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MeTO.{OB

nnyrpenneft
AI,rafHocTuKn Anfl
KOMUaHLIH M{IJIOTO

6ugneca

The Application of
Intemal Diagnostics
Methods for a Small
Company

3y6apena C.B. vIeHe.qxep IIo
rpoAaKaM
loo T(D
'Pagyra

ryreurecrnafi

2 l t{y4ona

Kcenux
MaxcmraosHa

Paspa6orra
cTpaTerlrlr
KOMNAHk|I,I HA

oiHoeaHuz oqenKu
BrrnfrHkrs. {pFrrr
I,IHTepecoB (rcopzx
crefirxongepon)

Strategy
Development on a
Base of
Stakeholder's
Approach

,{eynnna f.A. 4npeKrop
I-BYK HO
'Hnxeropo4c

crfi
rocyAapcTBeH
rrui
lrrcranoqHrrfi
coMureKct'

22 IllenyAxnrr.rna
Anna
,,{uurpuenua

Kouuynnrar\kru c
norpe6rareJurMlr
nononenur Z
IIocpeAcrBoM

Communication
with GenerationZ
Consumer Through
Relationship

Ca>x:ana 4.I4. xapumfi
rpeIIoAaBaTen
)

IeIIapTaMeHTa



8
I{CIIOJIb3OBTIIII{'

ME)KeTr4HrOBbrx
B3IIIIMOOTHOIIICHI{fi

Marketing vleHO,IIXMeHTa

{ITY BIII3 -
Iepur

Ipynna 15 M3

Irb
nln

(D.n.o
cryAeHTa

Teua nrrrrycrcnoft
rcnarnSuxaqrroH
nofi pa6orr,r na
pyccKoM fl3brKe

Tepra nrrrrycrcnofi
rcnannQuxaquorrHo .

fi padorrr na
anr.nuftcroM fl3brKe

PerIengeur

oI40 YqeHas
cTefleHb,
yqeHoe
3BaHI{e,
MECTO

pa6orrr,
3turuMaeMaf,

AOJIXHOCTb
I Eana6an

f,.ua
Bna4rarranpo
BHA

f efirr,ru(f rEraqnx
KaK r.rrrcTpyrueHT
pa3BuTprs.
9MOII}IOHZIJIbHOTO

I,IHTEJIJIEKTA

rrepcoHarra OOO
"fasupou
Tparrcfa3 HuNnufi
Honlopo.u"

Gamification as a
Tool for the
Development of
Emotional
Intelligence of
Personnel in
Company "Gazprom
transgazNizhny
Novgorod"

Encrn(feenaE.Vl. CTI9III,IAJII,ICT

rro Kar{pilM
ooo
"fasnpou
TpaHcru}3
HrNnufi
Honropo4"

2. Eapr-rrngg4
Erareprana
Enrenrenna

CoeepruencrBoBaH
I4E CI,ICTEMbI

KapbepHofo
pa3B[rTr,rr B
KoMrraHI{I,I "Coca-
Cola HBC Russia"

Enhancement of
Career Management
System in "Coca-
Cola HBC Russia"

Kpacunsnr,rrona
o.H.

HR Bwsuec-
naprHep
"Coca-Cola
HBC
Russia"

Bopucona
Mapux
Oreronna

LlccneAonanue
lparropos
cEtMoopraHvr3arlvtur
I,IHHOBAII}IOHHbD(

CPICTEM B

peFI4OHanbHbrx

I,IHHOBAIIUOHHbD(

C}ICTEMAX

Research of Factors
of Self-orgarization
of Innovation
Systems in Regional
Innovation Systems

I4cnaHrc.rHa E.A. (.3.H.,

IOIIEHT

ca([egpu
rocyAapcTBe
IHO|O I{

vIyHI{II}rnfinb

rofo

/rrpaBJreHr,r.'{
II,IY BIII3
- Huxnufi
fosropo.u

4. Bepereuun
KOBA

EereHr.rs
AnerceesHa

Pasnurne
nzAepcKr,rx
rorruerenqlrfi y
pyKoBoAr,rrenefi na
rrpLrMepe
oprarrlr3aqeu OOO
"JIeoHr,r Pvc"

Development of
Leadership
Competencies
Among Managers on
the Example of the
Organization "Leoni
Rus"

Monolrloea E.A., HAqAIIbHKIK

oTAena
Ka4FOB

ooo
"JIeoHn
Pyc"

