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Course Description

Existing cross-country surveys can often be insufficient in the topic coverage also due to a large
amount of topics covered and thus of the limited number of items used on each topic. So it becomes
necessary to conduct one’s own research. However, very often the existing scales are not sufficient
for different reasons, such as no information on pretests provided, limited number of items, old
techniques of reliability tests, etc.

These problems become even more acute when conducting a cross-country research. Testing
hypothesis across cultures and research of institutional and other contextual differences is more
demanding in working out an accurate research tool.

So we will first talk about the assessment of existing research instruments (scales, items), then we
will dwell on development of an own research tool in general and in the cross-country perspective
in particular and finally we will speak about the techniques of pretest, including the cognitive

interviews.
Course objectives

The course objectives are to give knowledge and develop skills on items, scale, and questionary
construction in comparative cross-country research as well as to be able to analyze validity of the

existing questions and scales.

Matching the curriculum of the program “International Master in Comparative

Social Research”

The course will broaden the material given in the courses ‘“Quantitative Methods” and
“Comparative Empirical Research Using Survey Data.” It gives insights in working out a
questionary in quantitative cross-country research. It thus deepens the coverage of questions of
measurement equivalence and enables the students to work out a program of a cross-country
research themselves. Besides, the skills taught in the course will be necessary in performing any

kind of quantitative social research at a high level.

Assessment

1. Participation in the seminar, reading the texts, taking part in discussions, performing tasks — 20%.
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2. It is suggested for each participant to take a topic and make a report on the texts suggested by the
instructor. A report is worth 20%.

3. At the end of the course, one should write a paper on any of the topics covered within the course.
A good strategy will be estimating an existing and well-established scale or questions using the
techniques taught in the course (e.g. — cognitive interviews, translation issues, etc.). However, one
could also propose one’s own scale. - 40%.

4. The exam will take place in form of questions of the key topics covered in the course — 20%.

In case of plagiarism, students get a O for the written paper.

On the successful completion of the course, the students get 6 ECTS.

KoMnereHuuu o6Gyyamwiierocs, ¢opmMupyemMble B pe3yJbTaTe OCBOEHHE

JUCIUTIINHBI

B pe3ynbraTe 0OCBOCHHS TUCHUIUIMHBI CTYICHT JOJKEH:

- 00JiagaTh 3HAHMAMHU U1 Pa3pabOTKH BOMPOCOB B CPABHUTEIILHON MEPCIIEKTUBE U JIJIsI
aHaJIM3a UMEIOIIETOCS HHCTPYMEHTAPUs

- BJaJeThb METOJUKAMHU Pa3pabOTKHU U OIEHKU KOJIMYECTBEHHOT'O HHCTPYMEHTapHs

- yMeThb pa3palaThiBaTh MPOTPAMMY HCCIEJOBAHMs, CTaBUTh HAy4dHbIE€ BOIIPOCHI,
KOHIIETITYaJIM3UPOBATh U OTEPAlMOHATN3UPOBATH TOHSITHUS

- yMeTb I'paMOTHO U aprYMEHTHUPOBAHO MUCATh HAYYHBIE TEKCTHI

- ObITb CHOCO0EH Yy4YacTBOBaTb M OPraHU30BBIBATH IPOCKTHYIO JAESTEIbHOCTD,
HCIOJIb30BaTh Pa3IUYHbIE METOJIbI U KaHPBI 0(DOPMIIEHUS PE3YIbTATOB ACSITEILHOCTH,
MIPUEMOB TIPE3CHTALIUU PE3YIIHTATOB.

- OBbITb CHOCOOHBIM TIOPOXKJIATh MPUHIIUITHAIHHO HOBBIE WJEU M MPOAYKTHI, 00JIagaeT
KpEaTUBHOCThIO, THUIITUATUBHOCTHIO

- ObITb CHOCOOHBIM K  CaMOCTOSTENbHOW  HMCCIENIOBAaTENbCKOW  pabore, K
CaMOOTIPEJICICHNI0O B paMKaX METOJOJOTHYECKMX U  JITHYECKHUX MpoOIieM,
JEMOHCTPHUPOBATH OPUTHHAIBHOCTh U TBOPYECTBO MPH OCYIIECTBICHUU JCATEIHHOCTH

