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Crrcox penensenToB BLINYCKHBIX KBATH(GUKANMORHBIX paboT CTYJeHTOB

I'pynna 15 M1
No ®.1.0 Tema BeITyCKHO# Tema BrITYyCKHOIM Penenzent
CTyZAEHTa KBUTH(HUKAIIMOHHO | KBaTM(PHKALMOHHOMN
n/ it paGoTHI HA paboTEI Ha )50 Vyenas
I PYCCKOM SI3BIKE AHITIMHCKOM SI3BIKE CTEIIEHb,
ydeHoe
3BaHHUE, MECTO
paboTsl,
3aHUMaeMasi
JIOJDKHOCTB

1. | AranoB Unest | Crierpudpuka The Specifics of the Yepemxuna NUPEKTOP
AJlexcanapoBH | GOpMHPOBAHUS Formation of EM. Kade
q KimenToopueHTHpO | Customer Focus in the ‘ "Xomsax", UTT

BaHHOCTH B cepe | Field of "Event" "UepemxuHa
"Event" E. M.

2. | AnekceeBa IIponBmxenue Promotion of Goods Bbespykora K.3.H., JOLIEHT
Amnactacust TOBapOB B in the Internet H.A. Kademps
Hropesna MHTEpHET-Cpeae Environment OKOHOMHUKHU

[IPENNPUSITAN U
Opra"u3anuii
HHI'Y um.
H..
Ulo6aueBckoro

3. | AprembeB AHamms u Analysis and Mopo3zos I1.H. |mupextop
Hanun OTITHMHU3AIIHS Optimization of the 000
Huxonaepmy npomecca nocrasku | Product Delivery "TexnoaBToMa

IPOJTKITUU Process THKa"

4. | bapymau CosepmencrBoBan | Development of a Copoxur PYKOBOIHUTEH

Huxura Unery | ue cucremMsl Personnel Motivation | A.IO. MHGOpPMaIMOH
MOTHBAIIAHA System by the HOTO IIEHTpa
COTPYAHHUKOB Ha Example of AO
npumepe AO "UniCredit Bank" HOuuKpeaut
"FOruKpemur Banxy
Bank"

5. | benessikoBa JucrannmonHnoe Remote Training in KynpsBueBa  [creruaaucT
Onut oOydeHue B the Process of B.B. 0 00YYEeHHUIO
OnyapmoBHa nporiecce Adaptation of nepcoHaza

aJanTaIyH Company Employees 000
COTPYAHUKOB "Ackona-Ont"
KOMIIaHHA

6. | benskosa Anamms Analysis of Customer- | IIpocBupoBa  [Berymmii
Hapes KJIIMEHTOOPHEHTHPO | orientation of a AA. MEHEKEP IO
ANeKCaHIPOBH | BAHHOCTH Company in Terms of MapKETHHTY U
a KOMIIaHHH B Digitalization PR

