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COURSE DESCRIPTION 

Public broadcasting and public media are important components of modern foreign media 

systems. A modern specialist in the field of media will not be able to work without knowing the 

basics of the functioning of public service media. This type of media shows how much 

journalism should be accountable to society. Actually public media disclose the media concept 

of the fourth power. 

This elective course aims to introduce students to concept of public service model of 

media. Dealing with different theoretical approaches the module provides students with critical 

and analytical understanding of public service media. 

Within the framework of this course, students will study the basic theoretical research on 

the public sphere and social responsibility of the media, learn the system of public service media 

abroad and in Russia. At the end of the course, students will develop their own public service 

media projects. 

 

LEARNING OBJECTIVES 

 To explore the interaction of media and society in the framework of developed 

theoretical studies; 

 to define public service media, to study their economic and political 

characteristics; 

 to consider features of editorial policy and content of public service media; 

 to analyze the system of public media abroad and in Russia. 

 

LEARNING OUTCOMES  

 The student is familiar with the basic theoretical approaches in the field of public 

sphere; 

 the student knows the theory of social media responsibility; 

 student knows the nature of the development of public media; 

 the student understands the classification of modern public media; 

 student understands the issue of modeling public media. 



 

COURSE PLAN 

Topic Homework 

Media and Society Midtern essay «Practical realization of the media social theory in 

modern conditions: utopia or reality?» 

The model of Public service media Preparation of the presentation of public media abroad 

from the list presented in the lesson. 

Public service media abroad Midtern essay «Is it possible for the public media in 

Russia?» 

Public service media in Russia Preparation of the project of own public service media. 

Project seminar Final essay «From broadcasting to online. Future of public service 

media» 

Content of course 

Media and Society 

The concept of the public sphere (Jürgen Habermas). The concept of the journalist's 

accountability to society (Denis McQueil). The theory of social responsibility of the press 

(Sibert, Peterson, Schramm). The need to create a public media model. 

The model of Public service media 

The place of public media in the system of traditional media systems. An economic 

approach to modeling public media. A political approach to modeling public media. Editorial 

policy of public media and content features. 

Public service media abroad 

European cases (BBC, ARD, ZDF, Deutche Welle, Rai, France Television). Eastern 

European cases. North American cases (CBC, PBC, Voice of America). Asian cases (NHK). 

Public service media in Russia 

Discussions on the need to create public media in Russia. OTR. 

Subscription models of commercial media ("Vedomosti", "Republic", "TVRain") as a 

reflection of the concept of media's accountability to society. 

Project seminar 

The student presents his own public media project. The project prescribes the type of 

media (classical television and radio broadcasting, online broadcasting, online edition), the 

mission of the project, the economic basis, the auditor indicators, the main points of the editorial 

policy, etc. The project of each student is discussed at the seminar. 
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GRADING SYSTEM 

Grading is based on fourth elements: 

1. Midtern essays (2) — 10% each 

2. Presentation — 10% 

3. Media Project — 50% 

4. Final essay — 20% 

The final grade is rounded up by arithmetic rules. 



GUIDELINES FOR KNOWLEDGE ASSESSMENT 

Midtern and final essays 

Each essay should fully respond to the question posed. In addition to his own judgments, 

the author of the essay should resort to cases of the Russian and foreign media spheres, as well as 

to theoretical media studies on this issue. 

The public service media project should disclose the mission to the publication, the 

auditorial indicators of the media, the economic basis, the main points of the editorial policy. In 

addition the project should show the place of this media in the media market, its unique offer for 

readers/viewers. 

 

SPECIAL EQUIPMENT AND SOFTWARE SUPPORT 

A personal computer with the Office suite, a sound system and a monitor for 

demonstration purposes. 

  

 


