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THIS COURSE IS AVAILABLE TO MIB STUDENTS ONLY 

 

I. Course Overview 

The course syllabus sets minimal requirements for student’s knowledge and skills and 

determines the content and forms of study and performance evaluation.   

The course syllabus is designed and suitable for faculty teaching this course, teaching 

assistants and students studying in the Master of International Business program.  

The syllabus is developed according to: 

● the standard educational requirements of «National Research University 

«Higher School of Economics» (HSE) for the Degree code 38.04.02 in 

Management; 
● the Master of International Business program curriculum.  

 

«Macroeconomic Forecasting in Marketing» is the program's set of lectures and seminars 

covering specific topics in advanced marketing disciplines.  
 

This course offers a unique approach to a forecasting methods used by international companies 

for both long term strategy building and short term sales planning and budgeting. Strategy is a 

key in a global company long-term planning and short- and mid-term decision making. In 

companies strategy macroeconomic trends play a key role as demand and investment driver. 
 

This course combines a balanced theoretical and practical approach with an emphasis on the 

students’ activities, where they will be invited to apply acquired knowledge and their creativity 

on the current macroeconomic and business analysis. 
 
 

COURSE OBJECTIVES 

 

The main goal of the course is to introduce students to strategic analysis and decision making 

process viewed from global macroeconomic trends, raise their interest in this area of business 

activities and provide the necessary expertise for corporate strategic decision support.  
  

2. Course Description: 

The author enjoys an extensive business and academic experience. Working for the banking 

sector and global manufacturing companies during the financial turmoil times of 2008-2015 

gave him a broad vision of the business decision making under uncertainty and contracting 

markets in the emerging countries. 
 

Author’s passion for academic research and knowledge sharing provides exceptional flour to 

this course, guarantees constant improvement and thorough preparation. He is looking forward 

to meet his new students and dive into an intriguing journey of the global business world and 

international economic policies. 
 

Thus the course is based on the two pillars mentioned above: business experience of decision 

making in a global company and theoretical analysis of macroeconomics and business cycles. 
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COURSE STRUCTURE 

The course consists of several learning paths to make sure students are actively involved in the 

learning process and deepen their theoretical knowledge as well as training their practical 

skills. 
 

First learning path represents series of presentations prepared by the author, which cover the 

theoretical part of the course. 
 

Second learning path offers an excellent opportunity for business analysis. Students will be 

invited to carry out their own projects in the chosen economic segment. 
 

Third learning path keeps students abreast of the current economic and political events and 

develops their independent analytical skills. 
 

All three paths may be intermingled during the same session, to allow changing of learning 

activities and learning methods in order to keep students active and maximize their learning 

outcome. 
 

COURSE POSITION  

The course is taught in the Master of International Business program in modules 1-2 of the 

second year of studies. 

Status: elective course. 

 

PREREQUISITES 

 

Elementary economic theory knowledge, basic management and marketing skills are a 

prerequisite to this course. Neither deep economic theory is required, nor developed skills in 

management and marketing to grasp the ideas exposed. 
 

In an easy way key elements of macroeconomics theory are explained: money, capital 

formation, business cycle nature and its dynamics. Theoretical section of the course takes into 

account only those macroeconomic topics which have direct impact on the business planning 

and investment decisions. 
 

Besides, students are exposed to the real processes of strategic decision making in a 

global company, economy and market analysis tools and develop their discussion and 

presentation skills. 
 
 

CORE COMPETENCES DEVELOPED WITHIN THE COURSE 

  
As a result of the course, the student should have the following knowledge and skills: 

o ability to develop programs for working with clients and organize their 

execution, including: 
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o ability to collect and process data necessary for completing a specific task;  
o ability to select and use instruments and technologies for data processing, 

analyze the calculation results and provide recommendations;  
o knowledge of methods of quantitative and qualitative analysis and modeling, 

and of theoretical and experimental research;  
o presentation skills, 
o discussion skills and ability to defend student’s own position, 
o writing concisely and analyzing thoroughly skills. 

