«Cultural tourism in Saint Petersburg: challenges and perspectives»'

Cultural tourism is one of the most dynamically developing forms of tourism in post-industrial
society that occupies key position in the service industries of the modern society. According to
the World Tourism Organization, cultural tourism accounted for 37 % of international tourism in
the mid 90-ies of the last century”.
Cultural tourism is the new technology in tourist industry that replaced industrial methods of
production of tourist services. It is based on:

a) usage of the wide range of resources including cultural resources;

b) highly developed infrastructure including the social one;

¢) professional hospitality including that based on modern methods of partnership

interaction’.

Meanwhile it is worth noticing that most studies devoted to cultural tourism choose as the
subject of investigation small towns in Europe, regions with high density of local population or
developing countries in general. In most cases, though, major megalopolises, that are also the
centers of the global tourism, are seldom chosen as the focus of investigation. But being tourist
centers with a long history of hospitality industry (the result of their functioning as capitals or
major commercial centers) most of these megalopolises have formed their own strategies of
hospitality. These strategies are determined by attractiveness of tourism sites meant for different
groups of guests and by the development of hospitality infrastructure. Consequently, when
studying cultural tourism in conditions of a megalopolis, one should primarily pay attention to
specific features of tourist sphere based on territorial, spacious, status as well as historical and
cultural elements.
According to the “Program of Development of Saint-Petersburg as a Cultural Centre for 2005-
20107, cultural and educational tourism is the most important of all kinds of tourism cultivated in
the city.
It should be pointed out that cultural tourism as a form of tourism attracts attention of both
authorities and international organizations. Despite this fact there is still no general definition of
the term “cultural tourism”. In this article we will use the definition of tourism given in the
International Tourism Charter, 2002, adopted by the ICOMOS (International Council on
Monuments and Sites), that says:
“Cultural tourism is essentially that form of tourism that focuses on the culture, and the cultural
environments including landscapes of the destination, the values and lifestyles, heritage, visual
and performing arts, industries, traditions, and leisure pursuits of the local destination or host
community. It can include attendance at cultural events, visits to museums and heritage places
and mixing with local people. It should not be regarded as a definable niche within the broad
range of tourism activities, but encompasses all experiences absorbed by the visitor to a place
that is beyond their own living environment. (ICOMOS, International Tourism Charter, 2002)".
In one of our previous papers’ we suggested a multi—level approach to cultural tourism that
allows us to take into account interaction between cultural tourism and other forms of tourism.
According to this approach there are a number of levels of this form of tourism:
- professional tourism, based on professional contacts;
- specialized tourism where the main aim of tourists is satisfying of their cultural needs;
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- non-specialized tourism where consumption of cultural products is an inseparable and
considerable element but not the main aim of tourism activities;

- incidental tourism, when consumption of cultural products does not occupy a high position in
the tourist’s motivation hierarchy and consequently is an unnecessary, excessive element of
tourist’s behavior.

According to the survey concerning common practice of tourism in Saint-Petersburg, most
Russian and foreign tourists belong to the first three categories. In other words, cultural element
is the most significant component of tourism activities in Saint-Petersburg.

Saint-Petersburg is one of the major European tourism centers both because of its attractiveness
and because the number of foreign and Russian tourists coming to the city is high with a
sustainable tendency of increase. The figures published by Tourism Department of the
Committee on Investments and Strategic Projects in Saint-Petersburg show that in 2007 2.1 m
foreign and 2 m Russian tourists visited Saint-Petersburg6.

There is a big difference between these two tourist groups in terms of demography, motivation,
attitude to Saint-Petersburg and their spending rate in the city. Foreign tourists are older, spend
more than Russian tourists (6.5 thousand rubles per day on average, that is 4 times more than
average spending rate of a Russian tourist per day), come to Saint Petersburg only once with the
aim to see the palaces on average for 2,5 days. Motivation of Russian tourists is more versatile,
they tend to come to Saint-Petersburg more than once for a period of time usually of 4,5 days)’.
The significance of tourism for the city economy is proved by the estimates of specialists who
worked on the “Program of Development of Saint-Petersburg as a Tourist Centre for 2005-
2010”. According to these estimates tourism accounts for 10% of gross regional product and
provides more than 5% of tax revenues in Saint-Petersburg’. This significance though is not
restricted by direct earnings of companies in the hospitality industry. The role of tourism is also
quite important in forming the image of Saint-Petersburg as a major political, economic and
cultural world center. Major economic and political events held in Saint-Petersburg promote it to
the forefront of the media space, make it known to different socio-economic groups of people,
generate new concepts, investments and attract people that help solve numerous city problems.
Some specific features of development of Saint-Petersburg as a tourist center are typical to this
process in many megalopolises. We’ll focus on them below.

