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K npukazy HY BIIID —
Hwxnawuit HoBropon
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Cuucok Tem, pykoBoauTeIel H KOHCYIbTAHTOB BBIITYCKHBIX KBAJTH(PHKANHOHHBIX
paboT cTyaeHToB 4 Kypca 00pa3oBaTeIbHOI nporpamMmsl «MeHeIKMeHT,
HanpasJieHus noAroToBku 38.03.02 MenenxmeHnT

Ne ®.1.0 Tema Tema BeIny ckHoO#M PykoBogurenn Kyparop
n/n CTyJdeHTa BBIITY CKHOM KBATH(UKAIHOHHOM BBIITY CKHOMH BBIITY CKHOM
KBaJIMuKamuo padoThI Ha KBaTH(UKALHOHHOI| KBaIMpHKALM
HHOH pa0oThl | AHIJIHHCKOM SI3BIKE paboThI OHHO#
Ha PyCCKOM paboTsl
SI3BIKE
bapymn CosepmencrBoB | Development of a I'amonosa O.C.,
Huxura aHHE CHCTEMBI Personnel Motivation | k.3.H., gomenT
Nnpwnu MOTHBAITHH System by the
1 corpyaHukoB Ha | Example of
npumepe AO "UniCredit Bank"
"FOruKpenur
banx"
benessxosa Jucrannuonnoe | Remote Training in Casunosa C.IO.,
C)ivigy oOydeHue B the Process of K.IEeJ.H, TOLEHT
5 OnyapmoBHa | mpomecce Adaptation of
ajanTtanuu Company Employees
COTPYIHHKOB
KOMIIaHHH
bensxora Anammz Analysis of Customer- | Capporona K.O.,
Hapbs KJIIMCHTOOPHEHT | orientation of a K.2.H.,
3 AJIeKCaHIIPOB | KPOBAHHOCTH Company in Terms of | cr.mpenonasarens
Ha KOMITaHHH B Digitalization
YCIIOBHSIX
UG poBU3aIUH
bycypun BrusiBrienne Identification of Adpaiivosrd E.B., | Illymxun
Jmutpuit ocoOeHHOCTEei Features of Perception | qoment M.A., n.5.1.,
CepreeBuu BOCTIPHSTHS of Advertising npodeccop
PEKJIaMHBIX Messages by
coobmeHuit Consumers from
4 norpedutenssMua | Various Media
' C Pa3sITMYHBIX Channels on the
kananoB CMU | Example of the
‘Ha mpuMepe Automotive Segment
aBTOMOOHMJIHFHOT
0 CerMeHTa
Bacunnes CogepmrencrBoB | Improvement of Hurenanze 1.11.,
Jvutpwit aHHue METOLOB Methods of K.3.H., JOIIEHT
CepreeBuu cTUMynHpoBaHH | Stimulation of
o s Innovative Activity of
HHHOBAaIMOHHOW | Business on an
aKTUBHOCTH Example of LTD
Ou3Heca Ha "Sibur" Separate




2

npumepe OOO | Structural Subdivision
"Cubyp" in N. Novgorod
obocobennoe
CTPYKTYPHOE
oApa3ieiicCHuE
B H.Hosropone
Kupumura | Ocobennoctr Features of Activities | Cymsun C.A.,
Amna aearenbHOCTH U | and Directions of JI.COITHOJLH.,
IlerpoHa HaIpaBJICHUS Strategic mpocgeccop
crparerumdeckor | Development of
O pa3BUTHS Psychological Center
ncuxosnorudeck | "Prinyatie" Based on
6 Oro HeHTpa the Analysis of the
"IlpunsTre" Ha | market of
ocHoBe aHanu3a | Psychotherapeutic
pBIHKA Services in the Nizhny
ncuxorepanestd | Novgorod Region
YECKHUX YCIYT T.
