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1. Course summary


This Course Program establishes minimum requirements for skills and knowledge of the student and determines the content and the forms of educational activities and reporting.


The Course Program is designed for lecturers, teaching assistants for Master Program 38.04.05 “Business informatics”, Course “Studies on the Internet”.

The Course Programs has been developed in accordance with:

· National curriculum standard

· Educational Program 38.04.05
· University Academic Plan of the Education Program 38.04.05.

3. Course goals


The general goal of the course is to prepare graduates for effective performance of the managerial role and to give them a set of theoretical knowledge and methodological issues in the field of the Internet as well as the practical skills necessary for qualified research projects. 

Key areas in the course are: classification studies, the structure of research methods, research tools.
· To present an overview of different platforms for mobile devices.

· To equip students with the knowledge of the major business-models, marketing tools where mobile applications are widely used.

· To provide students with the knowledge and instruments to use different functionality of the Android platform for mobile applications development.
· To expose students approaches and special “tricks” for mobile applications development and efficient use within the mobile applications.

· To equip students with the knowledge of basic principles of developing applications for mobile devices.

4. Students’ Competencies to be developed by the Course

The course develops the following competencies:

ПК-12 – Research and prepare of analytical materials for the assessment activities and strategic decision-making in the field of ICT.
5. How the Course fits in with the Curriculum


The Course is provided as non-obligatory course within the Master Program 38.04.05 “Business informatics”.

The Course is to be based on the acquisition of the following Courses:

· Mathematical statistics
· E-business

· Data analysis
6. Course Schedule

	№
	Topic
	Total amount of hours
	Contact hours
	Self-study

	
	
	
	Lectures
	Seminars
	

	1. 
	Introduction to research (classification, strategies, main methods, main sources of information)
	48
	8
	8
	32

	2. 
	Research of Internet audience
	36
	6
	6
	24

	3. 
	Marketing research in Internet
	36
	6
	6
	24

	4. 
	Site research
	24
	4
	4
	16

	5. 
	Social media research
	36
	6
	6
	24

	
	Total:
	180
	30
	30
	120


7. Forms and Types of Testing
The course is based on a rather complicated method of grading.

Final score consists of:
• score for home tasks – О1; 
• score for essay – О2; 

Final score O looks as follow: 

О=0,4*О1+0,6*О2. 

Number of credits: 5. 

8. Literature  

8.1 Core textbooks: 

1. John Creswell, Research Design: Quantitative, Qualitative, and Mixed Methods Approaches, SAGE, 2008.
8.2 Additional books: 

1. Avinash Kaushik, Web Analytics 2.0: The Art of Online Accountability and Science of Customer Centricity, Wiley, 2010.
2.  Internet in numbers magazine (Russia) http://www.in-numbers.ru/ 
3. Techcrunch (U.S.) http://www.techcrunch.com/  
4. TNS: http://www.tns.com/
5. Gartner:  http://www.gartner.com/
6. Nielsen: http://www.nielsen.com/us/en.html
7. IDC: http://www.idc.com/ 
9. Course content
Topic 1: Introduction to research

a. What is research?
b. Data and information

c. Research subject, object, aim and tasks

d. Classification (quantitative, qualitative, mixed research)

e. Types of research in Internet (audience, marketing, site, social media)
f. Structure of research

g. Main research methods

Topic 2: Research of Internet audience

Research of Internet audience in Russia (internet usage, main groups), research of Internet audience in the World, research of Internet audience in the leading countries.
Topic 3:  Marketing research in Internet

 Marketing research in Internet: market research

 Marketing research in Internet: ads campaigns monitoring & optimization

Topic 4:  Site research

Site research: web-analytics & Google Analytics

Site research: competitors & usability & eCommerce

Topic 5:  Social media research

Social media research: overview & inner instruments

Social media research: metrics & outer instruments

10. Forms of current control  

Essay expects from the students to do a research on some particular topic in 20-30 pages 
Home tasks expects from the students to prepare short presentation and small report for each seminar. 
11. Educational technologies
Subsequently the course will use some elements of “stress ignition”:

· Dialog with the students – the lecture may be interrupted at any moment by a question of the lecturer either addressed to the whole audience or addressed to a particular student.

· Analysis and harsh critique of individual and collective presentations.

· Collective responsibility – all members of a project group share the same grade.

· Computer-assisted simulations and presentations are an integrated part of the course.
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