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1. ANNOTATION

Brief Description

This course deals with peculiarities of Russian media market especially in relations with social, political and cultural structures grounded into Russian social life. This course representing a particular vision of Russian situation with media trough conflict of two sets of rules: 

· imported (or globalized) rules which has been implanted into Russian media field during last 20 years like journalism news culture, private access to media ownership, advertising-based financing model;

· grounded rules (or non-formal institutions based on cultural and social traditions inherited during centuries) like modernizational enlightening activity of the state, regulation and pressure to content, orientation to accessibility of cultural and media products, propagandist functions, restricted access into media ownership field etc.  

The interaction of this rules shapes the peculiarity of Russian media and shows their ties with cultural, political and social tradition. The course is divided on 4 parts. First part represent an historical framework for analysis of Russian media during pre-soviet and soviet period. Second part shows the mechanics of Russian transition in media field acting especially during 1990s. Third part represent a current situation on Russian media field through interaction of grounded and imported rules. Fourth part propose to analyze Russian media like non-market or semi-market structure.

Methodology
The principal methodology of course is media studies method which is based on interdisciplinary approach and articulates methodologies of different sciences. It examines relationships and connection between media system and social changes (which affects audiences of media and their symbolical power), institutions (both formal and non formal institutions), cultural traditions based on social habits and political traditions. 
The course is structured between lectures and seminars. Each student should participate in preparing collective presentations (work in micro groups by 2 students in a group) and write final dissertation.
Main goals of course
· Examine political, social, cultural, geographical development of Russia and their connection with media system

· Provide wide historical background for understanding Russian media peculiarities
· Explore transformation of social life in Russia and its influence on media systems
· Define the role of media and communication systems in collapse of Soviet Union
· Describe contemporary media industry in terms of correspondence with contemporary Russian society and political economy
· Classify Russian media sphere in terms of market and non-market elements.
Main competences on which this course is aimed to are:

· Conceptual approach to analyze media;

· Competences in reading and analyzing literature (especially theoretical literature);

· Competences in structuring professional discourse in non-native language (especially for Russian-speaking students);

Target audience
Due to quite broader range of methodologies and interdisciplinary character of course it is targeted to quite diverse audience from different area-studies topics. It means that course could be useful for students from various faculties of HSE (sociology, cultural studies, applied political science, world economy and politics) and foreign students from different areas (not only from media studies) which are interested in original interpretation of Russian politics and society. However the fundamental character of course need some level of basic education that’s why the course is better appropriated for M.A.-level students.
Requirements

The basic requirement for course is a working level of English language (especially ability to read specific scientific literature, to write and present in English). Additionally some basic knowledge in Russian history (in particular history of last 100 years), geography, economy and political system will contribute to better understanding and education achievement. 

Large part of course includes independent work and readings. Generally the course is constructed around lectures and seminars (which represent collective presentations prepared by students and discussions around them). Attendance is required.  
2. STRUCTURE OF COURSE

Novelty of course
Proposed course is the author’s original course and is based on various works of author since 2003. Originality of course is based on first attempt in Russia to examine Russian media development in connection with social and economic development. Such approach is not typical for Russian “journalism sciences” (which pretend to became analogue of worldwide “media sciences”) which privileged always to examine media history (in particular the history of content) separately from social history. However media and their role in economic development, their rise after intensification of exchange processes and urbanization worldwide has been well studied. This course is based on series of research made by author which try to use such approach to find social, economical and political peculiarities which affected development of media in Russia.

	Structure of course
№
	Topic
	Total hours 
	Audience hours
	Individual workload hours

	
	
	
	Lectures
	Seminars
	

	1. 
	Introduction: 

Theoretical aspect of media development in connection with social life
	8
	2
	0
	6

	2.
	History of Russian media through social, political, economical transformation 
	22
	4
	2
	16

	3.
	Role of media in collapse of Soviet Union and political emancipation of late 1980s 
	20
	4
	4
	12

	4. 
	Mapping contemporary Russian media structure
	48
	12
	4
	32

	5.
	Non-market principles like constituting elements of media space
	10
	2
	2
	6

	
	 Total
	108
	24
	12
	72


	Week
	Topic

	1
	1. Introduction: Theoretical aspect of media development in connection with social life

2. History of Russian media through social, political, economical transformation

	2
	2. History of Russian media through social, political, economical transformation

	3
	2. History of Russian media through social, political, economical transformation

	4
	3. Role of media in collapse of Soviet Union and political emancipation of late 1980s

