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Introduction
The recent development and transition literatures have emphasized the importance of a strong small and medium enterprise sector for economic growth and development. Endogenous growth theory [Aghion, Howitt, 1997] has highlighted the Shumpeterian approach to growth which advances that entrepreneurial dynamism is fundamental for innovation and growth. A growing body of research emphasizes the role of entrepreneurs and the development of a vibrant small and medium enterprise sector in the process of economic development [e.g., World Bank, 2003; 2004; 2005]. Understanding the factors that enable and hinder entrepreneurial activities is at the heart of this research agenda.

We have launched a research project trying to understand better the determinants of entrepreneurship using surveys of individuals that are being conducted in five large developing and transition countries: Russia, Brazil, China, India, and Ni​geria. The samples include both entrepreneurs and non-entrepreneurs in order to un​derstand how these groups differ in terms of three broad sets of variables put forward in social sciences as factors that potentially affect entrepreneurship: 1) indivi​dual characteristics such as skills, education, intellectual and personality traits, 2) so​​cio​logical variables such as family background, social origins, social networks, values and beliefs, and 3) perceptions of the institutional, social and economic environment businesses face. While recent economic research has much emphasized the role of credit institutions [Banerjee, Newman, 1993] or of institutions securing property rights [Johnson et al., 2002; Besley, 1995; Che, Qian, 1998; Djankov et al., 2002; Frye, Zhuravskaya, 2000; Roland, Verdier, 2003], we want to take a more comprehensive approach and try to disentangle the role all these factors play in promoting entrepreneurship across a variety of settings.

This paper reports and compares some findings from pilot surveys conducted in Russia in 2003–2004, in China in 2004–2005, and in Brazil in 2005. The paper complements a series of articles that we wrote about pilot surveys in Russia and China [i.e., Djankov et al., 2005; 2006a; 2006b].

The data
In each of the three countries, Russia, China and Brazil, we surveyed individuals in seven large cities in four different regions. To capture some of the regional heterogeneity in these countries, the regions were selected to maximize the cross-regions variation in the business climate. In Russia, the survey was done in Moscow; in Nizhny Novgorod and Dzerzhinsk in the Nizhegorodskaya Oblast; in Perm and Chaikovsky in the Permskaya Oblast; and in Rostov on the Don and Taganrog in the Rostovskaya Oblast. In China, the survey was conducted in Beijing; in Wuhan and Huangshi in the Hubei Province; in Guangzhou and Zhongshan in the Guangdong Province; and in Xi’An and Baoji in the Shaanxi Province. In Brazil, the survey took place in the following cities: Sao Paulo; Curitiba and Londrina in the Sul region; Salvador and Feira de Santana in the Nordeste region; and Brazilia and Goiania in the Centro Oeste region.

In each country, we first surveyed a random sample of about 400 entrepreneurs – 100 in the metropolitan areas (Moscow, Beijing, and Sao Paulo) and 50 in each of the other cities. These surveys were conducted in the fall of 2003 in Russia, in the fall of 2004 in China, and in the fall of 2005 in Brazil. We defined entrepreneur as an owner-manager of a business with five or more employees because we wanted to make sure that individual whom we call entrepreneurs in our sample are more than just self-employed. After completion of the surveys of entrepreneurs in the respective countries, we conducted a survey of about 550 non-entrepreneurs in the same cities using a similar instrument
. We defined non-entrepreneurs as individuals who are not working for their own business. Non-entrepreneurs surveys took place in during the spring of 2004 and 2005 in Russia and China respectively, and in the fall of 2005 in Brazil. In all three countries 80% of respondents in the non-entrepreneur sample were chosen randomly conditional on matching the age, gender and educational attainment of entrepreneurs from the respective entrepreneur surveys, and 20% were chosen at random. Finally, in Russia and China, a short survey was run among a random sample of 1200 individuals (with the same breakdown across cities) asking nine questions about their personal characteristics, including a question on whether or not they are entrepreneurs or self-employed to get data on prevalence of entrepreneurship across cities. In Brazil we took these data from the national population census. In all the empirical analysis, the observations are weighted with weights equal to the inverse of the probability for a particular respondent (entrepreneur or non-entrepreneur) to get into our sample. The weights reflect differences in entrepreneurship, age, gender, and education across cities in the population, as well as city size.

