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1. Course Description 

 

Title of a Course: Global and Strategic Communication  

Course is conducted by Prof. Dr. Katerina Tsetsura, Gaylord College of Journalism 

and Mass Communication, 3505 Gaylord Hall, Norman, OK 73019, U.S.A; 

tsetsura@ou.edu  

Prerequisites: This course is designed for 1
st
 year students of Master program of 

Integrated communications. For successful completion of this course students are 

expected to have Intermediate level of English, ability to read and explicitly 

communicate their thoughts in English language. 

Course Type: elective, 114 academic hours: 32 of lectures and seminars, 82 of 

individual work.  

Abstract: This graduate seminar is designed to expand students’ knowledge and 

understanding of global and international public relations theory and practice. A 

primary goal of the course is to analyze, in-depth, the rapid development of the public 

relations field in multiple regions of the world and to demonstrate opportunities the 

field offers to advanced professionals in the areas of corporate communication, 

international relations, government, transnational businesses, non-governmental 

organizations. A special attention will be give to practice in corporate world, global 

public relations firms, and public diplomacy and government affairs. This seminar is 

designed to equip students with specific knowledge and skills suitable for an 

advanced global public relations practitioner. In addition to learning about current 

issues and opportunities for public relations practices worldwide, students will 

examine how political, socio-economic, cultural, and historical particularities, 
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together with a modern pop culture, influence modern public relations practice, and 

what role globalization plays in shaping strategic communication messages on 

international markets. Particular attention will be given to the role Internet plays in 

providing access to information and to the examination of the social media tactics that 

shape global public relations strategies. This is a great elective for those who plan to 

work for large or mid-size global communication agencies, national and international 

corporations, non-profit organizations, government, and/or military 

 

2. Learning Objectives  

a) To explore various political, socio-economic, cultural, environmental, and contextual 

variables which determine specific public relations practices in different regions or 

nations.  

 

b) To understand how public relations theory and practice developed and how the field is 

practiced in different countries.  

c) To become aware of the different types of private and public organizations (including 

national and transnational, forprofit and non-profit) that use public relations strategies in 

a global marketplace and global public arena.  

d) To introduce and analyze the phenomenon of media transparency and its application for 

the public relations profession and practice in a global world.  

e) To analyze and discuss actual case studies and/or campaigns.  

f) To examine how multiculturalism and diversity impact global public relations theory and 

practice.  

g) To understand and be able to create an R-PIE process for a real client in multiple 

markets. 

 

3. Learning Outcomes  

By the end of the semester, students will: 

a) Become more literate consumers of communication and International Public Relations 

research  

b) Be effective public relations researchers at the entry level 

c) Be able to produce a sound research report based on secondary  and primary data 

d) Demonstrate an understanding of the philosophies of science and processes of inquiry 

e) Understand the basic principles of traditional and social media research and measurement 

f) Know the difference between qualitative and quantitative research and the conditions in 

which they are utilized 

g) Understand methods of design, measurement, reasoning, and analysis  

h) Recognize the limitations in various methodologies and in specific research 

i) Discuss ethical considerations of the research process and the research outcomes 

j) Demonstrate the ability to organize, execute, and evaluate a communication research, 

evaluation, and measurement program 

k) Recognize the importance of research, evaluation, and measurement in strategic 

communication campaigns 

 

4. Course Plan 

Topic 1. Research Methods in Public Relations Practice. Introduction to Infographics and 

Data Visualization. How to Use Big Data and Analytics in Public Relations? (4 hours) 

Topic 2. Ethical concerns in public relations research (4 hours) 

Topic 3. Secondary Research; Basics of secondary research; Library research, database and 

electronic source search; Internet and social media research; Conversation search (4 hours) 

Topic 4. How theory is used in PR practice; Examples of using theory in PR practice (2 

hours) 



Topic 5. Ethics of primary research; How to choose appropriate methods.  