YCITOBHSIX Hxeropoack
1 poBU3aITUN oro punmana




000
"XoxanTep"
7. | bopucos IIpo6memsr Problems of Stuff Kontenosa HaYaIbHAK
Anekcanap BOBJICUEHHOCTH Involvement Into O.B. 0TIENa 10
AJIeKCaHIPOBH | epcoHaia B Interorganisational E- nooopy u
q uH(OpPMAaIMOHHO- | communication paboTe ¢
KOMMYHHUKAITHOHHO [IEPCOHAIIOM
€ I0JIe KOMITaHUH I[TAO
"POCBAHK"
8. | Bycypun Brisenenue Identification of bespykosa .3.H., JOIEHT
Jmupwit ocoOeHHOoCTElH Features of Perception | H.A. 1::a(be,upm
Cepreesunu BOCHPHSITHS . | of Advertising OKOHOMHUKH
PEKITaMHBIX Messages by MPEANPUITAN U
cooOmeHnit Consumers from OpraHM3aIuii
norpeburensMu ¢ | Various Media HHIT'Y um.
pa3IMYHBIX Channels on the H.W.
kanamoB CMM Ha | Example of the JIob6aueBcKOTO
IIpEMepe Automotive Segment
aBTOMOOMIIBEHOTO
CerMeHTa
9. | Bacenun A nanranmst Labor Adaptation in AxumoBa A 1O. [K.IICHXOILH.,
Kupnmn nepconana B chepe | the Sphere of BEITY LN
OneroBuu dapmanesriueckn | Pharmaceutical [ICHXOJIOT
X yCIIyT Ha Services on the rOPBKOBCKOM
IIpUMEpE CETH Example of the IMIPEKITAN
anrek "Mukcrypa" | Network of 3I[paBOOXpaHe
Pharmacies "Mixtura" Hus 11J13
: OAO "PXKIT"
10.| Bacunsen CosepmencrBoBan | Improvement of Kypry3ukoBa [HagansHHK
Jmutpuii 1€ METOJIOB Methods of H.B. OTIeINa
CepreeBuu CTUMYJTAPOBAHHUS Stimulation of AIMAHHACTPHP
WHHOBAITHOHHOM Innovative Activity of OBaHHUS
aKTHBHOCTH Business on an OILTIaTHI TPYIa
6u3Heca Ha Example of LTD 000
npumepe OO0 "Sibur" Separate "CUBYP"
"Cubyp" Structural Subdivision
obocobnennoe in N. Novgorod
CTPYKTYpHOE
HoJpaszielicHue B
H.Hosropoze
11.| 3yeB Huxuta | UccnemoBanue Features of Utilizing | Kpurnronenko [pykoBoguTens
* | CepreeBuu ocoOeHHoCTEl Management A YIIpaBJICHUS
HCIIOTB30BaHHS Information Systems KJIMEHTCKHX
- mHGopManuoHHEIX | and Other Tools of pemennii ['K
OH3HEC-CHCTEM U Digital Environment "NaTepkomm”
Jpyrux snemMenToB | in Business of Nizhny
mudpoBoii cpensi B | Novgorod
JESTENEHOCTH
HIKETOPOICKIX
Oprasuzanuii
12.| iBanoB OnTuMu3aIus Optimization of the Hcnankuna .3.H., IOIIEHT
Anexceit CHCTEMBI Innovation Process E.A. adenpsl
AHaTonpeBHY | ympaBieHus Management System 0CYyJITapCTBEH
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WHHOBAIIHOHHEIM in Regional HOTO B
IIPOIIECCOM B Innovation Catch-up MYHUITATIATBH
PETHOHANBHBIX Economy oro
HMHHOBAIHOHHBIX YIIpaBJICHHS
CHCTEeMax HWY BIID —
SKOHOMUKH Hyoxamit
JOTOHSIIOIIETO Hosropox
THTIA .
13.| iBanoB Brenpenue The Implementation | Yenyproit reHepaIbHbIH
Cumeon HHHOBAIIMOHHBIX of Innovative Internet | C.C. ITAPEKTOP
AJIEKCaHIPOBH | HHTEPHET- Technologies in the 000 "Awucr
g TEXHOJIOTHH B Activities of a CEO"
JESTETFHOCTh Technology Company
TEXHOJIOTHYECKOU
KOMITaHUH!
14.| Kupummaa OcoGennocth Features of Activities | ITpoxoposa mupexTop UIT
Anna JIESTEIFHOCTH H and Directions of T.A. 117
IlerpoBHa HallpaBJICHUS Strategic "TIpunsTre"
CTPaTErn4ecKoro Development of
pa3BUTHUSA Psychological Center
mcuxosiorudeckoro | "Prinyatie" Based on
[EHTpa the Analysis of the
"IlpunasaTre" Ha market of
OCHOBE aHaJIH3a Psychotherapeutic
pBIHKA Services in the Nizhny
ncuxoTepanesrude | Novgorod Region
CKHUX yCIYT T.
Hwuxnero
Hogropona
15.| Kypnuna Hccnenosanmne The Study of the burap A.A. NTUPEKTOP IO
Haranus BITUSHUS Impact of YIIPaBJICHHIO
AJekcaHIpoBH | opraHm3amuoHHol | Organizational [IEPCOHAIIOM H
a KyJIbTYpHI Ha Culture on the OpraHu3aIoH
IEATENBHOCTD Activities of the HOMY
IIPEANIPUSTHS B Enterprise in the Hotel Pa3BUTHIO
TOCTUHHUYHO- and Tourism Sector 000 "TT-
TYPHUCTHYECKOH Tpasen"
chepe
16.| MarkeBuy CosepmencrsoBal | The Improving of Porosa I0.B. cmernmamuct
AHacracus H€ CUCTEMBI Career Development 10
JmutpueBHa KapbepHOTO System of yIIPABJICHUIO
pazsutust B OO0 "Volkswagen Group [EPCOHAIOM
"®donpkcBareH Rus" 000
I'pyn Pyc" "DonpKcBareH
["'pyn Pyc"
17.| Muxaitnosa Ocobennoctr Features of KongpateeBa |[mupexrop UII
Acta BEIICHUS Intrecultural HU.B. KonnpatreBa
AHppeeBHa MEXTyHApOIHBIX Negotiations 1.B.
IIEPErOBOPOB
18.| Oneruna VYupasieHnne Management of bespykona .3.H., IOIEHT
Exarepuna KoMMyHHKanuoHHO | Communication H.A. adenpsl
AnekceeBHa it nestensHOCTRIO | Activities of a KOHOMHKH
KOMITaHUHU Company PEenIPUALTHHE 1

prasu3anuii




HHI'Y um.
H.N.
Jlo6aueBckoro
19.| Ilyrun ®uHaHCOBas Financial Support for | Porossu IO.E. |yupemutens
Kupun IO/ IepPIKKa Social ATEHTCTBA
CepreeBuu COIIHAILHOI'O Entrepreneurship in "Kanposuk",
IpennpuHuUMarenb | Russia PErHOHATEHEBI
crBa B Poccun 174
[peICTaBUTEN
b OPCIIT
"Harmre
Oynymee"
20.| Ceparok UBar | IIpo6iaeMsr "Problems of bazanosa W.10. renepansusit
AnnpeeBny aJanTaIuu Competitive Strategy IMUPEKTOP
KOHKYpPEHTHO# Adaptation of a Firm 000 "POAN"
crpareruy upmsl | to the Conditions of
K YCJIOBHSIM External Environment
BHEIIHEN CpelIbl
21.| CuBkuHa Konkypenrocmoco | Competitive Koromuua CTapInuit
Enena O6HOCTh KOMnanuu | Advantage of a O.B. [IPEIo/IaBaTeb
JMuTpreBHa KaK pe3yabTar Company as a Result , nermapraMenTa
3¢ GexTUBHOM of Effective Human MEHEDKMEHTA
KaJpoBOit Resource Policy (a HY BIIID -
IIOJINTHKY (Ha Case Study of the [lepmb
puMepe LLC "Adidas")
koMmaanu QOO
"Anmunac')
22.| Cunamiio Amnanus BHemmHe# u | Analysis of Internal CmupHoB I'.B. | mupexrop
I'amuna BHyTpeHHel cpensl | and External UIT CmupHOB
BramumuposH | raepen "96" mug | Environment of the r'B.
a pa3paboTku Art Gallery "98" for a
CTpaTeTuu Strategy Development
pa3BuTus Ha peiHKe | on the Visual Arts
BH3YyaJIbHBIX Market in Nizhny
HCKYCCTB T. Novgorod Region
Hwuxnero
Hogsropona
23.| XoBpammoBa CermentupoBanue | Customer ITonomapera yIIpaBJsIona
Kcenus KJIMEHTOB Segmentation JLA. s KOMITAaHHEH
Cepreesna 00O "T'ens u
jax"
24.| XpomoBa ConpoTusienue Staff Resistance to Porosa I0.B. | cnenmanwmcr
EnnzaBera IIiepcoHaIa Organizational o
IOpneBHa opranu3aiuonabiM | Changes in yIIpaBJICHHIO
U3MEHEHHUSM B "Volkswagen Group MTEPCOHAIIOM
000 Rus" 000
"®onpKcBareH "donpKcBare
I'pyn Pyc" H I'pyn Pyc"
25.| Innaesa W HHOBaITMOHHEIE Innovative Methods of | Cokonosa H.A. | renepanbubrii
Exarepuna METOIbI Professional JIAPEKTOP
OmnerosHa npogeccuonansHor | Development of 000
0 pa3BUTHUSA Employees in the "TECJIA
COTPYIHHKOB B Company "Tesla-Soft" CooT"
komnaauu 000




