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1. Course Summary

1.1 Course Rationale

The world is increasingly global – that is- inter-connected – and increasingly communication- and information-dependent. This is not limited to the fact that media and other means of communication are more and more pervasive. Different spheres of society – from economy to healthcare to culture – are leaving more and more “digital traces” that are becoming available globally. The society has not yet found ways to cope with and make use of this abundance of channels of communication / information storage and the huge data they carry. However, the influence of this phenomenon is already visible.
1.2 Area of Application and Regulatory References 
The Course Program is designed for undergraduates enrolled in attending the research minor “Selected Topics in Social Sciences”. It is aimed at the instructors of the course, teaching assistants, and students of research minor.

The program of the course has been developed in accordance with:

· Educational standard of NRU HSE for Bachelor level education, approved by the Academic Council of NRU HSE 
· NRU HSE Bachelor level curricula in the following disciplines: Political Science, History, Sociology, Economics, Management, Law, Public Administration, Asian and African Studies

1.3 Course Goals

The goal of the course is to trace the main changes that “global informatization” brings about and to introduce basic methods that help make sense of these changes and these data. Thus, elements of comparative research, big data approach, and data mining are discussed. The course is interdisciplinary and is aimed at students from any social science familiar with the basics of social research inference and methods. 

1.4 Students' Competencies to be developed by the Course

· to learn why communication and its content is increasingly important

· to see how communication technology and data are changing societies

· to grasp how new ICTs and data are making the world more interconnected

· to get a glimpse on how to analyze the growing data

· to practice team work

· to learn to work with unstructured unspecific data and to filter data flows

· to practice general data analysis and analytical skills.

The Course develops the following competencies:

	Competencies
	NC/NRU-HSE Code (in Russian)
	Descriptors - the learning outcomes (the indicators of achievement)
	Teaching forms and methods of  that contribute to the development of a competence

	General
	СК-Б1
	Capable to study, gain new expertise, conduct academic discussions in English 
	Seminars, individual work 

	General
	СК-Б3
	Capable to comprehend academic questions in the field of social sciences
	Seminars, individual work

	General
	СК-Б6
	Students gain skills of information literacy and are capable of analyzing research in English
	Seminars, individual work, written assignments 

	General
	СК-Б7
	Students can define research questions, set aims and goals, define the research object and subject, choose research methods, and evaluate the quality of research 
	Seminars, individual work, written assignments

	General
	СК-Б9
	Students obtain skills of public discussion in English, using professional terminology
	Seminars, individual work, written assignments

	Professional
	ИК – 1
–
Б


	Student have skills necessary for analyzing major political and social transformations
	Seminars, individual work, written assignments

	Professional
	ИК – 9  
–
Б


	Students are able to  conduct academic and applied research in social sciences 
	Seminars, individual work, written assignments


1.5 How the Course Fits in with the Curriculum

The Course is a compulsory subject in the Research minor program. The Course is to be based on the acquisition of the following Courses:

English

Academic Writing

The Course requires the following students' competencies and knowledge:

English skills 

	2. Course Schedule

№
	Topic
	Responsible department 
	Total amount of hours
	Classroom Activities
	Self-Study

	
	
	
	
	Lectures
	Seminars
	Workshops
	

	1
	Comparative and global vision
	sociology
	4
	0
	4
	0
	0

	2
	Global communication industry 
	Sociology
	12
	0
	4
	0
	8

	3
	Global internet
	Sociology
	14
	0
	4
	0
	10

	4
	Global online risks: policy and regulation
	Sociology
	14
	0
	4
	0
	10

	5
	Health data
	Sociology
	16
	0
	4
	0
	12

	6
	Governmental data
	Sociology
	12
	0
	4
	0
	8

	7
	Consumer data and advertising
	Sociology
	14
	0
	4
	0
	10

	8
	Critical data analysis
	sociology
	12
	0
	4
	0
	8

	9
	Theoretical approaches to globalization in media, communication and culture
	Sociology
	12
	0
	4
	0
	8

	10
	Television and globalization
	Sociology
	14
	0
	4
	0
	10

	11
	The globalizing effect of gaming
	Sociology
	14
	0
	4
	0
	10

	12
	Popular culture and globalization
	Sociology
	12
	0
	4
	0
	8

	13
	The transformative role of mobile technology
	Sociology
	14
	0
	4
	0
	10

	14
	Migration, media and globalization
	Sociology
	14
	0
	4
	0
	10

	15
	The role of state in the globalized mediated world
	Sociology
	12
	
	4
	
	8

	
	Total
	
	190
	0
	60
	0
	130


3. Forms of Assessment
	Type of assessment 
	Form of assessment
	Module
	Parameters

	
	
	3
	4
	

	Ongoing

	Attendance 
	*
	*
	Weekly 

	
	Participation
	*
	*
	Weekly

	
	Assignments
	*
	*
	Every week each team will have prepare a presentation.  

