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Syllabus 
1. Course Description 

Fundamentals of Communication Theory (Part 2) 

Pre-requisites: Sophomore year, Undergraduate level, Advertising and public relations major, 

intermediate level English (ability to read and comprehend written text, comprehend oral speech, 

deliver own thoughts in English) 

Course Type: obligatory, blended learning.  

Abstract: This is an introductory course for students aiming to pursue Advertising and Public 

Relations major. The course is designed as an extension of Communication theory fundamentals 

course in Russian to explore internationally recognized major theoretical concepts and applications 

of communication studies, as well as major approaches to communication theory. Communication 

discipline borrows a lot of its theoretical base from psychology, sociology, anthropology, 

philosophy, critical theory, feminist theory, business management, economics, and linguistics. 

Hence, this course will also address multidisciplinary theoretical issues from various communication 

branches, such as interpersonal, group, organizational, intercultural, gender communication as well 

as critical approaches and mass communication and media perception. Coursework is designed to 

encourage students to give critical consideration to the place of theory within the communication 

discipline and to apply the theories in their everyday lives. This course will also connect major 

communication theories with the major traditions in communication theory, including semiotics, 

phenomenology, and cybernetic, sociocultural, critical, rhetorical traditions. Finally, the course will 

allow students to get an understanding on the role of theory in communication studies and become 

familiar with the key English vocabulary used by scholars in the humanities and social sciences. The 

course will utilize handouts, videos, project work and the Internet to examine and discuss the 

economic, social, and political impact of communication. Also, students are expected to take an 

online course, prior taking the class. Each of in-class seminars correspond with the material students 

familiarize themselves with during the online course. The guidelines and instructions on course are 

explicitly detailed below.  

 

2. Learning Objectives:  

The course is aimed at introducing sophomore year students to the role of theory in 

communication studies; explaining the key traditions of communication theory as well as the key 

influencers from different from communication academic fields (psychology, sociology, 

anthropology, philosophy, critical theory, feminist theory, business management, economics, and 

linguistics); discussing the key theories from each theoretical tradition as represented in various 
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communication branches (interpersonal, group, organizational, intercultural, gender 

communication as well as critical approaches and mass communication and media perception).  

 

3. Learning Outcomes: 

The goals of this course are to achieve the learning outcomes, where the students will know: 

 How communication is defined in English-language academic literature;  

 Traditions of communication theory;  

 What branches communication studies consist of; 

 Key theories in different branches of communication as connected to different theoretical 

traditions 

 Major names in communication theory and traditions.  

 

The goals of this course are to achieve the learning outcomes, where the students will be able to: 

 Compare and contrast the key research traditions in communication studies; 

 Identify the influencers on communication studies from various fields of scholarly 

thought; 

 Understand the role of theory in the analysis of issues in communication studies. 

 

The goals of this course are to achieve the learning outcomes, where the students will obtain 

required skills to: 

 Use communication theories appropriately to explain communication phenomena in 

different communication branches; 

 Connect different theories to different research traditions in communication; 

 Identify and explaining the major theories in the various branches of communication 

studies; 

 Write an academic text with the use of professional vocabulary in English. 

 

4. Course Plan 

 

№ Theme section Total 

hours 

Seminars Homework 

1 Introduction 12 2 10 

2 Interpersonal communication 14 4 10 

3 Group communication 12 2 10 

4 Public rhetoric and persuasion 12 2 10 

5 Mass communication and media effects 14 4 10 

6 Social media theories 14 4 10 

7 Theories of PR 12 2 10 

8 Critical theory of communication 12 2 10 

9 Theory guided communication 12 2 10 

 Total hours 114 24 90 

 

Seminar 1. Topic 1. Introduction.  

Seminar description: 

Students are expected to watch Lecture 1, provided online.  This lecture provides the context of 

the course defines the key concepts to operate with and introduces students to the field of 

Communication Studies. The lecture defines: main concepts in communication research, 

typologies of theories in Communication Studies, aspects for theory evaluation, Craig’s typology 

of communication theories.   

 

Seminar activities: 



First seminar starts with 15 minute in-class test. The test contains questions based on on-line 

lecture materials. After the test, in-class discussion is run to clarify the place and role of the 

theory in communication research and practice. Students are expected to participate actively in 

discussion and answer questions on related topics, including: typology in communication theory, 

evaluation criterion for theories, types of research in communication studies.  

 

Assignments for homework:  

Homework 1 – read Chapters on Coordinated Management of Meaning and Expectancy 

violations theories. The reading must be completed by seminar 2. 

Homework 2 – Essay 1. The deadline is in 2 weeks after the announcement.  

 

Evaluation:  

Maximum students can receive 35 points for this class: 10 points for in-class test, 5 points for in-

class discussion, and 20 points for an Essay 1. Detailed criteria and guidelines for Essay 1 are 

presented in Section 7. Guidelines for knowledge assessment.  