| "Tecna-Codr" |

I'pynna 15 M2

Ne ®.1.0 Tema BBITyCKHOM Tema BoITyCcKHOI Penenzent
CTyIEHTa KBATM()UKAIMOHHOM | KBATM()HKAIHOHHOM
i/ paboTHI Ha pyccKOM paboTeI Ha
I S3BIKE aHTJIMACKOM SI3BIKE 015(0) VYyenas
CTEIICHBb,
yueHoe
3BaHHUE, MECTO
) paboTsL,
ﬁ 3aHMMaeMast
JIOJDKHOCTH

1. | Aangpeesa Omnpenencuue Identification of Ocumos A.A. JHPEKTOP
AmnHa HaIpaBJICHUH Strategic Ways for a HII Ocunos
OnyapnosHa CTPaTEruIecKoro Company AA.

pa3BUTHUS
IPEIIPUITHS

2. | Bunorpanos Hcnonp3oBanmne Using of Social I'pysmes C. H. | nupekrop
Anexcanip COIMAJIBHBIX ceTell B | Networks in 000
Omnerosuu HEIPEPHIBHOM Continuous Training "T"anmanT-

o0ydJeHun of Company Agto-HH"
COTPYTHHKOB Employees
KOMIIaHHH

3. | T'onynosa Passutue crparerun | Development of EBcturuees IUPEKTOP
Amnacracus IIOCIIETIPOIAXKHOTO After-sales Service | M. 000
AnekceeBna o0CTyKHBaHUs Strategy in the "Konnent"

aBTOMOOHIIEH Automobile Market

4. | 'opbyHoBa Anammus ¢akropos, Analysis of Factors | 3amnéruna reHEePaAJIbHEI
Exarepuna BJIMSIIOIINX Ha Influencing E.A. 1 MEHeKep
EBrenreBna IIOBEICHUE Consumer Choice in "O00

oTpeOuTeNei npu Hotel Selection Becennue
BBIOOpE MHBECTHIINH"
ISTH3BE3[0YHOIO

oTest

5. | T'opmikos Bimusnue Bremnux u | The Influence of Cunposa IO.H. | nupektop
Annpeii BHYTPEHHHUX External Factors on 000
MuxaitnoBua | daxropos Ha the Prospects for "TIpuBOIDKCK

IIEPCIEKTHBEI Career Development oe 6ropo
KapbepHOTO of the Individual OLIEHKH H
Pa3sBHTHS TUYHOCTH mpasa"

6. | I'puropresa PazpaGortka Marketing Plan 3sikoBa E.M. PYKOBOJHTE
Kpucruna MapKeTHHTOBOI'0 Development for b CITy>KOBI
BanepreBna IJIaHa JyJis Small Enterprise MapKeTHHTa

KOMIIaHHUH MaJIoro Company on U pEKJIaMBI

Ousneca Ha mpuMepe | Example of I'K

OOO "Pei6allmoc” | "RybaPlyus" "Huxeropon
iy

7. | I'ybape e | Ananus Analysis of the bexumos JI.A. | qupextop
Cepreesuu COOTBETCTBHS Compliance of 000

KOPIIOpaTUBHOM Corporate Culture "Cemurpan"
KyJIbTYPBI H and Organizational
OpraHM3alMOHHON Structure at




6

CTPYKTYPHI Ha Different Stages of
Pa3HBIX dTamax the Organization
xku3HeHHoro mukina | Life Cycle
OpraHH3auu

8. | Amutpuen Brenpenue Implementation of | Konuna A.A. MEHEKEp
IlaBen TEXHOJIOTHHU Gamefication o mogbopy
Jmutpuesny reiMupuKanuy B Technology to the IepcoHaa

CYIIECTBYIOIIYIO Existing System of ITAO
cucreMy MoTuBanuu | Personnel ) "Pocrenexom
IepcoHaa Motivation "

9. | Ay6xoB Pa3zpabotka Adaptation Program | Batenesa X.B. | pykoBomuren
Anekcasgp MIPOTpaMMEI Development for b OTIENa
I'eHHanbeBUY | amamrauu ‘Trainces of an IepcoHasa