	Interim
	Test
	*
	
	Formal test with 20 questions some of which are closed while others demand short answers.

	Final 
	Exam 
	
	*
	Short essay


3.1. Grading criteria 


Grading criteria for the presentations of team work.

· The work should closely follow the task instructions.
· The goal of the assignment should be reached.

· The presentation should be clear and logical.

· The data should be integrated so that different objects studied are easily comparable

· The data should not be presented in the disconnected butches.

· The presentation should start with the authors’ names, the title and the goal.
· The presentation should end with a summary or a conclusion.

· The numeric data should be visualized appropriately.

· The sources of data should be acknowledged and assessed critically.

· The presenter should preferably not read the text of the report and keep an eye contact with the audience. Mistakes in English language do not influence the grade, so far as the speech of the presenter is understandable and can be easily followed.

· Attendance is obligatory. Students must not skip classes without a valid reason. A student gets a zero if s/he skips a class, even if s/he is not a presenter in his/her team a t the given class. 

3.2. Grading rules 
The grading rules are explained to students as follows. Each student is expected to sign into a team; if not done, he/she is assigned by the teacher. Each team fulfills 12 tasks based on some homework and presents them. Each task is graded, and the grade’s weight is 5% of the final grade. All members of the team receive the same grade. Each student must present his/her team’s work at least twice. Each presentation weights 5% of the final grade, thus together they make 10%. Presentation grade is usually the same as the team work grade. All those grades are the forms of the ongoing control. Interim test, which is the form of the interim control, weights 10%. Interim test and the ongoing control grades together form the cumulative grade. The final control is represented by the examination in the form of an essay which weights 20% of the final grade. The final grade is thus may be represented as follows:

Gfinal=Gsem1*5%+Gsem2*5%+ Gsem3*5%+ Gsem4*5%+ Gsem5*5%+ Gsem6*5%+ Gsem7*5%+ Gsem8*5%+ Gsem9*5%+ Gsem10*5%+ Gsem11*5%+ Gsem12*5%+ Gpresent*10%+ Gtest*10%+ Gessay*20%,  where
SEM – team work presented at a given seminar;
PRESENT – presentation as such;

TEST – interim test;

ESSAY – final examination in the form of an essay.

When broken into different types of grades, this formula is represented by a number of sub-formulas.

Gcumulative=·6/8*Gsem + 1/8*Gpresent+ 1/8*Gtest
Gfinal = 0,8*Mcumulative + 0,2*GExam
4. The Course Outline
1. Comparative and global vision
Comparative thinking and vision. Globalization and global vision. Theories of globalization. Relation of globalization and information growth. Data, information and knowledge. Global communication. Practical skill: comparing countries.
Compulsory reading:

Burgin, M. Theory of Information : Fundamentality, Diversity and Unification. World Scientific Publishing Co, 2009. Introduction, section 1.1.
2. Global communication industry.
Corporate globalization. International cooperation in the sphere of communication. Global communication: challenges to national regulation. Practical skill: comparing organizations.

Compulsory reading:

McPhail. T. Global Communication : Theories, Stakeholders and Trends. John Wiley & Sons, Incorporated, 2013. Chapters 3,5.

3. Global internet
Technical organization of the internet and its social consequences. Internet backbone, DNS system. Convergence of communication technologies. Practical skill: complex comparison: comparing countries and organizations.
Compulsory reading:

Zuckerman. E., McLaughlin, A. Introduction to Internet Architecture and Institutions. Berkman Center for Internet and Society, 2003.  http://cyber.law.harvard.edu/digitaldemocracy/internetarchitecture.html#infra
4. Global online risks: policy and regulation
Social problem, risk and danger. Policy, its cycle and elements. Global character of internet regulation. National Policies. Practical skill: drafting policy programs.

Compulsory reading:

Segura-Serrano, A. Internet regulation and the Role of International Law. In: Von Bogdandy, A., Wolfrum, R, (eds).  Max Plank Yearbook of United Nations Law, Volume 10, 2006, P. 191-272. Chapters 1, 2. (P. 192-202).

