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1. Outline
The syllabus for the course “Intellectual Property Market” is prepared in accordance with the requirements of a discipline of choice to the level of graduate training of higher education state educational standards.
The discipline is focused on substance and different stages of forming intellectual property's value. Students will gain knowledge on how opportunities for intellectual property's creation and protection are identified, developed, organized and implemented in the world and Russian organization. The course includes topics covering different aspects of not only intellectual property's evaluation, but, as well as, the different part of intellectual capital's evaluation. The discipline aims to provide students with the understanding how to generate, maintain, and develop intellectual capital in organizations in corporate context. Thus discipline also introduces students to the specifics of high-tech companies' positioning on stock markets.
The subject matter includes 12 hours of lectures and 20 hours of practical training (seminars), associated projects and presentations. Students' individual work includes preparation for seminars and associated projects.
2. The aims of the course

General purpose of this course is students’ acquaintance with principles of intellectual property’s value creation and understanding its importance for companies’ development. It is aimed at the creation of knowledge in the following fields:

· Understanding of world intellectual property’s market functioning;

· Defining models of intellectual property’s creation in different legal and economic systems;

· Knowledge about key players of intellectual property market and its structure
· Understanding the connections between different types of intellectual property, corporate finance, corporate performance;

· Assessment of the companies’ intellectual capital;

· Acquaintance with existing strategies of intellectual capital’s development and best practices;
· Identifying companies’ best law decisions for Russia and other developing economies.
3. Students competencies generated as a result of the discipline’s development
Universal competencies
· The ability to acquire and use new knowledge and skills independently.

· The ability to make organizational and administrative decisions and assess their impact

Domain-specific competencies:

· The ability to solve the tasks using the latest domestic and foreign experience and using modern technical equipment and information technology.

· The ability to use modern behavior management’s methods on intellectual property market.

· The ability to prepare analytical materials for business process management and evaluation of their effectiveness.
· The ability to find the data needed for the analysis and conduct of economic calculations, using various sources of information
4. Requirements for students

Basic knowledge in Finance, Economics and Management would be helpful.

5. Thematic plan

	№ 
	Parts of the course
	Contact hours 
	Self study
	Total hours

	
	
	Lectures
	Workshops
	Gene-rally
	
	

	1
	General Description of the Global Intellectual Property Market
	2
	2
	4
	12
	16

	2
	Stages of Intellectual Property’s Creation
	2
	2
	4
	12
	16

	3
	Key Players of Global Intellectual Property Market
	2
	4
	6
	12
	18

	4
	Models of High-Tech Companies Exchanges’ Functioning
	2
	4
	6
	12
	18

	5
	Business Models of Agents on World Intellectual Property Market
	2
	4
	6
	14
	20

	6
	Legal Aspects of Intellectual Property Market’s Development
	2
	4
	6
	14
	20

	
	TOTAL
	12
	20
	32
	76
	108


6. Forms of students knowledge’s control
	Type of testing
	Form of testing
	Parameters

	
	
	

	Current (50%)
	Homework
	Document of not less than 15-20 pages, containing the results of individual work

	Final (50%)
	Exam
	Presentation of the project for the development and evaluation of intellectual property


6.1. Criteria

The assessment will be based on workshops, home tasks and review. Also final presentation of students’ projects will be obligatory at the end of the course. Assessment of students' knowledge is based on a point system with accordance to results of the activities in workshops, homework, review and project presentation. The maximum number of points that can be achieved for this course is 10.

6.2. Assessment formation

Qeveryday is evaluation of activities in workshops (Qw) and howeworks (Qh) 

Qeveryday = 0,5*Qw + 0,5*Qh

Qcurrent is assessment of the review (R);