CTaXXe€pOB International 000 "Al-
MEXIyHAPOIHOH Company TU-CHU-
KOMITaHHUH IO Manufacturing TPEWT"
IIPOU3BOJICTBY Equipment for the

o0opynoBaHus Petrochemical

Hedrexummueckoit | Industry

IPOMBIIUICHHOCTH

10.| 3pikOBa PazpaGortka Development of BummaeBckwmii reHepaTbHBI
Haranes CTpaTerun Product Promotion | A.JO. # OUpEeKTOop
CepreeBna MIPOJIBHIKCHHS Strategy for OAO

npoxyknun OAO "Kirovo-Chepetsky "Kupogso-

"Kupopo-Uemnenxkuit | Brick Plant" Yenenxwmit

KUPIAYHBIN 3aBO" KAPIHYHBIH
3aBox"

11.| KopreB Aprém | Onenka "Markux" Assessment of CwmenbproBa K.COLIMOJLH.,
CepreeBuu HAaBBIKOB Y "Soft" Skills Among | C.B. JIOIIEHT

CTYJICHTOB- Student Managers Kadenpel

MEHEKEPOB ob1mero u
CTpaTerH4YecK
oro
MEHEDKMEHTa
HNY BIID —
Huxanit
Hogropon

12.| Koponés AHaM3 METOJIOB Analysis of Methods | Jlanuayc B.A. | renepaibHBI
Dénop OIICHKH for Assessing Labor U qupeKTop
IOpreBuu npousBoauTenbHOCT | Productivity and 000

U TpyJa u Identifying "Lentp
BBISIBJICHHE Affecting Its "IIpuopurer"
¢dakTopoB, Growth Factors

BJIMSIIOIUX HA €€

poct

13.| Marun Bri6op Hanpasnenus | Choosing the Kopcakos H.B. [mupexrtop
Bnanucnas CTpaTEerun4ecKoro Direction of 000
Uropesuu pa3BUTHSA Strategic "KAJIUCTA"

npousBoacTBeHHON | Development of a
KOMIIaHHH Manufacturing
Company

14.| HoBukoBa [Iporao3upoBanue Customer Value bespykoBa K.3.H., TOLIEHT
Omnbra neHHocTH KimerTa | Prediction H.A. adenpol
ArnexceeBHa EKOHOMI/IKH




IpeAnpHATHI ]

Opra"u3anuii
HHI'Y mm.
H.W.
Ulo6aueBckoro
15.| Capuna IIpunsaTue Making Financial EmenbsiaoOB K.3.H., CTapIInij
Amnacracus (GHUHAHCOBBIX Decisions at AM. [IpETIoIaBaTe b
BuxropoBHa pemennii Ha pasHpix | Different Stages of nenapTaMeHTa
CTaIusIX the Corporate Life OKOHOMHUKH U
xu3HeHHoro mukna | Cycle (bunaHCOB
OpraHU3aIuu HIY BIIID -
[ lepmb
16.| CeBeponra Hccnenoanue I Investigating the IleTnaxunra PYKOBOJIUTEH
IOnus IIEPCIIEKTHB Prospects of the O.A. OTIENa
AnexcannpoBH | passutusa AO Development of JSC 3aKymnok AO
a "Marsa AsromoTtuB | "Magna Automotive "Marna
Pyc" B xauecTBe Rus" as a Teal ABTOMOTHB
OMPrO30BOI Organization Pyc"
OpraHH3anuu
17.| Cemeukuna MuHuMU3anus Minimizing the Yepenuauuenko [mupexrop UIT
Japbs PHCKOB Risks of Franchised | C.B. YepenauaeHk
CepreeBna MIPENIPUSATHH, Enterprises, on the o C.B.
paboTaronux 1o Example of the
dbpanmmuse, Ha Company
npumepe komnanuu | "CoffeLike"
"CoffeLike"
18.| CrpenkoBa Mertonb! onieHKH Employee Konmna A.A.  MeHemxep 1o
AmHacracus IepcoHasa Mpu Evaluation Methods noxbopy
CepreeBna npueMe Ha paboTy During Recruiting epcoHasa
[MTAO
"PocTenexom"
19.| Tpym SAna "HoReCa" u 6uznec: | "HoReCa" and Konogua M.M. Brnanenerr
Uroperna OCHOBHBIE acneKkThl | Business: Core pecTopaHa
MIOCTPOCHHS, Building, Marketing "Praha"/
MapKeTHHTa U and Management " IIpyxKoBa
yIIpaBICHUS Aspects KpyXxKa'"
20.| Yecnoxonra IIpumenenwue The Application of | 3ybapesa C.B. Menemxep 1o
SIna METOJI0B Internal Diagnostics IIpOIaxKam
MaxkcuMoBHa | BHyTpeHHEMR Methods for a Small 000 T®
JAArHOCTHKH JIJIS Company "Panyra
KOMIIaHWH MaJIoTO Ty TeIEeCTBUM
OuzHeca .
21.| Yynosa Pa3pabotka Strategy Heymuna I'.A. |mupextop
Kcenus CTpaTeruu Development on a 'YK HO
MakcumoBHa | KOMIIAHUH Ha Base of "Huxeropoc
ocHOoBaHuU oneHkHn | Stakeholder's 1501
BIIMSIHHS TPYIIIT Approach rOCyZapCTBEH
HHTEPECOB (Teopus HBI
CTEUKXOJIIEPOB) BBICTABOYHBIH
KOMILIEKC"
22.| lllenynsukuaa | KoMMyHHKAITHH C Communication Caxuna A.W. [crapmmii
Anna OTpeOUTEISIMU with Generation Z [IperoiaBaTes
JlmutpueBHa MTOKOJICHUS Z Consumer Through b
ITOCPEJICTBOM Relationship nermapTaMenTa




8

HMCIIOJIBb30BaHUSI Marketing MEHEeKMEHTA

MapKEeTHHTOBBIX HITY BIIO -

B3aMMOOTHOIICHHI [Tepmb
I'pynna 15 M3

Ne ®.1.0 Tema BpmmyckHoii | Tema BbInmyckHOI Penensent

0/m | CcTyAeHTa | KBaJM(UKANMOH | KBAMM(DHKAITOHHO .

