
National Research University - Higher School of Economics 
 

Faculty of World Economy and International Affairs 

 

 

 

Course Syllabus and Description 

Foundations of Managerial Economics 
 

 

Master of International Business Program 

38.04.02 Management 

 

 

 

 
Author: Aleksandra Zhukova, PhD, Senior Researcher, FRC CSC RAS 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

The Program cannot be used by other departments of the University and other universities without 
prior permission from the Program authors’ department.  

Moscow 2018-2019 



Foundations of Managerial Economics 

 
THE COURSE IS AVAILABLE ONLY FOR MIB STUDENTS 

 

COURSE DESCRIPTION 
 

Pre-requisites:  

International Relations 

World Economy 

 

Course type: compulsory 

Abstract:This course covers the topics, which are most important for economic analysis at the 

level of firm. They include consumer choice and demand for products, production, cost and 

supply of products, basic types of market structures, strategic behavior in the market, including 

pricing strategies and interactions, decisions under uncertainty and R&D decisions. We will see 

how the theory works on cases and by solving problems.  

 

LEARNING OBJECTIVES 

 
“Managerial economics is concerned with application of economic concepts and economic analysis to the problems 

of formulating rational managerial decision.” – EdwinMansfield 
 

This is the introductory course in Managerial Economics. The purpose of this course is to make 

the students familiar with economic analysis for business decisions. We will study economic 

theories, methods and tools as well as develop economic intuition which we apply in solving 

practical problems in business.   

 

Specifically, the objectives of the course are the following: 
 

-To introduce the fundamental concepts and tools of economic theory necessary for 

understanding the basic driving forces and effects in economy - how the environment works 

-To prepare to make well-founded economic decisions, such as to optimally allocate scarce 

resources at your disposal in order to maximize the resources you generate – to make best of 

what you have within the environment   

-To prepare for more advanced courses in international business 

 

LEARNING OUTCOMES 

Competences formed during the course: 

 

The students who successfully complete the course are expected to  



 

Know  
 fundamental concepts and tools of economic theory  

 the basic driving forces and effects in economy 

 main types of markets and their specifics 

 economic theory of the firm 

 

 

Be able to  
 interpret effects in the economy using economic terms 

 apply economic analysis to managerial decision-making 

 represent the market as a system of interacting agents with different goals and 

constraints 

 track the link between the firm’s internal structure, its market behavior and the 

industry structure 

 use diagrams and basic calculus to represent economic models 

 

Improve skills of  
 data search, analysis and its representation in terms of economics 

 group work and presentation 

 discussion of the current economic situation 
 

COURSE PLAN 

 

№ Topic 

Total 

amount 

of hours  

Classroom Activities 
Self-

Study 
Lecture

s 
Seminars 

Worksh

ops 

1 Introduction: Terms, Assumptions, 

Managerial Economics and Economic 

Theory, basics of Finance. 

13 1 2   10 

2 The Basics of Markets 

Demand Theory. Elasticity, Complements 

and Substitutes.  

13 1 2   10 

3 Consumer Behavior and Rational Choice. 15 1 2   12 

4 Production and Cost. Theory of the Firm.  13 1 2   10 

5 The Analysis of Costs. 
15 1 2   12 

6 Market Structures: Perfect Competition. 15 1 2   12 

7 Market Structures: Monopoly and 

Monopolistic Competition. 
15 1 2   12 

8 Sophisticated Market Pricing. The 

Managerial Use of Price Discrimination. 

Bundling and Intra-firm Pricing. 

17 1 2   14 

9 Oligopoly. Strategic interactions. 
17 1 2   14 

10 Risk and Innovations 

Uncertainty and Innovator's dilemma. 
19 1 4   14 

 Total 152 10 22 0 120 

 



READING LIST 

Required: 

The main textbook for this course is Managerial Economics by W. Bruce Allen, Keith Weigelt, 

Neil A. Doherty, Edwin Mansfield (W. W. Norton & Company; Seventh Edition edition, 2009). 

In addition to it, I will also use some problems from Study Guide and Casebook: for 

Managerial Economics: Theory, Applications, and Cases, Seventh Edition by Henry Herzfeld, 

Edwin Mansfield, Thomas D. Donley. For every class I will assign some reading from these 

books. From my point of view, this textbook is very comfortable as an introduction, since it does 

not demand any special knowledge of calculus or computer programs. At the same time, it is 

very rich with cases and real-life examples. Although I will describe the cases during the class, I 

encourage the students to read them in advance.   
 

Optional: 

There are many alternative textbooks that cover the material of this course. The one I would 

recommend is Microeconomics for Manager by David M. Kreps (W. W. Norton & Company, 

2004). It is written in a very intuitive style and helps you to grasp a little more advanced calculus 

and several tricks in problem-solving in a friendly and easy way. Another good textbook is 

Microeconomics by Robert S. Pindyk and Daniel L. Rubinfeld. It supplies the reader with many 

examples and practice with real economic data. Of course, you can find a variety of other 

textbooks in rich collection of HSE library with different level of deepness. Be free to try several 

books and find the one best for you. Probably, even Economics for Dummies will be helpful at 

the beginning, why not?  
 

GRADING SYSTEM  

The final grade is formed from the following components:  

Maximum possible grade is 100 points, out of which: 

Final exam is 0..40. 

Quizzes are (total) 0..18. 

Assignments are 0..26. 

Class participation is 0..16. 

In order to pass the course (зачет) the student should have at least 40 points.  

 

GUIDELINES FOR KNOWLEDGE ASSESSMENT 

Examinations will be in the form of problem-solving. Since economics deals with both 

quantitative and qualitative analysis, both calculations and analytical problems will be included. 

Exams are open-book and you can use your class notes. Quizzes are aimed at refreshing the main 

concepts and ideas from the previous class and have the form of questions to which students 

should give short written answers. Students are allowed to use calculators. Other electronic 

equipment, including laptops, cell-phones, players, is not allowed at quizzes or examinations.  

Assignments will contain problems, similar to those at the end of chapters. They will be handed 

out a week in advance and the students should hand them in at the beginning of the class at due 



date. I encourage the students to work on assignments in group and discuss them during the 

class. At the same time, the ability to work individually is very important in study and your 

career. In any case, each student should submit his or her own copy of assignment, not the copy 

of other students’ work.     

 

 

METHODS OF INSTRUCTION 

The students are expected to read the material the instructor hands out or announces at the end of 

each class for the next class. The instructor also expects the students to try to solve the problems 

in the reading material they receive. Some of them are solved in class and the remaining ones 

will be left as an exercise. In order to illustrate numerical examples, some simple functions will 

be demonstrated in Excel.    

 

SPECIAL EQUIPMENT AND SOFTWARE SUPPORT (if required) 

It is convenient, but not obligatory, for students to have laptops with Excel in the class. 