5. facnapxn
fop
farurosu.I

I,Irrazax
opraHLr3arluu KaK
ycJroBr{e ee
KOHKX)oHTOCIIOCO

6nocrr,r

Image of an
Organization as a
Condition of its
Competitive
Advantage

?Iconecrvnr O.IO. K.3 .H. ,

AOIIEHT

AerrapTaMeH
TA

MEHCA)KMEH



TA HI4Y
BIIIS -
fleprur

6. ,{panoncxax
Astuua
MraxaftnoeH
a

Konannexcnas
oIIeHKa MrrrKr4x
HitBbrKoB 6y4yrqnx
MeHeAX(SpOB

Complex Soft Skills
Assessment of
Future Managers

,{ynaena H.Z. K.II.H.,

AOIIEHT

ra(pegprr
o6rqefi z
coqr,ra-urnofi
IICIIXOJIOruI4

HH|Y urr,r.
H.14.
JIo6a.rencKo
ro

7. Xenron
AnroH
I,Iropenr.r.r

Anarurs
eQ(fexrunnocru
KoMMyuLtKaqr.rfi n
MapKeTr.rHre
reppnropuft na
rpr,rMepe
HraxeropolcKoro
Typr,rcTcKo-
nnQopnraqr{oHHor
o rIeHTpa

Analysis of the
Effectiveness of
Communications in
Place Marketing on
the Example of
NizhnyNovgorod
Tourist Information
Center

Mrapouuenro H.E. HaqaIIbIII{K

oTAeJra
MapKeTrrHra
fEY HO
"HraNeropo
4cxufi
TypHcTcKo-
unSopnaaqn
onnrrfi
ugHTDtt

8. Kon4paruen
Mnxar.rn
IOprenu.r

I,Isyreuue ypoBu{
9MOIIU OHAJIbHOIO

I,IHTCDIEKTA B

crpyKrype
KJrr{eHTOOp}reHTr{p
OBTIIIHOCTI{

coTpyAHr{KoB
xorrananr,rra AO
"Ydager"

The Study of the
Level of Emotional
Intelligence in the
Structure of
Customer-oriented
Empl,oyees of JSC
"Ijfanet"

fnoros A. A. pyKoBoIr4Te
Jrb oTAena
npo4ax AO
"YSarret"

9. Kopo6qona
Taucux
Pycnanonna

Ana-rmg

KOHKypeHTOCIIOCO

6nocrz KoMrragr,rpr
Ha rpr.rMepe OOO
"I4nrepTpefig"

Analysis of a
Company's
Competitiveness on
the Example of
"InterTrade"

Apxunon P.B. HAqAJIbHI{K

oTAena
MapKeTrrHra
ooo
"I,lnrepTpe
PIA

10. Kyrynrena
[apst
PaurraAoeHa

CtpareruvecKoe
yrrpaBJreHze B
nHIycTpiln
KynBrypbr

Strategic
Management in
Cultural Indutries

Cenuxon O.B. npoArocep
AHO
"flpoexrnrr
fi o(fac
Crpareruu
pulsBrrTr,rt
Hrxeropo4
cxoft
o6nacru'l

1 l Mocnsroea
Kceur.rs
Enrenresrra

Anzurrag
rr03rrqlloHr4poBaHr,I
x s HoReCa-
cefMeHTe

Analysis of
Positioning in the
HoReCa Segment

Kynaxon E.C. 3AMCCTI,ITEJI

b

Ar.rpeKTopa
ooo
''LIIEOC

fPyfIfI"



l 0
12. Opexora

Anacracus
fenna4renn
a

Anarus
KOHKypeHTOB

IIpofpaMMbr

ManrcTpaTypbr

Competitors
Analysis of Master
Programme

llly6nxxona H.f. K.9.H.,

AOIIEHT

rca$egprr
BeHnypHofo
MeHeA)KMeH

ra HI,IY
BIIIS _
Hzxnr,rft
Hosrooon

13 . flpoxonoru
.r MaKcuNr
Cranucnano
BI,Iq

Ooprr,rzponanlre
rounnexcnoft
CI,ICTEMbI

MOTLIBaqI,II4

KOMIITUII4I,I

Formation of a
Comprehensive
System of
\4otivation of the
Company

Baculrena E.H. K.II.H.,

AOIIEHT

ra$e4prr
oprarrr43arlr4
ognoft
IIcr{xoJroruII,I
HI4Y BIIIS
- Htxnufi
Hosropo.u

t4. Cae.ryr
Exarepr.rna
Hr,rronaenn
a

Paspa6orxa
qeHTpa orleHKr.r

AirJ{ cTyAeHToB

$arynrrera
MCHE,UXMEHTA

HaquouanbHoro
I,rccJre.{oBaTeJrbcKo
ro yHr,rBepcr{TeTa
"BHcmag ITIKoJIa
gKoHoMI4KI,r"

Development of
Assessment Center
for Students of
Faculty of
Management of
Higher School of
Economics

Ken'r A.A. AlrpeKrop
Kar{poBoro
ATEHTCTBA

ooo
IP3AI{"

1 5 . Cuuqon
IOpufi
Hrar<onaespr
q

ConepureucrBoBaH
}IE CITCTEMbI

KOMUUTAHOTO

MeHe,{x(MeHTa Ha

rpr.rMepe
MapKeTr,rHroBoro
ATCHTCTBA

"MegaResearch"

