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I. Course Description 
 

a. Title of a Course  

“Social Responsibility of Business” 

 

b. Pre-requisites  

This course aims to build upon and extend the theoretical and instrumental concepts (philosophy, 

economics, sociology, political science) introduced at the undergraduate level of the bachelor 

degree program in management science. Students should have a general understanding of theory 

of organization, management theories (strategic management, human resource management, 

corporate governance, operations, finance, organizational behavior, marketing), as well as some 

specialized training in empirical research methods.  

 

The course is offered in English. Students must therefore be able to communicate in English, 

both orally and in writing. However, communicating with instructor during the breaks in class 

and via email is encouraged in English, Russian or German.    

 

Being designed as a student-centered course, students’ willingness to actively contribute to 

the course is a pre-requisite to successful course completion.  

 

c. Course Type (compulsory, elective, optional) 

The course “Social Responsibility of Business” is an elective course for the second year students 

at the master level degree programs with major in Strategic Management or Human Resource 

Management. The course consists of 20 hours of lectures,                     28 hours of seminars and 

104 hours of guided independent self-study (individual reading and research).  

 

d. Abstract 

In a time of growing uncertainty caused by planetary ‘grand challenges’ also known as ‘wicked 

problems’ such as climate change, inequality, immigration, social impact of supply chain 

practices, shortage of resources and increasing political turbulence, good businesses around the 

world are forced to devote substantial efforts to Business Ethics, Responsible Management 

and Sustainability. The idea of corporations as simply wealth creating organizations with no 

obligations to societies in which they operate is no longer acceptable in the public eye. Rather 

good business today is expected to act as an agent of world benefit and make an active 

contribution to meeting the 17 UN Sustainable Developments Goals (SDGs)
 1

. Humanistic 

management is evolving as a new paradigm for business, based on the protection of dignity and 

the promotion of well-being rather than wealth acquisition. To follow the humanistic 

                                                 
1
 The UN Sustainable Development Goals (SDGs) are a set of 17 global goals which seek to end poverty by 2030,  

  promote peace, and preserve the planet for future generations.  

https://sustainabledevelopment.un.org/topics/sustainabledevelopmentgoals
https://sustainabledevelopment.un.org/topics/sustainabledevelopmentgoals
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management practices the new generation of business leaders should be able to cultivate a 

sustainability mindset that rests on a multi-disciplinary approach to learning and requires 

development of analytical thinking (knowing) combined with taking action (doing) and 

encouraging spiritual (being) intelligence.   

But what is Humanistic Management? How CSR and sustainability are understood in the 

national and global context? What is Global Agenda 2030? How values associated with 

sustainability are aligned with corporate mission and business strategy? What is the role of 

stakeholders and do their concerns really matter for sustaining future of a corporation? What are 

BCorps? What is accountability? What non-financial reporting is all about? How to cope with 

CSR/Sustainability guidelines, international and local initiatives? Why is social entrepreneurship 

becoming so popular? What is the impact of sustainable business in a triple-bottom line 

perspective? How to develop a sustainability mindset? Is sustainability a key driving force to 

revolutionize business as usual or it already contributed to taking sustainable business as a 

normal way of doing business? New agenda: co-operatives, mutuals, local money, community 

shares, transition towns, intentional communities, recuperated factories, works councils, local 

living economies, sharing economy, de-growth, the beauty of small, worker decision making and 

the circular economy! These are some of the core issues, which will be addressed in this course. 

Each session of the course is structured in three parts. The first part is called “Knowing” and 

focuses on the course content, such as global challenges (e.g. climate change, immigration, 

gender equality) and how these issues relate to UN’s Global Goals for Sustainable Development. 

The second part, “Doing”, is dedicated to what we do by connecting theory to practice, for 

instance how to reach the SDGs, from large global institutions to small local social 

entrepreneurs. The third part is called “Being” and is centred on individual as point of departure: 

what we can and want to do? A range of tools such as in-class meditation, peer-discussions, 

reflections, developing compassion and values by means of individual and class assignments are 

used to help the students develop self-knowledge, which is then applied to areas related to the 

course content, for example conscious consumption, norms and inequalities, ethics and 

decision making, and career choices. In the final part of the course, the students integrate what 

they have learned in previous parts of the course, as well as and in their master degree program 

in general, by carrying out a research project for the Aim2Flourish.com that contributes to 

reaching the SDGs in practice. 

This course has a multi-disciplinary nature, drawing on philosophy, social sciences and 

business disciplines. On the one side, humanistic management and sustainable corporate 

behavior are understood as a means for constant individual and organizational self-reflection on 

how to proactively solve environmental, social and governance challenges. On the other side, 

these concepts serve as a driver for innovation and a toolbox that helps dealing with 

competitiveness, pressures for sustainable development, and changes in international 

governance. Thus, the crucial role of business and movements as a transformative agent for the 

flourishing society and clean planet is becoming evident. 

This course adopts a bridging perspective, connecting theory and practice. Students will have a 

variety of accessible learning materials, including a specially designed library with cutting 

edge publications on Sustainability, CSR and Sustainability Mindset. Moreover, there will be a 

number of high-profile guest-speakers who are at the forefront of implementing and 

communicating CSR and Sustainability. Students will be encouraged to develop their reflection 

and critical thinking skills after each of the guest speaker’s talks. 

Students will be required to do assigned readings and videos prior to each class, participate in 

class discussions, perform group research projects and present their findings in the class. The 

first group research project will be dedicated to analysis of the autobiographical book “Good 
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Morning Beautiful Business” by Judy Wicks, founder BALLE (Business Alliance for Local 

Living Economies). The second group research project will be case-studies on the leading 

sustainability practices worldwide. There will be an intermediary individual and a final group 

assignment to control students’ knowledge acquisition. The intermediary assignment will be an 

in-class essay.  

The final group assignment will take a form of a group research project. Students will be 

given a task to develop and submit stories for the AIM2Flourish - world’s first global initiative 

steering future business leaders towards achieving the UN Sustainable Development Goals and a 

flourishing world for all. Business students around the world in 30+ countries are using 

Appreciative Inquiry (strength-based interviews) and the UN Global Goals for Sustainable 

Development as a lens to search out and report on world-changing innovations. This 

international initiative inspires the next generation of business leaders to build a better world by 

discovering new ways of doing business that are both profitable and progressive: Business as an 

Agent of World Benefit. It is hosted at the Fowler Center at the Weatherhead School of 

Management at the Case Western Reserve University and co-sponsored by UN Global 

Compact PRME and the Globally Responsible Leadership Initiative (GRLI).  

  

  
  

http://aim2flourish.com/
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II. Learning Objectives  
 

The course has five main learning objectives: 

1) To introduce students to the evolution, main concepts and practices of Humanistic 

Management, Corporate Social Responsibility and Sustainability; 

2) To expose students to the components of an integrated sustainability strategy, developed in 

line with the generally accepted international standards (the UN Global Compact, ISO 

26000, GRI, etc.) 

3)  To provide students with the experiential learning opportunities, based on implementing 

the real life project and reflecting upon the interaction with responsible business practices;  

4) To train students to develop critical view of the world, taking into account national cultural 

context and contemporary debates on the role of business in society, and 

5) To empower students to develop stories of local „businesses for good” pioneers for the 

AIM2Flourish.com platform by addressing one or several of the UN Sustainable 

Development Goals. 
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III. Learning Outcomes 
 

Having successfully completed this course, the student should be able to:  

 

1. Demonstrate solid knowledge and thorough understanding of: 

 The turn to humanistic management as a new paradigm vs. a dominant economistic paradigm 

 The central theories, concepts, and their managerial implications in CSR und Sustainability 

 The role of CSR and sustainable innovations in modern organizations (BCorps, purpose-driven 

enterprises, social enterprises, mutuals, etc.)  

 The centrality of stakeholder theory and how to apply stakeholder analysis  

 The UN Global Agenda 2030 and implementation of the 17 Sustainable Development Goals 

 The role of international and industry standards in promoting CSR und Sustainability 

 The companies’ CSR und Sustainability communication and how to critically analyze non-

financial reporting 

 The complexities of incorporating challenges of sustainable development into organizational 

strategies and sustainable lifestyles  

 The changing roles and expectations in the relationships between business, governments and 

society in different national contexts. 
 

2. Acquire subject specific competencies, skills and abilities: 

 Develop proficiency in analyzing complex organizational situations, identifying key problem 

areas, and formulating strategies for CSR und Sustainability 

 Develop an ability to critically evaluate courses of managerial action in cases relating to CSR 

and Sustainability 

 Be aware of, and understand the appropriate relevant research literature on CSR and 

Sustainability (both academic and practitioner based) 

 Synthesize material, write and debate analytically on current CSR and Sustainability problems 

in national and international contexts 

 Conduct a research project both independently and in groups in a multicultural context 

 Translate a complex societal problem into a scientific research question, develop a research 

design for a study to answer it, by applying up-to-date social empirical methods, such as 

appreciate inquiry interview 

 Interlink different subjects and disciplines on a specific, theoretical, methodological and 

empirical level. 
 

3. Improve generic skills and social competencies:  

 Cultivate the sustainability mindset: as an integrated way of thinking (knowledge), doing 

(competency), and being (values) 

 Grow in personal awareness and independent critical thinking with relevance to complex social 

situations  

 Acquire the capacity to listen and communicate to professionals and laymen in English with 

precision and clarity both orally and in writing 

 Analyze, communicate and present ideas, principles and evidence that support a reasoned and 

consistent argument 

 Contribute successfully to a peer work group, while delegating and coordinating tasks in 

culturally diverse teams 

 Through self-learning train how to effectively manage time, extract essence from large amount 

of information, and approach it analytically 

 Basic ICT competences for communicating, retrieving and elaborating on the UN SDGs 

research project. 

IV. Course Plan  
 

# Topic Total Classroom Self-
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amount 

of hours  

Activities Study 

Lectures Seminars 

1
st
 Block  

1 Introduction. Meaning, Central Concepts and Debates 

within CSR & Sustainability  

 Why does it make sense to study CSR and 

Sustainability now? 

 What is purpose-driven sustainable enterprise? What 

are certified B Corps? 

 What are central definitions and frameworks for 

understanding CSR & Sustainability? 

 What are three eras of responsibility? How CSR & 

Sustainability theories emerged? 

