, An Investigator’s Guide to Documents and Techniques, leaves little room for doubt about the kind of sources an investigative reporter should rely on most. As the first chapter says: ‘Learning to follow the trails in the mountains of paperwork all individuals and businesses create each day is one of the skills that separates investigative reporters from their colleagues.’
What differs substantially from country to country is the nature of the documents and the way they are obtained.
Many reported stories in the Scandinavian countries are based on documents of the executive branch of government. Not only are these documents relatively easy to obtain in these countries, journalists actually use them frequently. For example, politicians’ and civil servants’ expense accounts have proved to be valuable sources for numerous stories in Sweden. Government agencies’ correspondence forms an important source in Norway.
In France, documents play an important role in investigative journalism as well, but they tend to be leaked more often than in the Nordic countries. Leaking is also usual in Central and Eastern Europe, and in the German-speaking countries. In Belgium, too, informal routes to documents are more frequently used than formal ways. Although Belgium has a Freedom of Information Act, it was only recently that a journalist invoked this law for the first time to obtain documents. The Netherlands hold an intermediate position: leaking is very common, but many documents are obtained by legal means as well. This usually concerns documents of the executive branch of government, as court documents are not public in this country. It is interesting to see how the situation in the United Kingdom will develop with the introduction of the new Freedom of Information Act. Thousands of applications have been filed in only a couple of months, but it is too early to judge the journalistic consequences.
Sometimes a leaked document is a story in itself, but often it is only a part of an investigation: the start of it, or a piece of the puzzle. In the common French affaires this type of documents plays an essential role. There are stories that are primarily based on a tip-off. The person that provides the tip-off may be an insider who is out for personal gain, or a whistleblower, or just a citizen who notices something peculiar or interesting. In the latter case it may be something that is not being kept secret at all: it may be a detail that would otherwise escape attention. The latter kind of tip-off is very common with local and regional media everywhere.
Media have completely different policies on dealing with tip-offs. Some record them in detail into a database, consider them one by one, and come back to people that gave the tip-off. Especially popular newspapers tend to be quite open to tip-offs from readers, and as a consequence readers give them a lot of tip-offs.
Tip-offs are important at the level of the individual reporter as well. For instance, in Finland, reporters often stay on the same beat for decades, so that they can build an extensive network of secret sources that provide them with tip-offs. They say that without such a network investigative reporting is very difficult. Tip-offs tend to be more important on beats where public documents are rare - such as crime, business or sports - and in countries with limited access to government documents. Whereas tip-offs to individual reporters are often rooted in familiarity with the reporter, or at least with his work, tip-offs to a medium are common from ‘average’ readers or viewers. 
A special case in tip-off-initiated stories are stories where the person who gave the tip-off was the victim, and in that sense the subject of the story. Several villains-and-victims stories begin this way, especially with television and popular newspapers. Up-market newspapers do not run this type of story very often. They tend to use cases as illustrations of a more general pattern of system failure.


Freedom of Information Laws 

Some government records aren't available to the general public. But that doesn't mean an investigative reporter can't get his or her hands on them. The Freedom of Information Act (FOIA) allows any individual to request documents from the executive branch of the federal government - this includes cabinet departments, the military, government corporations and federal regulatory agencies. Military casualty reports are kept closed, but by filing a FOIA request journalist should be able to get the document. Most documents secured under the FOIA will have "sensitive" or "classified" information redacted by the issuing agency. The burden in FOIA cases rests with the government agency to explain why certain documents or facts must be kept secret; the individual requesting the document does not have to prove a "need to know." 

Images

Relatively new is the use of images in investigative journalism. Especially the increasing availability of up-to-date and detailed satellite imagery has stimulated the use of images as sources for journalistic investigations. It is still rare, however. 
The use of images in telling the story to the public is a different matter, especially for television. Special mention should be made here of the use of hidden cameras and microphones, techniques that are used in investigative journalism much more often than in general news reporting. But this varies by country, as the legal framework differs enormously. In some countries, such as Finland, hidden cameras and microphones may only be used under quite specific circumstances. However, in neighbouring Sweden it is a very popular technique. Other countries in which a hidden cameras or microphones were used are the United Kingdom, the Netherlands and Bulgaria. 


Interviews 

Investigative interviews can be part interrogation, part chess match and part theater. The best reporters know that to some extent journalism involves a bit of stagecraft, and how you tailor your interview style and approach depends on who you're talking to. An overall strategic approach is equally important; you must know when to move pawns and supporting players, and when to take the king.
The investigation usually involves dozens of interviews with a variety of sources and subjects over an extended period of time. But no matter what stage a reporter at in his/her sleuthing or who he/she happens to be interviewing, there are several standards he/she should always follow: 

·   To get the complete information about the person he’s talking to. To be familiar with the person's role in the organization or agency he is looking into, and to know what his or her relationship is to the person or people the reporter is investigating. 

·  To have all documentation prepared and accessible to back the claims up, especially documents that might be incriminating or arouse suspicion. 

·  To know precisely what questions and the order in which they will be asked. 

·  Never provide an interview subject with the questions ahead of time.  

This might all seem like common sense, but surprisingly many reporters forget to ask all their questions when the subject takes the interview in a different direction or how many misrepresent a document because they don't have it in front of them. Having to call a subject back after the interview to ask more questions is not only embarrassing, but it could potentially put them off.
The second thing to keep in mind is the sequence in which interviews are conducted. The progress of  an  investigation will play a role in this, but whenever possible to try to work from the outside in, starting with sources who are more general and peripheral and working the way closer and closer until a final interview, which should be main target.
In real estate, the catchphrase is location, location, location. Busy places like bars or restaurants are not a good choice for interviewing. A subject's home is best - it's where people feel the most comfortable and in control. It’s better not to ask a subject to name a location. It will be quite reasonable to meet him at his house at a specific time.
The old adage that one catches more flies with honey than with vinegar is a good maxim for the investigative reporter to work by. A cordial attitude will help to develop a decent rapport with the subjects, and to make small talk before the interview won’t be a waste of time.

A couple rules of thumb for the actual interview: 

· Starting with broad questions and slowly becoming more specific allows an interviewee to gain a level of comfort.