	5
	3. Role of media in collapse of Soviet Union and political emancipation of late 1980s

	6
	4. Mapping contemporary Russian media structure

	6
	4. Mapping contemporary Russian media structure

	7
	4. Mapping contemporary Russian media structure

	8
	4. Mapping contemporary Russian media structure

	9
	4. Mapping contemporary Russian media structure

	10
	5. Non-market principles like constituting elements of media


3. CONTENT OF COURSE
1. Introduction: 

Theoretical aspect of media development in connection with social life
Media like catalyst of wide forms of social identity. Logic of social development: problem of controlling violence. Transformation of societies from primitive forms of social organizations to states. Two kind of social orders: open access orders and restricted access orders. Types of restricted access orders. Natural states. Media like instrument of creating identification for state-based social organization. First mediums and forms of writing like base for creating states and constitutive elements for creating wide identities.
Role of information in economic development. Role of information in economic exchange: providing information about alternatives of choice. Problem of information asymmetries like base for opportunistic behavior. Role of fixed mediums in enforcement practices (contract like fixed form of agreement). First periodicals like providers of economic information. 
National states. Printing revolution in Early modern Europe and its role in economy of media. Mass-media like commodity. Organization of book production before printing period. Books like mechanism of global religious control. Role of printing book in changing balance of power from global religious institutions to local national. Books on local languages like catalyst for creation of national states. 

General development within theory of four power categories. Four categories of power: economic, political, coercive and symbolic power. Changing balance between them during media evolution.  Changing forms of economic production to capitalism and rise of media like support of exchange. Changing political power balance from Catholic Church to national states and role of printing book in this transformation, Changing principles of army recruitment and professionalization of army and role of media in “organizing consensus” around military policy. Losing of symbolic power by Catholic church with development of Enlightening mission of mass edited book. 

Main sources
1. Thompson, John (1995),  The media and modernity: a social theory of the media, Stanford, CA: Stanford University Press

2. North, Douglass, Wallis, John, Weingast, Barry (2009), Violence and social orders: a conceptual framework for interpreting recorded human history, Cambridge, UK: Cambridge University Press.

3. Eisenstein, Elizabeth (1983), The printing revolution in early modern Europe, Cambridge, UK: Cambridge University Press.

4. McLuhan, Marshall  (1962), Gutenberg galaxy: the making of typographic man, Toronto, Canada: University of Toronto Press.

5. Briggs, Asa, Burke, Peter (2009), History of the Media: From Gutenberg to the Internet, Oxford, UK: Polity Press.

6. Chapman, Jane (2005), Comparative media history: an introduction : 1789 to the present, Oxford, UK: Polity Press.

7. Crowley, David, Heyer, Paul (ed.) (2007), Communication in History, Boston, MA: Pearson education.

8. Habermas, Jürgen (1991), The structural transformation of the public sphere: an inquiry into a category of bourgeois society, Boston, MA: MIT Press.
9. Islam, Roumeen (ed.) (2002), The right to tell: the role of mass media in economic development, Washington, DC: World Bank Institute.

10. De la Haye, Yves (1980), Marx and Engels on the means of communication., New York, NY: Bagnolet.

Additional sources (generalities and non-English language sources)

1. Tilly, Charles (1990), Coercion, capital, and European states, AD 990-1992, Oxford, UK: Blackwell.

2. Weber, Max (1981), General economic history, New Brunswick, NJ: Transaction publishers.

3. Cameron, Rondo, Neal, Larry (2003), A concise economic history of the world: from paleolithic times to the present, Oxford, UK: Oxford University Press.
4. Coyne, Christopher & Leeson, Peter (2004), “Read All About It!!! Understanding the Role of Media in Economic Development”, Kyklos, vol. 57, pp. 21-44. 
5. История печати / под ред. Я.Н. Засурского и Е.Л. Вартановой, 1 т., М.: Аспект-пресс, 2001.

6. История печати / под ред. Я.Н. Засурского и Е.Л. Вартановой, 2 т., М.: Аспект-пресс, 2002.