Qcumm = 0,5*Qcurrent + 0,5*Qeveryday

Qsummary = 0,5*Qcumm + 0,5*Qfinal

Rounding of assessment is like in math.
7. Course Content

Topic 1. General Description of the Global Intellectual Property Market
Concept of intellectual property market. Leading countries-exporters of intellectual property. Funding for R & D. Commercialization of intellectual property. Global market for high-tech products. Major world trends in the field of intellectual property.
Topic 2. Stages of Intellectual Property’s Creation
Fundamental research. Applied research. Research and development. Financing the process of creating intellectual property. The use of international programs for the promotion of the objects of commercialization.
Topic 3. Key Players of Global Intellectual Property Market
Academic sector. Start-up companies. Companies are actively creating and embedded intellectual property. Venture funds. Business angels. Seed funds. The State Intellectual Property market support. Innovative infrastructure market type.
Topic 4. Models of High-Tech Companies Exchanges’ Functioning
Alternative Investment Market (AIM). Tokyo Stock Exchange. Deutsche Boerse Entry Standard. Hong Kong Stock Exchange. NYSE Alternext. NASDAQ Stock Exchange. TSX Venture.
Topic 5. Business Models of Agents on World Intellectual Property Market
Ocean Tomo. Big Idea Group. Infection Point. Potential. Yet2.com. InnoCentive. Raleigh technology transfer network. Max Planck Technology Transfer Society.
Topic 6. Legal Aspects of Intellectual Property Market’s Development
World Organization of Intellectual Property. Agreement on Trade-Related Aspects of Intellectual Property Rights. British, Roman, American and German patent system. Legal aspects in the commercialization of intellectual property.
8. Educational technology

Active and interactive forms of training - analysis of business cases, discus, these, presentations, brainstorming, project work.
The mail landmark of discipline is the economics and valuation of intellectual property. Practice oriented course with the development of specific projects in teams of 3-4 people. In the lectures there is discussion of the key themes of the theoretical issues, provides information on the existing instruments. Seminars will focus on application development tools for valuation of intellectual property and intellectual capital.
8.1. Teachers’ guidelines
For achieving targets of discipline teachers need to be integrated into an interconnected set of content of lectures, seminars and independent work of masters. The aim of the discipline, as mentioned earlier, is the formation of universal and professional competences in the field of intellectual property’s economics and valuation.
8.2. Students’ guidelines
The study of this discipline includes both auditorium so and extracurricular, independent work of students. The share of the latter is more than half of load. Therefore, the main task facing the students is not only competent, clear and accurate learning of the material in the lectures and seminars, but also the proper organization of their extracurricular work.
8.2.1. Literature for the students' independent work
1. Bailey, R.E. (2005) The Economics of Financial Markets. Cambridge University Press.

2. Damodaran, A. (2010) Applied Corporate Finance. Wiley.

3. Damodaran, A. (2012) Investment Valuation: Tools and Techniques for Determining the Value of Any Asset. Wiley.
4. Tirole, J. (2006) The Theory of Corporate Finance. Princeton University Press.
9. Tasks and questions
9.1. Tasks for homework
1. Strategies of high-tech companies’ behavior on the intellectual property market.
2. Technologies of intellectual property’s management

3. Organization of the intellectual property’s creation process

4. Venture capital investments in the commercialization of intellectual property.

5. Company’s business development based on intellectual property’s trading

6. Development of research project

7. Business models of high-tech companies.

8. High-tech companies’ strategies on stock markets.
9. Grocery platforms.

10. Assessment of company’s intellectual property management

11. Portfolio analysis of company’s intellectual property.

12. Interfirm scientific and technical cooperation in the field of intellectual property’s transfer.

13. Analysis of high-tech companies’ business operations.

14. Development of intellectual property’s institutions.

15. Direct and venture capital investments in high-tech companies.

9.2. Questions to exam
1. Definition of the intellectual property market and its structure.
2. Leading intellectual property exporting countries.
3. Funding for the creation of intellectual property.
4. Intellectual property commercialization.
5. Global market high-tech products features.
6. Main stages of the creation of intellectual property.
7. Features of fundamental research.
8. Characteristics of applied research.
9. Research and development.
10. Features of the application of international programs for the promotion of the objects of commercialization.
11. Key players on the market of intellectual property.
12. Characteristics of the academic sector.
13. Features of activity start-up companies.
14. Principles of venture capital funds.
15. Investments by business angels.
16. Features of functioning of cultivated assets.
17. Measures of state support of the intellectual property market.
18. Innovative infrastructure market type.
19. Features of functioning of Alternative Investment Market (AIM).
20. Exit the Tokyo Stock Exchange.
21. Specificity Deutsche Boerse Entry Standard.
22. Working conditions of the Hong Kong Stock Exchange.
23. Shares of technology companies on NYSE Alternext.
24. NASDAQ Stock Exchange.
25. TSX Venture features.
26. Features activities of intermediary companies in the global intellectual property market.
27. Legal Aspects of Intellectual Property Market.
28. The main directions of the world intellectual property market.
10. Recommended reading