 How to shift to sustainable business, sustainable living 

and sustainable governance? 

16 4 2 10 

2 Sustainable Innovations,  Stakeholder Engagement and 

Responsible Business Norms 

 What is sustainable innovation? What are the best 

practices of sustainable innovations? 

 What is meant by ‘stakeholder’? What are typical 

stakeholders and their characteristics? 

 Why is the stakeholder vs. shareholder paradigm 

pivotal in contemporary business? 

 How to engage with stakeholders and align their 

interests with corporate prioritization? 

 What are responsible business norms and standards? 

Why context matters?  

16 4 2 10 

3 Globalization, Sustainable Development and CSR 

 What is globalization and how it influences business? 

Is localism a new alternative? 

 How business is dealing with planetary grand 

challenges and wicked problems? 

 What is the UN Global Agenda 2030? How to 

implement the 17 UN SDGs? 

 Which challenges sustainable development poses to 

“business as usual”? 

 What can business do to promote sustainable living?  

      Guest speaker: TBD 

14 2 2 10 

4 Group Presentations and Discussion:                                 

Sustainability Cases & “GOOD MORNING 

BEAUTIFUL BUSINESS” 

 What are the best practices from the Sustainability 

Cases: group presentations! 

 What are the key lessons learned from “Good Morning 

Beautiful Business”?  

14 0 4 10 
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# Topic 

Total 

amount 

of hours  

Classroom 

Activities 
Self-

Study 
Lectures Seminars 

* Mid-term Individual Assignment (in-class) 

5 Communication in Responsible Business 

 Which are the most widely used responsibility 

communication formats? 

 Which are the exemplary cause-related marketing 

types of communication? 

 What is accountability? What is greenwashing? 

 What makes GRI a global standard for non-financial 

reporting? 

 What is the current state of legislation on non-

financial reporting?  

Guest speaker: TBD 

16 2 4 10 

2
nd

 Block 

6 Humanistic Management and Responsible Business 
Implementation  

 Is humanistic management a new management 

paradigm? 

 Which stages CSR is going through? 

 How is CSR & Sustainability function structured? 

 What is the business case of CSR? 

 What are development strategies for responsible 

business?  

 What are the key characteristics of good responsible 

business implementation? 

 What is sustainable supply chain management?  

16 4 2 10 

7 Social Entrepreneurship & Future of CSR & 

Sustainability   

 Why small is beautiful? Is de-growth a realistic 

alternative? 

 What are the typical SMEs’ objections to CSR & 

Sustainability? 

 What are the reasons for SMEs to adopt CSR 

management practices? 

 What are the major features of social 

entrepreneurship? 

 What are the types of sustainable economic 

subsystems? 

 What is the new agenda for welfare, progress and 

sustainability? 

30 4 6 20 
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# Topic 

Total 

amount 

of hours  

Classroom 

Activities 
Self-

Study 
Lectures Seminars 

8 Group Project Presentations and Discussion 

 How do corporate priorities on SDGs vary from 

industry to industry? 

 In which industries are environmental SDGs (water, 

energy, land, climate, etc.) most prevalent? 

 In which industries are social SGGs (health, education, 

equality, etc.) most prevalent? 

 In which industries are institutional SDGs (partnership, 

piece & justice, etc.) most prevalent? 

 What impact sustainable businesses are making by 

implementing SDGs? 

30 0 6 24 

* Final Group Assignment (homework) 

 Total  152 20 28 104 
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CLASS SCHEDULE 

Class 1                                                                 
 

INTRODUCTION. MEANINGS, CENTRAL CONCEPTS AND DEBATES WITHIN CSR & SUSTAINABILITY 
 

 
Time:  TBD 
Location:  TBD 

 
Quote of the day (inspiration): 

 “Teachers open the door, but you must enter by yourself” (Chinese Proverb). 

 

Key questions during the class (knowing): 

 
 Why does it make sense to study CSR and Sustainability now? 

 What is purpose-driven sustainable enterprise? What are certified B Corps? 

 What are central definitions and frameworks for understanding CSR & Sustainability? 

 What are three eras of responsibility? How CSR & Sustainability theories emerged? 

 How to shift to sustainable business, sustainable living and sustainable governance?  

 
Complete assigned readings before the class (knowing):  

 
 Kumar, S. (2013). Soil, Soul, Society: A New Trinity for our Time. Brighton, UK: Leaping 

Hare Press. 

 
Watch before the class (knowing): 

 
 There's no Planet B - 50+20: Management Education for the World (9 Minutes) 
 Prof. Richard Wilkinson: How Economic Inequality Harms Societies (17 Minutes) 
 Paul Hawken: Project Drawdown | Bioneers (35 Minutes)  

 

Explore yourself (being): 
 Take an one hour walk in Nature. Do not take your cell phone with you. No music, nothing to 

read or write, no pictures, and no company walking. Once you are back, write a reflective 

essay on your experience (1 page long & submit it to the designated folder on Google-Drive). 
  

Professional competencies (doing): 
 Convince one person to change a concrete practice (e.g. printing, use of packaging, energy 

use) to more sustainable ways. 
 

Homework before the next class (doing): 
 Sign up for the group & develop your creative team charter (see instructions in Appendix 1). 

Measure your personal carbon footprint & submit it to the designated folder on Google-Drive. 

Start reading the book and the cases for session 4 (see instructions in Appendix 3)! 
 

  

https://www.youtube.com/watch?v=-LgOd4BtSqE
https://www.ted.com/talks/richard_wilkinson
https://www.youtube.com/watch?v=_EfBGjHuy9g
http://www.carbonfootprint.com/calculator.aspx
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 Recommended readings (knowing): 

 
 Anderson, R. C., & White, R. (2009). Confessions of a Radical Industrialist: Profits, People, 

Purpose - Doing Business by Respecting the Earth: St. Martin's Press. 

 Baker, R. W. (2005). Capitalism's Achilles Heel: Dirty Money and How to Renew the Free-

Market System. Hoboken, New Jersey: John Wiley & Sons. 

 Brundtland, G., Khalid, M., Agnelli, S., Al-Athel, S., Chidzero, B., Fadika, L., . . . de Botero, 

M. M. (1987). Our Common Future (Brundtland Report). Oxford, UK: Oxford University 

Press. 

 Carroll, A. B. (1979). A Three-Dimensional Conceptual Model of Corporate Performance. 

Academy of Management Review, 4(4), 497-505. doi: 

http://dx.doi.org/10.5465/amr.1979.4498296  

 Carroll, A. B. (1991). The Pyramid of Corporate Social Responsibility: Toward the Moral 

Management of Organizational Stakeholders. Business Horizons, 34(4), 39-48. doi: 

http://dx.doi.org/10.1016/0007-6813(91)90005-G 

 Carroll, A. B. (1999). Corporate Social Responsibility: Evolution of a Definitional Construct. 

Business & Society, 38(3), 268-295. doi: http://dx.doi.org/10.1177/000765039903800303  

 Cooperrider, D., Whitney, D. D., & Stavros, J. M. (2008). The Appreciative Inquiry Handbook: 

For Leaders of Change: Berrett-Koehler Publishers. 

 Friedman, M. (1970). The Social Responsibility of Business is to Increase its Profits, New 

York Times, pp. 122-126.  

 Jonker, J. (2005). CSR Wonderland: Navigating between Movement, Community and 

Organisation. The Journal of Corporate Citizenship (20), 19-22. 

 Hawken, P. (1993). The Ecology of Commerce: a Declaration of Sustainability. New York, 

NY: Harper Business. 

 Laszlo, C. (2003). The Sustainable Company: How to Create Lasting Value through Social and 

Environmental Performance. Washington, DC: Island Press. 

 Laszlo, C. (2008). Sustainable Value: How the World’s Leading Companies Are Doing Well 

by Doing Good. Stanford, CA: Stanford Business Books. 

 Laszlo, C. (2010). Encyclopedia of Sustainability (Vol. 1). Great Barrington, MA: Berkshire. 

 Laszlo, C. (2010). Encyclopedia of Sustainability (Vol. 2). Great Barrington, MA: Berkshire. 

 Laszlo, C., & Zhexembayeva, N. (2011). Embedded Sustainability: The Next Big Competitive 

Advantage. Stanford, CA: Stanford Business Books. 

 Lee, M.-D. P. (2008). A Review of the Theories of Corporate Social Responsibility: Its 

Evolutionary Path and the Road Ahead. International Journal of Management Reviews, 10(1), 

53-73. doi: http://dx.doi.org/10.1111/j.1468-2370.2007.00226.x  

 Meadows, D. H., Meadows, D. L., Randers, J., & Behrens, W. W. (1972). The Limits to 

Growth (Vol. ). New York, NY. 

 Sternad, D., Kennelly, J., & Bradley, F. (2016). Digging Deeper. How Purpose-Driven 

Enterprises Create Real Value. Salt Mill, UK: Greenleaf Publishing. 

 The Economist. (2008). Just Good Business: A Special Report on Corporate Social 

Responsibility. The Economist, 386, 1-24.   
 Wood, D. J. (1991). Corporate Social Performance Revisited. Academy of Management 

Review, 16(4), 691-718. doi: http://dx.doi.org/10.5465/amr.1991.4279616  

 

 

  

http://dx.doi.org/10.5465/amr.1979.4498296
http://dx.doi.org/10.1016/0007-6813(91)90005-G
http://dx.doi.org/10.1177/000765039903800303
http://dx.doi.org/10.1111/j.1468-2370.2007.00226.x
http://dx.doi.org/10.5465/amr.1991.4279616
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Class 2                         
 

SUSTAINABLE INNOVATIONS, STAKEHOLDER ENGAGEMENT & RESPONSIBLE BUSINESS NORMS 
 

 
Time:  TBD 
Location:  TBD 

 

Quote of the day (inspiration): 
 “When the Student is ready, the Master appears” (Buddhist Proverb) 

 
Key questions during the class (knowing): 

 

 What is sustainable innovation? What are the best practices of sustainable innovations? 

 What is meant by ‘stakeholder’? What are typical stakeholders and their characteristics? 

 Why is the stakeholder vs. shareholder paradigm pivotal in contemporary business? 

 How to engage with stakeholders and align their interests with corporate prioritization? 

 What are responsible business norms and standards? Why context matters? 