7. История печати / под ред. Я.Н. Засурского, О.А. Бакулина, 3 т., М.: Аспект-пресс, 2008.
8. Черных А.И. Мир современных медиа, М.: Территория будущего, 2007.
2. History of Russian media through social, political, economical transformation
The great “delusion” of transformation and critics of transformational views of Russian media. Contemporary Russian media like based on interaction of imported rules and on social tradition. Overestimation by foreign scholars of “rupture” between pre-soviet development and soviet one. Arguing continuity between tsarist Russia media development and soviet media development which is based on path-dependence of social, economic, political development. Duality of political system development and grounded constant mix between “liberal” and “servile” tradition in Russian history. Phenomenon of Russian economic mentality. Communal production environment, no incentive to rise the productivity of labor, slow but extremely mobilizing management, equalizing practices of resources distribution like main fundamentals of economic mentality. State like economic mediator, economy of distribution. Distribution against the competition. Non-class stratification within social system: the system has never been based on equality of rights between different stratums. Revolutions like “driver for changing the rank system but not for changing the whole principle of stratification”. Soviet social structure. Modernizing activity of the State through media history: establishing of first printing house, opening of first newspaper, building of first telegraph line. Media and communication like “military” and “distribution logic”. No-using of media and communication means for exchange, increasing commerce and for a mobility of labor force. Narrow character of public sphere due to lowest literacy level before soviet times.

Concept of “communication control” in USSR and the importance of such control in ensuring stability in USSR. Double identity question and role of mass-communication in creating “soviet” identity. Role of mobility control and binding the population to territory in USSR. Colonization principles of building soviet identity. Russians like “universal” nation within USSR. Ideological filtering. Creation of society build on one major class (peasantry). Role of industrialization and urbanization in changing social structure of USSR. Planned economy and non labor mobility based structure. Pyramid of economic interests based on military priorities. Transport balance like ensuring non-mobility of labor and control of movements. Telephone penetration like marker of “administrative power” based communication. 
Creating the audience of soviet media: increasing literacy level. Soviet Union like identity “created literary tradition”. Role of mass media in geographical, ethnical, political and profession identity creation. Censorship system. Soviet culture industries and “vertical” principle of ideological control. Economic and industrial structure of soviet cultural industries. Filtering like main principle of cultural import. Audience passivity in system of “limited access” to alternative media means. Problem of ideological control of media consumption in big cities. Limitation of knowledge system communication. Control of typewriters, reproducing materials within scientific production. 
Main sources

1. Smyth, Jeremy (1999), Beyond the limits: the concept of space in Russian history and culture, Helsinki, Finland: SHS.

2. Yanov, Alexander (1981),  The origins of autocracy: Ivan the Terrible in Russian history, Berkeley, CA: University of California Press.

3. Buss, Andreas (2003), The Russian-Orthodox tradition and modernity, Boston, MA: Brill.

4. Mar'ianovskii, Valeri (1997). The Russian Economic Mentality. Problems of Economic Transition, 39, issue 9, p. 73-75.

5. Rantanen, Terhi (2002), The global and the national: media and communications in post-Communist Russia, Oxford, UK: Rowman & Littlefield.

6. Castells, Manuel (2002), End of Millenium, Oxford, UK: Blackwell.
7. McNair, Brian (1991), Glasnost, perestroika, and the Soviet media, Abingdon, UK: Routledge.  
8. Rywkin, Michael (1994), Moscow's lost empire, Armonk, NY : M.E. Sharpe.
9. Yanowitch, Murray (1986), The Social structure of the USSR: recent Soviet studies, Armonk, NY : M.E. Sharpe.
10. Pipes, Richard (1997), The formation of the Soviet Union: communism and nationalism,1917-1923, Cambridge, MA: Harvard University Press.
Additional sources (generalities and non-English language sources)

1. Hallin, Daniel, Mancini, Paolo (2004), Comparing media systems: three models of media and politics, Cambridge, UK: Cambridge University Press.
2. Lappo, Georgii, Petrov, Nikolai, Adams, John, ZumBrunnen, Craig (1992), Urban geography in the Soviet Union and the United States, Lanham, Maryland: Rowman & Littlefield.
3. Carrère d'Encausse, Hélène (1978), L 'empire eclaté: La révolte des nations en URSS, Paris, France: Flammarion.

4. Potichnyj, Peter J. (1988), The Soviet Union: party and society, Cambridge, UK: Cambridge University Press.

5. International Monetary Fund (1991), A Study of the Soviet Economy, Paris, France: IMF.
6. Moon, David (1999), The Russian peasantry, 1600-1930: the world the peasants made, New York, NY: Longman.
7. Kiriya, Ilya (2004). La production des biens culturels en URSS, une “autre” industrie culturelle. Les enjeux de la transformation actuelle. Les enjeux de l’information et de la communication. Retrieved from http://w3.u-grenoble3.fr/les_enjeux/2004/Kiriya/home.html#une 