HOH padoThI Ha i paboTsI Ha dUO VueHas
PYCCKOM SI3bIKE | aHTJIHICKOM SI3bIKE CTEIleHb,
ydeHoe
‘ 3BaHUe,
. MECTO
paboTHI,
3aHUMaeMast
JIOJDKHOCTD

1. | banaban I'etimudukarus Gamification as a EBctudeesa E.M. | cnenmanuct
Ana KaK HHCTPYMEHT Tool for the 10 Kajipam
Bnamgumupo | pasBurus Development of 000
BHA smonmoHanbHOro | Emotional "T"azmpom

UHTEJICKTa Intelligence of TpaHcras
nepconaira OO0 Personnel in Hwxuauit
"T"aznpom Company "Gazprom Hogropox"
Tpancra3 Hwxknamii | transgaz Nizhny

Hogropon" Novgorod"

2. | bapemmeBa | ComeprencrsoBan | Enhancement of KpacunsaukoBa HR buznec-
Exarepuna | me cucTeMbl Career Management | O.H. napTHep
EBrenreBHa | KapbepHOTO System in "Coca- "Coca-Cola

pa3BUTHS B Cola HBC Russia" HBC
kommanuy "Coca- Russia"
Cola HBC Russia"

3. | bopucosa Hccnenoranue Research of Factors | Ucnankuna E.A.  [k.3.H.,
Mapus (dakTopoB of Self-organization ITOLIEHT
Onerosna camoopranuzarnuu | of Innovation Kadenper

WHHOBAITUOHHBIX Systems in Regional rocyaapcTBe

CHCTEM B Innovation Systems HHOTO U

PETHOHATTBHBIX MYHHUITATIATH

WHHOBAIMOHHBIX HOTO

cUcTeMax YIIPaBIICHHSI
HIY BIIID
— Hyoxanii

: Hosropon

4. | Beperennu | PasButue Development of Monoanosa E.A., | HaYyaJIbHHK
KOBa JIAJIEPCKUAX Leadership oTzmena
EBrenus KOMITIETEHITHH Y Competencies KaJIpoB
AnekceeBHa | pykoBoauTesei Ha | Among Managers on 000

puMepe the Example of the "Jleonn
opranuzanuu OOO | Organization "Leoni Pyc"
"Jleonu Pyc" Rus"
5. | l'acmapsi Nmumx Image of an Hconeckyns O.10. | k.5.H.,
I'op opranm3anuu kak | Organization as a JOLEHT
larukoBuY | yciioBHe e Condition of its JlenapTaMeH
KoHKypeHTOCcoco | Competitive Ta
oHOoCTH Advantage MEHEKMEH




ta HUY
BIIID -
Ilepmp

6. | Jpanosckas | KommiekcHas Complex Soft Skills | Jlynaea H.1. K.ILH.,
AnnnHa OIIEHKA MSTKHX Assessment of TOLIEHT
Muxaiinoen | HaBsIKOB Gynymux | Future Managers Kadeapsl
a MEHEIKEPOB o0meit u

COLIMAJIBHOU

IICUXOJIOTHH

HHT'Y uwm.

H.N.

Jlo6aueBcko
" ro

7. | Xenros Ananmms Analysis of the Muponuenko H.B. | Hauansank
AHTOH s dexTuBHOCTH Effectiveness of oTaena
Hropesuu KoMMyHuKkanuid B | Communications in MapKeTHHTa

MapKeTHHIe Place Marketing on I'BY HO
TEPPUTOPHUI Ha the Example of "Hmxeropo
puMepe Nizhny Novgorod JICKHI
Hmxeroponckoro | Tourist Information TYPHCTCKO-
TYPHUCTCKO- Center uH(popmaru
HH(GOPMAITHOHHOT OHHEBIH

0 IIEHTpa LEeHTp"

8. | Konmpareep | M3yuenue yposust | The Study of the I'notoB A. A. PYKOBOJIATE
Muxann SMOIIHOHAIBLHOT'O Level of Emotional JIb OTHAENIA
IOpbeBry HHTEJJICKTA B Intelligence in the npoxax AO

CTPYKTYpe Structure of "Voaner"
kmaeHTooprueHTHp | Customer-oriented

OBaHHOCTH Employees of JSC

COTPYTHUKOB "Ufanet"

Kommnanua AO

"Vdaner"

9. | Kopobmosa | AHammu3 Analysis of a Apxwumos P.B. HaYaJIbHUK
Taucus KoHKypeHTocnoco | Company's oTAena
Pycnanosna | 6HOCTH KOMmanuu | Competitiveness on MapKeTHHTa

Ha mpumepe OOO | the Example of 000
"NnTepTpeiin" "InterTrade" "UnTepTpe
wn"

10. | KyrymeBa | Ctparermueckoe Strategic Cenuxos O.B. MpOJIFOCcep
Japbs yIIpaBJICHHUE B Management in AHO
PamunoBHa | mHIyCTpHH Cultural Indutries "TIpoeKTHBI