B KOHKpETHOU 00nacTu

B pesyabrare ocBoeHms muctmminabl «Questionnaire Design in Cross-Country Researchy

CTYACHT OCBAMBACT CICAYIOIMUE KOMIICTCHIINH:
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Jdeckpunropbl — @®opMbI U METOBI
OCHOBHbIE MPU3HAKU | 00y4YeHHs,
OCBOEHMA CIoCoOCTBYIOIHE
Komnerenuus Koax mo HRY y
(moka3zaresu (hopMupoOBaHUIO U
JMOCTHKEHU S Pa3BUTHIO
pe3yJibTara) KOMIIETEeHI[UH
CIO0COOEH
AHATU3UPOBATH,
yCBauBaeT
BepU(DUIIMPOBATS, .
JIEKLIUOHHBIN
OLICHUBATH MOJIHOTY
Matepua,
uH(pOpMaIUU B XO/1€
. yuTaeT 00g3aTeNbHYIO .
npodeccuoHanbHOM MOCEIIEHUE JIEKIIUH,
JUTEPaATypy K
JESTSIILHOCTH, TIPH MOJATOTOBKA K
CEMHUHAPCKUM
HE00X0IMMOCTH CEMUHapCKUM
CK-6 3aHSTHSM U y4aCTBYET
BOCTIOJTHSITh U 3aHATHSIM
B 00CYXJIEHUU Ha
CUHTE3UPOBAThH ¥ paboTa Ha HUX,
HUX, IPUBJICKACT
HEJIOCTAIOMIYIO HamucaHue pedepara
HECKOJIbKO
uHpOpMaIUIO U
HMCTOYHUKOB
paboTaTh B yCIOBUSAX
nHpopMauy mpu
HEOIpeAeIeHHOCTH
HanucaHuu pedepara
(popmupyercst
YaCTUYHO)
CnocoOeH k
CaMOCTOSITEIEHOMY JICKITUH, TIPAKTUKYMBI,
OCBOCHUIO HOBBIX MOJITOTOBKA JIOKJIa/1a
METO/IOB 0CO3HaeT 1 OINIIOHUPOBAHUE HA
UCCIIEIOBAHMS, TIPUKJIATHYTO CeMUHape, yJacTHe B
H3MEHEHHIO HAyHOTO | o ra 3HAYUMOCTh IpyNIOBOM MHHH-
U Hay4YHO- KOJIMYECTBEHHBIX HCCJICTOBaHHH,
MPOU3BOJICTBEHHOTO HCCIIeIOBaHH B MOATOTOBKA
npoduns cBoei 00JacTH CONMOJIOTHH | UHIUBUIYATHHOTO
JIESITCIIBHOCTH HCCIIEIOBATEIHCKOTO
(bopmupyeTtcs MPOEKTa U 3CCE
YaCTHUYHO)
Crioco6eH opopMIIATH ~ ACMOHCTPHPYCT Pa6oTa B MaJbIx
U TIPEJICTABIIATh pe3yIbTaTRL rpynmnax, TpyImioBbIe
pe3yIbTaThI obpaboTku 1 Y MH/IUBHTyaJIbHBIC
JIESITCIILHOCTH C NK-10 MHTCpHpCTallin BBICTYIUICHHS C

UCIIOJIb30BaHUEM
METO/0B, METOJUK U
IIPUEMOB IIPE3CHTALIUN
pe3ynbTaToOB

MOJIYYE€HHBIX JaHHBIX
C HCTIOJIh30BaHHEM
MPE3ECHTAIIMOHHOTO
o0opyIoBaHUs;

[IPE3CHTALNUAMU Ha
CEMHUHapax,
aKaJEeMUYECKHX U He
aKaJeMHUYECKUX
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Jdeckpunropbl — @®opMbI U METOBI