 

Seminar 2. Topic 2. Interpersonal Communication.  

Seminar description:  

Interpersonal communication is an underlying field of communication studies. Students are 

expected to be familiar with the content of Lecture 2 from online course. In this lecture students 

have learned the main concepts to explain and predict how relationships are built, maintained 

and followed upon the dissolution in human communication. Further in-class activities are 

devoted to the revision of Coordinated management of meaning and Expectancy violations 

theories. 

 

Seminar activities: 

Class starts with the revision of main issues in interpersonal communication. This part is 

followed by 15 min discussion of Coordinated management of meaning and Expectancy 

violation theories’ key concepts and predictions.  

 

The rest of the class is devoted to the group activity. Students are asked to watch and analyze the 

episode of TV series using the theoretical framework of Coordinated Management of Meaning 

theory. For the activity, students are provided with a 3 minutes long video, showing the situation 

of interpersonal conflict between two characters. Further students break into groups and prepare 

a presentation with the analysis of interpersonal communication case utilizing concepts of 

Coordinated management of meaning theory. Students are expected to de-construct the 

background of characters, analyze steps of interpersonal conflict development and evaluate the 

process of meaning coordination between communicators.  

 

Evaluation:  

Maximum students can receive 13 points for this class: 3 for participation in in-class discussion 

and 10 points for group activity.  

Group activity is evaluated with the following criteria: 

 Content organization: introduction, main body, conclusion are present and clear, deliberate 

and delivered with connection to each other   – 2 points 

 Correct application of theoretical concepts: the usage of theory is clear and corresponds with 

prediction, reference to the theory makes clear sense – 4 points 

 Presentation style: confident  language use and manner of delivery – 2 points 

 Students answer questions followed by the presentation – 2 points 

 

Assignments for homework:  



Read the chapter on Cognitive dissonance theory. 

 

Seminar 3. Topic 2. Interpersonal Communication.  

Seminar description:  

The seminar is devoted to further elaboration on Cognitive dissonance theory and its 

implications in interpersonal and mass communication. Students are expected to be familiar with 

the main concepts of the theory and its applications in theoretical discussion (for example, 

selective exposure phenomenon).  

  

Seminar activities: 

Cognitive dissonance in class group activity. Students are asked to split into groups and create a 

presentation of public campaign utilizing of the concept of cognitive dissonance. Students can 

choose from: outline of the public campaign to any health-related issue; political communication 

campaign; marketing campaign or advertisement plan.  

 

Evaluation: 

Maximum students can receive 10 points for this in-class group activity.   

Group activity is evaluated with the following criteria: 

 Content organization: introduction, main body, conclusion are present and clear, deliberate 

and delivered with connection to each other   – 2 points 

 Correct application of theoretical concepts: the usage of theory is clear and corresponds with 

prediction, reference to the theory makes clear sense – 4 points 

 Presentation style: confident  language use and manner of delivery – 2 points 

 Students answer questions followed by the presentation – 2 points 

 

Assignments for homework: Revise Symbolic convergence theory and Functional perspective on 

group decision making, prepare for the discussion.  

 

Seminar 4. Topic 3. Group Communication. 

Seminar description: This seminar is devoted to the elaborate discussion on group 

communication theories. Students will learn through the practice possible approaches to foster 

group communication and understand major patterns of group identity formation. 

 

Seminar activities: 

Class starts with the revision of main concepts of Symbolic convergence theory. Then students 

are asked to split into groups for group for in-group discussion. The case taken for the discussion 

is the situation of doping scandal, when Russian Olympic team being banned from participation 

in Olympic Games and later allowed to participate under the neutral flag back in 2018. In groups 

students are asked to identify and conceptually present the group believes about itself and the 

decision of not letting Russians come to the Olympics (through the prism of Symbolic 

convergence theory). The groups are expected to present the following: 

 

 The Olympic athletes that were not allowed to the Olympics; 

 The Olympic team from Russia that went to the Olympics; 

 The International Olympic committee that made a decision not to let the Russian team 

participate at the Olympics; 

 The Russian Olympic committee that represented the interests of the Russian athletes; 

 Russian fans of the Olympic team. 

 

The rest of the class is followed by the discussion utilizing the approach of Functional 

perspective on group decision making. Students are expected to explain main concepts of the 



theory and come up with real-life examples of its application. 

 

Evaluation: 

Maximum students can receive 10 points for this seminar.  5 points for group discussion on 

Olympic Games case. 5 points can be assigned for participation in discussion on Functional 

perspective on group decision making. 

 

Assignment for homework: 

Students are expected to revise Elaboration likelihood model (ELM) and the main approaches to 

public rhetoric, the way to craft persuasive messages.  

 

Seminar 5. Topic 4. Public rhetoric and persuasion. 