8. Кирия, И. В. Социальная традиция российской модели коммуникаций // Вестник Московского университета. - 2010. - № 1. - С. 51-74.
9. Жирков Геннадий Васильевич История цензуры в России XIX-XX вв. / М.: Аспект-пресс, 2001.
3. Role of media in collapse of Soviet Union and political emancipation of late 1980s
Presenting two main concepts of media determinist approach in post-soviet transformation. Tristan Mattelart’s concept of “Troyan horse” and influence of foreign imported content to soviet audiences. “Parallel public sphere” and parallel flows of culture (foreign radio, illegal traffic of western music, prohibited literature, video) and their role in political protests and social activism. Concept of “informational” collapse of Soviet Union like system organically non-compatible with “informational” revolution by Manuel Castells. Perestroika like state-imposed reform trying to improve economic development in USSR and ensure the transition from extensive “industrial statism” to intensive knowledge-based “informational statism”. Necessity to change political institutions in needs to obtain “people support”. Emancipation of press and destroying “soviet identity”, raise of nationalism as a result of “glasnost” policy. 

Critics of “Troyan horse” concept: exaggerating the audience of international broadcasting in USSR, generalizing effects of transborder cultural traffic for Central European audiences and for soviet audiences. Comparing social structures of Central Europen countries with soviet shows that “stability” and “protest activities” in such systems have been completely different. Second point of critics: Mattelart exaggerates the Soviet Union isolation of the second half of XX century.
Critics of Castells’s approach. Overestimation of glasnost’s role and underestimation of economic problems of Soviet Union. Overestimation of nationalist movement without arguing ruptures of economics ties between republics. Glasnost like “state promoted policy” which remained unchanged journalist’s orientation to “serve” power interests. Glasnost and civil freedoms like “donations” granted by the state and not obtained during civil struggle for them. 
Main economic factors of USSR collapse: problem of food as a result of forced industrialization, maintaining non-real prices on food (as element to ensure social stability) provoked crisis within demand and supply which resulted into shortages. Exchanging extracted oil on food in external markets. Economical support of “vassal” regimes. Debt crisis. General underestimation of “personal” interactions and communications during late soviet emancipation (such interactions has been due to shortages which forced people to spend more time in “public places”).
Main sources

1. Buss, Andreas (2003), The Russian-Orthodox tradition and modernity, Boston, MA: Brill.

2. Rantanen, Terhi (2002), The global and the national: media and communications in post-Communist Russia, Oxford, UK: Rowman & Littlefield.

3. Castells, Manuel (2002), End of Millenium, Oxford, UK: Blackwell.
4. McNair, Brian (1991), Glasnost, perestroika, and the Soviet media, Abingdon, UK: Routledge.  
5. Rywkin, Michael (1994), Moscow's lost empire, Armonk, NY : M.E. Sharpe.
6. Beumers, Birgit, Hutchings, Stephen, Rulyova, Natalia (2009), The post-Soviet Russian media: conflicting signals, Abingdon, UK: Routledge.  
7. Rosenholm, Arja (2010), Russian mass media and changing values, London, UK: Routledge.
8. Zassoursky, Ivan (2004), Media and power in post-Soviet Russia, Armonk, NY : M.E. Sharpe.
9. Oates, Sarah (2006), Television, democracy and elections in Russia, Abingdon, UK: Routledge.  

10. Mattelart, Tristan (1999). Transboundary Flows of Western Entertainment across the Iron Curtain. Journal of International Communication, 6(2).
11. Nordenstreng, Kaarle, Vartanova, Elena, Zassoursky, Yassen (2001), Russian media challenge, Helsinki, Finland: Kikimora Publications. 

12. Gaidar, Yegor (ed.) (2003), The economics of transition, Boston, MA: MIT Press.
13. Åslund, Anders (1995), How Russia became a market economy, Washington, DC: Brookings Institution. 

Additional sources (generalities and non-English language sources)

1. Gorbachev, Mikhail (2000), Gorbachev: On My Country and the World, New York, NY: Columbia University Press. 
2. McFaul, Michael, Petrov, Nikolai, Ryabov, Andreĭ (2004), Between dictatorship and democracy: Russian post-communist political reform, Washington, DC: Carnegie Endowment.
3. Mattelart, Tristan (1995), Le cheval de Troie audiovisuel. Le rideau de fer à l'épreuve des radios et télévisions transfrontières, Grenoble, France : Presses Universitaires de Grenoble.