OCHOBHbIE MPU3HAKU | 00y4YeHHs,
KoMmerenus Kox no HIY OCBOEHMA CIoCoOCTBYIOIHE

(moka3zaresu (hopMupoOBaHUIO U

JMOCTHKEHU S Pa3BUTHIO

pe3yJibTara) KOMIIETEeHI[UH
(popmupyercs — paznuyaeT u MyOTHYHBIX
YaCTUYHO) MIPUMCHSIET IO IKaX

pElIeBaHTHBIE METO/IbI

MyOJIMYHOM

MIpe3eHTaINH

pE3yNbTaToB

HCCIIEN0BAHUMN

CHEIHAINCTAM H

HECTICUAINCTaM Ha

AHTJIMHACKOM SI3BIKE

- Bnaneer

HEO0OXO0TMMBIMH
Crocoben METOIaMHU
HCTOIb30BATE KOJIMYECTBEHHOTO
COLIMOJIOTHYECKHE HCCIIe10BaHMs, yMmeeT | JICKIHH, IPAKTHKYMBI,
METO/IbI UCCIIEIOBAHUS UX BOIUIOIIATD B MOJATOTOBKA JJOKJIaaa
TUTSL U3YYICHHUS HICCIIEI0BATETbCKOI Y ONIIMIOHUPOBAHUE HA
AKTyaJlbHBIX NeSTeNbHOCTH CEMUHape, y4acTHe B
couuanbHbIX npobdnem, | MK-14 COIIACHO 3HAHKSIM Mo | TPYNIIOBOM MHHH-
JUTSL AICHTH(PUKAITAT COIMOIOTHYECKOi UCCIICIOBAaHHH,
noTpedHOCTEH U TEOPUH MOATOTOBKA
WHTEPECOB WHIABUTYAIEHOTO
COLMAJIBHBIX TPYIII - KPUTHHCCKH pedepara
(bopmupyertcs aHAIIU3UPYET
YaCTHYHO) HCIIOJIb3YEMBIii

WHCTPYMEHTapUil U

METOIbI
Cnocoben Jlex1uu, MoAroTOBKA
UCIIOJIb30BATh Buanenne J0KNIaaa u
KOHICITYaIbHBIC HEOOXOZMEIMI ONIOHUPOBAHKE HA
OCHOBHI (prniocoun METOANKAMH OLCHKH ceMuHape,
COLMAIbHBIX HAYK, HK-15 1 paspaboTin KpUTHYECKHH pa3oop

COBPEMEHHOM
COIOJIOTHYCCKON
TEOPHUHU, METOIOJIOTUH
1 METO0B
COIIUAJIbHBIX HayK

COLIMOJIOTHYECKOTO
MHCTPYMEHTapHs B
CPaBHUTEIIbLHON
MIEPCIEKTUBE

TEOPETHYECKUX
TEKCTOB Ha
CEMUHAPCKUX
3aHATUAX
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Jdeckpunropbl — @®opMbI U METOBI
OCHOBHbIE MPU3HAKU | 00y4YeHHs,
O0CBOEHUSA Croco0cTByIOIINE

Komnerenuus Koax mo HRY y
(moka3zaresu (hopMupoOBaHUIO U
JMOCTHKEHU S Pa3BUTHIO
pe3yJibTara) KOMIIETEeHI[UH