 
Complete assigned readings before the class (knowing): 

 
 Doh, J. P., & Guay, T. R. (2006). Corporate Social Responsibility, Public Policy, and NGO 

Activism in Europe and the United States: an Institutional-Stakeholder Perspective. Journal of 

Management Studies, 43(1), 47-73. 

 
Watch before the class (knowing): 

 
 MAN by Steve Cutts (4 Minutes) 
 The Story of Bottled Water from #storyofstuffproject (8 Minutes) 
 Prof. Gunter Pauli: Tesla World 2015 The Blue Economy 2.0 (22 Minutes) 

 
Explore yourself (being): 
 Think about someone in your sphere of influence (anyone there is a stakeholder by definition) 

who might benefit most from something you could do. Then do it and reflect on how it made 

you feel. 

Professional competencies (doing): 
 Think about one concrete action you could take to reduce negative environmental impact, or 

even create a positive environmental impact. Repeat this action at least 5 times. 
 

Homework before the next class (doing): 
•  Write an individual rationale for choosing an interviewee for the AIM2Flourish project (see 

instructions in Appendix 2) and upload it to Google-Drive.  

 
Recommended readings: 

 

http://www.youtube.com/watch?v=WfGMYdalClU&feature=youtube_gdata_player
http://www.youtube.com/watch?v=Se12y9hSOM0
https://www.youtube.com/watch?v=L7wsMGewYik
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 Ackerman, B., & Alstott, A. (1999). The Stakeholder Society. New Haven: Yale University 

Press. 

 Andriof, J., Waddock, S., & Rahman, S. S. (2002). Unfolding Stakeholder Thinking: Theory, 

Responsibility and Engagement. Sheffield: Greenleaf Publishing. 

 Blagov, Y., & Sobolev, I. (Eds.). (2014). The Report on Social Investments in Russia 2014: 

Creating Shared Value for Business and Society. St. Petersburg: ATM. 

 Blagov, Y., Litovchenko, S., & Ivanova, E. (Eds.). (2008). The Report on Social Investments in 

Russia:  Integrating CSR Principles into Corporate Strategy. Moscow: The Russian Managers 

Association. 

 Ceschin, F., & Gaziulusoy, I. (2016). Evolution of Design for Sustainability: From Product 

Design to Design for System Innovations and Transitions. Design Studies, 47, 118-163.  

 Clarkson, M. E. (1995). A Stakeholder Framework for Analyzing and Evaluating Corporate 

Social Performance. Academy of Management Review, 20(1), 92-117. doi: 

http://dx.doi.org/10.5465/amr.1995.9503271994   

 Clinton, L., & Whisnant, R. (2019). Business Model Innovations for Sustainability Managing 

Sustainable Business (pp. 467-507): Springer. 

 Cummings, J. L., & Doh, J. P. (2000). Identifying Who Matters: Mapping Key Players in 

Multiple Environments. California Management Review, 42(2), 83-104. 

 De Woot, P. (2014). Rethinking the Enterprise: Competitiveness, Technology and Society. 

Sheffield, UK: Greenleaf Publishing. 

 Freeman, R. E. (1984). Strategic Management: A Stakeholder Approach. Boston: Pitman. 

 Jones, T. M. (1995). Instrumental Stakeholder Theory: A Synthesis of Ethics and Economics. 

Academy of Management Review, 20(2), 404-437. doi: 

http://dx.doi.org/10.5465/amr.1995.9507312924  

 Litovchenko, S. (Ed.). (2004). The Report on Social Investments in Russia: The Role of 

Business in Social Development. Moscow: The Russian Managers Association. 

 Pauli, G. (2010). The Blue Economy: 10 Years, 100 Innovations, 100 Million Jobs. Taos, New 

Mexico, USA: Paradigm Publications. 

 Pauli, G. (2017). The Blue Economy 3.0: The Marriage of Science, Innovation and 

Entrepreneurship Creates a New Business Model that Transforms Society. Sydney: Xlibris.  

 Mitchell, R. K., Agle, B. R., & Wood, D. J. (1997). Toward a Theory of Stakeholder 

Identification and Salience: Defining the Principle of Who and What Really Counts. Academy 

of Management Review, 22(4), 853-886. 

 Nidumolu, R., Prahalad, C. K., & Rangaswami, M. R. (2009). Why Sustainability is Now the 

Key Driver of Innovation. Harvard Business Review, 87(9), 56-64. 

 Pedersen, E. R. (2006). Making Corporate Social Responsibility (CSR) Operable: How 

Companies Translate Stakeholder Dialogue into Practice. Business and Society Review, 

111(2), 137-163. doi: http://10.1111/j.1467-8594.2006.00265.x 

 Phillips, R., Freeman, R. E., & Wicks, A. C. (2003). What Stakeholder Theory is Not. Business 

Ethics Quarterly, 13(04), 479-502. doi: http://dx.doi.org/10.5840/beq200313434    

 Rose, J. M. (2007). Corporate Directors and Social Responsibility: Ethics versus Shareholder 

Value. Journal of Business Ethics, 73(3), 319–331.  

 Rowley, T. J. (1997). Moving Beyond Dyadic Ties: A Network Theory of Stakeholder 

Influences. Academy of Management Review, 22(4), 887-910. doi: 

http://dx.doi.org/10.5465/amr.1997.9711022107  

 
 

 

  

http://dx.doi.org/10.5465/amr.1995.9503271994
http://dx.doi.org/10.5465/amr.1995.9507312924
http://10.0.4.87/j.1467-8594.2006.00265.x
http://dx.doi.org/10.5840/beq200313434
http://dx.doi.org/10.5465/amr.1997.9711022107
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Class 3                         
 

GLOBALIZATION, SUSTAINABLE DEVELOPMENT AND CSR 
 

 
Time:  TBD 
Location:  TBD 

 
Quote of the day (inspiration): 
 “Thinking is more interesting that knowing, but less interesting than looking”                                  

(Johann Wolfgang von  Goethe) 

 

Key questions during the class (knowing): 

 
 What is globalization and how it influences business? Is localism a new alternative? 

 How business is dealing with planetary grand challenges and wicked problems? 

 What is the UN Global Agenda 2030? How to implement the 17 UN SDGs? 

 Which challenges sustainable development poses to “business as usual”? 

 What can business do to promote sustainable living? 

 
Complete assigned readings before the class (knowing):  

 
 Capra, F. (2004). The Hidden Connections: A Science for Sustainable Living. NY: Anchor, pp. 

97-129.  

 
Watch before the Class (knowing): 

 
 Green World Rising by Leonardo Dicaprio Foundation (10 Minutes) 
 Prof. James Hansen: Why I must Speak out About Climate Change (18 Minutes) 
 A New Story of the People from Charles Eisenstein: Oneness and Interconnectedness  

(8 Minutes) 
 
Explore yourself (being): 
 Inform yourself deeply about a lifestyle different than your own (e.g. being a vegetarian or 

vegan, living a no-waste life, living LOHAS or LOVAS). Organize yourself to lead your life 

following the principles of this lifestyle for a predetermined period of time. Then do it! 

 

Professional competencies (doing): 
  Think of one small thing you could stop doing being part of the problem and start being part of 

the solution to one of the planetary mega-issues. 

 

Homework before the next class (doing): 
  Get prepared for the next class (reading, watching, thinking, being & doing)! Prepare both 

group presentations for the book and the cases (see instructions in Appendix 3)!! 
 
 
Recommended readings: 

https://en.wikipedia.org/wiki/Johann_Wolfgang_von_Goethe
https://www.youtube.com/channel/UC7k2r1E7TkvAK9eMTZB3sFw
http://www.youtube.com/watch?v=fWInyaMWBY8&list=FLgIlF3clYkwZ1KRt3a147Eg&index=4
https://youtu.be/2wviYuKDlKs
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 Gore, A. (2006). An Inconvenient Truth: The Planetary Emergency of Global Warming and 

What We Can Do about It. London: Bloomsbury Publishing. 

 Henriques, A., & Richardson, J. (2004). The Triple Bottom Line: Does It All Add Up? 

Assessing the Sustainability of Business and CSR. London: Earthscan. 

 Kolk, A. (2016). The Social Responsibility of International Business: From Ethics and the 

Environment to CSR and Sustainable Development. Journal of World Business, 51(1), 23-34. 

doi: https://doi.org/10.1016/j.jwb.2015.08.010 

 Nair, C. (2011). Consumptionomics: Asia’s Role in Reshaping Capitalism and Saving the 

Planet. Singapore: John Wiley & Sons (Asia). 

 Porritt, J. (2007). Capitalism: As if the World Matters. London: Earthscan. 

 Rasche, A. (2011). ‘A Necessary Supplement’ – What the United Nations Global Compact Is 

(and Is Not). In K. Buhmann, L. Roseberry & M. Morsing (Eds.), Corporate Social and Human 

Rights Responsibilities: Global Legal and Management Perspectives (pp. 52-76). London: 

Palgrave Macmillan UK. 

 Schmidheiny, S. (1992). Changing Course: A Global Business Perspective on Development 

and the Environment. Cambridge, MA: The MIT Press. 

 Steger, M. B. (2003). Globalization: A Very Short Introduction. Oxford: Oxford University 

Press. 
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Class 4                               
 

GROUP PRESENTATIONS AND DISCUSSION:   
SUSTAINABILITY CASES & “GOOD MORNING BEAUTIFUL BUSINESS” 

 
Time:  TBD 
Location:  TBD 
 
Quote of the day (inspiration): 
 “The notes I handle no better than many pianists. But the pauses between the notes - ah, that is 

where the art resides”. (Artur Schnabel) 

 

Key questions during the class (knowing): 
 What are the best practices from the Sustainability Cases: group presentations! 

 What are the key lessons learned from “Good Morning Beautiful Business”?  

 

Complete assigned readings before the class (knowing):  

 
 Wicks, J. (2013). Good Morning, Beautiful Business: the Unexpected Journey of an Activist 

Entrepreneur and Local Economy Pioneer. White River Junction, VT: Chelsea Green 

Publishing. 

 

Watch before the class (knowing): 

 
 Oprah Winfrey on Career, Life, and Leadership  (64 Minutes) 
 Winona LaDuke: Seeds of Our Ancestors, Seeds of Life  (17 Minutes)  
 The Story of Stuff: Better vs. More on Sustainable Solutions (9 Minutes) 

 

Explore yourself (being): 

 Look around the room, or if you prefer step outside for a moment. The task is that you observe 

what is around you, and tune into what feelings you have as you look at one thing or another. 