Seminar description: 

This class is devoted to the revision of the main approaches to public rhetoric and persuasion 

strategies. It focuses on theoretical approaches to persuasion and the ways how to craft messages 

that influence the audience. Here we discuss approaches to the public speaking and online 

communication. 

 

Seminar activities:  

For the warm up students have a discussion on basic principles of Elaboration likelihood model 

(ELM), recalling major concepts of the theory.  

 

For the rest of the class students are asked in groups to prepare the project of PR campaign 

relying on the concept of ELM. S This activity is based on peer-evaluation. Guidelines will be 

provided during the class. 

 

Evaluation: 

Maximum students can receive 13 points: 3 points for participation in warm-up discussion and 

10 points for in-class group activity.  Group activity is evaluated with the following criteria: 

 Content organization: introduction, main body, conclusion are present and clear, deliberate 

and delivered with connection to each other   – 2 points 

 Correct application of theoretical concepts: the usage of theory is clear and corresponds with 

prediction, reference to the theory makes clear sense – 4 points 

 Presentation style: confident  language use and manner of delivery – 2 points 

 Students answer questions followed by the presentation – 2 points 

 

Assignment for homework: 

 

In groups students are asked to prepare reports for further in-class presentation. 

There are several goals of the assignment: 

 To learn about the theories of mass communication 

 To improve the skills of critical thinking  

 To improve the skills of text understanding and analysis  

 To polish the presentation skills 

 

The time for presentation is limited to 15 minutes, + 10 minutes for questions and discussion, 

overall 25 minutes. 

 

Assignment explanation: 

Prepare a presentation to introduce the class to one of the following theories. One theory for the 

group. Theories should not be repeated: 



 Agenda Setting 

 Framing 

 Two-step flow 

 Cultivation theory 

 Uses and Gratification 

 Media ecology 

 

The introduction must include: 

1) Main ideas of the theory; 

2) Main concepts of the theory with their definitions and relations to each other; 

3) Six peer-reviewed articles, which use the theory of interest: 3 articles where the theory is 

applied in the field of any mass communication area and 3 articles where the theory is applied 

in the field of public relations, advertising, or crisis communication. For the articles, the group 

must: 

a. Introduce them (name, date of publication, authors, place of publication, etc). Please 

cite as you were taught in the research seminars. 

b. Explain what concepts of the theory are used in the articles 

c. Introduce to what questions or hypothesis are asked in the articles, outline the method 

used. 

d. Explain what the main findings of the articles are 

e. How does the method fit to the theory? 

4) Three knowledge questions based on your presentation. These questions must check how 

students understood your presentation and listened to it. The questions can be in the form of 

the test or the open-ended question. After the presentation, you will ask the group your 

questions, so it might be good idea to put the questions on the slide. 

5) Two discussion question bases on your theory. The discussion question does not have a right 

or wrong answer. The goal of the discussion question is to make students think about the 

theory. The question can be based on applicability of the theory in different contexts or how 

the theory is interrelated with other theories, or how the theory is challenged or works 

differently in the contemporary world. 

 

The highest grade for the presentation is 20 points. 

 

Evaluation criterion 

 

Main ideas of the 

theory 

 

1 points  

The main ideas of the theory 

are presented without mistakes 

2 points 

The main ideas of the theory are well 

presented, they are clear, and there are 

no mistakes. A group was creative in 

showing the essence of the theory. 

They showed the theory to the 

students in a way those can better 

understand and remember it.  

 

 

Main concepts of the 

theory with their 

definitions and 

relations to each other 

 

1 points 

The concepts of the theory are 

presented without mistakes 

 

 

 

2 points 

The concepts of the theory are well 

presented, they are clear, their 

relationship is clear, and there are no 

mistakes in explanation. A group got 

creative in showing the essence of the 



theory. They showed the concepts to 

the students in a way those can better 

understand and remember it.  

 

Six peer-reviewed 

articles 

If all the requirements of the assignment are met, the group can receive 

1 point for an article. If at least one requirement is not met, the group 

receives 0 points for an article. In total, the group can earn 6 points for 

6 articles. 

 

 

 

Three knowledge 

questions based on 

your presentation. 

These questions must 

check how students 

understood your 

presentation and 

listened to it. The 

questions can be in a 

form of the test or an 

open-ended question. 

After the presentation 

you will ask the group 

your questions, so it 

might be good idea to 

put the questions on 

the slide. 

 

0 points 

The question is asked, but it is 

too easy and doesn’t check the 

knowledge of the theory  

1 point 

The question is challenging enough to 

answer, checks the knowledge of the 

theory, and based totally on the 

presentation.  

 

 

A group can earn 3 points for 3 

questions 

Two discussion 

question bases on 

your theory. The 

discussion question 

does not have a right 

or wrong answer. The 

goal of the discussion 

question is to make 

students think about 

the theory. The 

question can be based 

on applicability of the 

theory in different 

contexts or how the 

theory is interrelated 

with other theories, or 

how the theory is 

challenged or works 

differently in the 

contemporary world. 