MPUMEHHUTEIHHO K

3aj1auaM

UCCJIEIOBAHMUS

COLIMATIBHBIX

OOIIIHOCTE,

WHCTUTYTOB U

MIPOIIECCOB,

00111eCTBEHHOTO

MHEHUS

(bopmupyercs

YaCTHUYHO)
YUTAET 00s3aTeIIbH

croco0OeH yio
TUTEpPaTypy K

OpraHU30BaTh PLYPY
CEMHUHApPCKUM

CaMOCTOSITENIbHYIO MOJATOTOBKA K
3aHSTHUSIM U y4aCTBYET

npodeccuoHaTbHYIO CEMUHAPCKUM
B 00CY)XJIEHUU Ha

NEeSTeNIbHOCTh Ha IK-1 3aHATUAM
HUX, IPUBJICKACT

OCHOBE TIPaBOBBIX U ¥ paboTa Ha HUX,
HECKOJIBKO

podecCHOHATBHBIX Harnucanue pedepara

@ HMCTOYHUKOB
HOpM (popmupyercs
P bMHPY nHpopmMauy npu

YaCTUYHO)
Hanucanuu pedepara

croco0eH

CaMOCTOSITEJIbHO

(bOpMYITHPOBATH HHEITH, 9uTaeT 00s3aTeNbHYIO

CTaBUTh KOHKPETHBIE JHTEpATYpy K

3a/1a4l Hay4IHbIX CEMIHAPCKIM

HCCIe[OBAHMIL B 3aHSTHSM U yYacTBYET | MOATOTOBKA K

(bYHIAMEHTATEHBIX 1 B 00CY)XJIEHUU Ha CEMUHApCKUM

I1K-3 HHX 3aHATHIM

MPUKIIATHBIX 00JACTAX
COITMOJIOTHH H peliaTh
WX C TIOMOIIBIO
COBPEMEHHBIX
HCCJIEe10BATEIBCKUX
METO/IOB C
UCIIOJIb30BaHUEM
HOBEHUIIETo

2

MIPUBOJIUT Pa3InYHbIE
apryMEHTHI B [10JIb3Y
MIPOTUBONOJIOKHBIX
TOYEK 3pEHUs IIPU
HanucaHuu pedepaTa

1 paboTa Ha HUX,
HamucaHue pedepara
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Jdeckpunropbl — @®opMbI U METOBI
OCHOBHbIE MPU3HAKH | 00y4eHusl,
Kommerenmus Koyt 1o HIY OCBOEHMA CIoCoOCTBYIOIHE
(moxa3aresu (opMHPOBaAHHIO U
AOCTHKEHUS Pa3BUTHIO
pe3yJabTara) KOMIIeTeHIUH
OTEYECTBEHHOTO U
3apy0eKHOT0 OTBITa U
C IPUMEHEHUEM
COBPEMEHHOM
anmnaparypsl,
o0opynoBaHus,
UH(POPMAIIMOHHBIX
TEXHOJIOTHI
(bopmupyercs
YaCTUYHO)
- YUTaeT
00s13aTeIbHYIO
TUTEpPaTypy K
CEeMHUHApPCKUM
CrocoOeH BeCTH 3aHATHUSAM U y4acTBYET
IIICEMCHHYIO B 00CYX/IEHUU Ha
YCTHYIO HUX, MOJIrOTOBKA K
KOMMYHHKAIIHIO B IPHBOINT pasindHbie | CEMUHAPCKUM
paMKax IK-7 apryMeHTHI B [0J1p3y | 3AHATHAM
poheccuoHaIBbHOTO U IIPOTHBOIIOIOKHBIX U paboTa Ha HUX,
HAYYHOTO OOIICHHS TOUEK 3PEeHHUs IPU HaI#CcaHue dcce
(bopmupyercs HanucaHuu pedepara;
YaCTUYHO)
- BJIaJICHUE
HE00X0AuMOH
AHTJIOSI3bIYHOM
TEPMHUHOJIOTHUEN
croco0eH coOupars, yCBanBaeT
o0OpabatbIBaTh U JIEKITUOHHBII 5
UHTEPIPETUPOBATH C MaTepual, TIOCCMCHUE JICKIIH,
UCTIOJIb30BaHUEM upTaeT obs3atTenpHyro | 1OATOTOBKA K
COBPEMEHHBIX IK-11 JTUTEPaTypy K CCMHHApCKIM
UH(POPMAIIMOHHBIX CEeMHHAPCKHM SaHATHAM

TEXHOJIOTHH JTaHHEIE,
HEOOXOaNMBIE IS
dbopmupoBaHus
CYXKJIEHHH 110

3aHATUAM U YYaCTBYET
B 00CY>KJIEHUHU Ha
HUX,

MIPUBJICKACT

U paboTa Ha HHUX,
HanucaHue pedepara
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Jdeckpunropbl — @®opMbI U METOBI
OCHOBHbIE MPU3HAKU | 00y4YeHHs,

Kommerenmus Koyt 1o HIY OCBOEHHA CIoCoOCTBYIOIHE
(moka3zaresu (hopMupoOBaHUIO U
JMOCTHKEHU S Pa3BUTHIO
pe3yJibTara) KOMIIETEeHI[UH

COOTBETCTBYIOIIUM HECKOJIBKO

COILIMATILHBIM, HMCTOYHUKOB

HAy4YHBIM U uHdopMauu mpu

STUYECKUM HanucaHuu pedepara

npoOaemMam

(popmupyercs

YaCTUYHO)