5. Health data
Types of open health data. Global pros and cons of open health data. Open health databases. Basics of interpreting open trial data by patients. Practical skill: critical analysis of difficult professional data.

Compulsory reading: 

Suggs, L., Ratzan, S.C. Global E-Health Communitaion. In: Obregon, R., Waisboard, S. (eds) Handbook of Global Health Communication. Wiley-Blackwell, 2012. P. 251-273. 

6. Governmental data
Global pros and cons of open government data. Types of open government data. International rankings of governmental openness. E-government,  E-democracy and E-participation. Practical skill: critical analysis of politically sensitive data.

Compulsory reading:

E-government index, survey 2014. https://publicadministration.un.org/egovkb/Portals/egovkb/Documents/un/2014-Survey/E-Gov_Complete_Survey-2014.pdf 

Open government index report 2015. http://worldjusticeproject.org/sites/default/files/ogi_2015.pdf
7. Consumer data and advertising
Traditional marketing and E-marketing. Collaborative filtering and recommender systems. Global consumer data. Basic metrics of online marketing.  Practical skill: basics of descriptive statistical analysis.

Compulsory reading:

Arthur, L. Big Data Marketing: Engage Your Customers More Effectively and Drive Value. John Wiley & Sons, 2013. Part 1. The Problem: How Did We Get There?

8. Critical data analysis. 
Universal analytical skills. Logic and argumentation.  Principles of critical thinking. Maintaining distance.  Practical skill: informed decision making.
Compulsory reading:

Kallet, M. Think Smarter: Critical Thinking to Improve Problem-Solving and Decision Making Skills. Wiley, 2014. Chapter 1: What is Critical Thinking?
9. Theoretical approaches to globalization in media, communication and culture.

Electronic colonialism theories. Development theories. Cultural dimensions of globalization. Digital divide.

Compulsory reading:

McPhail. T. Global Communication : Theories, Stakeholders and Trends. John Wiley & Sons, Incorporated, 2013. Chapters 1,2.

Appadurai, Arjun (1996). Modernity at large: cultural dimensions of globalization. Minneapolis: University of Minnesota Press. Read Ch 2: “Disjuncture and Difference in the Global Cultural Economy”.

Further reading:

Pieterse, J.N. Globalization and Culture: Global Melange. Roman & Littlefield, 2009. Chapter 1:  Consensus and controversies.

Harindranath, Ramaswami (2003) Reviving "Cultural Imperialism": international audiences, global capitalism and the transnational elite' in Lisa Parks and Shanti Kumar (ed) (2003) Planet TV. New York University Press. pp. 155-168.
10. Television and globalization.

Western global TV giants. The role of the new Arab TV in the global TV order: Al-Jazeera and Al-Arabia. The international efforts of China and Russia.

Compulsory reading:

McPhail. T. Global Communication : Theories, Stakeholders and Trends. John Wiley & Sons, Incorporated, 2013. Chapters 11,13.

11. The globalizing effect of gaming.

Globalization and localization trends in game industry. The rise of Asian game market and its global impact. MMORPGs. Intercultural communication in MMORPGs.

Compulsory reading:

Thorne S.L. Transcultural communication in open internet environments and massively multiplayer online games. In: Magnan S.S. (ed) Mediating Discourse Online. John Benjamins Publishing Company, 2008, P. 305-320.

Consalvo, Mia. “Convergence and Globalization in the Japanese Videogame Industry.” Cinema Journal48-3, no. 135-141 (2009)

Further reading:

Hung A.Y.H., Ho, V. Game Industries in Asia: Towards an Asian Formation of Game Culture. In: Hjorth, Khoo, L. (eds). Routledge Handbook of New Media in Asia. Routledge, 2016.  P. 377-390.

12. Popular culture and globalization

Cultural hybridization. Music, Sports, Films and other popular culture genres as the means of intercultural communication. 

Compulsory reading:

Pieterse, J.N. Globalization and Culture: Global Melange. Roman & Littlefields, 2009. Chapter 3: Globalization and culture: three paradigms.
Jade Miller, “Global Nollywood: the Nigerian movie industry and alternative global networks in production and distribution,” Global Media & Communication,  8.2 (2012), pp. 117-133
Further reading:

Sinclair, J.  Advertising, the Media and Globalization, London,Routledge (2012), pp. 24-48.  (“Global trends in the advertising industry”).
13. The transformative role of mobile technology

Consequences of constant connectedness. Mobile mobilization. Consequences for culture, communication and health. 