 

1 point 

The question is asked, but it is 

too easy and doesn’t spur the 

discussion  

2 points 

The question is challenging enough to 

answer. It is engaging and fun.  

 

A group can earn 3 points for 3 

questions 

Manner of delivery 1 point 2 points 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

The presentation is given 

without reading off the slides 

or paper.  

 

When answering questions, the 

group interacts with ease and 

responds appropriately. 

 

The group delivers the content 

within the given time limit. 

 

The speaker maintains the adequate 

level of eye contact. 

 

The presenter speaks with confidence, 

maintaining a certain level of 

dynamics and keeping an appropriate 

posture and body language. 

 

All member of the group are speaking  

and contributing significantly to the 

discussion. 

Quality of the 

presentation 

1 point 

 

Each visual is well readable 

(font, color). 

Each visual contains only key 

words and phrases without 

complete sentences. 

Presentation as a whole has an 

adequate balance of graphic 

and verbal information. 

2 points 

 

The visuals are prepared in a certain 

style consistent throughout the 

presentation. 

 

Each visual has a heading relevant to 

the overall theme of the presentation.  

 

The visuals conform to the academic 

register avoiding inappropriate 

graphics or words, unless explicitly 

justified by the presenter. 

Deadline 1 point 

The group has sent the 

presentation by the deadline, 

which is the day before the 

next seminar by 23:59. The 

presentation is sent as a link to 

the cloud folder to 

osolovyeva@hse.ru  in two 

formats (PDF and a format of 

choice (ppt, keynote, pretzi, 

etc)) or just PDF 
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Seminar 6. Topic 5. Mass communication and media effects.  

Seminar description 

The seminar is conducted to revise major theories of media effects. Students are preparing 

presentations, containing brief summary of the theory, key concepts, references to the research 

articles relying on chosen theoretical background and questions for the audience. It is rather 

important to keep the timing and let all the groups to present.  

 

Evaluation 

Each student may receive up to 23 points for this seminar. 20 points can be received for in-class 

presentation and 3 points are to be distributed for the active involvement in class discussion.  

 

 

Seminar 7. Topic 5. Mass communication and media effects.  

Seminar description 

The seminar is conducted to revise major theories of media effects. Students are preparing 

presentations, containing brief summary of the theory, key concepts, references to the research 

articles relying on chosen theoretical background and questions for the audience. It is rather 

important to keep the timing and let all the groups to present.  

 

Evaluation 

Each student may receive up to 23 points for this seminar. 20 points can be received for in-class 

presentation and 3 points are to be distributed for the active involvement in class discussion.  

 

Assignment for homework 

Prepare for a discussion on social media approaches. To do that, students are asked to read 

several articles. The reading list is announced in the class, access to all the materials is provided 

by HSE electronic resources library. Also, students are asked to prepare for an in-class debate on 

main directions of technology adaptation in academic discourses (technological determinism, 

social construction of technology, social shaping of technology and domestication of 

technology). 

 

Seminar 8. Topic 6. Social media theories.  

Seminar description: 

The seminar is expected to deepen the knowledge of students in approaches to technological 

influence on everyday lives of individuals with the focus on social media. 4 major approaches 

are discussed within the seminar: technological determinism, social construction of technology, 

social shaping of technology and domestication of technology. 

 

Seminar activities 

For the warm up a broader discussion on the essence of technology in communication process is 

maintained. Later students are asked to break into groups and conduct a debate-style discussion 

providing arguments in favor one of the theoretical approaches to explain the nature of social 

media appropriation and elaboration by users.  

 

Evaluation 

Maximum number of points to receive during this class is 9: 3 points for warm up discussion and 

6 points for the debate. Personal contribution is evaluated for the first part of the activity and 

arguments provided by the group are evaluated in the debate.  

Debate argumentation evaluation criteria:  

 Structure of the argument (statement-argumentation) – 2 points; 

 Emphasis on social media (including illustration of particular case) – 2 points; 



 Contra-arguments for other approaches (critical and deliberate) – 2 points. 

 

Assignment for homework 

Students are asked to prepare posters presenting an academic research utilizing one of the 

theories of interpersonal communication on social media. The poster must be based on academic 

article. 

 

Guidelines for poster presentation. 

1. Pick one of the theories from the list below, make sure there are up to 5 people from your 

group for the same theory 

2. Read about this theory in the file. It will be sent by a lecturer or can be found already in 

the google folder (file name is CMM) 

3. Find an academic article using this theory as a theoretical framework 

4. Make a poster outlining: 

a. Theoretical background and concepts used 

b. Research question 

c. Research design and method 

d. Results 

e. Discussion – we are rather interested in theoretical contributions here 

f. List of questions to discuss with your colleagues and clarify the 

understanding of the theory (3-4) 

5. Prepare a poster (an example will be sent by lecturer or can be found in the google folder) 

and print out 5 copies of it. 