TemaTH4YecKui JIaH y4eOHOM AMCIUNIUHBI

. Total Contact hours
Topic hours | Lectures Seminars Self-study Hours

Overview of peculiarities of cross-

country research. Where can

research Bias come from? The issue
1 of Questions. A Problem of 16 - 4 12

Secondary Data Analysis: Do

existing studies suite my research

objectives?
2 From a Construct to an Item 12 - 2 10
3 Questions. Types of Questions 12 - 2 10
4 Dimensionality. Scales and Indices 16 - 4 12

Problems of wording, emotionality, 10
5 ) A 12 - 2

social desirability, response tendency
6 Response categories 12 - 2 10
7 | Reliability and Validity 12 . 2 10

Methods of Assessment of Quality of 10
8 : 12 - 2

Questions
9 Cognitive Interviews 12 - 2 10
10 | Translation 12 - 2 10
11 How to compose a questionary? 12 - 2 10
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Paper preparation 20 - - 20
Exam preparation 20 - - 20
Total 180 - 26 154
Forms of control of students’ knowledge
Type of control Form of control Mog ule IMapamerpsI
Seminar participation 5 Acrtive oral participation in
seminar work
Current Students are expected to
Paper 2 submit 2000-3000 words
paper in English
Final Exam 2 Written exam

Course structure

We’ll cover 11 thematic topics that we’ll discuss within 12 seminars.
Topic 1. - Overview of peculiarities of cross-country research. Where can
research Bias come from? The issue of Questions. A Problem of Secondary Data

Analysis: Do existing studies suite my research objectives?

Lynn, Peter, Lilli Japec, and Lars Lyberg. 2005. “What’s So Special About Cross-National
Surveys?” Pp. 7-20 in Conducting Cross-National and Cross-Cultural Surveys, edited by Janet A
Harkness. Mannheim: ZUMA.

J. A. Harkness, M. Braun, B. Edwards, T. P. Johnson, L. Lyberg, P. Ph. Mohler, B.-E. Pennell & T.
W. Smith (Eds.). Survey Methods in Multicultural, Multinational, and Multiregional Contexts.
Hoboken, NJ Wiley. Chapters: 1-3.

Smith, P. B. (2004): Acquiescent response bias as an aspect of cultural communication style.
Journal of Cross-Cultural Psychology 35(1), S. 50-61.

Topic 2. From a Construct to an Item.

Willem E. Saris, Irmtraud N. Gallhofer Design, Evaluation, and Analysis of Questionnaires for

Survey Research Wiley Series in Survey Methodology 2007. Part 1.

Topic 3. Questions. Types of Questions.
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lan Brace Questionnaire Design How to Plan, Structure and Write Survey Material for Effective
Market Research 2008. Pp. 45-65.

Willem E. Saris, Irmtraud N. Gallhofer Design, Evaluation, and Analysis of Questionnaires for
Survey Research Wiley Series in Survey Methodology 2007. Part 2.

Topic 4. Dimensionality. Scales and Indices.

Handbook on Constructing Composite Indicators: Methodology and User Guide. Available at:
www.oecd.org/std/42495745.pdf

Child, D. (2006), The Essentials of Factor Analysis (3rd edn.), London: Continuum, chs. 1, 3-4.
Coltman, T, Devinney, TM, Midgley, DF & Veniak, S, Formative versus reflective measurement
models: Two applications of formative measurement, Journal of Business Research, 61(12), 2008,
1250-1262.

Topic 5. Problems of wording, emotionality, social desirability, response

tendency

Bradburn, N. / Sudman, S. (2004): Asking questions: The definitive guide to questionnaire design,
for market research, political polls, and social and health questionnaires. San Francisco: Jossey-
Bass. Part 2.

lan Brace Questionnaire Design How to Plan, Structure and Write Survey Material for Effective
Market Research 2008. Pp. 195-207.

Topic 6. Response categories.

lan Brace Questionnaire Design How to Plan, Structure and Write Survey Material for Effective
Market Research 2008. Pp. 66-89.

Topic 7. Reliability and Validity.
Robert M.Kaplan and Dennis P. Saccuzzo. Psychological Testing: Principles,. Applications, and

Issues, 3rd Edition. California: Brooks/Cole Publishing Company Pacific Grove. 1993. Chapters 4,
5.