Quantitative research methods: Overview; Measurement in Public Relations (2 hours) 

Topic 6. Survey Design; Examples of surveying in PR research (6 hours) 

Topic 7. Dangers of Using Statistics; examples of quantitative research in PR;  

Content analysis in public relations research; Experiments; exercises and examples (10 

hours) 

Topic 8. Qualitative research methods overview; relevance for public relations;  

Population and sampling for qualitative research methods (4 hours) 

 

5. Reading List 

Smith, Ronald D. Becoming a Public Relations Writer : Strategic Writing for Emerging 

and Established Media, 5th Edition 

ProQuest Ebook Central: 

http://proxylibrary.hse.ru:2048/login?url=https://ebookcentral.proquest.com/lib/hselibrary-

ebooks/detail.action?docID=4626269 

 

Smith, Ronald D. Strategic Planning for Public Relations 

ProQuest Ebook Central: 

http://proxylibrary.hse.ru:2048/login?url=https://ebookcentral.proquest.com/lib/hselibrary-

ebooks/detail.action?docID=4862851 

 

Stacks, Don W. Primer of Public Relations Research, 3rd Edition 

ProQuest Ebook Central: 

http://proxylibrary.hse.ru:2048/login?url=https://ebookcentral.proquest.com/lib/hselibrary-

ebooks/detail.action?docID=4715214 

 

6. Grading System  

The evaluation of coursework will be based on the student’s performance in four areas, each 

which constitutes a proportion of the final grade. These include exams, group projects, and 

individual class assignments and discussions. The area and allocations for each are as 

follows:  

Individual reflection paper 10pts 

Activities, class debates and discussions, quizzes 20pts  

Country presentation 15pts 

 Draft of the paper and peer critique 25pts  

Final paper 30pts  

Total 100pts  

 

A straight scale will be used to assign grades for this class: A=90-100pts; B=80-89pts; C=70-

79pts; D=60-69pts; F=0-59pts.  

Policies Nature of class: Since this is an intensive course, you will be required to complete 

assignments in class and outside of class. This course is designed as a seminar so active 

participation in discussions is necessary. Special Needs: If there are any accommodations 

that can be made so that your learning environment is more user-friendly, please let me know 

as soon as possible but no later than the fourth period of class. Academic Misconduct: 

Academic misconduct, dishonesty, and plagiarism will not be tolerated in this course. 

Plagiarism is the unacknowledged use of someone else’s words, ideas, or work, in any form. 

Please refer to your university’s policy on academic misconduct for more information. 

 

7. Guidelines for Knowledge Assessment 

Readings: You are expected to complete the readings BEFORE you come to class. There might 

be written assignments (that count toward the grade for discussion and participation) to check 

http://proxylibrary.hse.ru:2048/login?url=https://ebookcentral.proquest.com/lib/hselibrary-ebooks/detail.action?docID=4626269
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your knowledge of the material. We will have occasional quizzes to check whether you read the 

materials assigned. The grades for quizzes and in-class discussions will be part of your 30% 

“activities, class debates and discussions, quizzes.”  

 

Discussion and participation: It is essential to actively engage in discussions and participate in 

class activities and conversations. You will be asked to respond to specific inquiry or comment 

on a specific topic. You also can expect several in-class assignments and activities. In order to 

get a good grade, you will need to be an active listener and participant. 

 

Country/International Campaign Case Study Presentation: Individually or in groups of two, you 

will be asked to prepare and deliver in class a presentation about contemporary public relations 

theory and practice in a chosen country with an illustration from a recent international strategic 

communication campaign of a major transnational company or organization in that country. This 

presentation should explore opportunities and challenges PR professionals and organizations 

face when working in that country. The presentation should be heavily based upon assigned 

readings for that country, periodical publications, and other materials discussed in class. Other 

details will be provided the first day of class.  

Individual Assignments: You will be asked to write one individual reflection paper on a specific 

topic to demonstrate your understanding of readings and to provide your informed analysis of 

readings and in-class discussions. More information will be given on the first day of class.  

 

Final Paper: In the final paper, students will develop a theoretical understanding of the case and 

discuss its practical implications for future of the company as well as communication strategies 

available for practitioners who work in global markets. The final paper should be suitable for a 

conference presentation. The paper will need to heavily draw upon assigned readings and 

materials and cases discussed in class. Students will be able to choose the topic of interest, after 

consultation with professor. Students will need to receive an approval for the topic in the first 1/3 

of the class. As part of individual assignments, students will need to submit an outline of the 

paper and a complete draft of the paper for feedback from professor. 

8. Special Equipment and Software Support (if required) 

No special equipment is required for this class. 

 