KYJbTYPBI i oduc
Crparerun
pa3BUTHS
Hwmxeropon
CKOM
obyactn"

11. | MocnsixoBa | AHamus Analysis of Kynakos E.C. 3aMECTHTE
Kcenus nosunuonupoBanu | Positioning in the b
EsrenseBna | s B HoReCa- HoReCa Segment JTUPEKTOpa

CErMEHTe 000
"HIE®C

r'eyiir
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12. | OpexoBa Ananmus Competitors IlTy6nsxosa H.I'. | k.3.H.,
AHactacus | KOHKYPEHTOB Analysis of Master JIOTICHT
I'erHanbeBH | mporpaMMel Programme Kadenpsr
a MarucTparypbl BEHUYPHOTO

MEHEDKMEH
ta HUY
BIIID —
Huoxamii
Hogropon

13. | IIpokonoBu | ®opmupoBanue Formation of a Bacunbpesa E.H. K.ILH.,

9 MakcuM | KOMILJIEKCHOM Comprehensive JIOTIEHT

Crarucnaro | cucTeMsl System of kadeapel

BUY MOTHBAITAH Motivation of the OpraHu3aIm

KOMITaHUH Company OHHOM

IICUXOJIOTHH
HWUY BIIID
— Huxuuit
Hogropon

14. | CaBuyk Pazpabotka Development of Kuwm J1.A. IUPEKTOP
Exarepuna | meHTpa OllEHKH Assessment Center KaJ[pOBOTO
HuxonaeBH | uist cTyaeHTOB for Students of areHTCcTBa
a baxynpreTa Faculty of 000

MEHEDKMEHTA Management of "POaANA"
Hanwmonansroro Higher School of

uccienoBarenseko | Economics

IO YHUBEPCHUTETA

"Bricmas mkoia

9KOHOMHKH"

15. | Cunmor CosepuienctsoBan | Improving the Team | ITmaronosa IO.A. | k.¢mioc.H.,
IOpuii UE CHCTEMBI Management System JOIEHT
HuxonaeBn | komaumgHOIrO on the Example of Kadenpsl
q MeHeKMeHTa Ha | the Marketing TOPTOBOTO

IpuMepe Agency zena,

MapKETUHTOBOTO "MegaResearch" HHCTUTYTa

areHTCTBa MEHEKMEH

"MegaResearch" Ta ¥
On3Heca,
HHI'Y um.
H.N.
JIo6aueBcko
ro

16. | CyxoBa Vupasnenue Organization l'anun U.B. TreHEepaJIbHBI
Hapes opranmusanueil Ha | Management Based # TUpEKTOp
Onerosna ocHoBaHuu Teopun | on the Theory of 000

OTrpaHUYCHUN Constraints "HIE®C
: FPyHIT"

17. | Tapacos HuTepBrio Kak Interview as a Tool | Hansikuna E.C. TUPEKTOP
AnexcaHnp | HHCTPYMEHT for Evaluation o006ocobneHH
ATnekceeBUY | OLICHKH Candidates on oro

KaHJWJ1aTOB Ha "Trade Sector nogpaszene
TIO3HITHIO Manager" Position in aus OIT
"Menemxep "Decathlon" 1182 OO0
TOProOBOroO "OKTOBJI
cekTopa" i
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KOMIaHHH
" Ilexation"

18. | ®emopoBa | [Ipumenenne Application of Web | Hazapos C.]I. PYKOBOJMTE
Enena HWHCTPYMEHTOB Analytics Tools for b
AnexcaHnp | BeG-aHAIUTHKH Efficiency MapKETHHTO
OBHA JAHHBIX IS Improvement of BBIX

IIOBBIIIEHUS Internet Promotion IIPOEKTOB
3¢ dexTUBHOCTH of "Seldon PRO" 000
MPOABHIKCHUS Company "Cenmon
KOMIIaHUH I[TPO"
"Cengon ITPO" B

WutepHere

19. | Xpucradesa | INosunmonuposanu | Brand Positioning on | Bespykoa H.A.  [k.3.H., OIEHT
Enena e OpeHma Ha the Russian Fashion Kadenpsr
AnekcaHIp | poccHHUCKOM Market (on the OKOHOMUKHU
OBHa PBIHKE MOJHOM Example of Brand MPEAIPUITAN

OJIeXITBI (Ha "Mashkara") 151

npuMepe OpeHma OpraHu3anmit

"Mashkara" HHI'Y um.
H.1.
Jlo6aueBckoro|

20. | XycaunoBa | Kommerenuuu Competencies of Tromenera E.O. Ou3Hec-
Kamuna MEHEKEPOB Managers in TpeHep
Haunesna "Pecropannoit "Restorannaya 000

¢panyaitsuarosoii | Franchaizingovaya "POK"
KOMIIaHUHU" Companiya"

21. | llyBaeB Cucrema System of the JImBamuna E.H. reHepaJIbHBI
AHTOH cTparermdeckoro | Strategic Planning in H TUpEKTOp
OmneroBuy IJTAaHUPOBAHUS B Small Business 000

MaJjioM Ou3Hece "Tluryep"

22. | llyroBa IToppoctroBast Adolescent's Caxwuna A.. cTapIImi
ABacTacusi | JIOSJIBHOCTD: Loyalty: Feature of IpernoiaBatr
EBrenpeBHa | 0coOeHHOCTH Youth/Children- eb

MapKeTHHTa, oriented Marketing. JlerapraMex
OPHUEHTUPOBAHHOT Ta
0 Ha IOAPOCTKOB MEHEeHKMEH
ta HUY
BIIID -
: Ilepmb