Comparing entrepreneurs 

to non-entrepreneurs in Russia, 
China, and Brazil
In this section, we summarize differences in individual characteristics, social environment, values, beliefs, and perceptions of institutional environment for entrepreneurs and non-entrepreneurs in Russia, China, and Brazil. We report weighted means for entrepreneurs and non-entrepreneurs in all three countries on various questions from the survey
. In order to have comparability between entrepreneurs and non-entrepreneurs, the means for non-entrepreneurs are conditional on age, gender and years of education (with a quadratic term) of respondents, and on city dummies within each country.

	Table 1.
	Entrepreneurship in Russia, China and Brazil (comparison of means)


	 
	RUSSIA
	CHINA
	BRAZIL

	
	Entrepre-neurs
	Non-entrepre-neurs
	p-value for test of difference in means
	Entrepre-neurs
	Non-entrepre-neurs
	p-value for test of difference in means
	Entrepre-neurs
	Non-entrepre-neurs
	p-value for test of difference in means

	INDIVIDUAL 
CHARACTERISTICS:
	.
	.
	.
	.
	.
	.
	.
	.
	.

	Number of localities lived
	2,253
	2,013
	0,21
	1,738
	1,438
	0,00***
	2,501
	2,457
	0,76

	Number of distinct professional activities
	2,810
	2,412
	0,22
	2,244
	1,975
	0,01**
	2,448
	2,843
	0,00***

	Number of industries respondent worked in
	.
	.
	.
	1,830
	1,562
	0,00***
	1,836
	2,290
	0,00***

	Inherited current industry from parents, %
	.
	.
	.
	0,111
	0,160
	0,11
	0,226
	0,290
	0,15

	Have ever inherited industry from parents, %
	.
	.
	.
	0,274
	0,266
	0,83
	0,306
	0,374
	0,15

	Accept a risk neutral gamble, %
	0,743
	0,640
	0,20
	0,932
	0,604
	0,00***
	0,444
	0,465
	0,66


Continued
	 
	RUSSIA
	CHINA
	BRAZIL

	
	Entrepre-neurs
	Non-entrepre-neurs
	p-value for test of difference in means
	Entrepre-neurs
	Non-entrepre-neurs
	p-value for test of difference in means
	Entrepre-neurs
	Non-entrepre-neurs
	p-value for test of difference in means

	Very happy or quite happy 
in life, %
	0,927
	0,739
	0,00***
	0,915
	0,909
	0,82
	0,952
	0,882
	0,02**

	Very successful or quite 
successful in life, %
	0,862
	0,489
	0,00***
	0,664
	0,458
	0,00***
	0,882
	0,699
	0,00***

	Good health, self described, %
	0,852
	0,596
	0,00***
	0,891
	0,824
	0,04**
	0,868
	0,857
	0,73

	Got ill last week, %
	0,205
	0,249
	0,54
	0,035
	0,078
	0,02**
	0,070
	0,096
	0,38

	Height, cm
	170,926
	170,729
	0,84
	168,986
	168,320
	0,15
	171,575
	170,124
	0,03**

	Married, %
	0,710
	0,574
	0,07*
	0,822
	0,781
	0,21
	0,738
	0,530
	0,00***

	Number of children
	1,085
	1,056
	0,80
	1,058
	0,854
	0,00***
	1,858
	1,754
	0,38

	Religious believer
	0,616
	0,713
	0,16
	0,130
	0,088
	0,10
	0,941
	0,914
	0,22

	Cognitive test score
	3,581
	3,409
	0,46
	4,128
	4,002
	0,28
	3,154
	2,764
	0,01***

	Top 10% in secondary school (self-reported), %
	0,479
	0,373
	0,16
	0,370
	0,383
	0,78
	0,363
	0,380
	0,74

	Top 10% in high school, college or university (self-eported), %
	.
	.
	.
	0,337
	0,361
	0,64
	0,414
	0,413
	0,98

	Speak foreigh language, %
	0,503
	0,706
	0,00***
	0,350
	0,496
	0,00***
	0,339
	0,267
	0,08*

	MOTIVATION, GREED:
	.
	.
	.
	.
	.
	.
	.
	.
	.