10.1. Main literature
No
10.2. Additional literature
1. Berk J., DeMarzo P. (2011) Corporate Finance. 2nd edition, Boston: Pearson Education.

2. Chesbrough, Henry (2003). Open Innovation: The New Imperative for Greating and Profiting from Technology. Boston: Harvard Business School Press.

3. Cowhey, Peter F., Aronson, Jonathan David, Abelson, Donald. (2009) Transforming Global Information and Communication Markets: The Political Economy of Innovation. Cambridge, Mass: MIT Press.

4. Davila, T. (2012) Making innovation work: how to manage it, measure it, and profit from it. – Upper Saddle River, N.J.: Wharton School Pub.
5. Garcia-Sanchez J., Preve L., Sarria-Allende V. (2010) Valuation in Emerging Markets: A Simulation Approach. Journal of Applied Corporate Finance, Vol.22, №2, pp.100-108.
6. Giovanni, Dosi (2000) Innovation, Organization and Economic Dynamics. Northampton, UK: Edward Elgar Publishing.

7. Etro, F. (2007) Competition, innovation and antitrust: a theory of markets leaders and its policy implications. - Berlin: Springer.
8. Koller T., Goedhart M., Wessels D. (2010) Valuation: measuring and managing the value of companies. 5th edition, John Wiley & Sons.

9. Lee A.C. (2009) Financial Analysis, Planning and Forecasting, Theory and Application. 2nd edition, World Scientific Publishing.

10. Luehrman T.A. (2009) Corporate Valuation and Market Multiples. Harvard Business Review, №16.

11. Mard M.J., Hitchner J.R., Hyden S.D. (2007) Valuation for financial reporting: fair value measurements and reporting, intangible assets, goodwill and impairment. 2nd edition, John Wiley & Sons.
12. Meissner D., Gokhberg L., Sokolov A. (2013) Science, Technology and Innovation Policy for the Future. - NY, Dordrecht, Heidelberg: Springer, 2013.
13. Reilly Robert, Schweihs Robert. (2001) Valuing intangible assets. IRWIN Library of Investment Finance, McGraw-Hill.
14. Sawhney, M. (2006) The 12 Different Ways for Companies to Innovate / M.Sawhney, R.C.Wolcott, I.Arroniz // MIT Sloan Management Review.

15. Schilling, Melissa A. Strategic Management of Technological Innovation. McGraw Hili, 2010.

16. Smit, Han T.J., Trigeorgis, L. (2004) Strategic Investment: Real Options and Games. – Princeton, Princeton University Press.
17. Strategy, Innovation, and Change: Challenges for Management [electronic suorce] / Edited by Robert Galavan, John Murray, Costas Markides, George Castellion // Journal of Product Innovation Management. - Volume 26. - Issue 5. – Р. 596-597.
18. Trott, P. (2005) Innovation Management and New Product Development. - Harlow: Financial Times Prentice Hall.

19. Twiss, B. (2002) Managing technological innovation. 7th edition. London, Pitman.

20. Warsh, David. (2006) Knowledge and the Wealth of Nations. Norton.

10.3. Reference books, dictionaries, encyclopedias
1. Russian Federal Law on Valuation
www.consultant,ru
2. Russian Federal Valuation Standards
www.consultant.ru
10.4. Resources of Internet
Electronic library resources of HSE: http://library.hse.ru/e-resources/e-resources.htm 
10.5. Software
For the successful development of the discipline, the student uses the following software: Microsoft Office package (Word, Excel, PowerPoint), Acrobat reader.
11. Logistical support of discipline
For defending group works of students it’s necessary to provide the audience the following technical means:
• PC / laptop;

• projector;

• screen.
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