Hwxnero
Hogsropona
MarkeBnuu CosepmenctBoB | The Improving of Boiinokosa E.E.,
Anacracus aHHe CHCTEMEI Career Development | k.IL.H, 1O1eHT
JIMuTpHeBHa | KaphepHOTO System of
7 pa3BUTHS B "Volkswagen Group
000 Rus"
"®onpKcBareH
I'pyn Pyc"
MuxaiinoBa | OcobeHnocTH Features of I'opomgraoBa A.A.,
3 Acta BEIICHUS Intrecultural K.COIMOJI.H.,
AnnpeeBHa MexayHaponHsl | Negotiations JIOLIEHT
X IIEpETOBOPOB
Cuskuna Konkypernrtocio | Competitive I'oponroBa A.A.,
Enena COOHOCTH Advantage of a K.COIIHOJLH.,
JIMUTpHEBHA | KOMIIAHUH KaK Company as a Result | goment
pe3ynbTar of Effective Human
9 3¢ bexTUBHOM Resource Policy (a
KaJIpOBOit Case Study of the
IOJIUTHKH (Ha LLC "Adidas")
IIpaMepe
komnanuu OO0
n AI[I/I I[aC")
Cunnio AHnanmu3 Analysis of Internal Cynpun C.A.,
| INamaa BHEIIIHEHN U and External I.COITHOJIH.,
Brnagumupor | BHyTpenmneit Environment of the podeccop
Ha cpenbl raiepen | Art Gallery "98" for a
"90" mst Strategy Development
pa3paboTku on the Visual Arts
10 CTpaTeruu Market in Nizhny
pa3BUTHS HA Novgorod region
PBIHKE
BH3YaIbHBIX
HCKYCCTB T.
Hwuxnero
Hogropoga
11 | Xpomosa Conporusnenune | Staff Resistance to Cynpun C.A.,
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Enmuzasera IepcoHaia Organizational JI.COITUOJLH.,
IOpreBHa opranmusanuons | Changes in npodeccop
bIM u3MeHeHusM | "Volkswagen Group
B 000 Rus"
"@onpKcBarex
I'pym Pyc"
I'pynna 15 M2
Ne ®.N.0 Tema Tema BbImyckHOI PyxoBogurensn Kyparop
o/l | cTygeHTa BBIITY CKHOM KBAJIHPHUKAIHOHHO BBIITy CKHOM BBIITY CKHO
KBAJTHPUKATHOH i paboTeI Ha KBAJH(pUKANHOH-| KBaaupuKanno
HOif paGoThI HA | aHTIMIiCKOM SI3bIKe HOI padoThI HHOH padoThHI
PYCCKOM sI3BIKE
I'omynoBa Pazputne Development of 3axapos B.4I., AJnekcaHapoBCK
Amnacracus CTpaTeruu After-sales Service K.9.H., mpodeccop | mii C.B.,
1 | AnexceeBHa | mocmenmpomakHOT Strategy in the K.3.H., IOIIEHT
0 obcmyxwuBanus | Automobile Market
aBTOMOOHIICH
I'opOyHOBa AHamu3 Analysis of Facrors | Epmos J[.E., Hlyrmkwa
Exarepuna ¢baxTopos, Influencing K.3.H., JIOIIEHT M.A., n.5.1.,
EprenpeBna | Bnusrommx Ha Consumer Choice in npodeccop
2 IIOBEJICHHE Hotel Selection
norpedurenei
IIpH BEIOOpE
IATH3BE3I0YHOIO
oTelIs
I'opmxos Bnusaune The Influence of Hynaesa H.U., CaBunosa C.IO.,
AHnpeit BHEIIIHAX U External Factors on | x.1.H.,m0menT K.II€I.H., JOLIEHT
MuxaiinoBuu | BHyTpeHHEX the Prospects for
3 dbaxropos Ha Career Development
IIEPCTIIEKTHUBEI of the Individual
KapbepHOTO
pa3BUTHUS
JIMYHOCTH
I'puropseBa | PazpabGorka Marketing Plan Domenkos JI.A.,
Kpuctuna MapKeTHHroBoro | Development for K.3.H., JOIEHT
BanepreBna | mmana must Small Enterprise
4 KOMIIaHUHU Company on
Majyioro 6usHeca | Example of
Ha npumepe OOO | "RybaPlyus"
"Pr16allirroc”
| T'y6aps Vnbst | Ananms Analysis of the I'amonosa O.C.,