	Retire if won 100 times GDP pc, %
	0,100
	0,290
	0,00***
	0,043
	0,237
	0,00***
	0,099
	0,314
	0,00***

	Retire if won 500 times GDP pc, %
	0,238
	0,350
	0,11
	0,148
	0,380
	0,00***
	0,170
	0,442
	0,00***

	Retire if won 5000 times GDP pc, %
	.
	.
	.
	0,363
	0,489
	0,00***
	0,370
	0,534
	0,00***

	Not retire if won a large sum: 
I like what I do, %
	0,912
	0,776
	0,04**
	0,740
	0,715
	0,65
	0,854
	0,811
	0,47

	Not retire if won a large sum: 
I want more money, %
	0,676
	0,566
	0,13
	0,788
	0,799
	0,79
	0,580
	0,732
	0,00***

	Not retire if won a large sum: my work serves useful social purpose, %
	0,804
	0,472
	0,00***
	0,091
	0,665
	0,00***
	0,773
	0,700
	0,14

	SOCIOLOGICAL 
CHARACTERISTICS:
	.
	.
	.
	.
	.
	.
	.
	.
	.

	Father has secondary special 
or higher education, %
	0,903
	0,652
	0,00***
	0,346
	0,321
	0,54
	0,313
	0,366
	0,23

	Mother has secondary special or higher education, %
	0,879
	0,623
	0,00***
	0,161
	0,207
	0,18
	0,295
	0,269
	0,53

	Father was a boss or director, %
	0,229
	0,153
	0,19
	0,393
	0,172
	0,00***
	0,564
	0,287
	0,00***

	Mother was a boss or director, %
	0,123
	0,084
	0,45
	0,084
	0,037
	0,03**
	0,153
	0,085
	0,03**

	Father was a worker or employee without special education, %
	0,442
	0,026
	0,00***
	0,356
	0,384
	0,55
	0,225
	0,340
	0,01***
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	RUSSIA
	CHINA
	BRAZIL

	
	Entrepre-neurs
	Non-entrepre-neurs
	p-value for test of difference in means
	Entrepre-neurs
	Non-entrepre-neurs
	p-value for test of difference in means
	Entrepre-neurs
	Non-entrepre-neurs
	p-value for test of difference in means

	Mother was a worker or employee without special education, %
	0,227
	0,121
	0,10
	0,646
	0,485
	0,00***
	0,282
	0,399
	0,06*

	Members of the family were running business, %
	0,711
	0,486
	0,00***
	0,481
	0,202
	0,00***
	0,844
	0,632
	0,00***

	Had childhood friends, who became entrepreneurs, %
	0,580
	0,358
	0,00***
	0,418
	0,247
	0,00***
	0,736
	0,548
	0,00***

	Had adolescent friends who became entrepreneurs, %
	0,619
	0,423
	0,02**
	0,571
	0,208
	0,00***
	0,769
	0,403
	0,00***

	VALUES:
	.
	.
	.
	.
	.
	.
	.
	.
	.

	Friends are very important, %
	0,431
	0,537
	0,18
	0,614
	0,670
	0,18
	0,593
	0,591
	0,97

	Relations with parents are very important, %
	0,812
	0,893
	0,06*
	0,876
	0,895
	0,53
	0,813
	0,746
	0,09*

	Education of children is very important, %
	.
	.
	.
	0,915
	0,922
	0,81
	0,973
	0,917
	0,01**

	Financial well-being is very important, %
	0,596
	0,644
	0,51
	0,745
	0,630
	0,01***
	0,695
	0,716
	0,63

	Leisure time is very important, %
	0,259
	0,293
	0,63
	0,181
	0,191
	0,79
	0,495
	0,526
	0,53

	Health is very important, %
	0,778
	0,831
	0,29
	0,936
	0,883
	0,06*
	0,945
	0,915
	0,17

	Service to others is very important, %
	0,120
	0,195
	0,22
	0,202
	0,206
	0,92
	0,411
	0,390
	0,67

	Political freedom is very important, %
	0,490
	0,614
	0,10*
	0,744
	0,296
	0,00***
	0,500
	0,382
	0,02**

	Power is very important, %
	0,193
	0,022
	0,00***
	0,331
	0,264
	0,13
	0,177
	0,148
	0,39

	Religion is very important, %
	0,092
	0,186
	0,09*
	0,084
	0,023
	0,00***
	0,486
	0,382
	0,03**

	Work is very important, %
	0,676
	0,462
	0,01***
	0,773
	0,598
	0,00***
	0,807
	0,707
	0,01**

	Intellectual achievement is very important, %
	0,531
	0,594
	0,39
	0,276
	0,364
	0,04**
	0,531
	0,535
	0,93

	Politics is very important, %
	0,099
	0,041
	0,16
	0,131
	0,173
	0,22
	0,171
	0,148
	0,52

	VALUES OF LEGAL 
SOCIAL NORMS:
	.
	.
	.
	.
	.
	.
	.
	.
	.