· To avoid yes-or-no questions, particularly when a reporter interviews those subjects who might have had some involvement in what he’s investigating. Instead of asking, "Were you offered a bribe by Mr. A," it will be better to ask, "When Mr. A came to you with the money, what was your first reaction?" If an interviewee answers the second question, you have confirmation that a bribe was indeed offered. 

· Using silence is an advantage. Instead of following each of a subject's responses with the next question, it’s useful to wait. Then wait some more. Most people feel uncomfortable with silence and will avoid it by continuing to talk, and the more they talk the better chance they have of hanging themselves. 

How a reporter plays the interview depends on how he gauges the interviewee. Some reporters might adopt a Columbo-like style, playing dense and asking the subject to explain things once, twice, three times, thank you very much, ma'am. Others might insinuate they know more than the actually do in an effort to get the subject to casually reveal things. There's a good chance some people will shade the truth. If there is suspicion that someone is bluffing or telling outright lies, a good method of detection is to ask a couple questions you do know the answer to and see how they respond. 

Undercover reporting
 
The most widely discussed investigative method in ethical discussions on investigative journalism is reporting under a false identity: undercover reporting. While it is discussed frequently, this method is actually used pretty rarely, and almost never over extended periods of time. Yet the most famous examples of undercover reporting are European. The German journalist Guenter Wallraff became world famous for his books in which he acted as a reporter at the tabloid newspaper Bild, and as a Turkish migrant worker in Germany. Going undercover for a longer period is difficult, time consuming, therefore expensive, and very burdensome for the reporter involved.
In Belgium, Austria, Switzerland, Italy, Russia, Ukraine and Turkey, investigative work usually means a solo project. Stories by a team of reporters are rare. This is different in the Nordic countries, the Netherlands, the United Kingdom and Germany, but also in Poland, Bulgaria, France and Spain, where teamwork is much more common. This seems to reflect a kind of evolution. The muckrakers used to work on their own, and so did - and do - many of first generation of investigative journalists in any country. Sometimes people team up as a result of a private initiative. To relieve a team of two or more people in a newsroom from other duties requires a clear management commitment to investigative reporting. This usually only comes when investigative journalism in that country or at that medium has reached a certain level of maturity.
In the United States the difference between investigative journalism and day-to-day reporting is becoming smaller, David Protess notes in The Journalism of Outrage. There is a trend towards more short-term investigative stories. Due to the many seminars and courses in investigative techniques, these techniques have become more common in newsrooms, and are being applied to news reporting as well as in larger projects. ‘Investigative reporters may become less of an elite brand of journalists’, Protess concludes. A similar development can be seen at many Scandinavian media.

CONFIDENTIALITY TERMINOLOGY:  Anonymous sources

Communications between a source and a journalist can be governed by a number of terms of use, which have developed over time between journalists and their sources, often government or other high-profile sources, as informal agreements regarding how the information will be used, and whether the identity of the source will be protected. These terms may apply to an entire conversation, or only part. Some of the terms are not clearly defined, so experienced journalists use them with caution. George Freeman, attorney for the New York Times told the American Journalism Review that he's "never quite figured out" the differences between terms like "background" and "off the record." "I tell reporters if they really want the source to understand, make it clear. But those words generally cause more confusion than anything else."

"On the record" 

The phrase on the record is used to refer to making an audio or video recording, making a transcription , or taking minutes. By analogy, it has also come to be used by sources to indicate that the information they are giving may be freely reported, and that they may be fully identified. 

"Not for attribution" 

Not for attribution simply means that the information given can be used but the source must not be identified. Individuals can be quoted and depending on the source, their general occupation can be named. For instance, someone may be named as a "senior Justice Department official" or a "spokesman" without the speaker's name. 

"On background" 

Some journalists consider information given on background to mean that the information may be reported, but that source is not identified. (The same as "not for attribution".) The term comes from the notion of giving "background information", as in the act of educating the journalist about the subject in general, without saying anything that can be used in a specific story. 

Deep background 

For journalists who regard information received on background as usable, the most confidential category is deep background. This type of information can be used only if confirmed by another source not speaking on background, whereupon it might be attributed to the second source. The existence of the original source would remain secret. For example, during the Watergate Scandal, a confidential informant, codenamed Deep Throat, gave information on a "deep background" basis to the Washington Post. While Woodward and Bernstein could use what they'd been told in their investigations, they could not quote Deep Throat directly or indirectly, nor give any identifying information as to who he was or how they were able to communicate with him. In their book about Watergate, All the President's Men , Deep Throat consented to move from deep background to background and the public became aware of the existence of this source. 

Using confidential information 

Off-the-record material is often valuable and reporters may be eager to use it, so sources wishing to ensure the confidentiality of certain information are generally advised to discuss the "terms of use" before actually disclosing the information, if possible.
Some journalists and news organizations have policies against accepting information "off the record" because they believe it interferes with their ability to report truthfully, or because they suspect it may be intended to mislead them or the public. Even if they cannot report certain information directly, journalists can use "off the record" information to uncover related facts, or to find other sources that are willing to speak on the record. This is especially useful in investigative reporting. Information about a surprise event or breaking news, whether on or off the record is known as a „tip-off“. Information that leads to the uncovering of more interesting information is called a „lead“.
The identity of anonymous sources is sometimes revealed to senior editors or a news organization's lawyers, who would be considered bound by the same confidentiality. (Lawyers are generally protected from subpoena in these cases by attorney/client privilege). Legal staff may need to give counsel about whether or not it is advisable to publish certain information, or about court proceedings that may attempt to learn confidential information. Senior editors are in the loop to prevent reporters from fabricating non-existent, anonymous sources, and to provide a second opinion about how to use the information obtained, how or how not to identify sources, and whether or not other options should be pursued. 

Not on tape 

Whether in a formal, sit-down interview setting or an improptu meeting on the street, some sources request that all or part of the encounter not be captured in an audio or video recording ("tape"), but continue speaking to the reporter. As long as the interview is not confidential, the reporter may report the information given by the source, even repeating direct quotes (perhaps scribbled on a notepad or recalled from memory). This often shows up in broadcasts as "John Brown declined to be interviewed on camera, but said..." or simply "a spokesman said...".
Some interview subjects are simply uncomfortable being recorded. Some are afraid that they will be inarticulate and make fools of themselves when the interview is broadcast. Others might be uncooperative or distrust the motives or competence of the journalist, and wish to prevent them from being able to broadcast a unflattering soundbite or part of the interview out of context. Professional public relations officers know that having the reporter repeat their words, rather than being on the air themselves, will blunt the impact of their words. The audience need not see or hear them being uncomfortable (if they have unpleasant news), and not being on air also allows them to be anonymous or identified only by title. 

