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SUMMARY  

The objective of this course is to give students an opportunity to get acquainted with the 

current media landscapes and the topics that are covered by both mainstream and altrernative 

media. Special attention will be paid to the composition of  texts — lead-ins, reports, 

background information as well as on the focus of various articles. The students of the 

course will also have a chanсe to compare the coverage of the topics in various English-

speaking outlets.  

At the end of the course the students present final presentation that shows the difference on 

the coverage of hard news topics in mainstream and alternative media.  

Methodology  

The principal methodology of  this course is learning-by-doing method which is based on 

practical approach and the case studies of various multimedia outlets.. The students will 

master basic skills for textual analysis and determining the sources and objectivity for the 

texts. The course is structured and a unique combination of introductory lectures and wide 

range of seminars which will highlight various types  media topics.  

Main goals of course  

   Formation of skills for English media texts   

   Learning the editorial values for international media outlets   

    Evaluating multimedia skills of textual and visual storytelling   

   Learning to compare the activity of international and alternative  media.  

  Target audience  

Due to the broad range of methodologies and practical nature of the course it is targeted to 

students from various  faculties of HSE (sociology, cultural studies, applied  political 

science, world economy and politics) with a great command of the English language and 

foreign students from different areas (not only from media studies) who are interested in the 



development of hteir own multimedia skills.  

Requirements  

The basic requirement for course is a working level of English language (especially ability 

to read texts of mass media and present them in English. We also require some basic 

knowledge in world politics, economy and political system will contribute to better 

understanding success of practical exercises.  Large part of course includes independent 

pratice and search of the information. Generally the course is constructed around lectures 

and seminars (which represent collective presentations prepared by students and discussions 

around them). Attendance is required. 

 2. STRUCTURE OF COURSE  Novelty of course 
 Proposed course is the author’s original course and is based on his experience in writing 

and working for various media outlets (CNN, BBC, RT) in English. It is the first experience 

of English language mass media analysis with a practical angle. This course is based on the 

handouts and rules made by author which twill help students to adjust these standards in 

various media coverage.   

Structure of course  

No  Topic  Total hours  Audience hours  Individual workload hours  

   
Lectures  Seminars  

 

1.  
Multimedia as a conversational phenomenon. 

Steps for analysis of the media  
8 6 6  

2.   Сoverage of Elections in the world media  6 6 20  

3.  Coverage of wars and conflicts  6 6  16  

4.  Environmental issues in the world media  6 6 12  46  

5.  Mainstream and alternative media difference  10 6 2  12  

 Total  36  
 
24  

100  

 

 



3. CONTENT OF COURSE  

1. Introduction:  

Multimedia as a conversational phenomenon. Steps for 

analysis of the media 

Conversational media and their role. Principles of conversation. Principles of multimedia 

perception. Manifestation of various conversational principles in the form of a website. Text, 

voice, natural sound, eye-witnesses, author as a visual narratior. Angle in the news. Source 

analysis 

www.cnn.com www.nytimes,com 

www.rt.com www.reuters.com www.ria.ru www.telegraph.co.uk www.nytimes.com  

2. Сoverage of Elections in the world media outlets.  

Media roles in the election process. Genres of the elections. Fair treatment during the 

elections. Editorial standards. Linguistic and editorial values during election process. 

Analysis of the relevant articles on the topic.  

3. Coverage of wars and conflicts.  

Types of conflicts. Causes of the conflicts. Analysis of major international conflicts for the 

past decade. Journalism and peacemaking: differences and common values.    

Ethical issues of the conflict coverage.  

4. Environmental issues in the world media 

Accusations and realities of the electoral process. Two sides of environmental issues. Real 

threats and fakes in the process. Technology of environmental coverage. Hot topics and 

international protocols.  



5. Mainstream and alternative media difference 

Stategies for the development of the alternative media. Features of the mainstream and 

alternative media. Topics and angles in the mainstream and alternative media. Critical 

approach for the alternative media.   

4. GRADING  

Grading is based on four elements:  

   Individual work (works presented during seminars)   

   Work during seminars   

   Presentation of personal and team porfolios and projects.  Each grade is 

attributed according to 10-point scale and then is weighted according to followed 

table:   

Individual works presented during 1, 4-7 

seminars  
30%  

Work during other seminars  20%  

Final written exam  50%  
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