	Avoiding a fare on public transport can be justified to some degree, %
	0,854
	0,843
	0,87
	0,087
	0,055
	0,16
	0,328
	0,464
	0,00***

	Paying a bribe can be justified to some degree, %
	0,560
	0,593
	0,67
	0,254
	0,215
	0,32
	0,152
	0,087
	0,05*

	Accepting a bribe can be justified to some degree, %
	0,358
	0,217
	0,02**
	0,212
	0,075
	0,00***
	0,024
	0,047
	0,24

	Buying smth stolen can be justified to some degree, %
	0,223
	0,356
	0,06*
	0,103
	0,053
	0,05*
	0,017
	0,053
	0,16


Note: The reported differences in means are conditional on city-level variation, age, gender, education, and education squared.
Below we describe some of the important differences between entrepreneurs and non-entrepreneurs in the three countries. All results that are described in the text below are statistically significant, unless stated otherwise.

First, we summarize differences in individual characteristics of entrepreneurs and non-entrepreneurs. In Russia and China, entrepreneurs are more mobile geographically, and have tried more different professional activities and worked for more industries (particularly, in China) in the course of their lives than non-entrepreneurs, although these differences are statistically significant only in China. In Brazil, on the contrary, entrepreneurs have tried less professional activities and worked for a smaller number of industries than non-entrepreneurs. Differences between the countries can be related to the Soviet past of Russia and China, which did not allow entrepreneurial opportunities. Thus, in these two countries, in order to become entrepreneurs, people often had to change significantly their professions, whereas starting a business in Brazil did not necessarily require such changes. 

In Russia and China, entrepreneurs are more risk-taking than non-entre​preneurs, although the difference is statistically insignificant in Russia: 74% of Russian and 93% of Chinese entrepreneurs replied that they would accept a risk-neutral gamble of $10 or $20, compared to 64% of Russian and 60% of Chinese non-entrepreneurs. In contrast, there is practically no difference in the attitude towards risk between entrepreneurs and non-entrepreneurs in Brazil.

In all three countries entrepreneurs report higher levels of happiness and perceive themselves as more successful in life than non-entrepreneurs (difference in happiness is statistically insignificant in China). The gap between entrepreneurs and non-entrepreneurs in self-assessed happiness and success is the largest in Russia. 93% of Russian entrepreneurs and only 74% of non-entrepreneurs replied «Yes» to the question of whether they are happy; and 86% of Russian entrepreneurs and 49% of non-entrepreneurs replied «Yes» to the question of whether they are successful in life. For comparison, in Brazil, 95% of entrepreneurs and 88% of non-entrepreneurs replied that they are happy; and 88% of entrepreneurs and 70% of non-entrep​reneurs think of themselves as being successful in life. In Russia and China, entrepreneurs report better health than non-entrepreneurs, again with the gap being larger in Russia. Chinese entrepreneurs indeed get ill less frequently than non-entrepre​neurs; however, in Russia there is no statistically significant difference in the rate of getting ill between entrepreneurs and non-entrepreneurs. In all three countries entrepreneurs are taller than non-entrepreneurs; the difference, however, is statistically significant only in Brazil. Entrepreneurs are more likely than non-entrepreneurs to be married (the difference is statistically significant for Russia and Brazil). In China, entrepreneurs have significantly higher number of children than non-entrepreneurs. 

According to the results of cognitive ability test, entrepreneurs are smarter than non-entrepreneurs, although the difference is statistically significant only in Brazil. At the same time there is no significant difference in self-reported school and college achievement. Interestingly, entrepreneurs speak foreign languages less often than non-entrepreneurs in Russia and China, and more often in Brazil. 