Compulsory reading:

Castells, M., Mirea, F.-A., Linchuan, Q.J. Mobile Communication and Society: A Global Perspective. MIT Press, 2006. Chapter 8: Wireless Communication and Global Development: New Issues, New Strategies.

14. Migration, media and globalization

The growth of migrant communities and their influence on communication and culture. Mediated ethnic and national identities, virtual ethnic communities and remote families.

Compulsory reading:

Hafez, K. The Myth of Media Globalization.  Polity Press, 2007. Chapter: Media and Immigration – Ethnicity and Transculturalism in the Media Age.

Corpus Ong, J. (2008). “Watching the Nation, Singing the Nation: London-Based Filipino Migrants’ Identity Construction in News and Karaoke.” Communication, Culture and Critique.

Further reading: 

Hannerz, U “Cosmopolitans and Locals in World Culture,” Theory, Culture & Society, Vol. 7 (1990). pp 110-124.

15. The role of state in the globalized mediated world

Challenges of globalization for the state: sovereignty, security and control. Patriotism and cosmopolitism. 

Compulsory reading:

Mauer, V., Krishna-Hensen, S.F., Dunn C.M. Power and Security in the Information Age.  Ashgate 2013. Chapters: Cyberspace and Sovereignty: 4 Thoughts on Physical Space and Digital Space; 5 Terrorist Use of the Internet and Challenges for Governing Cyberspace. 

Further reading:

Dwayne R. Winseck & Robert M. Pike, “Communication and empire: mediamarkets, power and globalization,” Global Media & Communication.  4.1 (2008),pp. 7-36.
5. Teaching Methods

Each class starts with a short introduction by the professor, however, most time is devoted to presentation of and discussion on student team work. Each seminar students have a different task they are supposed to do collectively at home, or at home + in class. The tasks of the first part of the course are based on finding and / or analyzing online data related to global information and communication. The tasks of the second part of the course are based on home reading and further interpretation illustration and application of the read texts. Teaching team work skills is an important part of the teaching approach. Students are encouraged to form interdisciplinary teams, to use, share and disseminate their diverse skills and competences, to try various approaches to division of labor, and to help each other during presentations and discussions. Team work aims to develop collective responsibility and ability to work in the situation of collective dependence. Teams are usually graded equally, unless the team members express other preferences. Teams are formed based by the students themselves, unless some of them miss the deadline of team formation, in which case they are ascribed to teams by the professor. Teams may be stable, or they may rotate upon the students’ choice. A few seminars that do not include student presentations are not graded.
5.1. Recommendations on Learning for Students 
The students are recommended to attend all classes in order to avoid zero grading. Their homework, on the other hand, is not very voluminous.

6. Methods of assessment and evaluation of intended learning outcomes

6.1. Ongoing evaluation of student performance

Team work 1. Telecommunication development comparison

Split into several groups. Each group should select a list of countries from the recommended lists (see table below).  For each country the group should obtain:

· GDP per capita or GDP per capita PPP (e.g. here http://data.worldbank.org/indicator/NY.GDP.PCAP.CD )

· Population (e.g. here http://www.prb.org/pdf12/2012-population-data-sheet_eng.pdf )

· Share of households with television (e.g. here http://www.nakono.com/tekcarta/databank/tv-households-percent-all-households/ )

· Mobile phone penetration (e.g. here https://en.wikipedia.org/wiki/List_of_countries_by_number_of_mobile_phones_in_use  )

· Location on the world map

For each data point obtain source and year of collection. Summarize in the form of a few tables and /or charts. Make a short PPT presentation and present your work. Try to explain country differences. Acknowledge data limitations.

It is recommended to divide your work as it is shown in the table. Most students are expected to prepare data on two countries and provide it for the presenting person who makes a PPT presentation. The presentation should list the work of each group member. The grade will depend on the success of the presentation and will be identical for all group members except those not listed who will receive zeros. You can make reasonable changes in the country lists and add other data. Never exclude Russia from comparison. Different groups can not take the same set of countries.

	 
	group 1
	group 2
	group 3
	group 4
	group 5

	person 1
	US, Germany
	China, India
	Brazil, Mexico
	Turkey, Saudi Arabia
	South Africa, Algeria

	person 2
	Norway, Ukraine
	South Korea, North Korea
	Argentina, Venezuela
	Israel, UAE
	Nigeria, Ephiopia

	person 3
	Poland, Greece
	Indonesia, Thailand
	Colombia, Chile
	Kuwait, Quatar
	Kenia, Tanzania

	person 4
	France, Kazakhstan
	Cambodia, Philippines
	Peru, Cuba
	Lebanon, Iraq
	Egypt, Tunisia

	person 5
	Georgia, Russia
	Singapore, Russia
	Guatemala, Russia
	Iran, Russia
	Morocco, Russia

	person 6
	summarizes & presents
	summarizes & presents
	summarizes & presents
	summarizes & presents
	summarizes & presents


Team work 2.  Global Internet.