  

List of theories for the task: 
 Social presence 

 Media richness 

 Signalling theory 

 SIP (social information processing) 

 Hyperpersonal model 

 

 

Seminar 9. Topic 6. Social media theories: focus on interpersonal communication. 

Seminar description 

The class is aimed to make students familiar with main theories of interpersonal mediated 

communication. A variety of research approaches is expected to be covered as well.  

 

Seminar activities 

The seminar is run as a small groups discussion. Students are breaking into groups so all theories 

will be presented in each. Briefly summarizing theoretical grounds, research found and running 

answer-question session.  

 

Evaluation 

Maximum points to be received for this seminar is 10. The task is based purely on peer-

assessment by students. Evaluation is run in class.  

Criteria for poster peer assessment:  

 Clarity of theoretical grounds (theory must be explicitly explained) – 2 points; 

 Clarity of research (research methodology is clear and relevant) – 2 points; 

 Relevance of used research to the topic (the research illustrates how theory is used) – 3 points; 

 Questions for the group discussion (questions are fostering the discussion) – 2 points; 



 Style of presentation (proper academic vocabulary is used; logic and structure are clear) – 1 

point. 

 

Assignment for homework 

Revise theories of PR, discussed in online lecture. Including: 4 models of PR, excellence theory, 

fully functioning society theory, situational theory of problem solving. 

Essay 2 is assigned. For details please see Section 7.Guidelines for knowledge assessment 

section. 

 

Seminar 10. Topic 7. Theories of Public Relations. 

Seminar description 

This seminar is conducted to revise students’ knowledge on PR theories. The field is constantly 

changing and one of the goals is to capture these changes along with best PR practices seen 

through the prism of the theory. 

 

Seminar activities 

In class activity. This assignment is designed to culminate students’ learning in this class. 

Students assume they are working for a public relations agency charged with creating a public 

relations campaign, which must include a realistic strategy and communicative goals for a real-

life organization’s product, service or NGO issue/cause. Each group must build a campaign in 

accordance with one of the models of public relations. 

 

A campaign proposal for the client must include:  

 

(1) Executive Summary NO TIME 

(2) Situation Analysis NO TIME 

(3) Target Audience YES 

(4) Goal YES 

(5) Objectives NO TIME 

(6) Key Messages YES 

(7) Strategies YES 

(8) Tactics YES 

(9) Risk Analysis NO TIME 

(10) Budget NO TIME 

(11) Monitoring and evaluating NO TIME 

  

Students should illustrate good knowledge of public relations theories and how they can be 

applied. Critical skills in planning and execution of a public relations campaign also must be 

showed. 

 

Evaluation 

Maximum students can receive 10 points for this class. Group activity is evaluated with the 

following criteria: 

 Content organization: introduction, main body, conclusion is present and clear, deliberate 

and delivered with connection to each other   – 2 points 

 Correct application of theoretical concepts: the usage of theory is clear and corresponds with 

prediction, reference to the theory makes clear sense – 4 points 

 Presentation style: confident language use and manner of delivery – 2 points 

 Students answer questions followed by the presentation – 2 points 

 

Assignment for homework 



Students will be given several articles on critical theory in communication for further discussion. 

Also, students are required to watch a movie of S.Zhizhek ‘The Pervert’s Guide to Cinema’.  

 

Seminar 11. Topic 8. Critical theories of communication. 

Seminar description 

This class is devoted to the complex issues of critical theory considering culture, media, and the 

way norms and beliefs are reproduced in the existing society throughout communication 

patterns. Critical theory is all about the critique of existing social order and this lecture provides 

students with an in-depth understanding of how our society is functioning. 

 

 

Seminar activities 

For this class, a small group discussion will be run, followed with the presentation of results. 

Students are asked to consider the major phenomenon of contemporary culture through the prism 

of critical theory. Thus, bringing up the discussions of Marcuse, Adorno and Habermas, focus is 

driven to trace and highlight ideological issues through advertising, cinema, theatre, literature 

and digital art.  

 

Evaluation 

Maximum students can receive 9 points for this class: 4 points for peer-evaluation and 5 points 

from the lecturer. 9 points in total. 

 

Assignment for homework 

There is no homework assigned for the next class. But Essay 2 is due to next class.  

 

Seminar 12. Topic 9. Theory guided communication. 

The last seminar is left for the final discussion on theoretical applications in life and research. 

Students may get up to 10 extra points for this discussion. 