Cepreesuu COOTBETCTBUS Compliance of K.3.H., JOIIEHT
KOPIIOPAaTHUBHOM Corporate Culture
KyJbTYPBI U and Organizational
5 OpraHu3anoHHO | Structure at
i ctpyktypel Ha | Different Stages of
Pa3HBIX dTamax the Organization
JKA3HEHHOTO Life Cycle
UKJIa
OpraHu3anuu
6 Jmutpues Brenpenmne Implementation of Ocumora O.C.,
ITaBen TEXHOJIOTHH Gamefication K.COITHOJI.H.,
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HmutpueBna | refimuduxanmm B Technology to the JIOLIEHT
cymecrtByromyro | Existing System of
CHUCTEMY Personnel
MOTHBAIUH Motivation
IepcoHasia
Jy6xoB PazpaboTka Adaptation Program | IIpumoposa E.A.,
Anexcaup IIPOrpaMMEI Development for CT.IIpENoAaBaTesb
I'ennanseBuy | aganranum Trainces of an
CTaXEPOB International
MexayHapoaHoi | Company
7 KOMIIaHHH II0 Manufacturing
IIPOHU3BOJICTBY Equipment for the
obopymoBanus “Petrochemical
Hedrexummuecko | Industry
i
IIPOMBINUIEHHOCT
"
Kopues Onenka "msarkux" | Assessment of "Soft" Hynaesa H.H., CaBunoBa
8 Aptém HaBBIKOB y Skills Among K.IL.H., IOIIEHT C.IO., k.men.n.,
Cepreesuu CTyJI€HTOB- Student Managers JIOLIEHT
MEHEDKEPOB
Koponés Anamus metonoB | Analysis of Methods | Ymmmnenox
Démop OIICHKH for Assessing Labor | }O.10.,
IOpreBny npou3BoauTeNbHO | Productivity and JI.COITUOILH.,
9 CTH TpyZJa u Identifying Affecting npocgeccop
BBISIBIICHHE Its Growth Factors
¢baxTopos,
BJIMSIOIHX Ha €€
poct ,
Maruu Bri6op Choosing the Ocumosa O.C.,
Bnamucnas HallpaBJICHUS Direction of K.COITHOJL.H.,
10 Hropepuu CTparermyeckoro | Strategic JOTICHT
pPa3BUTHS Development of a
IPOM3BOACTBEHHO | Manufacturing
1 KOMIIaHHH Company
Capuna IIpunasTHe Making Financial I'opomuosa A A.,
Amnacracus (bHHAHCOBEIX Decisions at K.COIIMOJLH.,
BukropoBra | pemenwuii na Different Stages of | morent
11 pasueIx craguax | the Corporate Life
KU3HEHHOT'O Cycle
IIUKJIa
OpraHu3anuu :
Cesepona Hccnenosanue Investigating the Ummanenox
I0mus IIEPCIIEKTHB Prospects of the I0.10.,
Anekcanzapos | pasButus AQ Development of JSC | x.coumon.m,
1o | H3 "Marua "Magna Automotive | mpodeccop
AstomoTuB Pyc" | Rus" as a Teal
B Ka4ecTBe Organization
OHUpPIO30BOH
OpraHu3aIuu
Cemeuknna | MuHEMH3AIHUS Minimizing the Yunumenox
Hapes PHCKOB Risks of Franchised | [O.}O.,
13 | Cepreesna MPEIIPHUATHIA, Enterprises, on the JI.COITHOJLH,
paboraromux o | Example of the mpodeccop
dpanmmse, Ha Company
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puMepe "CoffeLike"
KOMIIaHHH
"CoffeLike"
YecHokoBa IIpumenenne The Application of Cadponosa K.O.,
SlHa METOJIOB Internal Diagnostics | k.3.H.,
14 MakcuMoBHa | BHYTpEHHEMR Methods for a Small | cr.npenogaBarens
muarsoctuky 1t | Company
KOMITaHHUH
Majioro 6u3Heca
lenynsaxun | Kommyrukanus ¢ | Communication with | Kum.H.B.,k.ILH.,
a AaHa norpedurensmMu | Generation Z CT.IIPENoiaBaTeb
