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Study outline

• Internet usage: proxy for an access to information and different types of media

• Trust to offline/online media: proxy for preferences

• Offline media: main Russian TV channels

• Online media: blogs, social networks, online magazines, etc.
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Question
Does an access to additional types of media and more information sources 

significantly affect individual preferences in media?

Internet usage

TV trust ↓ 9.2%
Online media 
trust ↑ 9.1%



Offline and online media in Russia

• Economic, cultural, and geographic characteristics → TV is a very popular 
type of offline media in Russia

• In Russia main TV channels have not got highly multi-sided coverage of 
events1

• It is believed that online media represents rather broad scope of points of 
view (here we don’t talk about quality of this views)
• Blogosphere, social networks and other online media in Russia have lower but play 

important roles in some aspects of civil society life2
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1 Enikolopov, Petrova, Zhuravskaya (2011), Enikolopov, Petrova, Sonin (2016), Freedom House Report (2017)

2 Enikolopov, Makarin, Petrova (2016)



Underlying mechanism: Polarization hypothesis

• Desire to reinforcement: ideological segregation in the Internet is stronger than 
in traditional media3

• If respondent is fresh internet user, she can prefer mostly online media 
confirming her choice

Internet usage serves as a proxy for access to a broader list of media
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3 Gentzkow, Shapiro (2011), Bakshy, Messing, Adamic (2015)



Underlying mechanism: Information seeking 
hypothesis

Internet usage should in average stimulate individuals to 
shift focus from offline media (TV) to online one
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4 Gentzkow, Shapiro (2011), Kiel, Layton (1981)

Media

Multi sided One sided

Preferred by individuals (ceteris 
paribus) due to information 
seeking behavior4



Data, model, and identification strategy (1)

• Data from all-Russian stratified randomized survey in March 2017:

4004 respondents from 386 towns

• OLS model: 

• Do you trust to information connected with events in the country, which is 
represented at main TV channels (online media)?

1) Yes

2) Mainly yes

3) Mainly no

4) No

5) Difficult to answer

1 2 _i i i iy internet usage controls     

Respondent trust this type of media

Respondent does not trust this type of media
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Data, model, and identification strategy (2) 

Have you used the Internet last 3 months? If yes, how often?
1) Yes, almost every day

2) Yes, one or several times per week

3) Yes, one or several times per month

4) Yes, less than one time per month

5) No, have used internet from 3 months to 1 year ago

6) No, have used internet more than 1 year ago

7) No, never used internet

8) Difficult to answer

Respondent uses internet

Respondent does not use internet
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Popular types of internet connection:
Wireless: (1) mobile and (2) satellite internet
Wired: (3) DSL and (4) cable internet



Data, model, and identification strategy (3) 

• Intertown variation: town dummies and dummy variables for town population size

• Intratown variation: gender, age, age squared, education level, personal income 
level, financial situation in household

• Standard errors are clustered at a level of town

• It is difficult to find relevant instruments or provide randomized controlled 
experiments in this case
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Value/Variable TV trust Online media trust Internet usage

Yes 51% 35% 74%

No 49% 65% 26%

Obs. 3 929 3 339 3 982



Results
• According to OLS model internet usage is associated with: 

• 9.2% drop in trust to main TV channels 

• 9.1% increase in trust to online media

• Probit/logit models give the same results

• These results are robust to 
• model specification

• dependent variables coding
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• Gender affects significantly trust to TV channels: females trust TV more (7% 
difference)

• Age affects significantly and positively trust to TV: maximum is achieved at 57 years
• Other control variables are endogenous



Discussion

• Symmetric results explanation:

Respondent has Internet access → from her point of view online media and 
main TV channels can be two competitors on the Russian media market

• Respondents can give misleading answers in “trust” questions → bias of 
coefficients on Internet usage only towards zero

• Number of clusters and R squared are rather high

• However, it is difficult to say which underlying mechanism dominates in 
this case, because we don’t observe individuals’ decision process
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Thank you for attention!