Try to detect which objects create a specific sensation just as you look at them: it could be a 

good feeling, or a bad one. This is not about thinking, but about wordless perception. They will 

mostly come to you through the sixth sense, and not the nose, ear, eyes or touch. Notice them, 

take your time since this may be an unusual exercise for you! Write down some of your 

sensations. 
 

Professional competencies (doing): 
 Find a company’s social network presence (e.g. on Facebook, LinkedIn, Twitter or YouTube, or 

corporate blogs), and ask them a question in an ongoing conversation there. If necessary, try it 

several times until you receive an answer and are able to reply to it. Try to engage others into 

the conversation. 
 

Homework before the next class (doing): 
 Take a personality test to identify your personality type & submit the results (a one page 

screen-shot would be enough) to the designated folder on Google-Drive. Get prepared for the 

next class (reading, watching, thinking, being & doing)!   

 
Recommended readings: 

 

https://www.youtube.com/watch?v=6DlrqeWrczs
https://www.youtube.com/watch?v=pHNlel72eQc
http://youtu.be/cpkRvc-sOKk
https://www.16personalities.com/
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 Goodall, C. (2012). Sustainability. London: Hodder & Stoughton. 

 Harding, S. (2012). Grow Small, Think Beautiful: Ideas for a Sustainable World from 

Schumacher College: Floris Books. 

 Korten, D. C. (2000). The Post Corporate World:  Life After Capitalism. San Francisco, CA: 

Berret Koehler 

 Orsato, R. J. (2009). Sustainability Strategies: When Does It Pay to Be Green? Basingstoke, 

UK: Palgrave Macmillan. 

 Scharmer, C. O., & Kaufer, K. (2013). Leading from the Emerging Future: From Ego-System 

to Eco-System Economies. San Francisco, CA: Berrett-Koehler Publishers. 

 Schumacher, E. F. (2011). Small is Beautiful: A Study of Economics as if People Mattered: 

Random House. 

 Thiele, L. P. (2013). Sustainability. Cambridge, UK: Polity. 

 von Weizsäcker, E. U., & Wijkman, A. (2017). Come On!: Capitalism, Short-termism, 

Population and the Destruction of the Planet: Springer.   
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Class 5                  
 

COMMUNICATION IN RESPONSIBLE BUSINESS 
 

 
Time:  TBD 
Location:  TBD 

 
Quote of the day (inspiration): 
 “Life is what happens to you while you're busy making other plans” (John Lennon) 

 
Key questions during the class (knowing): 

 
 Which are the most widely used responsibility communication formats? 

 Which are the exemplary cause-related marketing types of communication? 

 What is accountability? What is greenwashing? 

 What makes GRI a global standard for non-financial reporting? 

 What is the current state of legislation on non-financial reporting? 

Complete assigned readings before the class (knowing):  

 
 Eisler, R. (2008). The Real Wealth of Nations: Creating a Caring Economics. Oakland, CA: 

Berrett-Koehler Publishers, pp. 1-46 

 
Watch before the class (knowing): 

 
 The Price of Materialism (5 Minutes) 
 Isabel Rimanoczy: What Do You Do With Your Time? (13 Minutes) 
 TEDxSantaCruz: Riane Eisler - Building A Caring Economy (24 Minutes) 

 

Explore yourself (being): 
 Write your personal professional norm. It could include principles such as “I will never be 

involved in corruption” or “I will always treat all work colleagues with friendliness and 

respect”. Make sure your personal professional norm reflects both your values and elements 

related to work culture and profession. 

Professional competencies (doing): 
  Find a company’s nonfinancial report (CSR/Sustainability) online and review it. Write a short 

brief which explains what concrete actions you would take to improve the company’s corporate 

social performance. Feel free to share it with your instructor by email (this is not part of your 

grade, but it will give extra points in case you would want to improve your final grade).  

 

Homework before the next class (doing): 
 Get prepared for the next class (reading, watching, thinking, being & doing)!  

 

 
Recommended readings: 

https://www.youtube.com/watch?feature=player_embedded&v=VRcVS4Ql-Pc
https://www.youtube.com/watch?v=0e-ylVkGzWY
https://www.youtube.com/watch?v=f9cMcTWWDkU
mailto:dr.ekaterina.ivanova@gmail.com
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 Bashtovaya, V. (2014). CSR Reporting in the United States and Russia. Social Responsibility 

Journal, 10(1), 68-84. doi:10.1108/SRJ-11-2012-0150   

 Christensen, L. T., Morsing, M., & Thyssen, O. (2015). The Polyphony of Values and the 

Value of Polyphony. ESSACHESS. Journal for Communication Studies, 8(1), 9-25. 

 Cone Communications. (2013). 2013 Cone Communications/Echo Global CSR Study. 

 Du, S., Bhattacharya, C. B., & Sen, S. (2010). Maximizing Business Returns to Corporate 

Social Responsibility (CSR): The Role of CSR Communication. International Journal of 

Management Reviews, 12(1), 8-19. doi: 10.1111/j.1468-2370.2009.00276.x 

 Ernst & Young. (2013). Sustainability Reporting - the Time is Now. Amsterdam: Global 

Reporting Initiative & EY. 

 Global Reporting Initiative. (2015). Sustainability and Reporting Trends in 2025 – Preparing 

for the Future – GRI's Reporting 2025 Project. First Analysis Paper: GRI. 

 Gray, R., Dillard, J., & Spence, C. (2009). Social Accounting Research as If The World 

Matters. Public Management Review, 11(5), 545-573. doi: 

http://dx.doi.org/10.1080/14719030902798222  

 Hooghiemstra, R. (2000). Corporate Communication and Impression Management – New 

Perspectives Why Companies Engage in Corporate Social Reporting. Journal of Business 

Ethics, 27(1), 55-68. doi: http://dx.doi.org/10.1023/a:1006400707757  

 Howitt, R. (2014, 16.04). The EU Law on Non-financial Reporting - How We Got Here, The 

Guardian. Retrieved from https://www.theguardian.com/sustainable-business/eu-non-financial-

reporting-how-richard-howitt  

 Morsing, M., & Schultz, M. (2006). Corporate Social Responsibility Communication: 

Stakeholder Information, Response and Involvement Strategies. Business Ethics: A European 

Review, 15(4), 323–338. doi: http://dx.doi.org/10.1111/j.1467-8608.2006.00460.x     

 Morsing, M., Schultz, M., & Nielsen, K. U. (2008). The ‘Catch 22’ of Communicating CSR: 

Findings from a Danish Study. Journal of Marketing Communications, 14(2), 97-111. doi: 

http://dx.doi.org/10.1080/13527260701856608   

 Perrini, F. (2006). The Practitioner's Perspective on Non-Financial Reporting. California 

Management Review, 48(2), 73-103. doi: http://dx.doi.org/10.2307/41166339  

 Weber, J., & Marley, K. A. (2012). In Search of Stakeholder Salience: Exploring Corporate 

Social and Sustainability Reports. Business and Society, 51 (4), 626–649. 

 
 

  

http://dx.doi.org/10.1080/14719030902798222
http://dx.doi.org/10.1023/a:1006400707757
https://www.theguardian.com/sustainable-business/eu-non-financial-reporting-how-richard-howitt
https://www.theguardian.com/sustainable-business/eu-non-financial-reporting-how-richard-howitt
http://dx.doi.org/10.1111/j.1467-8608.2006.00460.x
http://dx.doi.org/10.1080/13527260701856608
http://dx.doi.org/10.2307/41166339
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Class 6              
 

HUMANISTIC MANAGEMENT AND RESPONSIBLE BUSINESS IMPLEMENTATION  
 

 
Time:  TBD 
Location:  TBD 

 
Quote of the day (inspiration): 
 “Man's main task in life is to give birth to himself” (Erich Fromm) 

 
Key questions during the class (knowing): 

 
 Is humanistic management a new management paradigm? 

 Which stages CSR is going through? 

 How is CSR & Sustainability function structured? 

 What is the business case of CSR?  

 What are development strategies for responsible business?  

 What are the key characteristics of good responsible business implementation? 

 What is sustainable supply chain management?  

 
Complete assigned readings before the class (knowing):  

 
 Harman, W. W. (1998). Global Mind Change: The Promise of the 21st Century (2 ed.). San 

Francisco, CA: Berrett-Koehler Publishers, pp. 119-147. 

 

Watch before the class (knowing): 

 
 Do You Dare to Dream? (8 Minutes) 
 Janine Benyus: Biomimicry in Action  (20 Minutes) 
 Systemic Introduction to Humanistic Management (3 Minutes) 

 
Explore yourself (being): 
 Use the SWOT tool analysis to develop a personal action plan for you to become a responsible 

and humanistic manager or entrepreneur.  

Professional competencies (doing): 
 Identify one label or certification related to responsible business (e.g. Blauer Engel in 

Germany, or the international Great Place to Work) and familiarize yourself with the criteria 

and steps to be taken for a company/product to be certified or labeled. Draft an action plan of 

the steps to be taken to achieve that goal. Feel free to share it with your instructor by email 

(this is not part of your grade, but it will give extra points in case you would want to improve 

your final grade). 

Homework before the next class (doing): 
 Get prepared for the next class (reading, watching, thinking, being & doing)! 
 
Recommended readings: 

https://www.youtube.com/watch?v=HhFxQlDPjaY&feature=youtube_gdata_player
https://www.youtube.com/watch?v=k_GFq12w5WU
https://www.youtube.com/watch?v=ZFVbqsWoKOg
mailto:dr.ekaterina.ivanova@gmail.com
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 Benyus, J. M. (1997). Biomimicry: Innovation Inspired by Nature. New York, NY: Morrow 

 Brown, R. (2010). A Change Agent’s Guide to Organizational Sustainability. NZ Business, 

24(4), 70. 

 Crane, A., Palazzo, G., Spence, L. J., & Matten, D. (2014). Contesting the Value of  “Creating 

Shared Value”. California Management Review, 56(2), 130-153. 

 Halme, M., Roome, N., & Dobers, P. (2009). Corporate Responsibility: Reflections on 

Contexts and Consequences. Scandinavian Journal of Management, 25, 1-9. 