Split into four groups. Select one of the tasks. Your goal is to focus on global communication/data related companies, find some information on their background and answer a set of questions. Tasks 1-2 have more questions, but more information is available on the respective topics.

TASK 1. 

Answer the following questions about the recommended search engines and countries:

General:

1. When was the company established?

2. What is the company’s global audience or sales (same parameter for all to be comparable)?

3. What is its audience share by country (or market share, if available)?

4. In which country this company is No1, no 2 and no3 (if available)?

5. Ideas why some companies are more successful than others?

Non-typical countries:

1. What makes them non-typical?

2. Ideas on why it is so?

Global:

1. Where do these services spread from and to?

2. Are there any successful regional centers alternative to the global leader(s)? 

3. Do they manage to spread or to hold heir position or are the declining?

	Companies
	
Potentially non-typical countries

	Google

Yahoo

Yandex

Bing

Baidu

Naver 

Daum

Seznam

360 search
	China

Russia

South Korea

Czech Republic

Japan




https://en.wikipedia.org/wiki/List_of_social_networking_websites
TASK 2. 

Answer the following questions about the recommended social networking sites and countries:

General:

6. When was the company established?

7. What is the company’s global audience or sales (same parameter for all to be comparable)?

8. What is its audience share by country (or market share, if available)?

9. In which country this company is No1, no 2 and no3 (if available)?

10. Ideas why some companies are more successful than others?

Non-typical countries:

3. What makes them non-typical?

4. Ideas on why it is so?

Global:

4. Where do these services spread from and to?

5. Are there any successful regional centers alternative to the global leader(s)? 

6. Do they manage to spread or to hold heir position or are the declining?

	Companies
	
Potentially non-typical countries

	Facebook

QZone

Vkontakte

Odnoklassniki

Twitter

Facenama

Weibo

Youtube

Instagram

Xing
	Russia

China

Iran

India

Germany




Tips on data sources. Use them critically.

http://vincos.it/world-map-of-social-networks/
http://www.smartinsights.com/social-media-marketing/social-media-strategy/new-global-social-media-research/
https://en.wikipedia.org/wiki/List_of_social_networking_websites
TASK 3. 

Answer the following questions about the recommended online travel agencies and countries:

General:

11. When was the company established?

12. What is the company’s global audience or sales (same parameter for all to be comparable)?

13. Ideas why some companies are more successful than others?

Non-typical countries:

5. Found any?

6. What makes them non-typical?

7. Ideas on why it is so?

Global:

7. Where do these services spread from and to?

8. Are there any successful regional centers alternative to the global leader(s)? 

9. Do they manage to spread or to hold heir position or are the declining?

Expedia

TripAdvisor

Booking.com

Hotels.com

Airbnb.com

Tips on data sources. Use them critically.

http://www.commeasure.com/blog#contact
http://www.slideshare.net/Roli1219/european-hotel-distribution-study-the-rise-of-online-intermediaries-special-focus-switzerland
TASK 4. 

Answer the following questions about the recommended webbrowsers and countries:

General:

· When was the company established?

· What is the company’s global audience or sales (same parameter for all to be comparable)?

· Ideas why some companies are more successful than others?

Non-typical countries:

· Found any?

· What makes them non-typical?

· Ideas on why it is so?

· Global:

· Where do these services spread from and to?

· Are there any successful regional centers alternative to the global leader(s)? 

· Do they manage to spread or to hold heir position or are the declining?

Internet Explorer

Chrome

Safari

Farefox

Opera

Tips on data sources. Use them critically.

https://www.netmarketshare.com/browser-market-share.aspx?qprid=0&qpcustomd=0
https://en.wikipedia.org/wiki/Usage_share_of_operating_systems
Team work 3.  Global online risks: policy and regulation
Split into four groups. Elaborate a “toy” policy program and present it in 6-8 slides

1. Select a sphere of regulation from those related to communication / information industry and its risks

2. Identify the value you want to protect. Is it global?
3. Identify what is threatening your selected value.

4. Find a few facts on how this is regulated in other countries (1 person = 1 country). This is the major homework part.
5. List a few instruments you are suggesting to implement.