Attribution 

In journalism attribution is the identification of the source of reported information. Journalists' ethical codes normally address the issue of attribution, which is sensitive because in the course of their work journalists may receive information from sources who wish to remain anonymous. In investigative journalism important news stories often depend on such information. For example, the Watergate scandal that lead to the downfall of U.S. President Richard Nixon was in part exposed by information revealed by an anonymous source ("Deep Throat") to investigative reporters Bob Woodward and Carl Bernstein.

Ethics 

Divulging the identity of a confidential source is frowned upon by groups representing journalists in many democracies. In some jurisdictions journalists can be compelled by law to identify their sources, and journalists can and have been jailed for upholding this principle.
There are several reasons to protect confidential sources: 

· In some cases serious harm might befall the source if their identity is uncovered. 
· The willingness of other potential sources to share information with reporters may be eroded if confidential sources are identified. 
· The public perception of journalistic integrity is damaged when assurances about confidentiality are breached. 
· The so-called "chilling effect," which serves to dissuade sources in the future from stepping forward with unknown information for fear of reprimand or retaliation. 

"Speaking Terms" 

There are several categories of "speaking terms" (agreements concerning attribution) that cover information conveyed in conversations with journalists. In the UK the following conventions are generally accepted: 

"On-the-record":     all that is said can be quoted and attributed. 

"Unattributable":   what is said can be reported but not attributed. 

"Off-the-record":   the information is provided to inform a decision or provide a confidential explanation, not for publication. 

However, confusion (in the minds of journalists and others) over the precise meaning of "unattributable" and "off-the-record" has lead to more detailed formulations: 

"Chatham House Rule(s)": so called after Chatham House (the Royal Institute of International Affairs) which first introduced the rule in 1927, now in widespread use: "When a meeting, or part thereof, is held under the Chatham House Rule, participants are free to use the information received, but neither the identity nor the affiliation of the speaker(s), nor that of any other participant, may be revealed." 

"Lobby Terms": in the UK accredited journalists are allowed in to the otherwise restricted Parliamentary Press Gallery on the basis that information received there is never attributed and events there are not reported. "Lobby terms" are agreed to extend this arrangement to cover discussions that take place elsewhere. 

"Not for attribution" (as described by the Canadian Association of Journalists). The comments may be quoted directly, but the source may only be identified in general terms (e.g., "a government insider"). In practice such general descriptions may be agreed with the interviewee. 

"On background" (Canadian Association of Journalists). The thrust of the briefing may be reported (and the source characterized in general terms as above) but direct quotes may not be used. 

"Deep background" This term is used in the U.S., though not consistently. Most journalists would understand "deep background" to mean that the information may not be included in the article but is used by the journalist to enhance his or her view of the subject matter, or to act as a guide to other leads or sources. Most deep background information is confirmed elsewhere before being reported. 


GLOBAL ISSUES: Media and Ethics 

Most discussions about ethics in investigative journalism have focused on the methodology. What methods are valid to reveal wrongdoing? Is deception legitimate when the aim is to tell the truth? Is any method justifiable no matter the working conditions and the difficulties in getting information? Can television reporters use hidden cameras to get a story? Can journalists use false identities to gain access to information?
Clearly, there can be no consensus on the ethics of sting operations when the methods and objectives of each operation vary so vastly. In fact, the legal implications of reporters’ actions are, by far, more clear-cut than the ethical issues involved. Ethics, dealing with distinguishing right and wrong, uses philosophical principles to justify a particular course of action. Any action can be judged ethical, depending on what framework is used to justify it, and what values are prioritized. Fortunately for this particular dilemma, the media’s cherished values are not a matter of much debate. What journalists and editors need to determine is who will benefit as a result of the reporting. If journalism is committed to democratic accountability, then the question that needs to be asked is whether the public benefits as a result of specific investigative reports. Does the press fulfill its social responsibility in revealing wrongdoing? Whose interests are being affected? Whose rights are being invaded? Is the issue at stake a matter of legitimate public interest?
At best, a case by case analysis may be undertaken to distinguish ethically right journalistic method from wrong. However, if one were to move beyond ethics and enter the realm of law, the determination of what is legally right method is easier. Undoubtedly, the starting point for any such discussion has to be the freedom of the press.  


Freedom of the Press And Its Common Law Origins 


The basic principle of democracy is that ‘deliberative forces shall prevail over the arbitrary’, and its foundations are on free election based on reason. Since no electorate is free unless it is informed, true representative democracy cannot exist without freedom of speech. Justice Holmes reflects that a ‘marketplace of ideas’ where free trade and competition in ideas ensure the discovery of truth, required that individuals be ever vigilant against attempts to check the expression of ideas that they loathe. The freedom of the press developed as a parallel concept, in the context of developments in mass communication. The growth and development of representative democracy was so intertwined with the development and proliferation of the press that it has long been considered an institutional limb of modern democracy. It was considered vital for the sustenance of a democracy that rival political parties be able to express alternatives to government opinion, unfettered and in public.
As soon as printing was invented in the 15 th century, obstacles were set up in order to prevent the new invention from influencing public opinion through the free circulation of news and ideas. In the English-speaking world, Henry VIII introduced press licensing in 1536. Printers and writers were the first to fight for the simple right to print and the press in England was the first in Europe to fight for its freedom. Newspapers and gazettes became part of the English political spectrum with the setting up of modern political institutions in the 17 th century. Parliament gradually gave up enforcing the Licensing Act as from 1679, and it was finally abolished in 1694. Newspapers no longer needed state approval and no longer needed authorization to be published, a major landmark – in this respect, England can be seen as the cradle of press freedom.
It was in the United States that the freedom of press registered its greatest triumph when it was incorporated into the constitutional Bill of Rights in 1791, through the First Amendment. However, the exact ambit of this right has been the subject of much debate in the United Sates. Because of its common law traditions, it was only natural that the framers of the US Constitution understood the right as it had been understood in Britain.
After a review of American decisions in 1958 the scope of the freedom of the press was summarized in Express Newspapers. Anything that even indirectly affects the independence of the editorial authority of a newspaper would also constitute an interference with the freedom of the press. Particularly relevant to this article is the component right to collect information from diverse and antagonistic sources, on a competitive basis, free from any monopolistic control from the Government.