 Hennigfeld, J., Pohl, M., & Tolhurst, N. (Eds.). (2006). The ICCA Handbook of Corporate 

Social Responsibility. Chichester: John Wiley & Sons. 

 Holliday, C. O., Schmidheiny, S., & Watts, P. (2002). Walking the Talk: The Business Case for 

Sustainable Development. Sheffield: Greenleaf Publishing. 

 Linnenluecke, M. K., & Griffiths, A. (2010). Corporate Sustainability and Organizational 

Culture. Journal of World Business, 45(4), 357–366. 

 Maon, F., Lindgreen, A., & Swaen, V. (2009). Designing and Implementing Corporate Social 

Responsibility: An Integrative Framework Grounded in Theory and Practice. Journal of 

Business Ethics, 87(1), 71-89. doi: 10.1007/s10551-008-9804-2 

 Norman, W., & MacDonald, C. (2004). Getting to the Bottom of “Triple Bottom Line". 

Business Ethics Quarterly, 14(2), 243–262. 

 Pava, M. L. (2007). A Response to “Getting to the Bottom of ‘Triple Bottom Line’”. Business 

Ethics Quarterly, 17(1), 105–110. 

 Pirson, M. (2017). Humanistic Management: Protecting Dignity and Promoting Well-Being. 

Cambridge: Cambridge University Press. 

 Porter, M. E., & van der Linde, C. (1995). Green and Competitive: Ending the Stalemate. 

Harvard Business Review, 73(5). 

 Porter, M. E., & Kramer, M. R. (2006). Strategy and Society: The Link between Competitive 

Advantage and Corporate Social Responsibility. Harvard Business Review, 84(12).  

 Porter, M. E., & Kramer, M. R. (2011). Creating Shared Value: How to Reinvent Capitalism –

and Unleash a Wave of Innovation and Growth. Harvard Business Review, 89(1/2), 62-77. 

 Von Kimakowitz, E., Pirson, M., Spitzeck, H., Dierksmeier, C., & Amann, W. (2010). 

Humanistic Management in Practice. New York, NY: Palgrave Macmillan. 

 Werther Jr, W. B., & Chandler, D. (2010). Strategic Corporate Social Responsibility: 

Stakeholders in a Global Environment (2 ed.). Thousand Oaks, CA: Sage Publications. 

 Zadek, S. (2004). The Path to Corporate Responsibility. Harvard Business Review, 82(12), 

125-133. 
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Class 7                                

 
SOCIAL ENTREPRENEURSHIP & FUTURE OF CSR & SUSTAINABILITY  

 
     Time:        TBD   

Location:   TBD 
      

      
 

Quote of the day (inspiration): 
 “Work is love made visible. And if you cannot work with love but only with distaste, it is better 

that you should leave your work and sit at the gate of the temple and take alms of those who 

work with joy”. (Kahlil Gigran) 

 
Key questions during the class (knowing): 

 
 Why small is beautiful? Is de-growth a realistic alternative? 

 What are the typical SMEs’ objections to CSR & Sustainability? 

 What are the reasons for SMEs to adopt CSR management practices? 

 What are the major features of social entrepreneurship? 

 What are the types of sustainable economic subsystems? 

 What is the new agenda for welfare, progress and sustainability? 

 

Complete assigned readings before the class (knowing):  

 
 Litzky, B., Andersson, L., Smith W.P. (2017). Local Entrepreneurs: Conduits of Neo-localism 

and Sustainable Urban Livelihoods. Paper presented at the Academy of Management 

Conference, Atlanta, GE, 2017. 

 
Watch before the class (knowing): 

 
 Purpose and Inspiration (11 Minutes) 
 Jill BolteTaylor: Stroke of Insight  (19 Minutes) 
 Jacqueline Novogratz: Inspiring a Life of Immersion (18 Minutes) 

 

Explore yourself (being): 
  Analyze the occasion that you considered a personal success. What do you think was your 

primary motivation? Was it to get the most out of it for yourself? To get the most for yourself 

while also thinking about others? To make all involved as happy as possible? To do “the right 

thing”, based on some higher principles? Something else? 

 

Professional competencies (doing): 
 Write a short description of a responsible business practice that has inspired you and publish it 

through a social network. Try to formulate a message in a way that inspires others to take 

similar actions.  

 
Homework before the next class (doing): 
 Get prepared for the next class (reading, watching, thinking, being & doing)! 

 
Recommended readings: 

http://youtu.be/u6XAPnuFjJc
https://www.ted.com/talks/jill_bolte_taylor_s_powerful_stroke_of_insight#t-1086162
https://www.ted.com/talks/jacqueline_novogratz_inspiring_a_life_of_immersion#t-1040253
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 Aguinis, H., & Glavas, A. (2012). What we Know and don’t Know about Corporate Social 

Responsibility: A Review and Research Agenda. Journal of Management, 38(4), 932-968. 

 Doane, D. (2005). The Myth of CSR: The Problem with Assuming that Companies Can Do 

Well While Also Doing Good is That Markets Don't Really Work That Way. Stanford Social 

Innovation Review, 3(3), 22-29. 

 Elkington, J., & Hartigan, P. (2008). The Power of Unreasonable People: How Social 

Entrepreneurs Create Markets that Change the World. Boston, MA: Harvard Business School 

Press. 

 Grayson, D., & Hodges, A. (2004). Corporate Social Opportunity!: Seven Steps to Make 

Corporate Social Responsibility Work for Your Business. Greenleaf: Sheffield 

 Hammann, E.-M., Habisch, A., & Pechlaner, H. (2009). Values that Create Value: Socially 

Responsible Business Practices in SMEs – Empirical Evidence from German Companies. 

Business Ethics: A European Review, 18(1), 37-51. doi: http://dx.doi.org/10.1111/j.1467-

8608.2009.01547.x 

 Holliday, C. O., Schmidheiny, S., & Watts, P. (2002). Walking the Talk: The Business Case for 

Sustainable Development. Sheffield: Greenleaf Publishing. 

 Jenkins, H. (2009). A ‘Business Opportunity’ Model of Corporate Social Responsibility for 

Small- and Medium-Sized Enterprises. Business Ethics: A European Review, 18(1), 21-36. doi: 

http://dx.doi.org/10.1111/j.1467-8608.2009.01546.x 

 Jones, O., & Tilley, F. (2003). Competitive Advantage in SMEs: Organising for Innovation and 

Change. Chichester: John Wiley & Sons. 

 Margolis, J. D., & Walsh, J. P. (2003). Misery Loves Companies: Rethinking Social Initiatives 

by Business. Administrative Science Quarterly, 48(2), 268-305. doi: 

http://dx.doi.org/10.2307/3556659  

 McWilliams, A., & Siegel, D. (2001). Corporate Social Responsibility: A Theory of the Firm 

Perspective. The Academy of Management Review, 26(1), 117-127. doi: 

http://dx.doi.org/10.2307/259398  

 Morsing, M., & Perrini, F. (2009). CSR in SMEs: do SMEs Matter for the CSR Agenda? 

Business Ethics: A European Review, 18(1), 1–6. doi: http://dx.doi.org/10.1111/j.1467-

8608.2009.01544.x 

 Nelson, V., Martin, A., & Ewert, J. (2005). What Difference Can They Make? Assessing the 

Social Impact of Corporate Codes of Practice. Development in Practice, 15(3-4), 539-545. doi: 

http://dx.doi.org/10.1080/09614520500075821  

 Orlitzky, M., Schmidt, F. L., & Rynes, S. L. (2003). Corporate Social and Financial 

Performance: A Meta-Analysis. Organization Studies, 24(3), 403-441. doi: 

http://10.1177/0170840603024003910  

 Taylor, J. B. (2006). My Stroke of Insight. New York, NY: Plume-Penguin Group.  

http://dx.doi.org/10.1111/j.1467-8608.2009.01547.x
http://dx.doi.org/10.1111/j.1467-8608.2009.01547.x
http://dx.doi.org/10.1111/j.1467-8608.2009.01546.x
http://dx.doi.org/10.2307/3556659
http://dx.doi.org/10.2307/259398
http://dx.doi.org/10.1111/j.1467-8608.2009.01544.x
http://dx.doi.org/10.1111/j.1467-8608.2009.01544.x
http://dx.doi.org/10.1080/09614520500075821
http://10.0.4.153/0170840603024003910
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Class 8          

 
GROUP PROJECT PRESENTATIONS AND DISCUSSION 

 

 
Time:  TBD 
Location:  TBD 

 
Quote of the day (inspiration): 
 TODAY. (Word carved on a stone on John Ruskin's desk) 

 
Key questions during the class (knowing): 

 
 How do corporate priorities on SDGs vary from industry to industry? 

 In which industries are environmental SDGs (water, energy, land, climate, etc.) most 

prevalent? 

 In which industries are social SGGs (health, education, equality, etc.) most prevalent? 

 In which industries are institutional SDGs (partnership, piece & justice, etc.) most prevalent? 

 What impact sustainable businesses are making by implementing SDGs? 

 

Complete assigned readings before the class (knowing):  

 
 Palmer, P. J. (2009). A Hidden Wholeness: The Journey toward an Undivided Life. San 

Francisco, CA: John Wiley & Sons, pp. 1-29. 

 
Watch before the class (knowing): 

 
 OVERVIEW: Planetary Collective (19 Minutes) 
 Marija Gimbutas: Voice of the Goddess (28 Minutes) 
 Prof. Juliet Schor on a Plenitude: the New Economics of True Wealth (5 Minutes) 

 

Explore yourself (being): 
 Practice either the principle of de-growth or of the internalization of external costs in one 

aspect of your personal or professional life. 

 
Professional competencies (doing): 
 Have a conversation with someone on one of the issues discussed in class. 

 
Homework before the next class (doing): 
 No more homework) 

 
  

https://www.youtube.com/watch?v=pHNlel72eQc
https://www.youtube.com/watch?v=pHNlel72eQc
https://vimeo.com/55073825
https://vimeo.com/55073825
https://www.youtube.com/watch?v=HR-YrD_KB0M
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Recommended readings: 

      
 

 Fifka, M. S., & Pobizhan, M. (2014). An Institutional Approach to Corporate Social 

Responsibility in Russia. Journal of Cleaner Production, 82, 192-201.  

 Hawken, P. (2007). Blessed Unrest: How the Largest Movement in the World Came into 

Being, and Why no One Saw it Coming. Viking, New York, NY: Penguin. 