6. List a few indices that will measure your success.

7. Identify risks to your policy: what may go wrong?

At the next class, before you present, you will be given 30 minutes to finalize your work. Do not try to do all the work during that time: it is impossible. 

Team work 4. Health data

Split into four groups. You will work with some medical information, but your goal will not be to become medical experts. Your goal will be to assess availability of this information for patients.

Select a group of drugs. Assign work to each group member (1 person = 1 drug). For each drug:

1. Briefly tell what it is for and what the producer is.

2. Try to find out if it was a subject of a randomized controlled medical trial.

3. If so, what was the result (briefly – and only if it can be understood by a non-expert).

4. Try to find out in which countries this drug is mostly sold and what the sales are.

5. Was all this information easy to find?

6. Was it easy to understand?

7. Was it available in Russian and English?

8. What sources did you use?

Tip: if you can’t find a specific drug, try the group name or the generic name.

More tips on sources:

https://clinicaltrials.gov/
https://www.clinicaltrialsregister.eu/ctr-search/search?query=

http://www.isrctn.com/
http://www.drugs.com/
Summarize the findings. What patients should know about this group of drugs? What would you suggest to change in the information space to make patients more informed?  What could be the obstacles on that way?
	Group 1. Cardiac drugs 

Valocordin (валокордин)

Corvalol  (корвалол)

Nitroglycerin (нитроглицерин)

Enalapril (эналаприл)

Aspirin (аспирин)
	Group 2. Probiotics

Bifidumbacterin (бифидумбактерин)

Hylak forte (Хилак форте)

Bactisubtil (бактисубтил)

Bifiform (бифиформ)

Linex (линекс)

(could also try L casei and / or L reuteri as ingredients of some probiotics)

	Group 3 . Drugs for liver diseases 

Essentiale Forte (эссенциале форте)

Carsil (карсил)

Hepa-merz (гепа-мерц)

Mezym (мезим)

Pancreatin (панкреатин)
	Group 4. Immune system drugs 

Acyclovir (ацикловир)

Anaferon (анаферон)

Interferon (интерферон) (can choose one type)

Polyoxidon (полиоксидоний)

Combivir (комбивир)


Team work 5.  Open Government Data

Split into several groups. Each group should select a list of countries from the recommended lists (see table below).  For each country the group should obtain:

· GDP per capita or GDP per capita PPP (e.g. here http://data.worldbank.org/indicator/NY.GDP.PCAP.CD )

· E-government index according to the survey 2014 https://publicadministration.un.org/egovkb/Portals/egovkb/Documents/un/2014-Survey/E-Gov_Complete_Survey-2014.pdf 

· Open government index according to the report 2015

http://worldjusticeproject.org/sites/default/files/ogi_2015.pdf
· Corruption perceptions index according to Transparency International

http://www.transparency.org/research/cpi/overview
For each data point obtain source and year of collection. Summarize in the form of a few tables and /or charts. Make a short PPT presentation and present your work. Try to explain country differences (corresponding sections of the reports given above may be useful). Acknowledge data limitations.

It is recommended to divide your work as it is shown in the table. Most students are expected to prepare data on two countries and provide it for the presenting person who makes a PPT presentation. The presentation should list the work of each group member. The grade will depend on the success of the presentation and will be identical for all group members except those not listed who will receive zeros. You can make reasonable changes in the country lists and add other data. Never exclude Russia from comparison. Different groups can not take the same set of countries.
	 
	group 1
	group 2
	group 3
	group 4
	group 5

	person 1
	US, Germany
	China, India
	Brazil, Mexico
	Turkey, Saudi Arabia
	South Africa, Algeria

	person 2
	Norway, Ukraine
	South Korea, North Korea
	Argentina, Venezuela
	Israel, UAE
	Nigeria, Ephiopia

	person 3
	Poland, Greece
	Indonesia, Thailand
	Colombia, Chile
	Kuwait, Quatar
	Kenia, Tanzania

	person 4
	France, Kazakhstan
	Cambodia, Philippines
	Peru, Cuba
	Lebanon, Iraq
	Egypt, Tunisia

	person 5
	Georgia, Russia
	Singapore, Russia
	Guatemala, Russia
	Iran, Russia
	Morocco, Russia

	person 6
	summarizes & presents
	summarizes & presents
	summarizes & presents
	summarizes & presents
	summarizes & presents


Team work 6. Consumer data and advertising.