An important difference between entrepreneurs and non-entrepreneurs is related to leisure-work choice. In all three countries entrepreneurs are significantly less likely to retire if won a large amount of money, 100, 500 or 5000 times the annual GDP per capita of the country, in a lottery. For example, only 24% of Russian, 15% of Chinese, and 17% of Brazil entrepreneurs would retire if won 500 times GDP per capita of their country, compared to 35% of Russian, 38% of Chinese, and 44% of Brazil non-entrepreneurs.

We asked the respondents about the reasons why they would not want to retire if won such a large amount of money (the question allowed several answers). In Russia and Brazil, satisfaction from work is the most important reason not to retire both for entrepreneurs and non-entrepreneurs. In China, the most important reason is the desire to earn more money, with satisfaction from work being slightly less important. Thus, 91% of entrepreneurs and 77% of non-entrepreneurs in Russia, 74% of entrepreneurs and 72% of non-entrepreneurs in China, and 85% of entrepreneurs and 81% of non-entrepreneurs in Brazil responded that they would not retire because they like their job. In Russia, the job-satisfaction reason is significantly more important for entrepreneurs than for non-entrepreneurs, whereas in the other countries difference is insignificant. The belief in a social usefulness of their jobs as a reason not to retire is stronger for entrepreneurs than for non-entrepreneurs in Russia, whereas the opposite is observed in China. Chinese entrepreneurs seem to be much more cynical compared to Russian entrepreneurs. Only 9% of Chinese entrepreneurs compared to 67% of non-entrepreneurs said that the reason not to retire is that their job serves a socially-important mission. Finally, in contrast to Rus​sia and China, Brazilian entrepreneurs are not greedy: the desire to earn more money is less important reason not to retire for entrepreneurs than for non-entre​preneurs in Brazil.

Now let us focus on the social environment. Parents of entrepreneurs in Russia are much better educated (compared to parents of non-entrepreneurs): 90% vs 65% for fathers and 88% vs 62% for mothers achieved higher or special education. There are no significant differences in parents’ education in China and Brazil. In all the three countries parents of entrepreneurs are more likely to have been bosses or directors than parents of non-entrepreneurs: 23% vs 15% in Russia, 39% vs 17% in China, and 56% vs 29% in Brazil for fathers (the difference for Russia is, however, insignificant). At the same time, in Russia and China, parents of entrepreneurs are also more likely to have been workers or employees without special education (44% vs 3% for fathers in Russia, and 65% vs 49% for mothers in China). In other words, in these two countries there is a non-monotone relationship between education of parents and entrepreneurial activity of children. In Brazil, on the contrary, entrepreneurs’ parents are less likely to have been workers or employees without special education (23% vs 34% for fathers).

A very large difference that emerges in all three countries is the likelihood of having entrepreneurs or former entrepreneurs among relatives and childhood and adolescent friends. Entrepreneurs are much more likely to have entrepreneurs among their relatives than non-entrepreneurs (71% vs 49% in Russia, 48% vs 20% in China, and 84% vs 63% in Brazil); among their childhood friends (58% vs 36% in Russia, 42% vs 25% in China, and 74% vs 55% in Brazil, the difference for China is insignificant); and among their adolescent friends (62% vs 42% for Russia, 57% vs 20% for China, and 77% vs 40% for Brazil). These differences suggest that social networks may be important for the decision to become an entrepreneur in all the three countries.

We also asked questions about values and beliefs. Concerning values, the only pattern that is similar for all the three countries is the difference in the value attached to work between entrepreneurs and non-entrepreneurs. In all three countries, entrepreneurs consider work to be significantly more important for their lives than non-entrepreneurs: 68% of entrepreneurs vs 46% of non-entrepreneurs in Russia, 77% of entrepreneurs vs 60% of non-entrepreneurs in China, and 81% of entrepreneurs vs 71% of non-entrepreneurs in Brazil claim that work is very important for them. In China, entrepreneurs value financial well-being more than non-entrepre​neurs, whereas in Russia and Brazil there is no significant difference in the importance attached to income and wealth. An interesting difference is in the attitude towards political freedom. In China and Brazil, entrepreneurs value political freedom substantially more than non-entrepreneurs: 74% of Chinese and 50% of Brazil entrepreneurs perceive political freedom to be very important for them, compared to 30% of Chinese and 50% of Brazilian non-entrepreneurs. In contrast, in Russia the relationship is the opposite, non-entrepreneurs value political freedom higher: 49% of Russian entrepreneurs and 61% of non-entrepreneurs claim that political freedom is very important for them. In Russia, entrepreneurs are less religious than non-en​trepreneurs; in China and Brazil, religiosity is higher among entrepreneurs, although religiosity in Russia and China generally is very low. Finally, in Brazil, entrepreneurs attach more importance to education of their children than non-entrepreneurs, whereas in China there is no significant difference between the groups (the question about the importance of children’ education was not asked in Russia).