1. Diversification of different forms of tourism. A specific feature of tourism in
megalopolises is that all of them develop different forms of tourism.
Absolutely all megalopolises develop business tourism, MICE, first-time visits and a
number of others. Most part of European megalopolises have a long history dating back
to many centuries ago which gives impetus to development of cultural tourism in them,
particularly that based on heritage. In spite of the fact that the economy of all the
countries is penetrated with global trade chains, megalopolises are still the most attractive
centers of shopping tourism. Dozens of local and international sports events are held in
megalopolises every year which attracts many thousands of domestic and foreign tourists.
Apart from that, it is in those major centers where Summer Olympic Games and World
and European Football Championships are held. These events combine both sporting and
rich cultural program. All this proves that the largest cities are multi-functional tourism
centers.

2. Interaction of different forms of tourism and thus strengthening of the prevailing
types of tourism and accompanying types.
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Every megalopolis develops various forms of tourism, though in many of them prevailing
or mainstream types and accompanying or additional ones can be distinguished. Thus, for
Paris and Saint-Petersburg, the prevailing form of tourism is cultural tourism, for
London, it is educational one, for Amsterdam — socially extreme tourism, for Milan —
shopping tourism. This or that form of tourism can be considered prevailing by
measuring the number of tourists choosing it as the core motivation for their destination.
Besides, prevailing form of tourism can be defined as the one that creates tourist image of
the given city. This clearly manifested “tourist image” of the city promotes all other
forms of tourism, whether prevailing or accompanying. So, tourists coming to London to
improve their English language skills or widen financial knowledge will definitely visit
the main cultural sites or the famous Soho district.

3. Overlapping of tourism with other industries.

The impact of tourism on economy has been the subject for many studies’. Different
industries are needed to produce the sophisticated tourist product. Wide scale
development of tourism in megalopolises results in cooperation of organizations in
tourism with companies, organizations and institutions of many other industries of the
city economy, starting with transport, catering, security, information technologies,
culture, education, sports, medical care. Apart from direct interaction, tourism in a
megalopolis also influences many other branches and spheres of social life. Particularly
significant is not only the impetus cultural tourism gives to development of organizations
and institutes of culture, but also improvement of interrelations in a megalopolis and
strengthening of mutual understanding and tolerance between communities in a big city.
Of no less importance is the role tourism plays in creating positive image of the city
projected on different social and economic spheres of life. A good example of this is
breaking into Saint Petersburg automobile and real estate markets of numerous foreign
investors. They preferred Saint Petersburg, which was not particularly generous with
preferences for investors, to other Russian cities primarily because it is well-known as a
major cultural and tourist center. Moreover, as many of these experts claimed in the
interviews'’, their acquaintance with the city began when they first visited it as tourists,
enjoyed this visit and decided to start business here.

4. Accumulation by tourism of competitive advantages and brands, developed in other
industries.
Not only does tourism create its own brand of the place of destination, but it also exploits
those images that have long been associated with the region. The above mentioned
examples of Milan, the global center of fashion, developing on this basis its cultural and
shopping tourism, and London, the global financial center, cultivating its business and
educational tourism, are not the only ones. To this list can be added Frankfurt-on-Main,
the major center of fairs and business activities, attracting millions of business tourists, or
Budapest that, thanks to its advanced system of health care and unique thermal springs,
has become the center of highly developed health tourism. These examples support the
idea that Saint-Petersburg can more actively exploit its image of scientific and
educational center (focusing on Russian tourists in the first place). This will allow the
city to develop congress and educational forms of tourism that are always accompanied
by cultural tourism because of high intellectual level of participants of such programs.
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5. Usage of tourism facilities by residents out of season and participation of residents in
the events connected with different forms of tourism (health care, cultural or congress
tourism).

