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I. PURPOSE, RESULTS AND PEREQUISITES 

PURPOSE 

The aim of the course is to offer students an in-depth account of social influence. More 

specifically, students will enhance their understanding of concepts, models, theories, and 

research findings that are central to the study of social influence. Furthermore, the course will 

promote students' scientific thinking through reviewing, evaluating, and discussing empirical 

papers on social influence. Moreover, to master social influence tactics students will conduct a 

field experiment in which they test one or more of these tactics. The course is designed to 

achieve the following goals:  

  enhance your understanding of the concepts, models, theories, and research findings central to 

the study of social influence.  

 promote your scientific thinking through reviewing, evaluating, and discussing existing 

literature on social influence.  

 promote your academic skills through conducting, writing and presenting empirical research. 

RESULTS 

Student has profound knowledge in the field of social influence.  

Student is capable to define theoretical and applied aspects of social influence.  

Student knows main theoretical approaches, practical questions, concepts, techniques of social 

influence.  

Student owns the system of main categories of social psychology and methods of research. 

 Student is capable to give definitions of the main categories and to estimate methods of 

psychological research in social psychology.  

Student is able to present the results of his/her work in the reports and presentations in English, 

both in public and individual communication.  

Student knows the international standards of presenting the results of the socio-psychological 

research in English in written and verbal forms.  



Student has the skills of presentation of different home tasks in English.  

Student is able to use the specific concepts, models, and methods to solve complex problems in 

governmental, social and business organizations, administration bodies, and in the areas of 

research and consulting.  

Student knows criteria of good study in the field of social psychology and social influence.  

Student can apply different statements of psychological theories to solve problems arising in the 

field of social psychology and social influence. 

PEREQUISITES 

The discipline builds on the previously learned general theories within the courses:  

 general psychology;  

 social psychology. 

II. CONTENT 

1. Introduction to psychology of social influence  

Key questions: How the thought, feeling, and behavior of the individual are influenced by the 

actual, imagined, or implied presence of others? What is social influence? How do psychologists 

study social influence? Experiment. 

2. Types of social influence. Obedience to authority Description of compliance, obedience, 

conformity. Bases of Social Power. Obedience to authority. Milgram's obedience studies. 

Limitations of External network theories. Diffusion of innovation theory. The formation and 

influence of norms. Yielding to majority group pressure. Who conforms? Individual and group 

characteristics. Cultural norms. Situational factors in conformity. Informational influence. 

Normative influence. Referent informational influence. 

3. Tactics of social influence. Landscaping. Source credibility and social roles. Effective 

message tactics. Emotional tactics. 

4. Social power. Definition of Power. History of social power. Theories of power. 

Powerful/powerless people. Power paradox. Leadership and power. 

5. Social influence network theories. Types of ties. Network roles. Network 

characteristics. Ronald Burt’s structural holes. 

III. GRADING 

Homework №1. Students write and present case and its interpretation based on principles of 

social influence in English of not less than 20 000 signs. Topics for such cases will address 

various issues in advanced social psychology, which were covered during lectures and seminars. 

Criteria:  

1) Student wrote write and present case and its interpretation in full;  

2) Content of case corresponds to selected topic;  



3) Results of the most recent research in the selected area are used in case;  

4) Student’s own analysis of material is presented in case. 

Homework №2. Presentation of a group project on applied sociopsychological work. Students 

are given the task to prepare a project on applied socio-psychological work in accordance to their 

own interests. For example, to develop a program of psychological rehabilitation of people 

underwent severe disease, a program of psychological adaptation of employees in a company, a 

program of psychological assistance to refugees, etc. Lecturer will tell in advance about 

requirements for writing a project and its structure. A program should be done in written from 

and given to the teacher, then orally presented and defended at seminar by student. 

Criteria:  

1) Goal and objectives of project are clear;  

2) Project has a clear socio-psychological orientation;  

3) Project is based on knowledge of social psychology;  

4) Presentation contains all necessary descriptive elements of project;  

5) Project has a clear and precise practical result. 

The final examination: 

The final exam is held in the form of a test. Students are given 10 questions of closed type. Each 

question offers four answer choices 10-point scale will be used in assessment of the results of 

testing. 