JIMuTpHeBHa | MOKOJIEHUS Z Consumer Through
15 IIOCPEICTBOM ‘Relationship
HCIIOJIb30BAHUS Marketing
MapKETHHTOBBIX
B3aMMOOTHOIICHA
i
I'pymna 15 M3
Ne ®.N.0 Tema BeimyckHoii | Tema BoInmyckHo# PyxoBoaurensn Kyparop
0/l | cTyAeHTa | KBaJUQUKANMOHH | KBAIH(PHKALMOHHO BBIITY CKHO BBIITY CKHOM
oii paboThI Ha # pabdoThI Ha KBaJHpUKanuo | kBajauduKanuo
PYCCKOM SI3bIKE | AaHIVIMACKOM SI3bIKE | H-HOM paboTnl | HHO# padoThI
bana6an Slna | I'eliMmuduxanms Gamification as a Hcaepa O.M.,
BrnagumupoB | kak HHCTpyMeHT Tool for the K.IL.H., JTOLIEHT
Ha pa3BHUTHS Development of
SMOIUOHATIFHOT'O Emotional
1 UHTEJUIEKTa Intelligence of
nepconaina OO0 Personnel in
"T'asnpom Tpancraz | Company "Gazprom
Huxunit transgaz Nizhny
Hogropon" Novgorod"
bapeimiesa CosepmencrBoBan | Enhancement of Boitnokosa
Exarepuna W€ CHCTEMBI Career Management | E.E., x.1L.H.,
EBrennreBHa | kaprepHOro System in "Coca- JOLIEHT
2 2 1
pa3BUTHSA B Cola HBC Russia'
kommnannn "Coca-
Cola HBC Russia"
Beperennnko | Passutue Development of Casunosa C.10.,
Ba EBrenus TUAEPCKHAX Leadership K.II€J.H., JOLEHT
AJleKceeBHA | KOMIIETEHIHH y Competencies
3 pykoBoauTened Ha | Among Managers on
puMepe the Example of the
opranuszanuu OOO | Organization "Leoni
"Jleonu Pyc" Rus"
JpanoBckas | KomiutekcHas Complex Soft Skills | Casunosa C.IO.,
4 Anmnaa OIICHKA MSITKHAX Assessment of K.IIE€J.H., JOIIEHT
Muxaiinosra | HaBbIKOB Oyaymux | Future Managers
MEHEDKEPOB
Kenros Ananmus Analysis of the Maxkaposa
s AHTOH 3¢ deKTUBHOCTH Effectiveness of E.A. x.corumon.un
Hropesuu KOMMYHHKAITAH B Communications in | ., JoIEHT

MApKETHUHTC

Place Marketing on
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TEPPUTOPHIL Ha the Example of
npuMepe Nizhny Novgorod
Hwmxeroponckoro | Tourist Information
TYPHCTCKO- Center
HH(OPMAITHOHHOTO
IEHTpa
KopoGrroBa Anammns Analysis of a ApTiomuHa ®omMeEHKOB
Tancus KoHKypeHTOocnoco6 | Company's EB., x.5.H., H.A., K3.H.,
6 | PycnmanoBHa | HOCTH KOMIaHHH Competitiveness on | moreHT JIOTICHT
Ha npumepe OOO | the Example of
"WuTepTpeiin” "InterTrade"
OpexoBa Ananuz Competitors AnexcaHIpOBCK
7 Amnacracus KOHKYPEHTOB Analysis of Master nit C.B., k.5.1.,
I'ennagpeBHa | mporpamMMel Programme JOICHT
MarucTpaTypsl
CaBuyx Paspabotka nentpa | Development of IIpunoposa
Exkarepuna OIIEHKH IS Assessment Center E.A.,
HukomnaeBHa | cTyaeHTOB for Students of CT.IIpPETo/IaBaTe
¢bakympTeTa Faculty of b
3 MEHEIKMEHTA Management of
HarmonamsHoro Higher School of
uccienosarensbcko | Economics
IO YHHBEPCUTETA
"Bricmras mkoia
SKOHOMUKH"
CunroB CosepmenctsoBan | Improving the Team | Kapnyauna
IOpwuit 1€ CUCTEMBI Management System | M.A.,
HukonaeBnu | komangHOIrO on the Example of CT.IIpeTo/iaBarTe
9 MEHEIDKMEHTA Ha the Marketing b
IpuMepe Agency
MAapKETHHTOBOI'O "MegaResearch"