4. Гайдар Егор Тимурович Гибель империи. Уроки для современной России / М.: РОССПЭН, 2006.
5. Засурский Иван Иванович Масс-медиа второй Республики / М.: Издательство МГУ, 1999.
4. Mapping contemporary Russian media structure

Discussing periodization of post-soviet media history. Different approach to identifying periods. Approach by B. McNair. Approach by Y. Zassoursky. Approach by T. Rantanen. Approach by I. Zassoursky. Critics of approaches, common periods and peculiarities. Main criterion - different politico economical relations between media and administrative power. Question of continuity in ties between media, oligarchic capital and administrative power. Main periods: glasnost (glasnost from above and from below), golden age, mass-media feudalization, oligarchic wars, submission of groups to federal power, redistribution of media capital among another oligarchic groups. 

Evolution of media and communication regulation. Different role of state during different periods. Brief description of regulation policy. Law on media, confusion between role of “owner” and “founder”. Registering media: restrictive principle. Reactionary amendments into law. Antiterrorist and anti extremist content regulation policies, changes into legislation and on ethical boards. Broadcasting regulation and distribution of frequencies, strong connection between media ownership and policy of frequencies distribution. Brief review of regulation institutions. Antitrust regulation. Advertising regulation. Main principles of basic law. Reforms of 2006 and antitrust reform of 2009. Regulations of internet. Information security doctrine, personal data protection policy. 
State support. Key revolution of state financial support: from general support to “address” support. From “supporting pluralism” (under laws of first half of 1990s) to “manage content” model of support. Crucial state support like a break in development of media market. Creating “double structure of revenues” for main media outlets: state support never has been an obstacle to play on advertising market. Public ownership for printing houses. Open “grant” system for support of content production like a path to control media content. Target financed programs: “Culture of Russia” and “Electronic Russia”. Econometric approach in terms of figures and penetration increase without referring to “usage”. Direct financing without inciting to reforms. No-motivational approach. Dualism in objectives: “content policy” vs “market institutions building” policy.
State property. State property in field of media remains the biggest part of media sector both for media production and media distribution infrastructure. Monopoly of broadcasting network. Reform of DTB like state-property renovation reform. Ownership in field of printing houses. State ownership in field of movie theaters. Infrastructure for movie filming. State dominance in field of telephone communication. Rostelekom and Svyazinvest ownership transformations. State like player on television market. First channel and transformation of its capital. State support. Russian television group and increasing state ownership during 2000s. Non-direct support from the state. State property in media like barrier against concurrence. Structural dualism of Russian television financing. Parallel “loyalty” market. 
Strategies of creating big private media ownership. First period of direct state financing of media without any obligations and with quasi-homogeneous support of Yeltsin’s power. First economic reforms brings media to obtain the privileges from president: direct state support, freezing the prices for paper etc. Parallel transformation of political area: Kremlin’s administration became more and more subordinated to big capital of industrial financial groups headed by big banks which served transactions of biggest state enterprises, ministries etc. All such banks (so called “authorized banks”) possessed by private persons and state with lack of financial resources relied on support from them. First foreign collaborative projects without interference of capital. Media taken under control of big financial and industrial capital. First television private channels creation like logics of privilege. Political support and media coverage of first Yeltsin’s campaign in exchange to state property. Scheme of “caution” auctions like second stage of Russian privatization and role of media. Political role of “oligarchs” in victory of president Yeltsin. Distribution of privileges after Yeltsin’s victory. Creation of “poles” and information war between “oligarchs”. Transformation of ownership and renovation of “oligarchic” groups close to the power and controlling media in Putin’s period. Main types of state control. 
Russia like country with extreme variety of different non-connected “markets” of media. Regional discrepancies in media markets. Geographical, urban, economical and social factors like influencing “cultural map”. Classification of regions according to media development. 

Transforming content. Changing values within media. From “politics interested” population to “entertainment oriented”. After dominance of foreign content during 1990s, in second half of 2000s we could see raise of local content. Entertainment genres and their transformation. Methods of direct pressure on news and directive news media control. Informational ghettos and creating two “images”. 

Accessibility of content. Orientation of media and cultural industries on accessibility. Piracy and state-support practices like tolerated mechanisms of ensuring accessibility of propaganda. Diversification of quality for pirated products. Accessibility for telephone communication (passage to “time depend tariffs has been postponed few times), state obligations and regulation for tariffs from fixed telephone lines to mobile lines. 
Main sources

1. Shevtsova, Lilia (2007),  Russia - lost in transition: the Yeltsin and Putin legacies, Washington, DC: Carnegie Endowment.

2. Beumers, Birgit, Hutchings, Stephen, Rulyova, Natalia (2009), The post-Soviet Russian media: conflicting signals, London, UK: Routledge.

