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I.COURSE AIMS, OBJECTIVES, PREREQUISITES, AND LEARNING OUTCOMES 

 

Learning Objectives:  

• to help students form a systemic view of the modern Mass Media, their role and functions in 

society;   

• to lay firm theoretic foundations for conducting research in Media Linguistics through teaching 

specialist terminology and familiarizing students with the most relevant research methods; 

• to increase media literacy through developing skills of analyzing media products; 

• to enhance professional discursive skills. 

 

Upon completion of the course, the students are supposed to achieve the following learning 

outcomes:  

• knowledge of the history of the Mass Media in the English-speaking countries within a broad 

social context;  

• vision of the media landscape in the modern world;  

• comprehension of contemporary theories of Mass Communication and the scope of their practical 

application; 

• knowledge of the conceptual apparatus of Media Linguistics; 

• knowledge of the most relevant methods of media text analysis; 

• skills of media text analysis; 

• enhanced critical thinking skills; research and presentation skills.  

 

Prerequisites:  

 

The course relies on basic competencies in the following disciplines: General Linguistics, Functional 

Stylistics, Discourse Studies. It is linked with Practical English Course, Communication Culture, and 

Academic Writing.  

II. COURSE INPUT 
Section 1. Introduction to the Media. The Mass Media in the Modern World. 

Section 2. Media Linguistics as a Discipline 

Section 3. The Printed Word. 
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Section 4.  Electronic Media.  

Section 5. Media Literacy.  

Section 6. Media Clusters of Modern Megapolises   

III. ASSESSMENT 
 

The course grade is calculated according to the following formula: 

 

G course = G cumulative * 0.7 + G final exam * 0.3 

 

The cumulative grade is calculated in the following manner: 

 

G cumulative = G presentation * 0.4 + G classwork * 0.6 

 

The ‘presentation’ accumulates all the mini-projects presented in the classroom both individually and 

in small groups.  Classwork implies active class participation; discussion of theoretical sources and 

media products; peer- and self-assessment feedback.  

 

The final exam encompasses analysis of a media product (newspaper article or video report) and 

discussion of the analysis procedure. The timing is 90 minutes.  

 

The course does not feature any blocking elements, failure of which will result in failing the course. 

 

If a student fails the course, s/he is entitled to retake the final exam twice. The first retaking repeats the 

procedure of the final exam. The course instructor calculates the course grade taking into account the 

cumulative grade which cannot be improved. The second attempt is taking the exam in front of a board 

(at least 3 faculty members). The cumulative grade may be disregarded. 

IV. SAMPLES OF ASSESSMENT TOOLS 

 

Analyze the following article using relevant methods:  

Trump Versus the Socialist Menace 

By Paul Krugman 

In 1961, America faced what conservatives considered a mortal threat: calls for a national health 

insurance program covering senior citizens. In an attempt to avert this awful fate, the American 

Medical Association launched what it called Operation Coffee Cup, a pioneering attempt at viral 

marketing. 

Here’s how it worked: Doctors’ wives (hey, it was 1961) were asked to invite their friends over and 

play them a recording in which Ronald Reagan explained that socialized medicine would destroy 

American freedom. The housewives, in turn, were supposed to write letters to Congress denouncing 

the menace of Medicare. 

Obviously the strategy didn’t work; Medicare not only came into existence, but it became so popular 

that these days Republicans routinely (and falsely) accuse Democrats of planning to cut the program’s 
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funding. But the strategy — claiming that any attempt to strengthen the social safety net or limit 

inequality will put us on a slippery slope to totalitarianism — endures. 

And so it was that Donald Trump, in his State of the Union address, briefly turned from his usual 

warnings about scary brown people to warnings about the threat from socialism. 

What do Trump’s people, or conservatives in general, mean by “socialism”? The answer is, it depends. 