10
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Topic 8. - Methods of Assessment of Quality of Questions.

Smith, T. (2004). Developing and evaluating cross-national survey instruments. Pp. 431-452. In S.
Presser, J. M. Rothgeb, M. P. Couper, J. T. Lessler, E. Martin, J. Martin & E. Singer (Eds.),
Methods for Testing and Evaluating Survey Questionnaires, Hoboken, NJ: Wiley.

Presser et al. (2004). Methods for Testing and Evaluating Survey Questions Pp. 1-22. In S. Presser,
J. M. Rothgeb, M. P. Couper, J. T. Lessler, E. Martin, J. Martin & E. Singer (Eds.), Methods for
Testing and Evaluating Survey Questionnaires, Hoboken, NJ: Wiley.

Peter Granda, Christof Wolf, and Reto Hadorn. Harmonizing Survey Data. In J. A. Harkness, M.
Braun, B. Edwards, T. P. Johnson, L. Lyberg, P. Ph. Mohler, B.-E. Pennell & T. W. Smith (Eds.).
Survey Methods in Multicultural, Multinational, and Multiregional Contexts. Hoboken, NJ Wiley.

Topic 9. - Cognitive Interviews.

Willis, G. B. (1999): Cognitive interviewing. A “how to” guide,
http://fog.its.uiowa.edu/~c07b209/interview.pdf.

Willis, G. B. (2005): Cognitive interviewing. A tool for improving questionnaire design. Thousand
Oaks.

Topic 10. - Translation.

European Social Survey (2012). ESS Round 6 Translation Guidelines. European Social Survey,
Mannheim.

Harkness, J. A., A. Villar & B. Edwards (2010). Translation, Adaptation, and Design. Pp. 117-140.
In J. A. Harkness, M. Braun, B. Edwards, T. P. Johnson, L. Lyberg, P. Ph. Mohler, B.-E. Pennell &
T. W. Smith (Eds.). Survey Methods in Multinational, Multiregional, and Multicultural Contexts.
Hoboken, NJ: Wiley.

Harkness, J., B.-E. Pennell & A. Schoua-Glusberg (2004). Survey Questionnaire Translation and
Assessment. Pp. 453-473. In S. Presser, J. M. Rothgeb, M. P. Couper, J. T. Lessler, E. Martin, J.
Martin & E. Singer (Eds.), Methods for Testing and Evaluating Survey Questionnaires, Hoboken,
NJ: Wiley.

Harkness, J., B.-E. Pennell & A. Schoua-Glusberg (2004). Survey Questionnaire Translation and
Assessment. Pp. 453-473. In S. Presser, J. M. Rothgeb, M. P.

11
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Couper, J. T. Lessler, E. Martin, J. Martin & E. Singer (Eds.), Methods for Testing and Evaluating

Survey Questionnaires, Hoboken, NJ: Wiley.

Topic 11. How to compose a questionary?

Bradburn, N. / Sudman, S. (2004): Asking questions: The definitive guide to questionnaire design,

for market research, political polls, and social and health questionnaires. San Francisco: Jossey-
Bass. Part 3.

lan Brace Questionnaire Design How to Plan, Structure and Write Survey Material for Effective
Market Research 2008. Pp. 105 — 129.

Examples of Examination Questions

10.
11.
12.
13.
14.
15.

What are the peculiarities of cross-country research?

How can we estimate whether the existing studies suite our research objectives?

What are the differences between items, scales and indices? What are the formative and
reflexive indices?

What are the differences between summated rating scales, principal component analysis and
factor analysis?

What kind of questions do you know? What are the goals of using each of them?

What are the problems of wording, emotionality, social desirability, response tendency in
questionnaires?

What are the strategies to avoid them?

Which kinds of response categories do you know? Which ones are preferable for which
purposes?

What is validity? How can one access it?

What is reliability? How can one access it?

How can one access quality of an item, scale, and index?

How can one access quality of a question?

How can one access quality of a questionnaire?

What are cognitive interviews? What are the components of it?

How to translate questions in cross-country surveys? Could you bring any examples from

existing surveys?
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