Split into four groups. Each group should select one of the four survey-based databases of Pew Research center:

1. January-5-8-2012-Mobile-Commerce [easier, but smaller]

2. January-2013--Mobile-Shopping-(omnibus) [richer, but a bit more complex]

3. September-2007--Consumer-Choice [the richest and the most complex], take introductory module + cell phone module

4. September-2007--Consumer-Choice [the richest and the most complex], take music and place to live modules.

Your task is to make some conclusions about online consumer behavior. You can perform any analysis, including correlation, regression or clustering, but the absolute minimum is to do the following. The team leader (the presenter) should ask each group member to prepare 4-6 crosstabs containing absolute numbers and proportions, and a few words of interpretation. An example of a crosstab is given further below or in the attachment. It is recommended to cross-tabulate behavior variables with demographic variables (thus, each group member may be assigned one demographic variable and 4-6 behavior variables). The possible demographic variables are: gender, race, education, community type, and employment status. Age may also be used after recoding. However, you may also wish to cross-tabulate behavior variables to trace which types of behavior come together. This will be an advantage for your group. The presenter then aggregates the data and makes some interpretations. 

Each dataset contains the following files:

1. Questionnaire, MS Word

2. Poll data, SPSS

3. Poll data, csv

You can use any software (e.g. Excel). To perform crosstabulation in SPSS:

· open your SPSS file

· go to Analysis -> Descriptive statistics -> Crosstabs

· insert desired variables into boxes “rows” and “columns”

· go to “cells” tab and tick “Percentages” to be displayed either by row or by column

· Press “Continue” and then “OK”

Do not forget to do the following things:

· make a summary chart/ graph/ scheme slide showing the big picture

· make a slide with conclusions

· replace tables with charts where appropriate for better visualization

· use graphs to present dynamics, bar charts to present independent cases, pie charts to present proportions, and scatter plots to present dependencies

· use light background and clear large fonts

· keep eye contact with the audience, and ask your audience if they follow you

· avoid reading. For this, split your speech into pages with small pieces of text that can be easily scrolled and browsed through: this will let you turn your eyes away from your text as often as you want to communicate with the audience and then quickly return to your text. 
6.2. Interim evaluation 
Concepts to learn for the iterim test:
· Social institution

· Political design

· Free market

· Representative democracy

· Comparative vision

· Global Vision

· Global development theories

· Neo-imperialism theories

· Information society

· McLuhan’s theory

· Data, knowledge and information

· Data limitations

· Critical use of data

· Internet backbone and DNS system

· Social problem, risk and danger

· Major online risks

· Public policy and its elements

· Policy formulation (incl. defining the value at threat)

· Policy legitimation

· Policy implementation

· Policy evaluation

· Approaches to regulation of dangerous internet content, their advantages and limitations

· Automatic filtering, black lists and content rating

· Governmental vs public regulation of the Internet

· Blinded randomized controlled trial

· Pros and cons of open medical data: trials, reviews, support groups

· Open government data pros and cons

· E-government rating, its elements and methodology

· Open government rating, its elements and methodology

· “Classical”, “advanced” marketing and collaborative filtering: basic features

· Basic online metrics for marketing

6.3. Final evaluation 
Students are supposed to write a short three-page essay based on the readings of the second part of the course and the data analyzed in the first part of the course. The essays should clearly put up an argument proving some statement.
7. Reading List 
7.1. Basic textbook

· McPhail. T. Global Communication : Theories, Stakeholders and Trends. John Wiley & Sons, Incorporated, 2013. Available in Ebrary via HSE online subscription.

7.2. Compulsory reading.

· Appadurai, A. Modernity at large: cultural dimensions of globalization. Minneapolis: University of Minnesota Press, 1996. Ch 2: “Disjuncture and Difference in the Global Cultural Economy”.

· Arthur, L. Big Data Marketing: Engage Your Customers More Effectively and Drive Value. John Wiley & Sons, 2013. Part 1. The Problem: How Did We Get There?

· Burgin, M. Theory of Information : Fundamentality, Diversity and Unification. World Scientific Publishing Co, 2009. Introduction, section 1.1.

