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1. AIM, RESULTS AND PREREQUISITES  

 

This course is a part of M.Sc. program in “Applied Social Psychology”. It is general introductory 

part of the integral research training constituted by an ensemble of courses provided within the scope 

of the program: 

 

A) Quantitative and Qualitative Research Methods in Psychology is a general research course 

that reviews basic steps of research process and provides students with training of basic research skills. 

The course is recommended as a basis for advanced course “Methodology of Cross-cultural Research” 

B) Cross-cultural Psychology is a compulsory course taught at M.Sc. program “Applied Social 

Psychology”. The course provides basic training in cross-cultural psychology and reviews various 

theories regarding cultures measuring and mapping, culture and personality, culture and cognition and 

emotions, psychology of acculturation, psychology of intercultural communication. 

 

The course aims to review the integral principal steps taken during a psychological research 

study and to provide students with the knowledge and competencies necessary to plan and conduct 

cross-cultural research. 

 

Course Objectives 

Within the course students will: 

• Learn about types of cross-cultural studies and scrutiny methodological issues in Cross-

Cultural Psychology; 

• Learn about qualitative and mixed method research in Cross-Cultural Psychology; 

• Learn essential steps and practice techniques of psychological measures (tests) adaptation, such 

as cognitive interviews, approaches to tests translations; 

• Learn about issues of measurement invariance and sources of bias; 

• Study basics of and practice confirmatory factor analysis (CFA), simultaneous CFA, testing 

convergent and divergent validity of measures, multi-group CFA, and testing invariance in 

cross-cultural research; 

• Study basics of structural equations modeling (SEM), mediation and moderation in SEM. 

 

Results 

After successfully completing the course, students: 

• Understand the difficulties but also the opportunities of conducting cross-cultural research; 

• Know the main technics used in test translation and adaptation; 

• Know the advantages and limitations of different statistical techniques in cross-cultural studies; 

• Are able to conduct basic analyses to address bias and equivalence; 
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• Can report such analyses according to current standards in the cross-cultural research literature. 

 

Prerequisites 

Students are expected to be skilled in basic statistics and research methods at graduate level. 

Students who are inexperienced in basics of research methods should plan their time to allow for extra 

reading. 

 

Competencies 

General competencies Specific competencies 

Student is familiar with the research 

methods most commonly used in the 

cross-cultural research, and is able to use 

them appropriately. 

Ability to choose research methods that are the 

most appropriate to conduct a cross-cultural 

study, and to use them in accordance with ethical 

and academic standards. 

Student is able to carry out cross-cultural 

research on the international level. 

Students are familiar with the international 

standards of academic work, and are able to 

present their cross-cultural research projects and 

participate in a scientific discussion. 

Student is able to present the results of 
scientific work in a written and verbal form in 
English. 

Ability to use different statistical techniques in 
cross-cultural studies. 

Student is able to use modern IT 

technologies for information search and 

analysis 

Ability to find appropriate literature in the 

electronic library databases of HSE. 

 

 

II. Course content: 

 

1. Introduction to the Methodological issues in Cross-Cultural Psychology 

2. Equivalence and Bias 

3. Qualitative and mixed method research in Cross-Cultural Psychology 

4. Test adaptation. Cognitive interviewing in test adaptation, test translation 

5. Survey response styles across cultures 

6. Introduction to Confirmatory Factor Analysis (CFA). Benefits for cross-cultural research 

7. Simultaneous CFA. Testing convergent and divergent validity of measures 

8. Multiple-group CFA. Testing invariance in CC research 

9. Introduction to Structural Equation Modeling (SEM)  

10. Multiple-group SEM. Mediation and moderation in SEM 

 

III. Evaluation and Grading 

 

The general criteria for ongoing evaluation: 

1) H: the student is expected to complete 1 (out of 2) home assignment, which is scored by the 

seminar leader, resulting in an average score. The deadlines are set by teacher. 

2) M: Mid-term exam (20 multiple-choice questions; after Unit 5). 
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3) PA: Practical assignments (working with data and literature during the seminars). 

4) E: Final Exam at the end of the final module. 

 

Course Grade = 0.5* H + 0.2*M +0.3*PA.  

 

Final Grade = 0.6* Course Grade + 0.4* E. 

 

The total score is rounded to the nearest integer. 

 Those students whose Coursework score (H, M, PA combined) equals 7.5 or above, have the 

option of having this score counted as course final score. 