areHTCTBa
"MegaResearch"
CyxoBa VYnpasnenue Organization Ocumoga O.C.,
10 Hapbst opra"mu3arueii Ha Management Based | x.conuoin.H.,
Oneroena ocHoBanuu Teopun | on the Theory of JOIIEHT
OTrpaHUYEHUI Constraints
®emopora IIpumenenwue Application of Web | Epmos JI.E., ymkua
Enena HHCTPYMEHTOB Analytics Tools for K.3.H., JIOLIEHT M.A,, #.5.1H.,
AnekcaHApOB | BeO-aHAIMTHKA Efficiency npodeccop
Ha TAHHBIX TS Improvement of
11 TIOBBIICHUS Internet Promotion
1 s dexTuBHOCTH of "Seldon PRO"
IIPOJIBHIKCHHS Company
KOMIIaHUH
"Cengon [TPO" B
WuTepuete
Xpucragesa | Ilosmmmonuposanu | Brand Positioning on | Aprommaa ®oMeHKOB
Enena e OpeHa Ha the Russian Fashion | E.B., x.5.H., H.A., k.5.H.,
12 AJrexcaHzipoB | poccuiickoM peiHKe | Market (on the JIOIEHT JIOIIEHT
Ha MOJTHOH OJI€KIBI Example of Brand
(1a mpumepe "Mashkara")
6penna "Mashkara"
XycsimHOBa Komnerenmun Competencies of Hynaesa HU., | Mcaea O.M.,
¥ Kamma MEHE][KEPOB Managers in K.IL.H., JOI[CHT K.IL.H., JOI[EHT
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Haunnepna "Pecropannoii "Restorannaya
¢panyaitsuaroBoit | Franchaizingovaya
KOMITaHuH" Companiya"
IITyBaen Cucrema System of the Ocumora O.C.,
14 AHTOH CTPaTErun4ecKoro Strategic Planning in | k.conmon.g.,
Onerosuu IIJIAHUPOBAHUS B Small Business JIOIIEHT
MajioM Gu3Hece
IllyroBa ITogpocTtkoBas Adolescent's . | Kum H.B.,
AHacrtacus JIOSUTBHOCTE: Loyalty: Feature of | k.m.H.,
15 EprenseBHa | ocoGennoCTH Youth/Children- CT.IIperoiaBare
MapKeTHHTa, oriented Marketing. | 15
OPHEHTHPOBaHHOIO
Ha IOJIPOCTKOB
SImxoBa Pazpabotka Development of a ymxur M.A.,
Apuna IIPOTrpaMMEI Promotion Concept | 1.3.H.,
16 AnpnpeeBHa npoasrxeHus A | for a Small and npodeccop
Komnanui Masoro | Medium-sized
U CPEIHETO Business
OusHeca
I'pynna 15 M4
Ne ®.1N.0 Tema BeimyckHoii | Tema BoImyckHO# PyxoBoaurensn Kypatop
/0| crygeHTa | KBAIMQUKANMOHH | KBATH(PHKALMOHH BbIITy CKHO BBIIY CKHO#
oii paboThI Ha oii paboTnI Ha KBAJIM(PHKANHOH-| KBATH(HKAIHO
PYCCKOM SI3bIKE aHIJIHiiCKOM HOM padoThI HHOIi padoThI
SI3BbIKE
AbpamoBa Kowmmnexcuas Complex Soft Hcaera O.M.,
1 Anna OIICHKA MSTKUX Skills Assessment | k.IL.H., TOIIEHT
Buxroposna | HaBbIkoB Gynymmx | of Future Managers
MEHEKEPOB
babun HccnenoBanue Research Casunosa C.IO.,
Hvutpuit MPEIIOYTEHHHI Preferences of K.II€MI.H., JOLEHT
5 Bnagumupos | crynenros IT- Student of IT-
4 CHeNHaIbHOCTEH Specialties when
IIPH BBIOOpE Choosing an
paboToarens Employer"
bamy6a OnTumuszanus Optimization of the | PoxmecTBenckmii
Mapuna 6usHec-porecca Business Process B.I. x.T.H,
Hroperna 10 0T00PEHHIO on the Approval of | momeHT
HCKJIIOYUTENBHBIX | exceptional
OTIPY30K II0 Shipments for
3 HamuTKaM B oTAene | Beverages in the
II0 YIIPaBJICHUIO Credit Risks
KPEJTUTHBEIMH Management
puckamu OO0 Department in LLC