3. Rosenholm, Arja (2010), Russian mass media and changing values, London, UK: Routledge.

4. Zassoursky, Ivan (2004), Media and power in post-Soviet Russia, Armonk, NY : M.E. Sharpe.

5. Mickiewicz, Ellen (1999), Changing channels: television and the struggle for power in Russia, Duke, NC: Duke University Press.
6. Koltsova, Olessya (2006), News media and power in Russia, Abingdon, UK: Routledge.
7. Oates, Sarah (2006), Television, democracy and elections in Russia, Abingdon, UK: Routledge. 

8. Nordenstreng, Kaarle, Vartanova, Elena, Zassoursky, Yassen (2001), Russian media challenge, Helsinki, Finland: Kikimora Publications.

9. Rantanen, Terhi (2002), The global and the national: media and communications in post-Communist Russia, Oxford, UK: Rowman & Littlefield.

10. Price, Monroe, Richter, Andrei, Yu, Peter (2002), Russian media law and policy in the Yeltsin decade: essays and documents, London, UK: Kluwer Law International.

11. Wegren, Stephen, Herspring, Dale Roy (2010), After Putin's Russia: past imperfect, future uncertain, Oxford, UK: Rowman & Littlefield.

12. Fossato, Floriana (2006), “Vladimir Putin and the Russian Television “Family”, Les cahiers Russie, # 1.

13. Fossato, Floriana, Llody, John, Verkhovsky, Alexander (2008), The Web that failed: How opposition politics and independent initiatives are failing on the internet in Russia, Oxford, UK: Reuters Institute for the Study of Journalism.

14. Burrett, Tina, (2011), Television and presidential power in Putin's Russia, Abingdon, UK: Routledge.

15. Karaganis, Joe (2011), Media Piracy in Emerging Economies, Washington, DC: Centre for Research in Ethnic Relations.
16. Kachkaeva, Anna, Kiriya, Ilya, Libergal, Gregory (2006), Television in the Russian Federation: organisational structure, program production and audience (report for the European Audiovisual Observatory).
17. Leontyeva, Xenia (ed.) (2009), The Film Industry in the Federation of Russia (Report for European Audiovisual Observatory), Strasbourg, France: European Audiovisual Observatory.

18. Richter, Andrei (2007). A Post-Soviet Perspective on Licensing Television and Radio. IRIS plus, 8, European Audiovisual Observatory.

19. Kiriya, Ilya & Degtereva, Elena (2010). Russian TV Market: Between State Supervision, Commercial Logic and Simulacrum of Public Service. Central European Journal of Communication, 1, 37-51.
20. Etling, B., Alexanyan, K., Kelly, J., Faris, R., Palfrey, J., & Gasser, U. (2010). Public discourse in the Russian blogosphere: Mapping RuNet politics and mobilization. Harvard, MA: Berkman Center for Internet and Society, Harvard University. Retrieved from http://cyber.law.harvard.edu/sites/cyber.law.harvard.edu/files/
Public_Discourse_in_the_Russian_Blogosphere_2010.pdf
Additional sources (generalities and non-English language sources)

1. Smyth, Jeremy (1999), Beyond the limits: the concept of space in Russian history and culture, Helsinki, Finland: SHS.

2. Buss, Andreas (2003), The Russian-Orthodox tradition and modernity, Boston, MA: Brill.

3. Mar'ianovskii, Valeri (1997), The Russian Economic Mentality, Problems of Economic Transition, 39, issue 9, p. 73-75.

4. Manning, Nick, Shkaratan, Ovsey, Tikhonova, Nataliya (2000) Work and welfare in the new Russia, Surrey, UK: Ashgate.
5. Hoffman, David (2002), The oligarchs: wealth and power in the new Russia, Cambridge, MA: Public Affairs. 
6. Khlebnikov, Paul (2000), Godfather of the Kremlin: Boris Berezovsky and the looting of Russia, Orlando, FL: Harcourt. 
7. Shkaratan, Ovsey (2010), Civilization Context of the Multilinear Development of European Countries, WP17/2010/01, Moscow, Russia: SU-HSE. available at https://www.hse.ru/data/2010/09/30/1224689592/WP17_2010_01-%20%D0%BF%D1%80.pdf

8. Shkaratan, Ovsey, Yastrebov, Gordey (2010). Russian Neo-Etacratic Society and its Stratification: Discovering Real Social Groups. Journal of Communist Studies and Transition Politics, volume 26, issue 1, available at http://www.tandfonline.com/doi/abs/10.1080/13523270903511814
9. Ross, Cameron, Campbell, Adrian (2009), Federalism and local politics in Russia, Abingdon, UK: Routledge.
10. Crosston, Matthew (2004), Shadow separatism: implications for democratic consolidation, Aldershot, UK: Ashgate.
11. Marsh, Rosalind (2007), Literature, history and identity in post-Soviet Russia, 1991-2006, Bern, Switzerland: Peter Lang AG.