The Right to Privacy: Theoretical Foundations And The Interaction with The Freedom of Expression 

Privacy has loosely been described as the „right of a person to be left alone“. By the seventies, the invasion of the right to privacy of the individual was an actionable civil wrong in the U.S. and the U.K. In the seminal article authored by Warren and Brandeis in 1890, it was argued that following the recognition of the legal value of thoughts, sensations and ideas, it was only a question of time before the right ‘to be left alone’ was recognized. The authors explain how the protection from actual bodily injury was extended to the protection from attempts to do such injury – from the fear of such injury. Thus the action of battery grew from that of assault. Soon qualified protection was available against noises and odours, against dust and smoke, and excessive vibration. Analogous to the expansion of the concept of life was the expansion of the concept of property to include intangibles like trade secrets and trade marks. Attempting to examine whether the existing law had space for a protection against the invasion of privacy, the article concluded that any resemblance with defamation was merely superficial; the latter requiring a radically different class of effects. The matters published must have a tendency to injure the claimant in his interactions with others – and must subject him to the hatred, ridicule or contempt of his fellow men – conditions which an invasion of privacy need not satisfy. On the other hand, the authors attempt to explain how the common law rights to artistic or intellectual property are but extensions of the right to privacy. The common law secures to each individual, the right to determine the extent to which his thoughts and ideas would be communicated to others. This right is independent of the mode of expression chosen, and also of the value of the particular sentiment, thought or idea.
The belief that the idea of property in its narrow sense was the basis of the protection of unpublished manuscripts led courts to refuse, in several cases, injunctions against the publication of private letters, on the ground that “letters not possessing the attributes of literary compositions are not property entitled to protection”; and that it was “evident the plaintiff could not have considered the letters as of any value whatever as literary productions, for a letter cannot be considered of value to the author which he never would consent to have published.” But these decisions have not been followed, and it may now be considered settled that the protection afforded by the common law to the author of any writing is entirely independent of its pecuniary value, its intrinsic merits, or of any intention to publish the same, and, of course, also, wholly independent of the material, if any, upon which, or the mode in which, the thought or sentiment was expressed. This leads to the conclusion that the protection afforded to thoughts, sentiments, and emotions, expressed through the medium of writing or of the arts, so far as it consists in preventing publication, is merely an instance of the enforcement of the more general right of the individual to be let alone – a principle, not of private property, but of inviolate personality. The conclusion of the authors, as far back as 1890, was that the existing law afforded a principle which could be invoked to “protect the privacy of the individual from invasion either by the too enterprising press, the photographer, or the possessor of any other modern device for recording or reproducing scenes or sounds”.
The ambit of the right however, differs in various legal systems. Resting on common law or judicial pronouncements upon constitutionally enumerated rights or fragmented legislation. The American courts have extended the right to privacy from the realm of private law into constitutional law, recognizing it as a legitimate public interest for the restriction of expression. The proposition that the State may legitimately curtail the publication of news which intrudes upon the privacy of private individuals, without any public interest being involved in the disclosure; is now law in the U.S. Canada has gone to the extent of enacting the Privacy Act of 1968 which provides that in the absence of ‘public interest’, an invasion of privacy would be actionable in damages without proof of damage and irrespective of any trespass having been committed by the defendant. 

Risks of journalism "Going wild" 

Investigative reporting carries different types of risks.

· The main risk is the possibility of abuse and mass manipulation. Even in the early history of investigative reporting, there were series of abuses and manipulations.

The populist style of writing and spreading opinion that every critic or accusation published in a spectacular way is justified and unquestionable, enabled the appearance of stereotype cases. Except for earlier targets, mostly capitalists, in many texts from the beginning of 20th century, an explicitly negative role was given to the immigrants in the USA (Irish, Slavs, Jews, etc.) Such an attitude was justified by pointing out a supposed conspiracy against honesty, innocence and American moral. Conspiracy theory was easily accepted by the public. One of the best examples of deadly influence of such "investigative" journalism is famous "Sacco and Vanzetti" case. Two Italian immigrants, a carpenter Nicola Sacco and a fish merchant Bartolome Vanzetti were sentenced to death and in August 1927 were executed, although the evidence that they had committed the murder for which they had been charged was never presented to the court. 
A huge role in creating the euphoria about the trial and encouraging a conspiracy theory was played by the newspaper that published articles which convicted the accused just because they were the poor immigrants who did not speak English very well. Journalism that encourages intolerance, xenophobia, chauvinism, and violence by abusing existing stereotypes and by creating the new ones is not investigative reporting. That kind of journalism is not even journalism, because it does not compile with even basic criterion: to neutrally pass information from the source to the reader, listener or viewer.
Dr. Henry Lee, a famous American forensic pathologist, the most appreciated criminologist of today, 74 years after their execution warned about the deadly effect of sensati onal "investigative" reporting which contributed to the public conviction of the poor immigrants in the "Sacco and Vanzetti" case, much before the evidence were presented to the court. The subsequent investigation conducted by Dr. Lee showed that in this case, as in some other famous court cases from the past, the court was wrong because there was no liberating evidence. In all of these cases, court decisions in question were in accordance with the public attitude that arose from frenzied repetition of stereotypes in "investigative" stories. Mass media were the first ones to convict without the evidence, and then the courts did the same thing.    