One distinguishing feature of European and American megalopolises is substantial

demand for many kinds of services for tourists provided by companies in different

branches of the city economy. In some cases the reason for this is similar needs of
tourists and citizens (for example, the Carnival in Rio-de-Janeiro has the same scale of
popularity both among the citizens and the tourists); in some cases when the demand is of
clearly seasonal character services of many cultural organizations at the peak of season
are mainly provided for tourists while out of season they are aimed at residents (a typical
example is most part of museums in Saint-Petersburg that in pursuit of their own
marketing strategy take into account particular attractiveness of the city for foreign
tourists during the White Nights season). One should bear in mind the danger of

“isolation” of cultural treasures from the local population both on economic and cultural

grounds. According to the authors of the study “Renaissance of cities through culture”,

“When investments in culture make the city attractive for tourists, local population

feeling deprived of full participation in the city life show dissatisfaction. In spite of the

fact that Liverpool Docks, Tate Gallery or Marine Museum are extremely popular, many

citizens repeatedly say all this “is not for us, but for the visitors™'".

6. Multiethnic and multi-religious structure of European megalopolises “blurring” their
national identity and making them to some extent cosmopolitan cultural centers.

Globalization processes influencing tourism speeded up migration to European
megalopolises which significantly changed their national and religious authenticity.
Network technologies in commerce, catering and services with rigid standards of design
and mode of services contributed to creation of cosmopolitan image of megalopolises. It
is worth mentioning that in tourism chain technologies of hospitality business have led to
unified design and “spirit” in most part of “branded” hotels. Moreover, there are
examples of hotel chains that create and design their own chains, as did Rezidor. In Saint-
Petersburg, Rezidor is developing a chain of pub-restaurants Paulaner Microbrewery,
another restaurant in the chain of RBG Bar & Grill is going to start work this year in the
“Park Inn Pribaltiyskaya” hotel. Apart from RBG Bar & Grill the company has plans to
develop the other three strategies of restaurant business: Irish style bars, French cuisine
restaurants and wine restaurant with acrobats Extrim Bar'?. As a result when tourists
come to a megalopolis they don’t get the feeling of “the magic of the place”. Multiethnic
and multi-religious character of megalopolises also produces for tourists the habitat of a
notorious “global village”, an aggregate image of industrialized countries megalopolises.
This spirit of tolerance and oecumenicity is most vividly manifested in arranging one
place for worship of people of different religions in major world airports.

7. Widening of the range of tourist sites through exploitation of new non-traditional
forms of tourism activities starting with industrial-historical tourism. In pursuit of
expanding the range of tourist sites and at the same time giving a new impetus for the
development of devastated industrial city districts, authorities in many megalopolises
initiated new museums, art galleries, tourist parks, lofts, entertainment and
educational zones. This sort of activities gave birth to a new form of industrial-
historical tourism that fulfills both the function of entertainment, education and
training. There are zones of industrial-historical tourism in sites of former industrial
areas in many big cities; in Saint-Petersburg in particular there is a former water-
pumping station turned into the Museum of Water and the hall for congresses and
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exhibitions. New Holland is another name in this list; the project to be fulfilled
includes transformation of former military warehouses into a museum, exposition and
multifunctional cultural and entertainment center with the Palace of Festivals.

The above mentioned specific features of tourism development in megalopolises must

draw attention of special studies aimed at analysis of the following problems:

- specialized approach to running the overall city development and
development of its separate territories;

- specialized approach to running the city tourism and infrastructure of
hospitality industry;

- marketing of the city in different segments of the global and domestic markets
of investment, administrative, workforce and tourism resources.

Being a typical megalopolis, Saint-Petersburg, on the other hand, is an outstanding

tourism phenomenon among the major tourist centers'".

Boston Consulting Group that worked out the “Program for Development of Saint-

Petersburg for 2005-2010” named the following specific features of the city as a tourism

center:

4.1.1. Saint-Petersburg is a center of traditional European culture. Saint-Petersburg is
perceived as the most European of Russian cities by both Russian and foreign
respondents.

4.1.2. “Window to Europe” is a link .Thanks to its geopolitical location Saint-Petersburg
has historically become an intermediary between Russia and Europe.

4.1.3. Saint-Petersburg is a megalopolis. Being the fifth major European city by
population it must be perceived as a megalopolis with all the appropriate attributes
(diversified ways of spending free time, multi-cultural communities).

4.1.4. Saint-Petersburg is a scientific / educational center. Saint-Petersburg is one of the
major scientific and educational centers in Russia and Europe.

4.1.5. Saint-Petersburg is a sea-port / city on water. Canals and rivers of Saint-
Petersburg put it in a row with Venice and Amsterdam”.