12. McFaul, Michael, Petrov, Nikolai, Ryabov, Andreĭ (2004), Between dictatorship and democracy: Russian post-communist political reform, Washington, DC: Carnegie Endowment.
13. Kiriya, Ilya (2011). Le piratage audiovisuel en Russie post-soviétique. In Tristan Mattelart (ed.), Piratages audiovisuels. Les voies souterraines de la mondialisation culturelle (pp. 239-256), Bruxelles: De Boeck.
14. Российская периодическая печать. Состояние, тенденции и перспективы развития. 2011 / доклад Федерального агентства по печати и массовым коммуникациям, М.: ФАПМК, 2011 (http://www.fapmc.ru/magnoliaPublic/rospechat/activities/reports/2011/item3.html) 

15. Телевидение в России. Состояние, тенденции и перспективы развития. 2011 / доклад Федерального агентства по печати и массовым коммуникациям под ред. Вартановой Е.Л., М.: ФАПМК, 2011 http://www.fapmc.ru/magnoliaPublic/rospechat/activities/reports/2011/item4.html
5. Non-market principles like constituting elements of media space
Basic principles of non-market exchange. How to analyze non-market principles? Socio-symbolical representations of exchange manner (Mental models). Principles for price-formation. Business-models (models of revenue generating). Space-time characteristics of exchange. Socio-symbolical representations concerning media: affiliation is much more important than ownership (old tradition of distribution-based economy) in media, representation of media like state institution, modernization mission of state, accessibility is much more important than quality.  Principles for price-formation: rudiments of non-market models (state support, parallel markets, huge regulation), no-unique criterions for price formation on new markets (advertising which is paid separately under GRP pricing and under time-based pricing), parallel markets opposing to classic one (loyalty market, political support market). Principles of revenue generating: conflict between market-principles (advertising revenues) and non-market principles (subsidies), inherited from state media resources for revenues (penetration rate for state TV). Space-time exchange characteristics in media: quite chaotic market (due to no-economic interest), practices of authorization of key transactions in capital of media, non-permanence of contracts, state direct intrusion into contractual rights (case of Sport), quite various regional patterns of markets. 

Basic types of non-formal economy: non-official economy against illegal economy. Institutional approach to formal – non-formal interaction like interconnected within institutions. Historical aspect of non-formal soviet economy: labor market, redistribution practices, non-formal relations of enterprises directors with power, non-formal exchange of media goods. Two types of parallel economy: connected with basic and non-connected. Three types of non-formal media economy: state, industrial and user-driven. Two types of state-driven informal media economy: parallel state-driven and parallel state-regulation driven, the second is oriented to compensate a dysfunction of state-regulation system. Main types of informal economy of industrial agents: economy of influence, economy of privatization, economy of control and economy of adjusting to social interests. Main types of informal economy of users: parallel economy of social pressure, parallel economy of piracy.

Main sources

1. Beumers, Birgit, Hutchings, Stephen, Rulyova, Natalia (2009), The post-Soviet Russian media: conflicting signals, London, UK: Routledge.

2. Rosenholm, Arja (2010), Russian mass media and changing values, London, UK: Routledge.

3. Zassoursky, Ivan (2004), Media and power in post-Soviet Russia, Armonk, NY : M.E. Sharpe.

4. Mickiewicz, Ellen (1999), Changing channels: television and the struggle for power in Russia, Duke, NC: Duke University Press.
5. Koltsova, Olessya (2006), News media and power in Russia, Abingdon, UK: Routledge.