 

5. Reading List 

Main course book for this class:  

Fackler, M., & Fortner, R. S. (2014). The Handbook of Media and Mass Communication 

Theory. Chichester, West Sussex, UK: Wiley-Blackwell. Retrieved from 

http://proxylibrary.hse.ru:2048/login?url=http://search.ebscohost.com/login.aspx?direct=true&db

=edsebk&AN=716712&site=eds-live  ЭБС: ProQuest Ebook Central - Academic Complete   

 

Additional sources:  

Mangion, C. (2011). Philosophical Approaches to Communication. Bristol: Intellect. Retrieved 

from 

http://proxylibrary.hse.ru:2048/login?url=http://search.ebscohost.com/login.aspx?direct=true&db

=edsebk&AN=1135593&site=eds-live 

 

 

6. Grading System  

Maximum number of points that can be earned by students through the course is 250. 

 

The transfer to the 10 points scale is the following: 

 

100-120 points – 4 (satisfactory) 

121-149 points – 5 (satisfactory) 

150-171 points – 6 (good) 

http://web.a.ebscohost.com/pfi/ExternalLinkOut/PubFinderLinkOut?sid=bb18812d-f2b1-4a59-9627-42f85aba13ae@sdc-v-sessmgr01&vid=1&Url=http%3a%2f%2fproxylibrary.hse.ru%3a2048%2flogin%3furl%3dhttps%3a%2f%2febookcentral.proquest.com%2flib%2fhselibrary-ebooks%2fdetail.action%3fdocID%3d1650862&Kbid=edp2682414&PackageId=2513961&LinkedFrom=PublicationResultList


170-189 points – 7 (good) 

190-218 points - 8 (excellent) 

219-234 points – 9 (excellent) 

235-250 points – 10 (excellent) 

 

Students accumulated 180-190 points during the course are dismissed from the final exam and 

gain the final grade of 9 automatically. Students accumulated 190-200 points during the course 

are dismissed from the final exam and gain the final grade of 10 automatically. All the other 

students are obligated to take an exam.  

 

Students accumulated less than 4 0 points before the final exam, are dismissed from the final and 

transferred to the exam re-taking. Re-taking takes place as an oral exam, where students are 

expected to answer 3 questions out of questions stock. Exam questions are covering all topics 

from online course lectures and in-class seminars.  

 

Diversity Statement: 

It is vital that students make thoughtful language choices in speaking, writing, and interactions.  

Students are asked to avoid any language or discourse that could be considered profane, racist, 

sexist, ageist, homophobic, and/or disrespectful to those with special needs. 

 

Academic Integrity Statement: 

Academic integrity is crucial in this and other courses.  The use of another person’s words, 

organization, or ideas (including published and non-published materials) without crediting that 

person at the time of use is plagiarism and will not be tolerated.  It will result in automatic 

failure of this assignment and will be reported to the Dean of Students Office. Be sure to 

give credit where credit is due – properly cite other people’s published work, ideas, and 

materials. Do Not Cut-and-Paste information/text form the Internet—this is plagiarism and 

illegal! Also, please do not use the translation of Russian texts into English. It is considered 

as plagiarism. Any percentage of borrowed text without a proper citation is considered as 

plagiarism. 

 

Examples of academic dishonesty: 

 

 Submitting a paper written by someone else; 

 Submitting a paper that has already been submitted to another class;  

 Asking someone else to write a paper submitting it. 

 

7. Guidelines for Knowledge Assessment 

 

 

 

7.1. Homework 2. Essay 1 guidelines. 

 

Write an essay about 1000 words long to outline the following: 

Assessment 

form 

Type year Procedure 

1 2 3 4 

Final Exam 

  

   1 Written exam conducted on the exam week; includes 

questions from 1-10 theme sections. 50 multiple-

choice and open questions. 

 

Time – 2 academic hours 



1. What is your research according to the typology (objective/interpretative; are you 

determinist or believe in a free will)? Explain why the theory you’re using in your research is 

good or bad.  

2. What would be the major model in your research: linear, transactional or interactional? 

Why? For this part please see another course textbook by West, chapter 1. 

3. What is the communication theory paradigm of your research? Why?  

 

FAQ on Essay 1 

1. The main reason why we are doing this task is to help you to structure your research, to 

understand what is the line up of your inquiry, so you can be more logical in your research paper. 

2. The required length is 1000 words. Yes, it can be shorter. Therefore, friendly speaking, the good 

writing log is about the required length. 

3. The structure of the task should help you to build the logic of your narration and here I clarify 

how: 

a. You start with the short intro to the topic of your research: What is it about? Main hypothesis?  

b. How do you see communication within this research: linear/transactional/interactional? Why? 

This helps to understand the aspect of communication direction and the core focus of your study. 