23. | SmxoBa Paszpabotka Development of a Apramuna U.A. K.9.H,
Apuna MPOTpaMMEI Promotion Concept JIOIICHT,
AnnpeeBHa | mponsmwkenus mis | for a Small and 3aBeAyIoIa

KoMIaHui Manoro | Medium-sized s kaenapoit
U CPEIHEero Business yIpaBJICHUS
6usHeca U
: MapKeTHHTa
PAHXul'C
I'pynmna 15 M4
Ne ©.1.0 Tema BeITyCKHOM Tema BbITyCKHO# Penensent
I/l | cTymeHTa | KBaIM(UKAIMOHHO | KBAIH(pHKAHOHHOMN
¥t paboTsI Ha paboTs! Ha ono VYuenas
PYCCKOM SI3BIKE AHITIMHACKOM SI3BIKE CTETICHb,
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y4eHoe
3BaHUE,
MECTO
paboTsl,
3aHHMaeMas
JOJDKHOCTH
AbpamoBa | Kommiekcuas Complex Soft Skills | JTynaesa H.U. K.ILH.,
Anna OIIEHKA MITKHX Assessment of. Future JOIIEHT
BukropoBH | HaBeKOB Gymymux Managers Kadeapsr
a MEHEDKEPOB oOrmeit u
COIMHAIbHOM
HICUXOJIOTHH
HHI'Y um.
H.A.
Jlo6aueBcko
ro
babun HccnenoBamnue Research Preferences | Kauyp IT.A. PYKOBOJUTE
JAmutpwii IIPEATIOYTEHHI of Student of IT- 1 000
Brnagumupo | crymenros IT- Specialties when "Tunapkodhd
BUY CHENUATBHOCTEN Choosing an Hentp
IIpH BBIOOpE Employer" PazpaboTku
paboTomaress b
bany6a OnTtumMuzanus Optimization of the | Illep6axosa O.H. K.3.H.,
Mapuna GusHec-mporecca | Business Process on JIOLIEHT
Hropesna 10 0T00pEHHMIO the Approval of kadeapel
HCKIIIOYMTENBHBIX | exceptional MEHEKMEH
OTTPY30K I10 Shipments for ta HI'TY
HaIllUTKaM B Beverages in the mMm. P.E.
OTAEIE IO Credit Risks AnexceeBa
YIIPaBJICHHUIO Management
KPEIUTHBIMHA Department in LLC
puckamu OO0 "HBC Eurasia"
"Koxka-Komna
OitubuCu
EBpazus"
bapunos CpaBHHTENBHBII Comparative Iapskos A.C. K.T.H.,
Jvutpuit aHaIu3 YPOBHS Analysis of the Level npocdeccop
BanepeeBuu | passurus of Development of Kadenpbl
npennpuHuMarens | the Entrepreneurial roCyJ1apcTB
CKOH Infrastructure of €HHOTO U
uHGpacTpykTypsl | Russian Kegions MYHHITATIAT
poccuiickux BHOTO
PETHOHOB yIIpaBJIeHus
HWMY BIIIS
— Huxanit
Hogropon
benos AHamu3 Analysis of the Hlagpynos U.C. | remepanbHBI
Kupnnn CTpPaTEruIecKoro Organization's ¥ TUpeKTop
Anexcannp | moreHImana Strategic Potential 000
OBUY OpraHu3aIuu : "Toprossrit
Hom
Penned"
Bapramosa | Peamuzamus Implementation of CepoBa H.A. K.IEe/.H.,
Amnacracus | npoekTa B cepe the Project in the JOLIEHT
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BukTopoBH | omaitn-o6yuenus | Field of Online JIenaprameH
a Ha IIpuMepe Learning on the Ta
IIKOJIBI OHM3HECa Example of the COIMATHHBI
"PBC" School "RBS" X HayK
HHUY BIIID
— Huxnaunit
Hogsropox

7. | I'megymmma | PaspaGoTka Development of a Kanaesa B.A. YIIPaBJISIOLT
a Huka CHCTEMEI Staff Training uit 000
Anp0epToB | 00y4enus System in OO0 "Tupamucy"
Ha nepcoHana B OOO | "Tiramisu"

"Tupamucy"

8. | Hybora PazpaboTtka +Elaboration of Koxwun JT1.A. TUPEKTOP
EmmsaBera | crparerun Company 000
Hropesna pa3BUTHUSA Development "Nudopmair

KOMITaHHH Strategies HOHHEIE
Texnonorn
I/I"

9. | Kappipkuna | IIpakTuku IMumkwnaa E.E. 3aMeCTUTEN
Anacrtacus | cerMeHTHpoBaHHS | Segmentation b
CepreeBra | morpebGuTeneit Practices for a ¢buHAHCOBO

KOMIIaHHH- Developer Company ro
JieBeonepa JpeKTopa
000
"XKumunaer
, i oTBeT"

10. | Knagpko Mortusarus Motivation of Kopmysosa E.B. | necuxoor,
Hartanbs MIOAPOCTKOB- Adolescents for TeIITaIbT-
Muxaiinosn | morpeGureneii npu | Consuming Snacks TEparnesT,

a IIOKYITKE CHEKOB CHEIHATHCT
OTZena mo
pabote ¢
IIEPCOHAIO
M 000
"JIVKOWJI-
IlenTpuedT
ENpOayKT"