 McDonald, D. (2017). The Golden Passport: Harvard Business School, the Limits of 

Capitalism, and the Moral Failure of the MBA Elite. New York, NY: Harper Business. 

 Parker, M. (2018). Shut Down the Business School: What's Wrong with Management 

Education. Chicago, IL: University of Chicago Press Economics Books. 

 Preuss, L., & Barkemeyer, R. (2011). CSR Priorities of Emerging Economy Firms: Is Russia a 

Different Shape of BRIC? Corporate Governance, 11, 371-385. 

 Raworth, K. (2017). Doughnut Economics: Seven Ways to Think like a 21st-centrury 

Economist: Chelsea Green Publishing. 

 Rimanoczy, I. (2017). Big Bang Being: Developing the Sustainability Mindset for a New 

Planetary Imprint (2 ed.). Sheffield, UK: Greenleaf  Publishing. 

 Schmidheiny, S. (2006). My Path, My Perspective: VIVA Trust. 

 Schor, J. (2010). Plenitude: The New Economics of True Wealth. New York: Penguin Press. 

 Whiteman, G., & Cooper, W. H. (2016). Decoupling Rape. Academy of Management 

Discoveries, 2(2), 115-154. doi: 10.5465/amd.2014.0064 

 Zohar, D., & Marshall, I. (2012). Spiritual Intelligence: The Ultimate Intelligence. London: 

Bloomsbury Publishing. 
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V. Reading List 
 

a. Assigned readings 

 Capra, F. (2004). The Hidden Connections: A Science for Sustainable Living. NY: Anchor, pp. 97-

129.  

 Doh, J. P., & Guay, T. R. (2006). Corporate Social Responsibility, Public Policy, and NGO 

Activism in Europe and the United States: an Institutional-Stakeholder Perspective. Journal of 

Management Studies, 43(1), 47-73. 

 Eisler, R. (2008). The Real Wealth of Nations: Creating a Caring Economics. Oakland, CA: 

Berrett-Koehler Publishers, pp. 1-46 

 Harman, W. W. (1998). Global Mind Change: The Promise of the 21st Century (2 ed.). San 

Francisco, CA: Berrett-Koehler Publishers, pp. 119-147. 

 Kumar, S. (2013). Soil, Soul, Society: A New Trinity for our Time. Brighton, UK: Leaping Hare 

Press. 

 Litzky, B., Andersson, L., Smith W.P. (2017). Local Entrepreneurs: Conduits of Neo-localism and 

Sustainable Urban Livelihoods. Paper presented at the Academy of Management Conference, 

Atlanta, GE, 2017. 

 Palmer, P. J. (2009). A Hidden Wholeness: The Journey toward an Undivided Life. San Francisco, 

CA: John Wiley & Sons, pp. 1-29. 

 Wicks, J. (2013). Good Morning, Beautiful Business: the Unexpected Journey of an Activist 

Entrepreneur and Local Economy Pioneer. White River Junction, VT: Chelsea Green Publishing. 

 
b. Recommended readings   

 Ackerman, B., & Alstott, A. (1999). The Stakeholder Society. New Haven: Yale University Press. 

 Aguinis, H., & Glavas, A. (2012). What we Know and don’t Know about Corporate Social 

Responsibility: A Review and Research Agenda. Journal of Management, 38(4), 932-968. 

 Anderson, R. C., & White, R. (2009). Confessions of a Radical Industrialist: Profits, People, 

Purpose - Doing Business by Respecting the Earth: St. Martin's Press. 

 Andriof, J., Waddock, S., & Rahman, S. S. (2002). Unfolding Stakeholder Thinking: Theory, 

Responsibility and Engagement. Sheffield: Greenleaf Publishing. 

 Baker, R. W. (2005). Capitalism's Achilles Heel: Dirty Money and How to Renew the Free-Market 

System. Hoboken, New Jersey: John Wiley & Sons. 

 Bashtovaya, V. (2014). CSR Reporting in the United States and Russia. Social Responsibility 

Journal, 10(1), 68-84. doi:10.1108/SRJ-11-2012-0150   

 Benyus, J. M. (1997). Biomimicry: Innovation Inspired by Nature. New York, NY: Morrow 

 Blagov, Y., & Sobolev, I. (Eds.). (2014). The Report on Social Investments in Russia 2014: 

Creating Shared Value for Business and Society. St. Petersburg: ATM. 

 Blagov, Y., Litovchenko, S., & Ivanova, E. (Eds.). (2008). The Report on Social Investments in 

Russia:  Integrating CSR Principles into Corporate Strategy. Moscow: The Russian Managers 

Association. 

 Brown, R. (2010). A Change Agent’s Guide to Organizational Sustainability. NZ Business, 24(4), 

70. 

 Brundtland, G., Khalid, M., Agnelli, S., Al-Athel, S., Chidzero, B., Fadika, L., . . . de Botero, M. 

M. (1987). Our Common Future (Brundtland Report). Oxford, UK: Oxford University Press. 

 Carroll, A. B. (1979). A Three-Dimensional Conceptual Model of Corporate Performance. 

Academy of Management Review, 4(4), 497-505. doi: 

http://dx.doi.org/10.5465/amr.1979.4498296  

 Carroll, A. B. (1991). The Pyramid of Corporate Social Responsibility: Toward the Moral 

Management of Organizational Stakeholders. Business Horizons, 34(4), 39-48. doi: 

http://dx.doi.org/10.1016/0007-6813(91)90005-G 

http://dx.doi.org/10.5465/amr.1979.4498296
http://dx.doi.org/10.1016/0007-6813(91)90005-G
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 Ceschin, F., & Gaziulusoy, I. (2016). Evolution of Design for Sustainability: From Product Design 

to Design for System Innovations and Transitions. Design Studies, 47, 118-163.  

 Christensen, L. T., Morsing, M., & Thyssen, O. (2015). The Polyphony of Values and the Value of 

Polyphony. ESSACHESS. Journal for Communication Studies, 8(1), 9-25. 

 Clarkson, M. E. (1995). A Stakeholder Framework for Analyzing and Evaluating Corporate Social 

Performance. Academy of Management Review, 20(1), 92-117. doi: 

http://dx.doi.org/10.5465/amr.1995.9503271994   

 Clinton, L., & Whisnant, R. (2019). Business Model Innovations for Sustainability Managing 

Sustainable Business (pp. 467-507): Springer. 

 Cone Communications. (2013). 2013 Cone Communications/Echo Global CSR Study. 
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VI. Grading System  
 

Final grades will reflect overall performance in the class, including engagement in classroom 

discussion, performance on individual and group written assignments and presentation of research 

findings. Since class discussions are an integral part of the course attendance is mandatory. The 

percentage weights used in calculating course grades are as follows: 

Course Requirements 

Weighting (%) 

or maximum 

points  

Attendance and informed participation   10% 

Mid-term group presentations (Cases on Best Practices of Sustainability)  20% 

Mid-term group assignment (Presentation “Good Morning Beautiful Business”) 20% 

Mid-term individual assignment (In-class essay question) 10% 

Individual assignments (Reflections on guest-speakers’ talks) 10% 

Final group assignment (Story for AIM2Flourish.com and in-class presentation) 30% 

TOTAL  100% 

 
 

Points/Percentage 

of total score 
Final grade Characteristic Criteria 

85-100 8-10 Excellent A distinguished result that is excellent 

with regard to the following aspects – 

theoretical depth, practical relevance, 

analytical ability and independent thought. 

65-84 6-7 Good  The result is of a good standard with 

regard to the above mentioned aspects and 

lives up to expectations. 

50-64 4-5 Satisfactory  The result is of a satisfactory standard with 

regard to the above mentioned aspects and 

lives up to expectations. 

0-49 1-3 Fail The result does not meet the minimum 

requirements with regard to the above 

mentioned aspects. 

 

Late work is not tolerated in this course and if happens is reduced by the following amounts:  

 

1 day – a 1 point reduction 5-7 days – a 5 point reduction  

2-4 days – a 3 point reduction More than 7 days – a 7 point reduction 

 

With the exception of technical errors, there will be no change of grades after posting. 
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VII. Guidelines for Knowledge Assessment 
 

Knowledge assessment for this course will be based on the following current and final written 

assignments:  

 

Type  

of control 

Form  

of control 
Deadlines Parameters 

Current 

 

Mid-term group 

assignment 

(Cases on Best 

Practices of 

Sustainability) 

Fourth 

session 

 

Power Point presentation.  

Length: up to 20 slides for each team. 

Mid-term group 

assignment 

(Presentation “Good 

Morning Beautiful 

Business”)  

Fourth 

session 

Power Point presentation.  

Length: up to 20 slides for each team. 

 

Mid-term individual 

assignment 

Fourth 

session 

 

In-class written essay question. 

Length: 1 page A4 format 

Duration: 45 minutes. 

Individual assignment. 

Reflection on guest-

speakers’ talks 

Last 

session 

  

Written paper. 

Length: up to 500 words   

Preparation time: 1 hour for each talk. 

To be submitted as a compilation of all 

reflections in one doc/pdf file. 

Final Group assignment.   

UN SDGs research 

project for 

Aim2Flourish.com 

Last 

session  

An appreciative inquiry interview conducted. 

Story submitted for publication to the  

Aim2Flourish.com platform 

Transcript and audio files uploaded to Google-

Drive  

 

The evaluation criteria for individual and group written assignments and research projects: 

 Selection and justification of methods of execution.  

 Sophisticated use of key terms, concepts and theories. 

 Quality of sources (academic and practitioner based) and research efforts. 

 Ability to contextualize and discuss the issue. 

 Creative thinking and depth of analysis. 

 Inclusion of relevant texts, information and discussions from class. 

 Ability to communicate a complex topic in a clear and structured manner. 

 

This course is designed to encourage teamwork. One of the disadvantages of the group approach is 

that it potentially leads to a free-rider problem. At the end of the course each group member will 

have to submit a confidential "contribution" report on each of the group projects. For this purpose, 

you will be asked to allocate 100% to the members of the group excluding yourself, reflecting the 

quality and quantity of participation of the other members of the group in the execution of the 

respective projects. The allocation of the points submitted to instructor by email will be used in 

assigning individual grades.   
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VIII. Methods of Instruction 
 

Instruction: The course uses blended learning techniques. It is offered as a mixture of interactive 

lectures, applied seminars, guided class discussions on assigned readings, case-studies, small group 

projects, practical assignments, appreciative inquiry interview experience, peer-to-peer learning and 

online activities (AIM2Flourish.com). Also, guest-speakers are important part of the learning process 

(performing group tasks, asking questions and writing follow-up reflections).  