IV. Assessment 

 

Form of the assessment Criteria 

 

Homework 1 

The written report on the 

results of the measurement 

adaptation, translated from 

English 

 

1) Adequate choice of the measurement; 

2) Adequate choice of translation technique and its 

justification; 

3) Use of cognitive interview; 

4) Testing the adapted measurement in a small sample 

(minimum - 15 respondents); 

5) Presenting the results of the adaptation in the written 

report in English, according to the international standards 

(American Psychological Association (APA)). 

 

Homework 2 

The written report on the 

invariance testing of the 

measure of any psychological 

concept, measured with the 

same instrument in different 

countries (using available 

databases) 

1) Adequate choice of the concept and instrument; 

2) Adequate choice of the statistical tools for invariance 

testing; 

3) Correct use of statistics and adequate interpretation of 

the results; 

4) Presenting the results in the written report in English, 

according to the international standards (APA). 

 

 

V. Resources 

 

1. Core literature  

van de Vijver, Chasiotis, Breugelmans (Eds.) (2011) Fundamental Questions in Cross-Cultural 

Psychology, Cambridge University Press. https://ebookcentral.proquest.com/lib/hselibrary-

ebooks/detail.action?docID=691847&query=Cross-Cultural+Research+Methods+in+Psychology 

 

2. Additional literature  

Bentler P.M. Comparative fit indexes in structural models. Psychological Bulletin, 1990, 

March, 107(2), 238-246. Online (https://escholarship.org/uc/item/2mk8r49v) 

Bown T.A (2006). Confirmatory Factor Analysis for Applied Research. Gulford press. 

Byrne, B. M. (2010). Structural equation modeling with AMOS: Basic concepts, applications, 

and programming. 2nd Edition. Routledge Taylor & Francis Group. 

Creswell, J. W., & Plano Clark, V. L. (2011) Designing and conducting mixed methods 

research (2nd ed.). Thousand Oaks, CA: Sage. 
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International Test Commission. (2016). The ITC Guidelines for Translating and Adapting Tests 

(Second edition). [www.InTestCom.org] 

Kurzman Ch. (Sep 2, 2014) World values lost in translation. Washigton post. Retrieved from 

http://www.washingtonpost.com/blogs/monkey-cage/wp/2014/09/02/world-values-lost-in-translation/ 

on 04.12.2014  

Malham, P. B., & Saucier, G. (2016). The conceptual link between socialdesirability and 

cultural normativity. International Journal of Psychology, 51(6). 

Matsumoto, D. and van de Vijver, F.J.R. (Eds.) (2011) Cross-Cultural Research Methods in 

Psychology.  Cambridge: Cambridge University Press 

Roer-Strier, D. & Kurman, J. (2009). Combining qualitative and quantitative methods to study 

immigrant youth: The case of children's dominance and perceived parental acculturative strategies. 

Journal of Cross Cultural Psychology, 40 (6), 988-995 

Rucker D.D., Preacher K.J., Tormala Z.L., Petty R.E. Mediation Analysis in Social 

Psychology: Current Practices and New Recommendations. Social and Personality Psychology 

Compass 5/6 (2011): 359–371. 

 

 

3. Software  

 

№  Name Access conditions 

1.  Microsoft Windows 7 Professional RUS 

Microsoft Windows 10 

Microsoft Windows 8.1 Professional RUS 

From the local network of HSE (agreement) 

2. Microsoft Office Professional Plus 2010 

 

From the local network of HSE (agreement) 

3. IBM SPSS Statistics From the local network of HSE (agreement) 

4. R software From the local network of HSE (freeware) 

 

 

4. Professional data base, informational referral systems, internet sources (electronic 

educational resources)  

№  Name Access conditions 

 Professional data base, informational referral systems 

1. The European Social Survey From the local network of HSE (personal 

registration on the website) 

URL: 

https://www.europeansocialsurvey.org/data/ 

2. American Psychological Association 

(APA) 

From the local network of HSE (agreement) 

URL:  

https://www.apa.org/ 

3. Academic Complete & Library Thing 

Book Cover Widget Package (ebrary) 

From the local network of HSE (agreement) 

URL:  

https://www.proquest.com/libraries/academic/ 

 Internet sources (electronic educational resources)  

1. 

The Online Readings in Psychology and 

Culture (ORPC) / Methodological Issues 

in Psychology and Culture 

URL: 

https://scholarworks.gvsu.edu/orpc/vol2/iss2/ 
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VI. Material and technical support of the discipline 

 

Classrooms for lectures on the discipline enable the use and demonstration of thematic 

illustrations that correspond with the program disciplines and includes: 

- Personal computers with Internet access (operating system, office software, antivirus software, 

statistical software packages); 

- Multimedia projector with the remote control. 

Classrooms for practical and laboratory classes of the discipline have the Internet access to the 

electronic informational and educational environment of the HSE. 

 

 