  

As a result of the course, the student should possess the following competences: 
 

General (Common) Competences 

 

Competence 
Descriptors – main features of learning 

(achievement criteria) 

Forms and methods of 

study. Evaluation 

methodology 

Ability to interpret 

business news, analyze 

trends and assess the 

impact on the business 

Reads leading business journals and press, 

keeps abreast of the industry key events 

and interprets data through business cycle 

theory 

Reading of 

recommended articles 

Presentations 

Ability to identify key 

factors, impacting the 

business, to pass 

judgment on possible 

outcomes under different 

scenarios 

Weighs the factors and estimates most 

probable possible evolution of the trend in 

the short-term, mid-term and long-term. 

Suggests possible steps to protect and 

develop the business 

Discussions 

Essay 

 

Special (Subject-oriented) Competences 

 

Competence 
Descriptors – main features of learning 

(achievement criteria) 

Forms and methods of 

study. Evaluation 

methodology 

Able to lead research 

groups in a global 

companies 

Uses theoretical knowledge, applies 

macroeconomic methodology, gathers and 

analysis facts and opinion, analyses 

business environment 

Study and analysis of 

recommended books 

and articles 

Presentations 

Group discussions 

Able to present the result 

of the research / analysis, 

defend student’s own 

position, challenge other 

opinions 

Chooses a segment (a company) for 

deeper analysis, during the course 

prepares a company strategy and defends 

the strategy before the jury of investors 

(board of directors) 

Group discussions, 

presenting results of 

the project, forming 

part of the jury 

 

3. Course Topics: 

This innovative course has no analogues and is not available at any other Russian university 

examined by the author. 
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Breakdown of topics and hours: 
 

№ Topic Hours total 

Contact Hours 

Homework 
Lectures 

Semina

rs 
 

Total 

1 

Overview of monetary and banking 

systems and their impact on 

business strategy 

28 6 3 9 19 

2 
Business cycle theory and its 

practical implication 
28 6 3 9 19 

3 
Key elements of international 

monetary system 
28 6 3 9 19 

4 

Key elements of Russian monetary 

system 

 

28 6 3 9 19 

5 
Macroeconomic forecasting and 

business planning 
32 8 4 12 20 

Overall total: 144 32 16 48 96 

 

 TEACHING MATERIALS 

We will use: 

1) Research articles of foreign authors from leading business journals. 

2) Books and textbooks of foreign authors. 

3) Materials provided by the author. 
 

COURSE TOPICS DESCRIPTION 

During the course the students will get a strong grasp of the key factors impacting global 

economy and international business. The course will provide an opportunity for better 

understanding of the following topics: 

 

● Overview of monetary and banking systems and their impact on business strategy 
 

Money, being a common medium of exchange, is a critical vehicle transmitting important 

business information, such as consumer needs and availability of the resources. Proper 

interpretation of consumer demand is a key for strategy devising. This part of the course offers 

an overview of theory of money, functions of money and its ability to pass on necessary 

information. 
 

Banking system plays a key role in intermediating between savers and investors. Under this 

section different types of banking systems is studied, a short overview of banking history is 
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offered. Business impacts on interest rates, savings and investments under different banking 

regimes is elaborated. 
 

● Business cycle theory and its practical implication 
 

With theoretical foundations in money and banking theory laid in previous section, students are 

invited to apply this knowledge to analyze impact on the consumer goods and capital goods 

sector. Business cycle causes and drivers are explained. Business cycle phases and its 

implication on different sectors is studied. 
 

● Key elements of international monetary system 
 

Basics of history of international financial system from the beginning of the XX century till our 

days are covered in this sections. Current situation is widely discussed: its structure, its 

evolution and its impact on international business. Causes of the financial crisis of 2007-2009 

and 2013-2015 are studied. Set of questions related to coming global monetary reforms are 

brought for wider discussion and their implication for international trade. 
 