When asked about attitudes towards legal social norms, entrepreneurs demonstrated higher tolerance of corruption. Entrepreneurs in Russia and China more often than non-entrepreneurs think that accepting a bribe in some circumstances can be justified to some degree: 36% of entrepreneurs vs 22% of non-entrepreneurs in Russia, and 21% of entrepreneurs vs 8% of non-entrepreneurs in China tolerate having a public official accept a bribe in some circumstances. In Brazil, there is no significant difference between the groups, with tolerance towards accepting bribes being very low (only 2% of Brazil entrepreneurs and 5% of non-entrepreneurs consider accepting a bribe justifiable to some degree). In Russia and China, there is no significant differences between entrepreneurs and non-entrepreneurs in the attitude towards paying bribes, with the tolerance towards paying bribes being rather high (56% of Russian and 25% of Chinese entrepreneurs consider paying a bribe to be justifiable to some degree). In Brazil, entrepreneurs are more tolerant towards paying bribes than non-entrepreneurs; although for both groups tolerance towards paying bribes is much lower (only 15% of entrepreneurs and 9% of non-entrepreneurs in Brazil consider paying a bribe to be justifiable to some degree).

We asked a number of questions about trust. We did not observe any common pattern with regard to trust for the three countries. There are no statistically significant differences in trust between entrepreneurs and non-entrepreneurs in Russia. In China, entrepreneurs report higher levels of trust than non-entrepreneurs when asked general questions about trust: how much trust do they have in different groups of people, i.e., businessmen in their town, subordinated, government officials of various levels of government, etc. When asked more concrete questions, however, such as whether they would entrust keys from their apartment to different people, Chinese entrepreneurs report lower levels of trust than non-entrepreneurs. For examp​le, 67% of entrepreneurs in China compared to 76% of non-entrepreneurs would give keys from their apartment to a friend. In Brazil, the significance of differences between entrepreneurs and non-entrepreneurs in questions about trust is lower. But the sign of differences is consistent among all questions. Brazilian entrepreneurs show higher levels of trust compared to non-entrepreneurs, disregarding of whether these are general questions about trust or concrete examples. E.g., 58% of Brazil entrepreneurs compared to 35% of non-entrepreneurs would trust keys from their apartment to their subordinate.

Conclusions
In Russia, China, and Brazil, entrepreneurs have many common characteristics relative to non-entrepreneurs controlling for age, gender and education. They are more likely to have entrepreneurs (or former entrepreneurs) among their relatives and friends, place a higher value on work, are happier and perceive themselves as more successful. However, there are also important differences. Russian and Chinese entrepreneurs are more mobile geographically and across jobs. In Brazil, on the contrary, entrepreneurs are less mobile across jobs and industries. Brazil entrepreneurs have higher trust than non-entrepreneurs; we do not observe such a pattern in Russia and China.

The results of our regression analysis suggest that institutional environment is an important determinant of business growth. First, the (perceived) attitude of go-vernment towards entrepreneurs matters a great deal. The best for entrepreneurs are those local and regional governments that do not intervene into the day to day business operations. Those local and regional governments which are perceived as either trying to help or to hinder business environment are associated with lower planned business growth. Finally, higher planned business growth is accompanied with more efficient courts and higher levels of corruption. 
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� 400 entrepreneurs and 550 non-entrepreneurs was the target sample size given to the survey firms in each country. In reality, these firms interviewed a slightly larger number of individuals to make sure that in the end we have the targeted number of valid questionnaires. The actual number of observations in the empirical analysis depends on the response rates for each particular question. 


� It is worth noting that in our previous work [i.e., Djankov et al., 2006a] we used unweighted means in comparisons of means between Russia and China. Therefore, some of the numbers reported here and in [Djankov et al., 2006a] diverge. Although weighting does change the quantitative results, in most cases it does not change qualitative results.
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