11. | KonreBa Paszpabotka Strategy JIo63una T.II. JHUPEKTOP
AnHa CTpaTeruu Development for LEHTpa
Anekcannp | passutus gerckoro | Child Education pa3BUTHS
OBHa obpasoBarensroro | Center JIMYHOCTHU

LIEHTpa "XKwupad"

12. | Kpamuukua | Paspa6Gorka Development of Kpamugkus B.JL. | renepansasl
a Anéna MapKETHHTOBO Marketing Strategies U DTUpexTop
Onerosna CTpaTeruu of the Company 000

KOMIIaHHH "Crexkio-
JIrokc"

13. | KpyroBa CosepmencrBoBan | Corporate Social Kpacymura O.1O. | k.5.H.,
Kpuctura | we cucremsl Responsibility JIOTICHT,
MaxkcuMoBH | yrpaBieHus Management System 3aBeAyroma
a KOPIIOPaTUBHOM Enhancement in a 1 xadenpoi

COLIMATBHOM Commercial buHaHCH U
OTBETCTBEHHOCTHIO | Organization KpenuT
KOMMEpPUYECKOM PAHXwul'C




14

OpraHu3anuu

14. | Maxmanépo | Poccus, Russia, Tajikistan I'opogHoBa A.A. | K.COLMOI.H.
B Tamxuxucran u and China: Problems , IOIIEHT
Uchanmuép | KHP: npoGnemsr u | and Perspectives of kademper
baxTuépoBu | mepcrekTUBEI Foreign Trade obmero u
g BHemHeToprooro | Cooperation cTparerude

COTPYIHHYECTBA CKOTO
MEHEeIKMEH
ta HUY
BIIID —
Huoxumii
Hogropox

15. | HoBuxoBa | [TocTpoenue Bilding Risk Kpacymuna O.1O. | k.3.H.,
EnnszaBera | cucremsbl Management System JIOIIEHT,
MuxaiinoBH | ynpasienus on the Example of 3aBeIyroIa
a pHCKaMHU Ha Small Business 1 Kadenpoi

IIpUMEpPE MAJIOTO OuHAHCH 1

om3neca KpeIuT
PAHXuI'C

16. | HoBckas IIponBuxenue Promotion of a Capuna JI.I. 3aMECTHUTENH
Anéna YacTHOTO Private Medical ' TeHEpaIbHOT
HukonaeBH | MemuImHCKOTO Center in Social 0 IUpeKTOpa
a IEHTpa B Networks Using 000

conuanbHbIX cetax | Modern Tools "Kynroy

C TIOMOIIBIO HEHTP

COBPEMEHHEIX 310pOBHs"

HHCTPYMEHTOB

17. | Ilocnosa B3aumocBs3b The Interrelationship | [essraiikua M.A. | Yopasimso
Iommaa JTHYHOCTHBIX 4epT | of Personal Traits mwmit OO0
PomanoBHa | m and Professional "MeraMakc

npodeccuonansHo | Burnout of Megamax i

T'O BBITOPaHHS call-center

COTPYIHUKOB Employees

Kojur-ieerpa OO0

"MeraMakc"

18. | ITusm Pa3pa6otka Development of a JInBanmna E.H. reHepaIbHbI
Hukura IIPOTpaMMEI Staff Development # OTUpEeKTop
OmneroBuu KapbepHOTO Program in the IT- 000

pa3BUTHS Company "ITuauep"

nepconaia B IT- "PinscherCRM"

KOMIIaHHH

"PinscherCRM"

19." | Pe3nukoB Mapketunr B Social Media bespyxosa H.A. .3.H., IOIEHT
Jannmn COITHATTbHBIX Marketing in adenpsr
ApkanpeBu | Menma B chepe Entertainment on the BKOHOMUKH
g pa3BieyYeHuit Ha Example of the MS IpEATPUSTHNA

puMepe KVN Regional 12§
Pernonansuoit League Nizhny OpraHu3aIHi
Jlurn Novgorod HHI'Y um.
Mexnynapoasoro H.A.

coroza KBH Jlo6aueBcKOTO

"Huxuwnid

Hogropox"
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20. | Craposepor | UccnenoBanue The Impact of Ocumosa O.C. K.COITMOJI.H.
a Haranesa BIIUSIHUS Demog , JIOIIEHT
BamumoBna | memorpadmyeckux | raphic Changes on kadempsl

M3MEHEHUN Ha Succession Practices o0miero u
IIpaKTHKe of Family Businesses CTparernye
HaCJIeZIOBaHUS CKOTO
CEMENHOI0 MEHEIKMEH
Omu3Heca ta HUY
BIIID -
Huoxawmin
Hogropon

21. | Yynatikuna | Mccnemosanue Research of How Kupunnos A.T. 3aB.
Oxkcana BITUSTHUS Administrative CEKTOpOM
AmnppeeBHa | anmuHHCTpaTUBHEI | Barriers Influence HHHOBAIMO

x 6appepoB Ha the Activity of Spin- HHBIX
JIEeATeTbHOCTD off Companies of IporpamMm
cnuH-0h ¢ Scientific Institutions OI'BHY
KOMITaHM "®enepanb
uHCTUTYTOB PAH HBIA
HCCIIeIoBaT
€IbCKUHI
IEHTP
HnctutyT
IPHUKJIATHO
i pusuku
Poccuiickoii
aKaJleMuH
HaYK"

22. | OpkunOek | PaspaGorka Development of an JIyxun A.B. AppMetrica
yyiy HMHHOBalmoHHOTro | Innovative Product Product
CeIprak NPOAYKTA IS for Digital Audio Manager

cosmanus digital- | Advertising 000
ay AMOpEKIIaMBI "Snnexc”