If communication is linear, you’d focus on the content. If communication transactional, you 

usually focus on the process. If interactional – focus goes to the meaning creation. 

c. When you have your main research questions, you usually start reading a lot which thus leads 

you logically to the theory choice: knowledge as socially constructed (interpretative theory), or 

understood as cause-effect relationship (objective). Then you look at characteristics of good and 

bad theories. and just evaluate according the criteria. 

d. Objective/interpretative research. Here we pay attention to the methods used mostly and 

the gnosiological nature of you research. How the scientific knowledge is created in your 

research: objectivists say that it’s all about the one, single truth and the laws which define the 

society; interpretivists say it’s about the meaning that created and can be understood differently. 

So, as you are clear with what is the essence of knowledge (gnosiology) go ahead and pick your 

methods to collect and analyze your data. 

e. What is the communication theory paradigm (choose from 7) of your research? Why? This is 

the decision to make when you answered all the questions above. What is communication for 

this particular study: is it the process (cybernetic) or discourse (critical) or socially constructed 

(socio-cultural) or stimuli-reaction (socio-psychological) etc.? What is the methodology? 

4. If you do this task properly, you will build the restrictions necessary for any researcher, your 

personal view as a view of a philosopher. Thus, it is impossible to see communication as stimuli-

reaction pattern, doing objective research using qualitative methods in critical paradigm and 

claiming to focus on linear model of communication. Because approaches contradict each other. 

Assessment criterion:  

Maximum number of points for this essay is 20. The essay is required to build upon statement-

argumentation principle. First you declare your position on the point and then provide the 

explanation. Points are distributed in accordance with the following criteria: 

Type of research (objective/interpretative) section should: 

 Be built upon statement-argumentation principle; 

 Outline what is the research according to the typology; 

 Provide an argumentation with references to research design; 

 Contain reference to gnosyological grounds 

Major communication model of the research section should: 



 Be built upon statement-argumentation principle; 

 Outline what is the research according to the communication model; 

 Provide an argumentation with references to the grounds on explanation on how 

communication process is seen through your research; 

 Contain example on which you deconstruct communication process from your research. 

Paradigm of research (according to Craigs’ typology) section should: 

 Be built upon statement-argumentation principle; 

 Outline what is the research according to the typology; 

 Provide an argumentation with references to research design. 

 Language should: 

 Be free from language mistakes (grammar, vocabulary, punctuation); 

 Be free from emotive language, publicist style; 

 Comply with academic standards (huge, pretty much, thing, people); 

 Avoid repetition. 

 Structure should: 

 Be logical, consequent and coherent: all elements are corresponding with each oither; 

 Contain all required elements; 

 Theoretical grounds should be explicitly disclosing. 

 

Grading 

Type of research section – 4 points 

Communication model section– 4 points 

Communication paradigm section – 4 points 

Language – 3 points 

Structure – 5 points 

Total of 20 points. 

 

 

7.2. Homework 2. Essay 2 topics and guidelines. 

Essay length should be 1500 words or more.  

Essay topics. You are free to choose one of the topics offered (mind the levels of difficulty 

(LD)): 

1. Conduct frame analysis on topic of US sanctions against Russia comparing 

national American, British, and Russian online media. Pick 2 media of each: British (e.g. BBC, 

The Daily Telegraph, The Times, The Guardian or Sky News); Russian (Vedomosti, 

Kommersant, Komsomolskaya Pravda, Izvestiya, Rossiyskaya Gazeta), American (NYT, CNN, 

WSJ.com, usatoday, etc.). Make a search with the keyword “sanctions” or “санкции”. Pick up to 

15 articles from each. Choose articles for the same period of time in all media (for example, if 

American articles are published in May, the Russian and British articles also should be published 

in May). Your checklist would be: 



 Number of search results 

 Key characters mentioned (sources of info) 

 Key words: appear in title, repeated in text 

 Flash words: more visible for textual or cultural reasons 

 Metaphors/attitudes 

 Grounds: people/events blamed to be the reason of happening events 

 Actions: how actions are defined 

 Pictures and illustrations supporting the text 

LD 3: hard, can be done in groups (up to 3 people). 

NB! You can choose your own topic for frame analysis upon some international issues, e.g. 

Israeli-Palestinian conflict; migration crisis in Europe etc. Approval is required. 

2. This one is about South Park series. As you may have noticed, earlier seasons are 

built on one episode-one story approach while last two seasons share single storyline within the 

season, so all episodes are connected and Kenny doesn’t die that often anymore. I want you to 

compare the media effects of South Park series e.g.: how was it in seasons 1-18 VS seasons 19-

20. Use Narrative paradigm and Cultivation theory approaches to think of methodological 

aspects of your research. Think which had more of the cultivation effect and what are the 

symbols and messages appearing throughout the season. You don’t have to watch all (!), two 

seasons will be enough ;) 

LD 2: medium, can be done in pairs. 