PRECONDITIONS  FOR  INVESTIGATIVE  JOURNALISM 

Investigative journalists do not work in a vacuum. They are part of a society, and they work in a particular country with its particular legislation on freedom of expression, libel and access to government information. But conditions will also depend on the country’s level of crime and corruption, education, health care, et cetera. Most of these journalists will work in newsrooms. These newsrooms differ greatly in size, budget and management style; in political affiliation and the freedom they allow reporters to make their own way. Finally, reporters themselves differ in skills, character and education -- which are not randomly divided either.
Freedom of the press is an obvious precondition for investigative journalism to flourish. Of course there can be publications of investigative stories under a very repressive regime, but these are exceptions. According to Freedom House, a non-governmental organisations that ranks freedom of the press in over one hundred countries on an annual basis, fifteen out of the twenty countries in this survey have a free press, four have a ‘partly free’ press, and in one the press is ‘not free’. Within the free-press countries differences are still substantial, though. The Nordic countries top the list, closely followed by the Netherlands, Belgium and Switzerland. Poland, France, Austria and Spain are still considered ‘free’, but not far from merely ‘partly free’. The other West European countries are in between: Portugal, Ireland, Germany and the United Kingdom. Among the four ‘partly free’ countries, Italy and Bulgaria are not very far from being ‘free’, Turkey is somewhere in the middle, and Ukraine is very close to ‘not free’. Russia is the only country in the survey where the press is judged ‘not free’ by Freedom House.
The ranking of freedom of the press sometimes looks a lot like that of perceived corruption, but a closer look learns that they are by no means the same. Poland for instance is among the more corrupt countries in Europe, while the press is considered „free“. But at the top and at the bottom of the list we find the usual suspects: the Nordic countries are at the top of both lists - the least corrupt, almost complete press freedom - and Russia, Ukraine and Turkey are at the bottom in both cases. In between the exact order between the countries may vary.
Although most European countries have some sort of Freedom of Information legislation nowadays, these laws differ vastly in their effectiveness and the way journalists use them to obtain documents. This journalistic use is common in the Nordic countries and Portugal, and is regularly done in the Netherlands and Bulgaria. In some countries this legislation is hardly used at all, such as in Belgium or France. Here informal ways seem to be much more effective if a journalist needs a particular document.
Freedom of Information Acts differ in the extent that they also cover electronic data. Everywhere in Europe, government agencies produce large amounts of data, but whether journalists will be able to access them is quite another matter. Of course data analysis stands a better chance if data are freely available in an electronic format. But several cases show that this is not a necessary condition. A Finnish television programme entered data from 30,000 pages manually into a database, because the government did not want to release the data in electronic form, only on paper. A Dutch newspaper entered data from paper forms about hundreds of hotels where there were outbreaks of veterans’ disease into a database for further analysis. Sweden, Norway and Finland have relatively solid Freedom of Information Acts, but even in these countries access to complete electronic datasets is often much more difficult than to paper documents or to individual electronic records. No European country can compete with the United States in access to government data sets.
Apart from preconditions at a national or societal level, investigative journalists have to deal with the state of affairs in the newsroom. Very little research has been conducted on this topic, even in the United States. The limited research available covers one country only, but offers some notions that seem viable in the rest of Europe as well. Torbjern von Krogh, currently the editor of the biweekly Swedish media magazine Pressens Tidning , did a survey in the nineties among reporters and editors, mainly at newspapers and broadcast media. Editors were asked what they considered the main obstacles for investigative journalism at their medium. The most frequent answer was that there were no reporters with the right skills and attitudes. Obviously investigative reporting in their eyes had to start with the reporter. Second in frequency was that the paper had no suitable organisation. Only third came lack of time and money. In the reporters’ replies ‘more budget’ took a position way down the list. They mentioned the need to reallocate budgets much more often than bigger budgets. But they agreed with the editors that the reporters’ own attitude was the most important factor.
Whether journalists are able and willing to do investigative work not only depends on preconditions in the newsroom or in society at large, but also on personal skills, character and education. These vary within countries, but even more between countries. Whereas journalism was a trade that used to be learned on-the-job, higher education of some kind has become the standard in most countries nowadays. This may be a degree in journalism, but the profession remains open to practitioners with different backgrounds. Language and literature, law and history tend to be popular. 





WAR REPORTING


 ‚I think I understand what military fame is; to be killed on the field of battle and have your name misspelled in the newspapers.’

William T. Sherman

The attraction of war 

War has defined human existence for centuries: Its atrocities have stood testament to the darker side of humanity, while its heroes have reminded us of nobler qualities-selflessness, compassion, and loyalty. For nearly 150 years, journalists have risked their lives to chronicle the human condition, to give war a conscience and a context for those whose loved ones have been drawn into battle. Reporters such as Peggy Hull wrote about the details of the soldier's life in World War I; Ernie Pyle profiled the experiences of enlisted men during World War II. Satellite communications allow today's reporters to transmit news instantaneously, and the digital age demands that news be updated several times a day.
War reporting is a field, a profession, an area that has engendered movies, books, and much attention over the centuries. There is the romance of war reporting, just as there is some actual romance and glory in war. There is also another reality of war reporting. People are perhaps attracted more to the romance of it, and they make more of it, but it is the reality of war reporting that is important. It informs the public about wars, which are a hugely important issue for the public and for policymakers. War reporting for some correspondents is a calling, and undoubtedly many people are drawn by the excitement of war, the romance of war, and the glory of war.
There are other people for whom it is a profession, so that they are trained as journalists; it is something they go to do. There are other issues involved as well.
There are governments and other interest groups that are going to try to get their version of war out to the public. While it is a truism that war is hell, it is also true that war stories sell. Commercially speaking, if reporters can get stories or stirring tales of battlefield prowess, of glory, into the newspapers, people will read that. Historically, people have. On TV, if there is what correspondents call "bang-bang," it sells stories. It makes the air. Photos, photos of the dramatic, of people at war, of victims of war, certainly attract readers to the newspapers. So for all these reasons - the glory of war, the public-policy issues, the propaganda that governments or other interest groups want to get into the public mind, and the realities of war—war reporting is something that people pay attention to.
One of the questions about war reporting is whether it is really different from other kinds of reporting. Some people have said it is like reporting on other news, but only more intense. In a sense the same rules apply. It is similar to reporting on other crises, on other dangerous situations, on breaking news, and the same standards really, in a sense, do apply. War reporting is a special subset of reporting. Sometimes there is a tendency to rally around the flag, to be more nationalistic or patriotic or even jingoistic in your reporting.
The rules that apply to normal reporting - getting the facts right, being as impartial as possible, and giving all sides a hearing - certainly should apply. In any kind of reporting on crises or breaking news, events are much easier to cover than processes. News journalism is much better at description than explanation, and a discrete event is much easier to describe. Media such as television and short-form journalism, which do not have a lot of room to explain or provide background and context, usually prefer the unusual and the dramatic over the usual. This is true of news anywhere in the world - if something is not unusual it probably will not make the news.


