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Pre-requisites (required academic background) 
Southeast Asia, a region of remarkable diversity, consists of nations with different histories, cultural traditions, resource 

bases, and political economic systems. This course seeks to equip students with an understanding of the social, economic, 

and political environment of doing business in the fast-growing Southeast Asian region. The course will allow students to 

get familiar with the main trajectories of economic development in Southeast Asia, countries’ relations with each other. 

The course shall be integrative in approach, combining the cross-cultural management with the analytical tools of business 

strategy making. The analysis of Southeast Asian countries will enable the students to understand the Southeast Asian 

business logic and to identify the critical success factors for doing business in those countries. The course is also addressed 

the economic changes, business, ethnic minorities, social classes, various business management challenges specific to the 

Southeast Asian business context. The course is an interdisciplinary and integrates various aspects of international 

economics, business, management, economic integration, world geography, international relations, cultural, and political 

studies. 

 

The course objectives and learning outcomes 

The main academic objective of the course is to introduce to Southeast Asian economies and economic development in 

Southeast Asia. To acquire a tool kit of information sources to do business in Southeast Asia. The main objective of this 

course is to address the characteristics of business environment in Southeast Asian countries and designing the 

development strategies to business operations in Southeast Asian economies as well as identifying the critical factors of 

business operations in Southeast Asian markets. 

 

The objectives of course are: 

 To understand the challenges of economic developments of Southeast Asian countries; 

 To know the characteristics of business environment in Southeast Asia in general; 

 To develop the knowledge, skills and abilities of doing business in the region; 

 To develop negotiation skills needed for the development of international business ventures, particularly in the 

Southeast Asian countries. 

 to develop and demonstrate necessary analytical skills to anticipate, appreciate, management processes to meet 

the demands of changing global business and economic conditions in Southeast Asian countries; 

 to practice a professional oral presentation of research and recommendations (including effective use of visual 

aids). 

 

Learning outcomes 
After completing of the course the students will be able to: 

 understand of the economic, political and social developments in Southeast Asian countries.   

 develop an understanding of the developments and foundations for international business and the cultural 

context for managing in Southeast Asian countries. 

 understand the process, elements and logic of doing business in Southeast Asian countries. 

 be better prepared to work in the region.  

 

Term paper 

Students are required to work on a term paper and consult with the instructor in choosing their paper topics. The 15-

page (typed, 1.5 spaced, including endnotes, bibliography, and graphs and tables) term paper is due at the last class of 

instruction. Plagiarism is prohibited, the information, data, and/or ideas that are obtained from other sources for use in 

the paper must be cited and referred to in the paper. The term paper should identify the question to be addressed, 

discuss its relevance to the purpose of the course. 

 

Main themes 

1. Introduction. Defining Globalization and International Business. (a) The Historical Perspective of Globalization of 

Business; (b) the Concept of Globalization; (c) to Examine the Reasons for Support and Criticism of Globalization; 

(d) Global Business Expansion Strategy; (e) the Concept of International Business and the Motives for International 

Business Expansion; (f) Strategy for Managing Business in the Globalization Era. 

 

2. Introduction to Economic History of Southeast Asia. (a) Rapid Economic Growth, (b) Response to Crises, 1997-98 

and 2008-09, (c) Rapid Structural Change and Changing Competitive Advantages, (d) Growing Regionalization and 

Internationalization of the Economies, (e) Social Dimensions and Consequences, and (f) Policy Reform Lessons and 

Experience. 
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3. Business Context and Business Management in Asia Southeast Asia.:  

(a) Environment and Market, Trend Analysis; (b) Competition; (c) Local Business Cultures and Management; (d) 

Nature of Entrepreneurship; (e) Marketing and Branding, Gender, Corporate Social Responsibility. 

 

4. The Philippines 

5. Singapore 

6. Vietnam 

7. Thailand 

8. Malaysia 

9. Indonesia 

 

Introduction: (a) Rapid Growth; (b) The 1997-98 and 2008-09 Crises. Social issues: (a) 

Poverty and Inequality; (b) Labour Markets and Human Resources; (c) Regional 

Development; (d) Environmental Issues; (e) Ethnic minorities and social classes 

Institutions, actors, public policy: (a) Public Policy: Intervention and Reform; (b) 

Ownership and Business Structures 

Macroeconomic and International Dimensions: (a) Macroeconomic Indicators, Monetary 

and Exchange Rate Policies; (b) Fiscal Policy; (c) Debt and Savings; (d) International 

Dimensions; (e) ASEAN and Regional Economic Cooperation 

Major Sectors: (a) Agricultural Development; (b) Industrial Transformation; (c) The 

Service Economy 

Doing Business in…: (a) Business Environment; (b) Entering the Market; (c) 

Establishing the Presence; (d) Business Opportunities; (e) Finance and Taxation; (f) 

Transportation; (g) Business Culture; (h) Negotiation 

 

 

Teaching methodology 
For undergraduate students a number of methods could be applied to help them to learn the course. Learning methods 

such as business texts/articles, companies’ and countries’ based projects to add interest. The main teaching method in this 

course is the discussion method and the main media employed are selected readings from business and applicable 

academic magazines, newspapers, texts and other sources. Students will be expected to refer to textbooks from previous 

core courses to develop and demonstrate skill in applying material. For the learning process to be really effective it is 

necessary that students carefully prepare the readings before seminars and actively participate in the seminar discussions.  

 

Main Literature for the Course: 

 John B. Cullen, K. Praveen Parboteeah, 2010, International Business, Strategy and the Multinational Company, 

Taylor & Francis 

 Perkins, D.H., S. Radelet, D.R. Snodgrass, M. Gillis, & M. Roemer, 2001, Economics of Development, W.W. 

Norton, New York, 5th edition 

 Meier, G.M. and J. E. Rauch, 2005, Leading Issues in Economic Development, Oxford University Press, New 

York; 8th edition 

 Commission on Growth and Development, 2008, The Growth Report: Strategies for Sustained Growth and 

Inclusive Development, World Bank, Washington DC 

 H. Hill and M.S. Gochoco-Bautista (eds) (2013), Asia Rising: Growth and Resilience in an Uncertain Global 

Economy, Edward Elgar, for the Asian Development Bank  

Special issues of the Journal of Southeast Asian Economies : 

 ‘The Global Financial Crisis and Asian Economies: Impacts and Trade Policy Responses’, eds P. Athukorala and 

A. Chongvilaivan, August 2010 

 ‘Southeast Asia Beyond the Global Financial crisis: Managing Capital Flows’, eds J. Menon and A. 

Chongvilaivan, August 2011 

 ‘The Global Debt Crisis and Southeast Asia’, ed J.O. Moller, August 2013 

Special issues of the Asian Economic Policy Review (Tokyo): 

 ‘ASEAN Economy: Diversity, Disparities and Dynamics’, volume 6, no 1, 2011 

 ‘ASEAN’s New Frontiers’, volume 8, no. 1, 2013 