3. Think of drug use practices cultivation in media over the past years: how did it 

change? Think of your own research strategy and examples to compare. It can be movies such as 

Butterfly effect, Trainspotting, Up and smoke or Pineapple express. It can be episodes of Family 

Guy, where the topic is exposed quite often. Try to pick up movies that would share something 

(like the storyline or genre) but have differences (like the time filmed or release country). Try to 

watch all episodes of Family Guy though to make a complete analysis. Applying cultivation 

theory here and cultural approach possibly.  

LD 2: medium, done in pairs. 

4. Another essay is also about the South Park series. This time season 8, episode 11 

(https://www.imdb.com/title/tt0705954/) the one about news show VS animals wearing funny 

hats. For this one would be cool to analyze the case through the prism of both: Uses&Grats 

theory and critical theory. 

This one would be tough as critical theory is quite complicated itself and I expect you to reflect 

on the contemporary media field and extend your thinking to our social reality (with examples).   

LD 3: hard, can be done in groups (up to 3 people) 

5. Public relations theory.  Read an article about the relationship management theory 

(https://www.instituteforpr.org/wp-content/uploads/Guidelines_Measuring_Relationships.pdf ). 

Based on the survey on the page 28 of the article, conduct a research about consumers’ 

relationships with any well-known company. Analyze and interpret the results. What do the 

results mean for the company? What practical recommendation can you give to the company? 

https://www.imdb.com/title/tt0705954/)
https://www.instituteforpr.org/wp-content/uploads/Guidelines_Measuring_Relationships.pdf


 LD 3: hard, can be done in groups (up to 3 people) 

6. Perhaps the best way to find out about a profession is to talk to someone who is 

doing it. You are to interview a practicing public relations professional. After your interview, 

write a paper that frames the work of the professional practitioner within a theoretical framework 

of public relations. The theoretical framework you will use will be the Excellence theory. Select 

one of these theories and connect the concepts of the theory to what the practitioner has told you 

about his or her job. You are expected to use examples from the interview to illustrate elements 

of the theory. Your paper must include: 

1. Introduction - Explain your purpose in the paper and what you are covering in the paper. 

2. Explanation of the Elements of the Theory - You do not need to explain the entire theory, 

but you need to include an explanation of the specific parts of the theory that you are 

using in the paper. 

3. Description of the Person Interviewed and the Public Relations Activities/Responsibilities 

of the person. 

4. Application of the Theory to the What You’ve Learned About Public Relations - In this 

section you will use examples from your interview to illustrate specific elements of the 

theory. 

5. Conclusion – Summarize what you learned about the public relations profession in this 

assignment. 

Here are the instructions to conduct the 

interview https://drive.google.com/open?id=1pDCZzLiTGg7cXd0bctpd0Yw9t5A_AttC 

Here is an article to help 

you https://drive.google.com/file/d/1Yz6A6kormYuyEfGUhTwu8qHj499QhVNw/view?usp=sh

aring  

LD 3: hard, can be done in groups (up to 2 people)  

Students are always welcome to think of your own essay topic! But please, consult it with me 

first for an approval.  

GRADING AND CRITERIA 

Any borrowed pieces of information without a proper citation are considered as plagiarism 

and your grade would be 0 points. 

 An essay must have 3 main parts: 

Introduction 

Main Body 

Conclusion  

EVALUSTION CRITERION: 

Introduction should: 

 

 Contain a definition of the key concepts and state the essay problem 

 Introduce the structure of the essay (e.g. XYZ dimensions) 

https://drive.google.com/open?id=1pDCZzLiTGg7cXd0bctpd0Yw9t5A_AttC
https://drive.google.com/file/d/1Yz6A6kormYuyEfGUhTwu8qHj499QhVNw/view?usp=sharing
https://drive.google.com/file/d/1Yz6A6kormYuyEfGUhTwu8qHj499QhVNw/view?usp=sharing


Main body should: 

 Contain all the points mentioned in introduction 

 Have statement-argument-conclusion structure for each argument 

 Have references to academic writings to support authors opinion 

 Contain the reference to theoretical background: brief description and application of relevant 

theory 

 Contain facts beyond the common knowledge 

 Have critical evaluation of the given problem instead of pure description 

 Be relevant to the essay problem 

Conclusion should: 

 Restate the main problem of the essay 

 Include the final statement (overall conclusion) 

 Be free of new information (not mentioned above) 

 Language should: 

 Be free from language mistakes (grammar, vocabulary, punctuation) 

 Be free from emotive language, publicist style 

 Comply with academic standards (huge, pretty much, thing, people) 

 Avoid repetition 

 Structure should: 

 Be logical and consequent  

 Theoretical grounds should be linked to the cases presented and described 

 Grading: 

Introduction - 4 points 

Main Body – 16 points 

Conclusion – 4 points 

Language – 3 points 

Structure – 3 points 

Total of 30 points. 

  

 

8. Special Equipment and Software Support (if required) 

No special equipment or software is required for this course.  