Forms of knowledge assessment and grading procedures. Knowledge should be assessed in 

10-point scale. Grades on the following forms of knowledge assessment constitute the final 

grade:  

Grade accum = 0.3* G class + 0.7* G hw  

Grade class = 0.5* activity + 0.5* reports  

Grade hw = 0.5* G hw1 + 0.5* G hw2  

Gaccum – the grade for participating in the classes and making all home works. Gclass – the 

grade for being active during the discussions, and preparing presentations for the seminars.  

Ghw – the grade for homework = 0.5*homework1 + 0.5*homework2  

Gfinal test – the grade for the final examination (in the form of test)  

Grade total = 0.7* G accum + 0.3* G final test 

 

IV. EXAMPLES OF ASSESSMENT FACILITIES 

1.Pauline reads an article citing several reasons for having life insurance. When she notices that 

the article is really an insurance company advertisement, she decides that life insurance is a 



waste of money. When the topic of insurance comes up a few weeks later, Pauline thinks that life 

insurance is a good use of money. This change in attitude over time represents the _____ effect.  

a primacy  

b reactance  

c recency  

d sleeper  

2. Maureen is very intelligent, Audrey is moderately intelligent, and Denise is not very 

intelligent. A two-sided persuasive message will probably be most effective on _____.  

a Audrey  

b Denise  

c Maureen  

d The three women should be equally affected. 

3. While listening half-heartedly to a lecture, Jamaal hears his professor cite several reasons why 

playing violent video games increases aggression. Jamaal accepts these reasons solely because 

his professor has been correct before. In this example, Jamaal is using _____ processing.  

a alpha  

b central route  

c omega  

d peripheral route  

4. Research shows that a person who is distracted from a message is more likely to be persuaded 

by that message. The elaboration likelihood model explains this by suggesting that _____.  

a distractions take up most of the person’s peripheral processing ability  

b distractions serve as cues for rewards and punishments concerning being persuaded  

c a distracting attitude makes the source more likable  

d distractions prevent people from engaging in central route processing of information 

V. RESOURCES 

 

1. Core literature  

 

The Oxford Handbook of Social Influence. (2017). Eds. Harkins, Stephen G., Kipling D. 

Williams, and Jerry Burger: Oxford University Press. 

Advanced social psychology. Chapter 11. (2010). The state of the science. Ed. by R. F. 

Baumeister, E. J. Finkel, Oxford University Press. 

Wren, K. (1999). Social Influences. London: Routledge. 



Six Degrees of Social Influence: Science, Application, and the Psychology of Robert Cialdini. 

(2012). Eds. Kenrick, Douglas T., Goldstein, Noah J. and Braver, Sanford L. Oxford 

University Press. 

2. Additional literature  

Cialdini R. B., Goldstein N. J. Social influence: Compliance and Conformity. Annu. Rev. 

Psychol. 2004. 55:591–621 doi: 10.1146/annurev.psych.55.090902.142015  

3. Software  

 

№  Name Access conditions 

1. Microsoft Windows 7 Professional RUS 

Microsoft Windows 10 

Microsoft Windows 8.1 Professional RUS 

From the local network of HSE 

(agreement) 

2. Microsoft Office Professional Plus 2010 

 

From the local network of HSE 

(agreement) 

 

 

4. Professional data base, informational referral systems, internet sources (electronic 

educational resources)  

№  Name Access conditions 

 Professional data base, informational referral systems 

1. Oxford Scholarship Online From the local network of HSE (agreement) 

URL: http://www.oxfordscholarship.com 

2. Annual Reviews https://www.annualreviews.org 

 Internet sources (electronic educational resources)  

1. Official website of Robert Cialdini 

  

URL: 

https://www.influenceatwork.com/principles-of-

persuasion/ 

 

5. Material and technical support of the discipline 

Classrooms for lectures on the discipline enable the use and demonstration of thematic 

illustrations that correspond with the program disciplines and includes: 

- Personal computers with Internet access (operating system, office software, antivirus software); 

- Multimedia projector with the remote control. 

Classrooms for practical and laboratory classes of the discipline have the Internet access to the 

electronic informational and educational environment of the HSE. 

 