There are some other factors defining the phenomenon of Saint-Petersburg as a tourism

center. We’ll look at them in more detail.

e Saint-Petersburg has one of the biggest well-preserved city-centers in Europe. The
total amount of monuments in Saint-Petersburg is more than 7500 of architectural
items. Thus the second Russian capital is the location of every tenth Russian
architectural monument which is two times more than in Moscow'®. The unique
character of Saint-Petersburg is revealed in the regular construction principles of
the height of buildings in its central part (not higher than the cornice of the Winter
Palace). This regulation implied that all the buildings had to be agreed with the
senior architect of the city and resulted in superb architectural integrity of ordinary
streets in the historical center. These rigid regulations and architectural rules
together with the talent of the architects stipulated the formation of the famous line
of the horizon which is in the list of architectural heritage items of UNESCO. As
the activists protecting the historical center of the city say: “Saint-Petersburg is the
pearl of architecture with the low line of horizon that produces a particular
atmosphere”".

e Impressive architectural ensembles of Saint-Petersburg included into the clear
architectural plan and availability of a major water way. Saint-Petersburg has
always been constructed according to the general architectural plan and combined
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in its image the features of the capital of a powerful Russian Empire with unique
natural landscape of a big river delta. It is the scale of the Neva river surface that
distinguishes Saint-Petersburg from other “water” cities such as Venice and
Amsterdam. The perception of architectural ensembles on the banks of the Neva
arms, The Big Neva, the Fontanka river significantly changes the impression thanks
to their width. The impression is reinforced by wide straight prospects and huge
squares (Palace square, St. Isaac’s square, Senate square, the Field of Mars and
others). The city architectural dominants (Peter-and-Paul Fortress, the Admiralty,
St. Isaac’s Cathedral) are obviously inseparably linked to the water space of the
Neva. These specific architectural features of Saint-Petersburg enabling a wide
range of water tours and creating of multifunctional sightseeing sites will thus
facilitate perception of its unique architectural ensemble.

e Unique natural element — white nights. Saint-Petersburg is the only big city located
so high in the northern latitudes and has thus a number of interesting natural
phenomena. The main of them is the white nights that became the brand of Saint-
Petersburg and inspired many works of art and literature. The most amount of
tourists come to the city during the White Nights time when again the most part of
happenings connected with tourism, cultural tourism in particular, take place.
During the White nights season cultural tourism promotes both traditional and
specialized forms of tourism such as bus or boat tours, open air concerts (The
orchestra conducted by V. Gergiev in the yards of the Hermitage) and the festivals
of modern music (The “Music of Forts” festival in Kronstadt). The development of
tourism infrastructure in Saint-Petersburg in terms of round-the-clock catering,
reasonably priced taxis and boats, longer working hours of museums and shopping
centers has substantially increased attractiveness of the city particularly during the
white nights but at the same time aggravated the main problems in the high quality
hospitality service sector. A special section in the article is devoted to these
problems.

e A wide range of palaces, mansions, and cultural establishments dating back to the
period when Saint-Petersburg was the capital of the Russian Empire. For two
centuries the city was the capital of the huge and powerful empire striving to show
to the rest of the world not only “the European face” of Saint-Petersburg (Peter-
and-Paul Fortress, Kazansky Cathedral , St. Isaac’s Cathedral and many other
edifices are in tune with the best examples of European architecture) but also the
majestic and luxurious Russian empire style. Despite the revolutionary events,
destruction during the siege and neglect of the Soviet period practically all
architectural works of art were preserved in the city. The end of 2008 was marked
by the governmental decision to adopt 155 ensembles (Smolny, the Spit of Basil
(Vasilievsky) Island) as of city status, while 119 other ensembles (the Hermitage
and the Admiralty) as of federal status'®. The scale of the figure itself reflects how
well was preserved the historical part of the city that attracts the most attention of
foreigners.

e Unique ring of tsars’ palaces round Saint-Petersburg. Unique tourism sites around
Saint-Petersburg are the palaces and parks in Peterhoft, Pushkin, Pavlovsk,
Gatchina, Oranienbaum, Strelna. All were restored after severe damage and losses
during the WWII and have now become the most attractive destinations for tourists.
Rich authentic collections, luxurious interiors and park ensembles make the suburbs
of Saint-Petersburg leading tourist attractions in Europe. Two independently and
quickly growing tourism clusters are developing around Saint-Petersburg. The first
one is Pushkin and Pavlovsk; the second is Peterhoff, Oranienbaum and Strelna.
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Competitiveness of these tourism clusters will increase with the growth in numbers
of functioning hotels that are being built in almost all of these suburbs. New
complex tourism services are necessary to be taken into account to satisfy other
than cultural needs of clients. For example, a big golf center is completed in the
Babolovsky park of Pushkin. It will attract well-off tourists to the prestigious
atmosphere of the tsars’ park. These parks and palaces in general are the places
capable of recreating authentic magnificent and luxurious atmosphere of the
Russian Empire. Thus one of the most popular events visited by specialized groups
of tourists is the Royal Ball in the Catherine’s palace of Pushkin. Although the
prices are quite high (1200 Euros per person) and advertising is not so global, this
event is in growing demand'”.