 

Engagement: The course heavily emphasizes students’ own engagement and active participation. 

Much of the learning in this course is dependent on how much effort students put into their own 

explorations and research, not least in connection with the different types of assignments. Students are 

expected to read and watch assigned materials prior to class and to participate vigorously in class 

discussions. 

 
Assignments: There will be individual and group written assignments, which should be submitted 

electronically to dr.ekaterina.ivanova@gmail.com by 12:00 midnight on the due date. 

 

Informal communication: I would be pleased to have a drink with anyone from the class. I know 

many of you work in parallel to studying. This is a chance for you to have an informal meeting with 

me to discuss your involvement in this class. But anyone is welcome! I would be happy to get to know 

you in an out-of-class atmosphere. Details on place and time will be announced in class.  

 
IX. Special Equipment and Software Support   
 
For this course the instructor will need the following: 

 Computer with MS Office software  

 Multimedia projector 

 Connection to Internet 

 Blackboard & whiteboard 

 Flip-chart 

 Clicker.  

 

 X. Final Comments 
 
Please, keep in mind that this is a dynamic course, constantly in development to incorporate the growth 

and changes in the field of CSR and Sustainability. Student’s patience and understanding are very 

much appreciated. There will be changes to the course schedule, and instructor reserves the right to 

make changes to this syllabus. Students should feel privileged that they are participating in such a new, 

important, and emerging field in management studies. That said, student’s feedback is important to 

the development of the class, so please feel free to give your constructive criticism and feedback on the 

course.  

 

The course requires simultaneous attention to both detail and the big picture. It involves a mindset that 

forces students to be imaginative, to integrate, and to be decisive in situations with limited information 

and time pressure. Developing a sustainability mindset – a special way of thinking – is much more 

difficult than learning specific information or techniques. Students should be able learn to think 

analytically and creatively, effectively using both parts of their brain. Students may find the course 

requirements and evaluation to be very demanding. However, facing challenges is the best way to 

learn and grow.  

 

 

Whether students will set up their own organizations, rise to the top of an existing organization or get 

involved in specific functional areas, your understanding of CSR and Sustainability will make a 

mailto:dr.ekaterina.ivanova@gmail.com
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difference. You will be able to use the competencies and emotional intelligence you have learned in 

this class in whatever path you take in your career as a means to effect positive change. 

 

Lastly, this course is designed to be enjoyable. Learning should be fun! Despite some of the formal 

rules in the course, much of the class discussion is anticipated to be spontaneous and creative. But one 

rule holds true: students will get out of this class what they put into it. Instructor here plays the roles 

of a learning facilitator and expert. If students will commit themselves to preparation, apply 

themselves to the tasks at hand, and then open themselves up to learn what they can from the process 

and from other students, this course could become a truly transformative experience. 
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Appendix 1. Creative Online Team Charter   
 

Creative Online Team Charter is a teaching tool that helps students implementing their group projects 

successfully. At the beginning of the course students independently break down into small groups (3-7 

persons) to implement their collective experiential learning projects, such as writing stories for the 

AIM2Flourish.com platform. Their first joint activity is development of the Team Charter. By doing 

this the following learning goals are achieved: 

 Planning the project (goals, deliverables, timing, space, communication) 

 Identifying and dividing the roles and responsibilities within the project (coordination of 

activities) 

 Boosting creativity by encouraging students to develop a name of the team and use visually 

appealing design of the presentation and pictures of the group members  

 Finding consensus solutions, stimulating group discussion and listening to opinions of 

other group members, while developing the Team Charter 

 Working in a digital online environment by editing documents in Google docs or 

Powerpoint and uploading a presentation with the Team Charter to Google-Drive   

 Presenting the first draft and the final revised version of the Team Charter, in order to 

monitor the progress and reflect on actual vs. planned results  

 Communicating with instructor in a professional way (if deadlines are not met or feedback 

needed).  

 

HOW DOES IT WORK?   

You will work together to develop a Team Charter for the course group project. A charter will bring 

you together as a team, clarify the purpose, identify your deliverables, define your roles and 

responsibilities (operating guidelines). It will also provide a tool for monitoring your results and 

evaluating your progress.  

You will build the charter around five headings: team, purpose, deliverables, roles and operating 

guidelines. The team title and list of members is your commitment to run project as a team that 

agreed to work under a title every team member agrees. The statement of purpose is a single sentence 

outlining why you are here. The statement of deliverables is a bulleted list (five to seven items) 

describing the results that you want to achieve. Roles is a division of workload that you envision for 

the successful implementation of the project by all team members. Operating guidelines define the 

rules of how you will work together and how you will treat one another. Keep the process simple. It 

should take you no longer than a half hour to do this.   

To summarize, here are the Team Charter headings: 

1. Our team is: (develop a team title and a list of members with full names and pictures) 

2. Our purpose is to: (answer in one sentence) 

3. Our deliverables include: (answer in 5 to 7 clear, concise bulleted statements) 

4. Our roles: (assign roles and responsibilities to each team member) 

5. Operating guidelines: (answer in 5 to 7 clear, concise bulleted statements). 

Please, prepare a PowerPoint Presentation with at least 4 slides. The first slide should have the name 

of the group and names of participants with photos. The next three slides should be on purpose, 

deliverables and guidelines.  

To make your PowerPoint Presentation more visually appealing, please, use either a standard 

corporate university template or develop your own. Once your Team Charter is finished, upload it to 

the designated folder on Google-Drive.  
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Appendix 2. Final Group Assignment. Research Project for the AIM2Flourish.com on Sustainable 
Business Innovations 
 

 

 

Experiential learning 

 

In order to help you gain the practical experience you will need to be an entrepreneur or a manager
2
, 

and to allow you to reflect on and better retain what you have already learned through the reading, in 

class discussions and prior courses on business ethics, corporate social responsibility or sustainability 

management, you will do an experiential learning assignment.
 
 For this you should be able to 

actively reflect on what you see and hear compared with what you have previously read on CSR or 

sustainability related issues in the reading assignments for this course. Carefully plan out your time 

and your approach to this assignment with attention to what you actually want to learn – from the 

readings, from the experience and from this course itself.  

 

Team Project for the AIM2Flourish.com Platform 

 

AIM2Flourish is a global, student led, experiential learning initiative advancing the United 

Nation’s Global Compact that framed the Principles for Responsible Management Education 

(PRME). 
 

AIM2Flourish aims to steer future business leaders towards achieving the UN Sustainable 

Development Goals (SDGs) and a flourishing world for all. Supported by the AIM2Flourish.com 

global learning platform, business students around the world — over 1,000 strong — are using 

Appreciative Inquiry (strength-based interviews) and the SDGs as a lens to search out and report on 

world-changing innovations. 
 

Your instructor Dr. Ekaterina Ivanova as an AIM2Flourish Professor is entitled to teach and involve 

Russian and international students in this global initiative. The key component of your experiential 

learning assignment for the AIM2Flourish platform consist of developing a case story about a local 

business’s sustainable innovation that contributes to one or more of the SDGs.  
 

For your AIM2Flourish story to be considered as a sustainable business innovation, it should meet 

these criteria:   

 The innovation helps to achieve one or more of the UN SDGs. 

 The innovation has a net positive impact, defined as aiming to (and showing evidence of) creating 

economic prosperity while contributing to a healthy natural environment and improving human 

wellbeing. 

 The innovation is radical, defined as proportional to the magnitude of the social and environmental 

challenge(s) it is addressing. 

 The innovation is embedded in the business, not philanthropy or charity. 

 The innovation is scalable or replicable. This means that the innovation is designed to be expanded or 

replicated across industries and sectors. 

 

To experience and share this learning, you will work in teams (up to 7 persons) to identify a local 

business that by introducing a sustainable innovation in some way positively contributes to one or 

                                                 
2
 According to Mintzberg (2009) management education is a combination of science (analysis), craft (experience) and art 

(imagination). 

https://sustainabledevelopment.un.org/topics/sustainabledevelopmentgoals
https://sustainabledevelopment.un.org/topics/sustainabledevelopmentgoals
https://www.youtube.com/watch?v=8P2xVpH0uTI
http://www.aim2flourish.com/
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more (up to 5) of the SDGs. Choose a hero for the interview that you feel passionate about! Use your 

imagination to select an inspiring local entrepreneur or business executive to conduct an 

appreciative inquiry interview. If you have troubles finding suitable candidates, look for inspiration 

at the “Finding Story Ideas” section of the Aim2Flourish.com platform here. 
 

Then, you will schedule an interview with a founder or top-manager in that company (this can take 

much longer than it sounds! But do not waste time on procrastination!!!). You will interview that 

person in co-operation with your team members, following the interview guide provided by 

AIM2Flourish.com. You may conduct an interview in Russian language, but all the quotes that you 

will later use for your story should be translated in English. During the interview, make at least 4 

pictures (with your interviewee and team-members), which you will later post with the story at the 

Aim2Flourish.com platform. Please, make sure that your interviewee agrees for the interview to be 

recorded and published
3
. Use any recording device you have (a smart phone or a special recording 

device). Then, you and your partners should transcribe the interview in the original language that it 

was taken, following these transcription conventions and write-up your findings following the 

structure provided by the story checklist. Do not forget that all AIM2Flourish stories must include 

quotes from an interviewed person.  
 

To make this experience even more unforgettable you are encouraged to make a video (up to 5 min) 

about your Aim2Flourish story. You will upload your story, according to the requirements of the 

AIM2Flourish platform, the instructor will review it and make recommendations for strengthening 

your narrative, and then you will edit and post – for the AIM2Flourish platform – your story about a 

business acting as an agent of world benefit. Finally, the story will be peer-reviewed by an external 

editor to insure quality and consistency with the SDGs.  

 

Finally, don’t forget that AIM2Flourish is a competition. Your story has a chance to become a finalist 

and could receive one of the 17 Flourish Prizes. The final selections for the Flourish Prizes will be 

made by a distinguished panel of business leaders and scholars. Read the award winning 

AIM2Flourish 2017 and 2018 stories here.  