6. Oates, Sarah (2006), Television, democracy and elections in Russia, Abingdon, UK: Routledge. 

7. Price, Monroe, Richter, Andrei, Yu, Peter (2002), Russian media law and policy in the Yeltsin decade: essays and documents, London, UK: Kluwer Law International.
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9. Burrett, Tina, (2011), Television and presidential power in Putin's Russia, Abingdon, UK: Routledge.
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11. Kachkaeva, Anna, Kiriya, Ilya, Libergal, Gregory (2006), Television in the Russian Federation: organisational structure, program production and audience (report for the European Audiovisual Observatory).
12. Kiriya, Ilya & Degtereva, Elena (2010). Russian TV Market: Between State Supervision, Commercial Logic and Simulacrum of Public Service. Central European Journal of Communication, 1, 37-51.
13. Kiriya, Ilya (2010), Forms of commodification of public-oriented content in Russia, (paper of RIPE conference) accessible http://ripeat.org/wp-content/uploads/tdomf/1844/Kiriya%20updated.pdf.  
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Additional sources (generalities and non-English language sources)
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2. Mar'ianovskii, Valeri (1997), The Russian Economic Mentality, Problems of Economic Transition, 39, issue 9, p. 73-75.
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Seminars

1 seminar (2 hours): During this seminar group should discuss main topics concerning historical tradition of media development in Russia in its relation with social and economic development. Each student should prepare and present short comparative issue (home work) presenting differences between Russia and main Western countries in chosen period within particular sphere. Such spheres could encompass: social structure and its relevance to media audience, political system and its effect to discourse within media, literacy level, economy structure and its influence to development of communication means and transport.

2 seminar (2 hours): This seminar is devoted to profound analysis of Manuel Castells vision of Soviet Union desintegration. Students should divide on 4 groups, each group obtains the main question concerning Castells argument and should prepare short presentation answering that question. Main questions are follows:

1. How can you describe the concrete mechanism of soviet desintegration?

2. How underestimation of informational development influenced political and economical structure of USSR?

3. What is the role of media in Soviet Union disintegration?

4. What is the role of Gorbachev reforms in transition to informationalism?

3 seminar (2 hours): During this seminar students will examine theory of Tristan Mattelart through comparison with Castells approach. Students should divide on four groups and each group will obtain a question concerning some elements of Mattelart’s theory and should using concept of Castells do a methodological comparison between two approaches. Main questions could be follows:

1. What was the role of entertainment in ideological politisation and protest activity in Soviet Space?

2. Why western broadcasting played a subversive activity in Soviet Space?

3. How the circulation of prohibited cultural forms contributed to raise of parallel public sphere?

4. What was a mechanics of Soviet Union collapse?

4-7 (total 8 hours for seminars): During thus seminars entire group will transform into scientific discussion and presenting seminar. Each student should do a presentation (essay) of selected branch of Russian media market (it could be cinema, video games industry, newspapers and printing industry, book industry, advertising etc) pointing more precisely genesis of such branch and its transformation from soviet organizational structure to contemporary structure and shaping its peculiarities according to market principles.

8 seminar (2 hours): This seminar will be a workshop. It is devoted to analysis of audiovisual piracy like most widespread non-formal tradition in Russia. Using different documents of international and national organisation we will compare figures on piracy in Russia and another countries and try to correlate it with general figures on media and movie market. 

Topics for final written exams:

The form of final grading is the written in English essay on one branch of Russian media industry focusing on historical, social and cultural traditions determining organization of such branch of industry. Main topics are follows (but could vary from year to year):

1. Russian media capital and its transformation during 1990s and 2000s: finding a logic?

2. Russian regional media disparities

3. Newspapers industry: declining readership at the beginning of 1990s?

4. Television industry like main widespread political influence channel.
5. Contemporary television content and its connection with mass values and tastes.
6. Television in Russia: between state and commercial logics.
7. Public television broadcasting in Russia: why it doesn’t works.
8. Radio industry and challenge of radio in contemporary Russian media market.
9. Advertising industry: structural peculiarities.
10. Values and traditions in Russian adverts.

11. Russian film industry: the role of the state

12. Contemporary Russian movie: values, cultural traditions, representations.

13. Problems of Book market in Russia: why Russians doesn’t read
14. Video games industry like content support. 
15. Music industry and its connection with media business in Russia. 
16. Music and television industry in Russia.
17. Piracy like cultural tradition within media industry

18. Political influence like market

19. Social networks and their role in political life.

20. Online democracy and government communications in Russia

21. Internet mass media and traditional mass media: comparing agendas.
Every paper should be well documented and corresponding to main contents of course and recommended readings. Papers should have at least 10 pages in format Microsoft Word, 12 size of font and 1,5 interlines. Oral exam represents a short questioning of written essay.
4. GRADING
Grading is based on four elements:
· Individual work (works presented during seminars)
· Work during other seminars

· Final written exam
Each grade is attributed according to 10-point scale and then is weighted according to followed table:
	Individual works presented during 1, 4-7 seminars
	30%

	Work during other seminars
	20%

	Final written exam
	50%
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