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From a strategic point of view intellectual capital creates the company value and provides its sustainability in the long run. Nowadays the companies who tend to create value in the long run could succeed only by focusing on effective use of intellectual capital. The intellectual capital management becomes the key strategic issue in the corporate value creation. The aim of the research project is to investigate the role of intellectual capital components in corporate value creation in one of the biggest BRIC markets. We contribute to the literature firstly by applying the concept of intellectual capital to the one of the biggest economies in transition and testing the hypotheses of its impact over the market values of large scale public companies in emerging capital market. Secondly, we implement the new approach for building the research model focused on the intellectual capital impact over company`s performance in emerging market with the lack of financial data. Our research model is based on the Occurrences variables which we consider to be the proxies for the certain components of the intellectual capital. The main assumption is that if the company publishes information about the components of intellectual capital in a systematic way, it means that it develops different components of intellectual capital in reality. Finally, we use the detailed structure of intellectual capital which comprises client, social, process, innovative, human components of intellectual capital. The classification that we are using differs from the ones discussed in the literature. We separated the client and the social components, especially because each of them requires the different research methodology. We selected Russian companies listed on stock exchanges, including Russian stock exchange Russian Trade Systems (RTS). Observation period consists of 7 years, 2000-2006. We have tested the dependent variables such as the market-to-book ratio, the book value adjusted by the capitalized development expenses (the type varies from the model with independent variables used). We have chosen as independent variables Abnormal Occurrences Variables of Intellectual Capital Components. We developed the Occurrences Variables from our previous research using the abnormal mean to find out how the abnormal Intellectual capital can influence market - to - book value ratio, and adjusted book-value of the company. Also we used the predetermined set of fundamental variables to split the macro and micro effects of the finance situation . We found out that the human capital component has the most significant impact. That means that for the largest Russian companies the employees` development programmes are the question of gaining the competitive edge.