· Castells, M., Mirea, F.-A., Linchuan, Q.J. Mobile Communication and Society: A Global Perspective. MIT Press, 2006. Chapter 8: Wireless Communication and Global Development: New Issues, New Strategies.
· Consalvo, Mia. “Convergence and Globalization in the Japanese Videogame Industry.” Cinema Journal48-3, no. 135-141 (2009)

· E-government index, survey 2014. https://publicadministration.un.org/egovkb/Portals/egovkb/Documents/un/2014-Survey/E-Gov_Complete_Survey-2014.pdf 

· Kallet, M. Think Smarter: Critical Thinking to Improve Problem-Solving and Decision Making Skills. Wiley, 2014. Chapter 1: What is Critical Thinking?

· Mauer, V., Krishna-Hensen, S.F., Dunn C.M. Power and Security in the Information Age.  Ashgate 2013. Chapters: Cyberspace and Sovereignty: 4 Thoughts on Physical Space and Digital Space; 5 Terrorist Use of the Internet and Challenges for Governing Cyberspace. 

· McPhail. T. Global Communication : Theories, Stakeholders and Trends. John Wiley & Sons, Incorporated, 2013. Chapters 1- 3,5.

· Miller, J. “Global Nollywood: the Nigerian movie industry and alternative global networks in production and distribution,” Global Media & Communication,  8.2 (2012), pp. 117-133

· Open government index report 2015. http://worldjusticeproject.org/sites/default/files/ogi_2015.pdf
· Pieterse, J.N. Globalization and Culture: Global Melange. Roman & Littlefields, 2009. Chapter 3: Globalization and culture: three paradigms.
· Segura-Serrano, A. Internet regulation and the Role of International Law. In: Von Bogdandy, A., Wolfrum, R, (eds).  Max Plank Yearbook of United Nations Law, Volume 10, 2006, P. 191-272. Chapters 1, 2. (P. 192-202).

· Suggs, L., Ratzan, S.C. Global E-Health Communitaion. In: Obregon, R., Waisboard, S. (eds) Handbook of Global Health Communication. Wiley-Blackwell, 2012. P. 251-273. 

· Thorne S.L. Transcultural communication in open internet environments and massively multiplayer online games. In: Magnan S.S. (ed) Mediating Discourse Online. John Benjamins Publishing Company, 2008, P. 305-320.

· Zuckerman. E., McLaughlin, A. Introduction to Internet Architecture and Institutions. Berkman Center for Internet and Society, 2003.  http://cyber.law.harvard.edu/digitaldemocracy/internetarchitecture.html#infra
· Further Reading 

· Corpus Ong, J. (2008). “Watching the Nation, Singing the Nation: London-Based Filipino Migrants’ Identity Construction in News and Karaoke.” Communication, Culture and Critique.

· Dwayne R. Winseck & Robert M. Pike, “Communication and empire: mediamarkets, power and globalization,” Global Media & Communication.  4.1 (2008),pp. 7-36.
· Hafez, K. The Myth of Media Globalization.  Polity Press, 2007. Chapter: Media and Immigration – Ethnicity and Transculturalism in the Media Age.

· Hannerz, U “Cosmopolitans and Locals in World Culture,” Theory, Culture & Society, Vol. 7 (1990). pp 110-124.

· Harindranath, Ramaswami (2003) Reviving "Cultural Imperialism": international audiences, global capitalism and the transnational elite' in Lisa Parks and Shanti Kumar (ed) (2003) Planet TV. New York University Press. pp. 155-168

· Hung A.Y.H., Ho, V. Game Industries in Asia: Towards an Asian Formation of Game Culture. In: Hjorth, Khoo, L. (eds). Routledge Handbook of New Media in Asia. Routledge, 2016.  P. 377-390.
· Pieterse, J.N. Globalization and Culture: Global Melange. Roman & Littlefields, 2009. Chapter 1:  Consensus and controversies.

· Sinclair J., Advertising, the Media and Globalization, London,Routledge (2012), pp. 24-48 (“Global trends in the advertising industry”).
8. Educational Technologies

The course syllabus, reading texts and home assignments will be available in the LMS and also shared via email and google drive. Students are expected to log in to the course web-site on a regular basis.

9. Technical support

Each seminar is supported by Power Point presentations, shown by OHP projector or via PC screen (in computer class). If required, students may use these facilities for their presentations. Some seminars demand internet-connected computer class FILLIN   \* MERGEFORMAT room.
10. Academic Integrity 

10.1. Each student in this course is expected to abide by the Higher School of Economics’ Academic Honesty Policy.  

10.2. Students are encouraged to study together. 
10.3. During examinations, students must do their work individually. Students are not allowed to use notes, books, or lecture materials. 
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