Sometimes it means any kind of economic liberalism. Thus after the SOTU, Steven Mnuchin, the 

Treasury secretary, lauded the Trump economy and declared that “we’re not going back to socialism” 

— i.e., apparently America itself was a socialist hellhole as recently as 2016. Who knew? 

Other times, however, it means Soviet-style central planning, or Venezuela-style nationalization of 

industry, never mind the reality that there is essentially nobody in American political life who 

advocates such things. 

The trick — and “trick” is the right word — involves shuttling between these utterly different 

meanings, and hoping that people don’t notice. You say you want free college tuition? Think of all the 

people who died in the Ukraine famine! And no, this isn’t a caricature: Read the strange, smarmy 

report on socialism that Trump’s economists released last fall; that’s pretty much how its argument 

goes. 

So let’s talk about what’s really on the table. 

Some progressive U.S. politicians now describe themselves as socialists, and a significant number of 

voters, including a majority of voters under 30, say they approve of socialism. But neither the 

politicians nor the voters are clamoring for government seizure of the means of production. Instead, 

they’ve taken on board conservative rhetoric that describes anything that tempers the excesses of a 

market economy as socialism, and in effect said, “Well, in that case I’m a socialist.” 

What Americans who support “socialism” actually want is what the rest of the world calls social 

democracy: A market economy, but with extreme hardship limited by a strong social safety net and 

extreme inequality limited by progressive taxation. They want us to look like Denmark or Norway, not 

Venezuela. 

And in case you haven’t been there, the Nordic countries are not, in fact, hellholes. They have 

somewhat lower G.D.P. per capita than we do, but that’s largely because they take more vacations. 

Compared with America, they have higher life expectancy, much less poverty and significantly higher 

overall life satisfaction. Oh, and they have high levels of entrepreneurship — because people are more 

willing to take the risk of starting a business when they know that they won’t lose their health care or 

plunge into abject poverty if they fail. 

Trump’s economists clearly had a hard time fitting the reality of Nordic societies into their anti-

socialist manifesto. In some places they say that the Nordics aren’t really socialist; in others they try 

desperately to show that despite appearances, Danes and Swedes are suffering — for example, it’s 

expensive for them to operate a pickup truck. I am not making this up. 

What about the slippery slope from liberalism to totalitarianism? There’s absolutely no evidence that it 

exists. Medicare didn’t destroy freedom. Stalinist Russia and Maoist China didn’t evolve out of social 

democracies. Venezuela was a corrupt petrostate long before Hugo Chávez came along. If there’s a 

road to serfdom, I can’t think of any nation that took it. 
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So scaremongering over socialism is both silly and dishonest. But will it be politically effective? 

Probably not. After all, voters overwhelmingly support most of the policies proposed by American 

“socialists,” including higher taxes on the wealthy and making Medicare available to everyone 

(although they don’t support plans that would force people to give up private insurance — a warning 

to Democrats not to make single-payer purity a litmus test). 

On the other hand, we should never discount the power of dishonesty. Right-wing media will portray 

whomever the Democrats nominate for president as the second coming of Leon Trotsky, and millions 

of people will believe them. Let’s just hope that the rest of the media report the clean little secret of 

American socialism, which is that it isn’t radical at all. 

 

V. RESOURCES 

1. Core literature 

1. Baran, S. J. Introduction to mass communication: media literacy and culture / S. J. Baran. – 7th ed. – 

New York: McGraw-Hill, 2012. – 449 с.  

2. Discourse theory and critical media politics / Ed. by L. Dahlberg, S. Phelan. – New York: Palgrave 

Macmillan, 2011. – 257 с.  

3. Fang, I. A history of mass communication: six information revolutions / I. Fang. – Boston; Toronto; 

London: Focal Press, 1997. – 280 с.  

4. Farrar, R. T. Mass communication: an introduction to the field / R. T. Farrar. – 2nd ed. – New York: 

McGraw-Hill, 1997. – 415 с.  