"Koka-Kona "HBC Eurasia"
OitubuCu
EBpazus"
benos AHanus Analysis of the Cadponosa K.O.,
4 Kupumn CTpPaTEruIecKoro Organization's K.3.H.,
AnekcaHapoB | moTeHIMAana Strategic Potential | cr.nmpenonasarens
uq OpraHu3aIuu
5 | BapramoBa | Peamusanus Implementation of | @uskcens P.D., |Hazapos M.T.,
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Amnacracus IIpoeKTa B chepe the Project in the K.3.H., IOIIEHT Fk.a.H., JIOIIEHT
BuxropoBHa | onmaiiu-o6yuenus | Field of Online
Ha IIpuMepe Learning on the
IIKOJIBI OU3HECa Example of the
"PBC" School "RBS"
I'manynmuaa | PaspaGorka Development of a | Bacumbepa EH.,
6 Huxka CUCTeMEI 00y4uenus | Staff Training K.IL.H., TOIIEHT
AunbbeproBHa | mepconana 8 000 System in OO0
"Tupamucy" "Tiramisu"
Knagsko MotuBanus Motivation of Kum H.B., k.11.H.,
5 Haranes IOIPOCTKOB- Adolescents for CT.NPENOAaBAaTEb
Muxaiinosa | morpeGureneit npu | Consuming Snacks
IIOKYITKE CHEKOB )
Kpyrosa CosepmencrBoBan | Corporate Social Kpusna C.B.,
Kpuctuna K€ CUCTEMEI Responsibility K.3.H., IOLIEHT
MaxcumoBna | ympanenus Management
8 KOPIIOpaTHUBHOM System
COLUATBHOMN Enhancement in a
OTBETCTBEHHOCTHIO | Commercial
KOMMEPYECKOi Organization
OpraHu3aluu
Maxmangpos | Poccust, Russia, Tajikistan | I{apskos AC, YununeHok
Uchanmuép | Tamxukucrad u and China: K.T.H., mpodeccop | [0.10.,
9 baxtuéposuy | KHP: nmpobnemel 1 | Problems and I.COITHOJ.H.,
IIEPCIIEKTHUBEI Perspectives of apodeccop
BHEIHEToprosoro | Foreign Trade
COTpYIHHYECTBA Cooperation
Hosukosa IocTpoenne Bilding Risk Kpuena C.B.,
Enusasera CHCTEMEI Management K.3.H., JOLIEHT
10 MuxaiinoBra | ympasnenus System on the
pHCKaMH Ha Example of Small
IIPEMEpe Majioro Business
O6u3neca
ITocoBa B3aumocss3e The HcaeBa O.M.,
Ilomuua JMHOCTHBIX 4epT | Interrelationship of | k.m.u., qorenT
PomanosHa u Personal Traits and
11 npogeccronanbHOr | Professional
O BBITOPaHHS Burnout of
COTPYIHHKOB Megamax call-
komur-nieTpa OOO | center Employees
"MeraMaxkc"
[unem Pazpa6orka Development of a | Boitokosa EE,
' Huxura IIPOTpaMMEL Staff Development | x.m.H., nomenT
Onerosuu KapbepHOIo Program in the IT-
12 pa3sBHUTHS Company
nepconana B IT- "PinscherCRM"
KOMITaHHH
"PinscherCRM"
Pe3nukos Mapxkertunr B Social Media Apmiomuna E.B., | ®omenkos
Jaunun ConmanbHbIX Menua | Marketing in K.3.H., IOLIEHT J.A., K.3.H.,
ApkanseBnu | B coepe Entertainment on JOIIEHT
13 pa3BiIeYeHH Ha the Example of the
IIpuMepe MS KVN Regional
Pernonansnoit League Nizhny
JIuru Novgorod




Mexnynapomroro

coroza KBH

"Huxani

Hogsropox"
OpkuHOEK Pazpabotka Development of an | ®omenxos JI.A.,
yyiy Ceiprak | uHHOBarmonnoro | Innovative Product K.3.H., IOLICHT

14 MIPOAYKTA IS for Digital Audio
co3nanus digital- Advertising .
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