THE PROFESSION

 First correspondents

Throughout the centuries, war reporting was traditionally done by participants of battles, by people who were fighters themselves or who happened to be on the scene, not sent by a newspaper or a magazine. Until about 150 years ago reportage was the province of participants. One famous example is Julius Caesar's descriptions of the invasion of Britain; another is a French knight's description of the battle of Agincourt, a tale immortalized by Shakespeare in the famous, stirring speech in Henry V: "Into the breach again, dear friends…." Other examples include an Arab witness's description of a massacre of Arab prisoners by King Richard I of England during the Crusades; and the description by Bartolomeo de Las Casas, the conquistador who became a Dominican missionary, of atrocities committed by the Spanish during their conquest of the West Indies in the sixteenth century. These reports came from participants of battles, participants in conflict. They had not been sent specifically to report.Their observations were self-interested and often put events in heroic terms.
The first real, professional war correspondents were sent out to cover the Crimean War in the 1840s.
 (
William H. Russell, special correspondent for the Times of London,
 
reports on the Crimean War.
)British newspapers were not satisfied with the accounts they were receiving written by army officers who were obviously involved in the conflict and had a very clear point of view they wished to convey. The editors were not satisfied that they were getting real reporting about the conflict. So they sent out some correspondents to the Crimea—they called them special correspondents—and this was the beginning of the existence of professional war correspondence. It grew from there. During the American Civil War, hundreds of correspondents were sent to the field, and it became a growing profession, so that the public expected to have special correspondents, war correspondents, covering conflict independently.

Calling all men

Is there a culture of war correspondents? Who goes to report on wars? Unlike most soldiers sent to the front lines during large-scale wars, who are summoned to war by the government, most correspondents are not conscripted, they are volunteers. They go to war willingly and some go to war repeatedly. A culture of war correspondents has developed. There is a world of people who want to be at war, who would not want to miss the next war. Some of them have become famous in their own right and become personalities in their own right, well-known around the world.
William Howard Russell was one of the first professional war correspondents. He was sent to the Crimea by the London Times in the 1840s to cover the British fighting against the Russians. His descriptions of the suffering of British soldiers there led to the dispatch of Florence Nightingale, who provided medical care and a vast improvement in the lives of the common soldiers. He also described in his reports a charge of the British cavalry against Russian guns at a heavily fortified Russian position. This was the inspiration for Tennyson's "The Charge of the Light Brigade."
Matthew Brady and Timothy O'Sullivan were among the first photographers to document war. Their photographs of the American Civil War were published in newspapers and shown in galleries in New York, and brought the horror of war to people in he major Northern cities. The team did sometimes stage their photos, which would be unacceptable today, but the images did convey the reality of the toll that war exacted.
Freelance writer Mark Kellogg was with Colonel George Armstrong Custer at Little Bighorn in 1876 and died along with much of the Seventh Cavalry.
Richard Harding Davis covered numerous wars, most notably the Spanish-American War. He was one of the last of a series of war correspondents who were known for personal bravado and dashing, and for their belief in their own power to influence the course of wars by how they reported them.
Italian correspondent Luigi Barzini offered graphic descriptions of the international intervention that crushed the Boxer Rebellion in Beijing in 1900.
John Reed covered the American border wars against Poncho Villa just before World War I and went on to report on the Bolshevik revolution in Russia. He turned his reportage into a very well-known book, Ten Days That Shook the World.
Lowell Thomas offered stirring reports from the Arabian desert during World War I that helped create the myth of Lawrence of Arabia. 
Reporter Ernie Pyle and cartoonist Bill Maudlin captured the public's imagination during World War II with their reports on the life of the average soldier, of life in the trenches.
 (
Lowell Thomas (right) at the headquarters of T.E.Lawrence.
)Sean Flynn and Tim Page rode their motorcycles into the war zones in Indochina, taking enormous risks. Sean Flynn was eventually lost, forever missing in action, and Tim Page was gravely wounded and has spent of the rest of his life recovering from his injuries.
Flynn and Page were among a generation of young correspondents who arrived in Vietnam to cover the American intervention and fighting, and who stayed in the region through the 1960s and into the early 1970s, even after America left Vietnam, to cover the ongoing wars in Cambodia and Laos.

WORLD WAR I

In 1914, economic jealousy, rival empires, military tension and old alliances bring Europe to the brink of war. The assassination of Archduke Ferdinand in Sarajevo on June 28, 1914, launches the Great War - now called World War I - five days later. The majority of the great powers of the world are engaged in war.

Reporting World War I

War correspondents have an almost impossible job reporting from the front in World War I. They are sensored by the government, their newspapers and by themselves. In the beginning of the war, the English, the French and the German military have standing orders to arrest any correspondent at the front. The British have only two accredited photographers. Any one else caught taking photographs is subject to a firing squad. U.S. reportes are allowed at the front, but must be accredited by the government and follow strict guidelines. Their newspapers vouch for them 'as a gentlemen of the press" and back it up with a $10,000 bond. The bond is forfeited if the rule, are ignored. As for war photography, no civillians need apply. Only those working for the War Department are allowed. By the end of the war many reportes ignore the guidelines.

Government Censorship

· The United States declares its neutrality when the First World War breaks out in 1914. President Woodrow Wilson issues an executive order that allows the U.S. Navy to censor international radio and telegraph messages. When the United States enters the war in 1917, the military takes control of almost all amateur and commercial radio communications. Prior to the war journalists use wireless telegraph to transmit stories; during the war they use cable telegraph.
· In June 1917 Congress passes the Espionage Act. The act allows for the prosecution of anyone who publishes opinions considered disloyal or harmful to the war effort. One year after its passage, at least 75 newspapers have lost their mailing privileges or have had to reverse their editorial stances.
· President Wilson establishes the Committee on Public Information (CPI) in 1917 and appoints George Creel - a former journalist-as its leader. The committee is a government agency adept at using propaganda to promote the war at home and abroad. It creates a "voluntary censorship code" that journalists must follow to stay in the information loop and distributes more than 6,000 press releases to newspapers across the country. The Creel Committee is a strong supporter of the Espionage Act of 1917 and the Sedition Act of 1918.