e Rich art collections ranked among the best in the world. Saint-Petersburg is
extremely appealing for foreigners as a tourist destination because of unique art
collections in its museums and palaces. These collections were formed during the
centuries and include ancient Russian icons, western and Russian academic
paintings, Impressionists collection, Russian Art Nouveau and other prominent
works of art. Some of them were lost during the Civil War and the WWII, others
were sold to the West in the 30-ies of the last century. However, one can mention
that to high extent these collections were preserved and concentrated in the
Hermitage and the Russian Museum and in some others where they arrived from
nationalized private collections, churches and cathedrals closed after the Revolution
and from provincial museums. Suffice it to say, the Museum of Artillery in Saint-
Petersburg possesses one of the biggest collections of Faberge eggs, containing
items from regiment museums presented by the officers who, according to tradition,
made these gifts when they retired from the Russian Army. Highly popular among
tourists are not only so-called collections of limited admittance (the Golden
Treasures Room of the Hermitage and the Silver Treasures Room of the Museum of
the History of Religion) but also just opened exhibition halls of the State Hermitage
Depositories located in one of the residential areas of Saint-Petersburg.

e The city history (although relatively short according to European standards) rich of
events that are widely reflected in the works of art, literature, music. During its 300-
year history Saint-Petersburg has often become the center of major historical events
in the Russian and world history. The Soviet ideological cliché “the city of the three
revolutions” reflected the fact that Saint-Petersburg has many historical sites
connected with revolutionary events. The blocade of Leningrad also put many
traces on the image of the city and its suburbs. The heroic deed of the city for many
years has been admired by visitors from our country and from abroad.

During the 300-year history many prominent Russian writers, composers, artists,
scientists, political leaders lived in Saint-Petersburg. Their creative lives are
described in many works of literature and art. Memorial sites connected with their
names have become museums and are still the attractions of Saint-Petersburg.

Different population groups of Saint-Petersburg demonstrate different levels of
cultural life activity. According to sociological research a significant part of the city
dwellers demonstrate quite low level of cultural life activity. “The study of 2007
shows 64 % of adult population visited neither a museum nor an exhibition, 70 %
missed an opportunity to visit drama theatres, 77 % never went to pop music
concerts, 83 % did not go to a musical theatre, 91 % ignored classical music concerts
and 96 % - folk music concerts”. The study claims also that “approximately the same
number of respondents is actively participating in cultural life of the city, go to
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theatres, museums, concert halls at least once a month, as the number of those who
never go anywhere”'®. The above mentioned tendency is a certain barrier to creation
of conditions for mutual cultural happenings meant both for tourists and residents. Of
particular importance is the barrier between residents and foreign tourists. The
problem is that in most part culture in Saint-Petersburg is of academic character and
attracts middle age and elderly people. These age groups are not very good at foreign
languages, which make it difficult for them to integrate into English-speaking
projects (not to speak about other languages). Younger generation with a lot more
knowledge of foreign languages is involved in a limited number of cultural projects
(cinemas, clubs, festivals — more rarely). So consumption of cultural product by
residents and foreign tourists is disintegrated. This disadvantage of cultural tourism in
Saint-Petersburg could be overcome by development of volunteering groups of young
guides who would not only translate the language but also the ideas and be cultural
intermediaries between residents and tourists of all ages.

The study of specific features of cultural tourism in such a megalopolis as Saint-
Petersburg resulted in prevailing trends of facilitating certain industries of the city
economy in order to create globally competitive tourism products, preserving
authentic cultural historical environment and involving wider range of residents in
production and consumption of cultural products.

"8Mne M. AKTHBHOCTB HETepOYPIKIIEB B MOTPEOICHHH Xy I0KECTBEHHOM KYIbTYpEL.. // Teaeckor: xypHa
COLMOJIOTHIECKUX M MAapKETUHTOBBIX HccinenoBanuid. — 2007. — N 2.