5. Hanson, R. E. 

Mass communication: living in a media world / R. E. Hanson. – 4th ed. – Los Angeles [etc.]: SAGE 

Publications, 2014. – 432 с.  

6. Language ideologies and media discourse: text, practices, politics / Ed. by S. Johnson, T. M. Milani. 

– London; New York: Continuum, 2010. – 296 с.  

7. Mass communication research methods / Ed. by A. Hansen. – Los Angeles [etc.]: SAGE Publications, 

2008.   

8. Rodman, G. Making sense of media: an introduction to mass communication / G. Rodman. – Boston; 

Toronto; London: Allyn and Bacon, 2001. – 530 с.  

9. Rodman, G. Mass media in a changing world: history, industry, controversy / G. Rodman. – 4th ed. – 

New York: McGraw-Hill, 2012. – 498 с.  

10. The dynamics of mass communication / J. R. Dominick. – 6th ed. – Boston; Toronto; London: 

McGraw-Hill, 1999. – 568 с.  

11. Wimmer, R. D. Mass media research: an introduction / R. D. Wimmer, J. R. Dominick. – 9th ed. – 

Boston: Wadsworth Cengage Learning, 2001. – 476 с.  

  

2. Supplementary literature 

1. Baker, P. Discourse analysis and media attitudes: the representation of Islam in the British press / P. 

Baker, C. Gabrielatos, T. McEnery. – Cambridge [etc.]: Cambridge University Press, 2013. – 280 с.  

2. Coleman, S. The media and the public: "them" and "us" in media discourse / S. Coleman, K. Ross. – 

Chichester: Wiley-Blackwell, 2010. – 188 с. 

3. Leighley, J. E. Mass media and politics: a social science perspective / J. E. Leighley. – Boston; New 

York: Houghton Mifflin Company, 2004.  

4. Simonson, P. Refiguring mass communication: a history / P. Simonson. – Urbana; Chicago; 

Springfield: University of Illinois Press, 2010. – 261 с.  
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5. Sparks, C. Globalization, development and the mass media / C. Sparks. – Los Angeles [etc.]: SAGE 

Publications, 2007. – 258 с.  

6. Turow, J. Media today: mass communication in a converging world / J. Turow. – 6th ed. – London; 

New York: Routledge, 2017. – 445 с.  

7. Zappavigna, M. Discourse of Twitter and social media / M. Zappavigna. – London; New York: 

Continuum, 2012. – 227 с. 

 

3. Software 

# Product name 
 

Access 

1. Microsoft Windows 10 University Intranet (See the agreement) 

  
2. Microsoft Office Professional Plus 2010 

 

University Intranet (See the agreement) 

 

4. Online databases and resources 

Item # Product name Access 

 Professional databases and reference systems 

1. Consultant Plus University Intranet (See the agreement) 

  
2. Urait Online Library URL: https://biblio-online.ru/ 

 

3. ProQuest Ebook Central Database URL: 

https://ebookcentral.proquest.com/lib/hselibrary-

ebooks/home.action?ebraryDocId=null 

 Internet resources 

4.  Merriam Webster Dictionary URL: https://www.merriam-webster.com/ 

 

5.  New York Times  URL: https://www.nytimes.com/ 

 

6. CNN  URL: https://edition.cnn.com/ 

https://www.youtube.com/user/CNN 

 

5. Classrooms and equipment 

To teach the course, needed are classrooms equipped with the following: a desktop computer 

(laptops are accepted as well); overhead projector with a remote control; Internet access, MS Office 

software. 

https://biblio-online.ru/
https://ebookcentral.proquest.com/lib/hselibrary-ebooks/home.action?ebraryDocId=null
https://ebookcentral.proquest.com/lib/hselibrary-ebooks/home.action?ebraryDocId=null
https://www.merriam-webster.com/
https://www.nytimes.com/
https://edition.cnn.com/
https://www.youtube.com/user/CNN