Technology Used by Media

World War I correpondents have a wide variety of equipment they can use. Film is now used in cameras, allowing much greater convenience in photography. Motion-picture film is used extensively throughout the war and information can be sent by telegraph or wireless telegraph.
Thousand of pictures are taken and thousands of feet of film are shot. But censors keep the public from seeing any of it until after the war. The government takes control of the airwaves at the outset of war; reporting using the wirless telegraph is banned. The trans-Atlantic cable from England is the fastest way to get information back to the United States; it is  heavily censored. The technological advances that would have allowed World War I to be reported efficiently are stymied because of censorship. 

Danger to Media

· Covering the war is particularly dangerous for newsreel crews because newfangled camera tripods are mistaken for weapons. One Frenchman is shot while trying to film the Battle of Verdun in France. The battle is recorded, in spite of the camera operator's death.
· English, French, and German forces are instructed to arrest any correspondent found at the front. U.S. war correspondents are allowed on the front lines provided their editors have paid a $10,000 bond to the military. 
· By 1917, the U.S. government officially recognizes the first female war correspondent, Peggy Hull. Hull's reports focus not on the politics of war but rather on the lives of the soldiers on the front lines.

WORLD WAR II

On Sep.1, 1939, World War II begins with Germany's invasion of Poland, a direct result of the unfavorable conditions of the Treaty of Versailles at the end of WWI. Rules of war and international humanitarian conventions were ignored.The most destructive war in history is fought in Europe, Asia, Africa and the Islands of the Pacific. 

World War II reporting

From the beginning, the catastrophic events of the war gave a tremendous opportunity to journalists and generated an enormous body of  literature. Journalists working in World War II often were the sole conduits for transporting information from the front lines to the folks back home. Reporters were on every battlefront durrng the war.
Unlike other wars, the correspondents often were right with troops - in planes, aboard ships, everywhere. A unique aspect of World War II reporting is the radio. People in their homes can hear the sounds of war as they occur. They listen to reporters describing the bombing of Britain, the fall of Singapore, a bombing run on Berlin and the landings on D-Day, all with sounds of battle in the background. The radio broadcasting of World War II highlighted the importance of fast reporting during conflicts and established live broadcasting as a serious possibility in the future of wartime journalism.

Government Censorship 

· Propaganda and war films protected and sustained morale during World War II. Newsreels show battlefields, combat footage, and invasions, unlike the heavily censored footage of  WWI. The horror of concentration camp such as Buchenwald and Dachau also are shown on newsreels. Newsreels now feature sound.
· Correspondents are allowed to travel with troops provided all writing is submitted to military censors prior to publication. In 1942 the press voluntarily accepts a Code of Wartime Practices.
· In 1943 the ban on photographs of the dead is partially lifted in an attempt to galvanize public support for the war. Graphic photographs and pictures showing faces of the dead are still censored.
· During the first two years in the United States the news was heavily censored - the reporting was, in retrospect, such a transparently positive attitude, it was so strong it couldn't be called a slant, that it was amazing that people actually believed this stuff.. 
· Franklin Delano Roosevelt establishes the Office of Censorship in 1941 to censor communications between the United States and foreign countries and to prevent news organizations from publishing information the enemy might be interested in. Roosevelt appoints Byron Price, a respected journalist, to run the office. Price accepts the post on the condition that the media can voluntarily agree to self-censorship. The office employs 14,462 civilians to monitor cable, mail, and radio communications between the United States and other nations. The office closes in 1945.


Technology Used by Media 

World Word II heightens the importance of radio as a news medium and propaganda tool. Radio allows the sounds of war to enter homes and brings the history from the Battle of Britain, D-Day; brings the messages form President Roosevelt, the bombing of Pearl Harbor, the surrender of Germany and the liberation of the concentration camps. Radio networks interrupt programming for news bulletings.
Sound is added to film during the interim between World War I and World War II. Newsreels playing in movie theaters vividly portray the sights and sounds of battlefields, combat footage, and invasions. The liberation of the German concentration camps in Dachau and Buchenwald is filmed.
The famous live broadcasts of Edward R. Murrow during German bombing raids on London were delivered to audiences instantly. His broadcasts on CBS were hours ahead of the reports from newspaper correspondents' and days ahead of available newsreels.  In perhaps the most famous broadcast during the conflict, CBS switched live from country to country during the 1938 German march into Austria and switched between journalists, including Murrow and William L. Shirer.
Robert St. John broke the story of the end of the war and Japan's surrender on the radio, scooping his competition by less than a minute. It was a fine bit of reporting, and after an hour or so NBC took St. John down the hall for one final task. They wanted him to recap the story for a much, much smaller audience than his radio listeners - so he announced the end of World War II on television.

Danger to Media

· The Nazis execute Associated Press correspondent Joe Morton, age 33, without trial in 1944. He had been captured far behind enemy lines.
· There is an official document, a handsomely printed German book which lists the enemies of the Reich in England, including the famous journalist Daniel De Luce, to be rounded up when the ever-confident Nazis captured London.
· In 1945 Ernie Pyle, a popular news correspondent, is killed by Japanese machine gun fire. Pyle's stories were published in column format in more than 200 newspapers across the United States. He won a Pulitzer Prize for excellence in reporting from the European battlefront in 1944.

VIETNAM WAR

Reporting Vietnam

At the beginning of the Vietnam War, veteran correspondents who covered Korea and World War II clash with a new breed of reporter. The younger reporters are critical of the South Vietnamese government in spite of official U.S. statements of support. South Vietnamese agents tap the reporters' telephones and follow them. Reporters do not yet question the U.S. intervention itself, but rather ist effectiveness.
Reportes find much easier access in Vietnam than in previous wars. To acquire press accreditation a person needs only a valid passport, immunizations and a letter from a publishing  or broadcasting group. Reporters and cameramen are everywhere in Vietnam usually getting there via military transport. Reporters fly to combat zones in the morning, get their story, and are back in Saigon to send their stories that night. 