● Key elements of Russian monetary system 
 

Evolution of Russian monetary system since the late 1990-s is presented. Money reform of 

1998, currency board approach and inflation targeting are explained with their effect for 

Russian economy and business. 
 

● Macroeconomic forecasting and business planning 
 

In this section students are invited to apply the knowledge of business cycle theory, 

understanding of the workings of the international and Russian financial system in the realm of 

a global or a national company. Ability to identify business cycle phase is being developed, 

impact of different drivers on the consumer and capital goods segments is assessed. Possible 

scenarios and strategic advice is estimated. 
 

Recommended readings: 

1. Philippe Kotler Marketing Management 

2. Philippe Kotler Principles of Marketing 

3. Philippe Kotler Marketing 3.0: From Products to Customers to the Human Spirit 

4. Jack Trout Marketing Warfare 

5. Jack Trout Jack Trout on Strategy 

6. Jack Trout Big Brands, Big Trouble: Lessons Learned the Hard Way 

7. Michael Porter How Competitive Forces Shape Strategy 

8. Michael Porter What is Strategy 

9. Michael Porter From Competitive Advantage to Corporate Strategy 

10. Jim Rogers Hot Commodities: How Anyone Can Invest Profitably in the World's Best 

Market 

11. Jim Rogers A Bull in China: Investing Profitably in the World's Greatest Market 

12. Detlev Schlichter Paper Money Collapse 

13. David Stockman The Great Deformation: The Corruption of Capitalism in America 

14. Friedrich Hayek Prices and Production 
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15. Friedrich Hayek Monetary Theory and the Trade Cycle 

16. Jesús Huerta de Soto Money, Bank Credit, and Economic Cycles 

17. Ludwig von Mises Theory of Money and Credit 

18. Roger Garrison Time and Money 

19. Peter Schiff Crash Proof: How to Profit From the Coming Economic Collapse, 2007, 2009 

20. Peter Schiff The Little Book of Bull Moves in Bear Markets: How to Keep your Portfolio 

Up When the Market is Down, 2008, 2010 

21. Peter Schiff How an Economy Grows and Why it Crashes, 2010 

22. Peter Schiff The Real Crash: America's Coming Bankruptcy—How to Save Yourself and 

Your Country, 2012 

23. Henry Hazlitt Economics in one lesson. 1952 
 

Seminar Requirements  
 

The seminar requires extensive and intensive classroom participation. Students will lead class 

discussions, and take an active role in skill-building exercises, such as macromodelling, trend 

and event analysis, strategy building. Early sessions will be centered more on thorough theory 

understanding. Later sessions will have frequent in-class exercises in order to assure that 

participants have a good grasp on the skills and processes being presented and practiced.  
 

The emphasis the course will be on in-class performance, supplemented by a selection of 

readings from key business press and journals shedding the light on global trends and its 

possible impact on business strategy.  
 

4. Performance Evaluation 

The class will meet once a week for 4 hours. Typically, there will be a mix of theoretical 

overviews proposed by the author, in-class discussion of the theory implementation in the 

strategy building and current event case by case studies, meaning a good mix of all learning 

paths. 

Students will be challenged to present the comprehensive grasp of the understanding of the 

subject as well as an excellent ability to apply it to real life business situations. 

● In class presence weighs 20% of the final score, each class gives 1 point. To get 

evaluated, 8 points minimum are required. 

● In class activities weighs 20% of the final score. 4 points minimum are required to get 

evaluated. A student has an option of three kinds of activities as below: 

o News analysis, each gives 1 point. 

o Article analysis, each gives 3 points. 

o Reading presentation, each gives 6 points. 

● Final evaluation will consist in an extensive strategic analysis provided by the student 

at the end of the course in a chosen industry / country / business segment. This type of 

activity weighs 60%. No minimum criteria are set in here.  
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Evaluation criteria Weight Score per unit Minimum score 

requirement for 

evaluation 

In class presence 25% 1 8 

In class activities (see below) 25%  4 

- News analysis  1  

- Article analysis  3  

- Reading presentation  6  

Strategic analysis presentation 50%  No 

 