  

Grading  
 

Your grade for this assignment will be weighted as follows (30% - individual, 70% - group 

contribution): 

 

Appropriateness of selection  

 For profit 

 2+ years in existence 

 Locally rooted business 

 Clarity of rationale for selection: your ability to 

explicitly draw a relationship between the company’s 

sustainable innovation and one or more of the SDGs   

10% (individual contribution) 

 

Original case story submission for AIM2Flourish.com  30% 

Quality of revision  
 Your responsiveness to instructor’s feedback 

10% (note that where no revisions are 

needed to the original submission, you 

will get these points automatically) 

  

                                                 
3
 Please, make you respondents sign this form "Consent and Understanding to Participate in an AIM2Flourish 

Interview".  

http://aim2flourish.com/student-resources
https://drive.google.com/file/d/0B749OSeEo48UZ2dTMEZxTWtEM3c/view?pref=2&pli=1
http://www.audiotranskription.de/download/manual_on_transcription.pdf
https://drive.google.com/file/d/0B749OSeEo48UeVVLQ2lOWlZTdnc/view?pref=2&pli=1
https://aim2flourish.com/about-flourish-prizes?utm_source=AIM2Flourish&utm_campaign=89e15cca49-EMAIL_CAMPAIGN_2017_02_07_COPY_01&utm_medium=email&utm_term=0_f68a8c6d0f-89e15cca49-245051285&mc_cid=89e15cca49&mc_eid=e8cd84228f
https://drive.google.com/file/d/0B749OSeEo48UNGJUMlFRYWZFbTA/view
https://drive.google.com/file/d/0B749OSeEo48UNGJUMlFRYWZFbTA/view
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Responsibility and professionalism at each stage means 

 Promptly starting this assignment 

 Completing all required paper work on time and as 

directed 

 Managing your time 

 For any problems that arise you do not make excuses 

10% (individual contribution) 

Final written report  

 The rationale for the appropriateness to be an eligible 

case for AIM2Flourish (no more than 500 words from 

each team member) 

 The revised version of your team charter   

 The transcript of the interview (according to conventions) 

 The final version of the story that you produced for the 

AIM2Flourish (take it from the platform) 

 The video about your story for the AIM2Flourish (insert 

an appropriate YouTube link in the report)  

 Your individual reflection on the experiential learning 

process (no more than 1500 words) from each team 

member: team work in general, interviewing process, 

interaction with the AIM2Flourish platform, mentoring 

from instructor, anything else! 

 Your .ppt presentation of the AIM2Flourish story 

(minimum of 15 slides for the oral presentation of 

approximately 15 minutes, where all team members have 

to take part in the presentation). 

 List of literature. 

40% 

 

Deadlines and workflow 
 

1. By TBD (by 12:00 p.m.) – you have: 

 Created a team – and put all the names of the members as well as a name of your team in the 

Google-Table   

 Developed a team charter – according to instructions in Appendix 1 und uploaded to a designated 

folder on Google-Drive 

 “Signed up” for AIM2Flourish by logging onto their website and creating a student account here  

 Created individual profiles with pictures and linked them as members of the NSU-HSE at the 

AIM2Flourish.com platform   

 Reviewed the AIM2Flourish.com platform’s larger objective  

 Taken a look at some of the published “innovation stories” to understand what type of content 

you are expected to deliver for your story to get published.  

 Make sure that your hero (individual or company) for the AIM2Flourish interview has not already 

been interviewed by your fellow students, supervised by your instructor Dr. Ivanova.  

 Get inspired by some of the suggested companies at the “Finding story idea” section of the 

platform, especially if you do not know whom you want to interview, so you can get an idea on how 

to identify your potential interview partner 

 Understood the working process: what kind of businesses or leaders you are looking for, what 

interview questions you will ask, what additional research helps students, how you are expected to 

write-up your findings, how your story will be reviewed, and what form of editing you might need 

to do after posting your story to the AIM2Flourish platform.  
 

2. By TBD (by 12:00 a.m.) – upload to a designated folder on Google-Drive your AIM2Flourish paper, in 

which is legibly written: 

 The team that you belong to (names and each person’s email address) 

file:///C:/Users/Ekaterina/Desktop/Arbeit/3.%20Teaching%20CSR-Sustainability/2.%20HSE-CSR/2018/AIM2Flourish.com
http://aim2flourish.com/signup?role=student
http://aim2flourish.com/about-us
http://aim2flourish.com/innovations
http://aim2flourish.com/student-resources
http://aim2flourish.com/student-resources
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 The name of the specific company you intend to research, and a person you want to interview 

(each team member should write his/her suggestions on this) 

 The rationale (no more than 500 words) for the appropriateness to be an eligible case for 

AIM2Flourish (each team member should write his/her suggestions on this).  

NOTE: Companies are only eligible to be studied by one team, even if different managers or 

departments are proposed. Assignments will be confirmed on a First-to-Declare/First-to-Receive-Approval 

basis!    
 

3. By TBD (by 6:00 p.m. to AIM2Flourish.com under your names and my name) – have: 

 Received an approval for the interview by your instructor Dr. Ivanova by email!  

 Identified your hero for the AIM2Flourish story and put his/her name in the table on Google-

Drive. 

 Conducted an appreciative inquiry interview according to the AIM2Flourish interview guide – 

with an appropriate representative of the company you identified and which was approved by the 

instructor 

 Digested what you learned from the interview and prior research   

 Transcribed your interview in full length according to the suggested conventions and uploaded 

the original recording file (mp3 or mp4 format) and transcript to a designated folder on google-

drive  

 Written your story – according to the story checklist structure  

 Uploaded your story to the AIM2Flourish platform.  

The instructor will make every effort to review and respond to your stories by end of day TBD.  
 

4. By TBD (by 12:00 a.m. to AIM2Flourish.com) you have responded to instructor’s comments by revising 

your stories such that they are exemplar representations of the caliber of work the world can expect from 

Russia’s future business leaders! Once we are finished with polishing your story it will go through peer 

review process by an external AIM2Flourish editor. This is a final quality check that AIM2Flourish does to 

make sure your stories are publishable!  
 

5. By TBD (by 12:00 p.m.) – submit online to a designated folder on Google-Drive your final report as a 

single .pdf file with a synthesis of your experiential learning project. It should contain the following 

chapters: 

 The rationale for the appropriateness to be an eligible case for AIM2Flourish (no more than 500 

words from each team member) 

 The revised version of your team charter (see instructions in Appendix 1) 

 The transcript of the interview (see conventions) 

 The final version of the story that you produced for the AIM2Flourish  

 The video about your story for the AIM2Flourish (insert an appropriate youtube link in the report)  

 Individual reflections on the experiential learning process from each team member (no more than 

1500 words): team work in general, interviewing process, interaction with the AIM2Flourish 

platform, mentoring from instructors, anything else! 

 Your .ppt presentation of the AIM2Flourish story (minimum of 15 slides for the oral presentation 

of approximately 15 minutes, where all team members have to take part in the presentation).  

 List of literature.  

* * * 

Do your best to fully explore the AIM2Flourish platform! You should be able to find all necessary instructions 

and inspiration to successfully complete this course and become a part of the exciting global initiative! It should 

be a memorable learning experience with lot of fun, independent and team working along this journey! 

http://aim2flourish.com/appreciative-inquiry-resources
https://drive.google.com/file/d/0B749OSeEo48UZ2dTMEZxTWtEM3c/view?pref=2&pli=1
http://www.audiotranskription.de/download/manual_on_transcription.pdf
https://drive.google.com/drive/folders/1ovncJzjSGD0HzizOg5OiXz2tyEgyqwhL?usp=sharing
https://drive.google.com/drive/folders/1ovncJzjSGD0HzizOg5OiXz2tyEgyqwhL?usp=sharing
https://drive.google.com/file/d/0B749OSeEo48UeVVLQ2lOWlZTdnc/view?pref=2&pli=1
http://www.aim2flourish.com/
http://www.audiotranskription.de/download/manual_on_transcription.pdf
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Appendix 3. Instructions for the Group Assignments  
SUSTAINABILITY CASES & “GOOD MORNING BEAUTIFUL BUSINESS” 
 

SUSTAINABILITY CASES 
 
Read the case assigned to your group (see Google-Table). Prepare a Presentation of no more than 20 

slides that addresses the following questions:   

  

1. What is the mission of the organization? 

2. Who is in charge of sustainability in the organization (e.g. owner, chief sustainability officer, 

everybody, nobody etc.)? 

3. Who are the major stakeholders for this organization and how stakeholder engagement is 

carried out? (e.g. employees, government, local communities, etc.) 

4. Could a current organizational business model be characterized as a sustainable one, if not 

which changes must be implemented for a sustainable business model to emerge (e.g. local 

sourcing, zero waste, renewable energy, etc.)? 

5. What are the key components of the sustainability strategy of the organization (e.g. make a 7S-

analysis)? 

6. Which sustainable innovation has been implemented in the organization (e.g. product, program, 

etc.)? 

7. How is communication about sustainability carried out (e.g. reporting, website, social media)? 

8. To what extend is sustainability embodied in the organizational culture and practices (e.g. 

sustainability mindset, hiring, etc.)? 

9. What strategic and/or tactical actions should an organization undertake to further develop its 

sustainability efforts? 

10. Find a work of art (painting, photo, music, sculpture, etc.) that best conveys the major idea of 

your case and insert it in the presentation.  

If the case does not provide sufficient information to answer the listed above questions, please, use 

additional sources, such as organization’s website, YouTube, etc. Try to use as much course related 

terminology, as possible on the slides. Be creative, use pictures to visualize your Presentation. The 

Presentation should be no longer than 20 minutes. Each member of the team should take part in the in-

class Presentation. Upload the presentation before the class to a designated folder on Google-Drive. 

 
 

“GOOD MORNING BEAUTIFUL BUSINESS” 
 
Read the chapter(s) of the book assigned to your group (see Google-Table). Prepare a Presentation of 

no more than 20 slides to inform your classmates about content of the chapter(s) you read. Try to use 

as much course related terminology, as possible on the slides. Be creative, use pictures to visualize 

your Presentation. The Presentation should be no longer than 15 minutes. Each member of the team 

should take part in the in-class Presentation. Upload the presentation before the class to a designated 

folder on Google-Drive. 