Government Censorship
· Rather than imposing censoship, the military offers ist version of the war at daily briefings for the media. But reporters mistrust official statements. Too often they are contradictory with what the journalists know to be true form firsthand experience.
· The Joint United States Public Affairs Office provides information and propaganda to the press. The press briefings, released in the late afternoon, are referred to by some journalists as the "5 O'clock Follies" because of the lack of real information.
· An honor system between military officials and reporters is used. Officials brief correspondents about what action is planned, and the journalists don't report the information until the battles have actually begun. Most of the time, war correspondents honor the agreement.
· In 1965 Lyndon Baines Johnson makes three attempts to convince officials to impose censorship on the press. Officials refuse, citing the impossibility of controlling a press corps of hundreds of people from multiple nations. General Westmoreland also wants more control over information, but his efforts to have censorship installed fail because war has not been officially declared.
· Communist forces launch a surprise offensive against South Vietnam in 1968 during a cease-fire in honor of the Vietnamese holiday of Tet. The Tet Offensive is a sweeping military campaign that U.S. forces and South Vietnamese troops take weeks to recover from. The offensive is not a tactical victory for the communists, but politically it marks a decline in support for the war at home and contradicts the government's assertion that the conflict in Vietnam is almost won. After the Tet Offensive, politicians, pundits in the press, and the American public begin to criticize U.S. military tactics and policy in Vietnam. Many in the military believe the open reporting of Vietnam turns public support against the war.
In all subsequent conflicts, the military severely restricts press access to the battle zone.

Technology Used by Media

Newsreels are replaced by television coverage of Vietnam. By the middle of the conflict, there are more than 100 million television sets in America. News is broadcast in color.
Lighter filming and audio equipment make it possible for television crews to travel anywhere in Vietnam.
Television tapes are made and flown back to the United States to be broadcast on American televisions within 24 hours, on average. Americans no longer simply hear or read about battles; they experience the images of war nightly in their living rooms. Television newscasts lengthen from 15 minutes to 30 minutes long.

Danger to media

· Dickey Chapelle, reporter and photographer, is killed by a booby trap while on patrol with U.S. Marines in Da Nang. She is the first American female journalist killed in war.
· At least 75 media employees are killed between 1962 and 1975 in Indochina.

THE PERSIAN GULF WAR

Reporting The Gulf War

Reporting the Gulf War proves to be a difficult undertaking for the media. Many journalists report problems with the press pool, battlefield access, military escorts and misinformation.
At the start of the Gulf War, the military is overwhelmed with requests from the media. The U.S. military creates a pool system and limits the number of media personnel allowed into the field. There are no qualifications to join the pool. The New York Times does not get a reporter in the pool, but a glamour magazine does. Eventually the pool expands, allowing 1,400 members of the media access to military units fighting the war. Access to the battlefield is limited. Most reporters get their information and video from the military. News conferences take place far from the actual battles.
There are some examples of enterprising reporting in spite of the military’s attempt to control the media. Peter Arnett, Bernard Shaw, and John Holliman broadcast the bombing of Baghdad live for CNN. Their work is reminiscent of Edward R. Murrow’s reports from London in WWII. Caryle Murphy, working for The Washington Post, wins a Pulitzer Prize for the reports she smuggles out while hiding in Iraqi occupied Kuwait for 26 days. 

Government Censorship

· The U.S. government returns to strict censorship of radio, photography, print, and television news. Reporters must submit their copy for "security review." Reporters complain that the review process causes delays that make their stories less timely.
· A press pool is established in Saudi Arabia to restrict the number of correspondents allowed to interview troops and report within combat areas. Press pools work like this: Journalists are required to submit a story idea to the military. The military assigns the journalist(s) to a "press pool," or collection of other journalists who work for the competition. Reporters must pool their resources and share information. This method is attractive to the military because it limits the number of correspondents in the field (needing protection) and because it controls the flow of information.
· Roughly 1,400 reporters are sent to the Gulf region, but press pools arranged by the military accommodate just 200 reporters. (The press pool actually dates back to 1983, during the U.S. invasion of Grenada.) At least two dozen reporters are detained by the U.S. or Saudi military for not following the pool procedures.
· The government expresses concern for security of information and for safety o journalists covering the Gulf War. The military censors press pool members' film and print before it can be published.
· In spite of new technology to speed transmission of news, there is a lack of photographic and television footage of the war itself. Many in the press accuse the censors of limiting First Amendment rights.

Technology Used by Media

Computers and satellites are used to report events and revolutionize the speed of war reporting. News and photos can be sent via laptop computers, and satellite uplinks can transmit sounds and images. Camera equipment continues to become lighter and more transportable. News is delivered instantaneously. Portable videophones are available at this time, but the technology is unrefined and unreliable.
New media technologies have ultimatly have redefined war journalism. News gathering techniques have been dramatically enhanced by the introduction of portable satellite equiptment, mobile broadcasting stations and videophones. These technologies have become easily accessible to news networks and have formed the basis of modern wartime journalism – ensuring that live coverage of international conflicts is now the common standard of wartime reporting. There are many advantages to such technology, the most important being that journalists can now broadcast live from any destination in the world, no matter how remote. Such technologies increase mobility for field reporters and allow for regular updates on conflict developments, contrasting dramatically with the wartime media coverage of the early twentyfirst century.
Satellite technology revolutionised wartime coverage, as mobile satellite dishs provided instant access to breaking news. More recently, the videophone has superceeded the satellite in importance, seen as the more practical and mobile alternative. However, live coverage of conflicts increases the vulnerability of the reporting to innacuracies and raises ethical concerns regarding news ratings and cencorship issues. 

CHANGES IN THE FIELD

Many of the early war correspondents were dashing, some of them former army officers. They took great risks even as correspondents, as people covering conflicts today do. Nowadays, organizations such as the British Broadcasting Corporation (BBC) and private security companies offer training for journalists on how to wear body armor, on what to do if they are taken hostage in a wartime situation, and even about the best places to stay or not to stay while under bombardment.
The profession has undergone a huge change, which has been reflected in the reporting and also in the number of reporters out in the field. The technology available to reporters has also changed. There was a time when some correspondents literally used carrier pigeons to send reports back from the field. Today correspondents submit real-time reports via Web-based technologies, digital photography, and satellite uplinks. Today the battlefield is brought into the home in real time.

Guidelines

During the period in which war reporting has become professionalized, there have been many scholars, nongovernmental organizations, and others who have offered advice, guidelines, and training to reporters. This is not something that existed at all during the pioneering days when people went out and wrote what they saw without any real experience or knowledge of how to do it.
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