Improving the Team
Management System
on the Examplb of
the Marketing
Agency
"MegaResearch"

flnaronoea IO.A. r.Sunoc.n.,
AOIIEHT
raSegpu
ToproBoro
AEJIA,

LTHCTT{TyTa

MeHe.qlICN,feH

TApt

6usneca,
HH|Y nu.
H.I4.
Jlo6aqescxo
to

16. Cyxona
.{apra
Oneronna

Vnpanuenrae
oprilrr,Barluefi sa
ocHoBaHr,rr4 Teoplrn
orpanuuenzfi

Organization
Management Based
on the Theory of
Constraints

faunn I4.B. feHepanbHbr

ft 4rapexr:op
ooo
"IIIE(DC
fPyflfl"

T7 , Tapacon
Arerccan4p
A.nerceenn'r

Znreprrro xar
rrHcTpyrueHT
OIICHKI,I

KAHAI,IAATOB HA

IIo3I4rlr{ro

"Mere4xep
TopfoBoro
ceKTopat'

Interview as a Tool
for Evaluation
Candidates on
"Trade Sector
Manager" Position in
"Decathlon"

,{a"{rtruxa E.C. Ar.rpeKTop
o6oco6nenn
oro
noApa3Aene
nns OfI
l  182 000
''OKTOFJI
yrt



1 1
KOMTIAHIII4

".I[eKarroH"
1 8 . (De4opona

Enena
Arexcau4p
OBHA

llprauenenue
r.rHcTpyMeHToB
ee6-aHanr,rrzKr.r

AaHHbrx Ins
NOBbIIIIEHI{'

e(p$errnnuocrvr
IIpo.4Br4 )KeHr,rs
KOMIIAHI,II4

"Cer4on IIPO" e
I,Inrepnere

Application of Web
Analyics Tools for
Efficiency
Improvement of
Internet Promotion
of "Seldon PRO"
Company

Ha:apon C..{. pyKoBoAr,rre
JIb

MapKeTr,rHfo
BbIX

IIpOeKTOB

ooo
"Cen4ou
fIPO"

19. Xpucravera
Enena
Anercan4p
OBHA

llograqnosr4poBaH14
e 6peu4a na
poccnftcxou
phrHKe rraoAnofi
o4exgrr (na
npl{Mepe 6pen4a
"Mashkara"

'Brand Positioning on
the Russian Fashion
Market (on the
Example of Brand
"Mashkara")

Eespyrona H.A. K.3.H., AOIIeI{T
ralpe4pu
)KOHOMI4KI'{

npegupurruft
?l

rpraurasaqr,rfi
FIH|Y uu.
J.14.
Ilo6a.rescxorc

20. Xycruuoea
Kauuna
HannesHa

Korunerenqr.rn
MeHeAXepoB
"Pec:ropanHofi
$pau.rafisunronofi
KoMnaHIl["

Competencies of
Managers in
"Restorannaya
Franchaizingovaya
Companiya"

TroNrenesa E.O. 6rngnec-
rpeHep
ooo
"POK"

2 1 . IIIynaen
Anrou
Oneronll.r

Cucrenra
cTpaTefr,rqecKoro
rrJraHr,rpoBaHr4.f, B
MaJroM 6zgsece

System of the
Strategic Planning in
Small Business

Jlunaauna E.H. feHepairbHbr

fi 4npexrop
ooo
t'flllHqep"

22. IIIytoea
Auacracr,rs
Enrenrenna

flo4pocrronax
JIO'JIbHOCTb:

oco6ennocrra
MapKeTzHfa,
opr.reHTr4poBaHHor
o Ha rroApocTKoB

Adolescent's
Loyalty: Feature of
Youth/Children-
oriented Marketine.

Caxulrra A.14. CTapIIIIITI{

nperroAaBaT
EJI6

AenapTaMeH
TA

MEHEA)KMEH

ra HI4V
BIII3.
llepur

23. -flurKosa
Apnna
Arqpeenna

Pa:pa6orxa
nporpaMMbr
npoABr,rxeHus, NrA
xorrananrafi MaJIoto
r{ cpeAHero
6ugneca

Development of a
Promotion Concept
for a Small and
Medium-sized
Business

ApranuaHa I,I.A. K.3.H,

AOIIEHT,

3aBeAyroua
r rca$e4pofi
yrrpaBneHr.rs
H

MapKeTr{Hra
PAI{XufC

Ns
nln

(D.I4.O
cryAeHTa

Teua nrruycxnofi
rnanu$uxaqr{oHHo

Terua nrruycxuofi
rnarzSuraqproHuofi

PerreHseHr

rr paooTbr Ha
pyccKoM fl3brKe

paooTbr Ha
anrnr.rftcroM t3brKe

o140 Vqenas
cTerleHb,

Ipyuna 15 M4



t2

rreHoe
3BaHlre,

MECTO
pa6orhr,

3AHI,IMAEMA,'I

.IOJDKHOCTbI A6pavona
Anna
Buxroponn
a

KoMnneKcnas
oIIeHKa M'TKI,IX
HaBbrKoB 6y4yrqux
MerreA)r(epoB

Complex Soft Skills
Assessment of,Future
Managers

.{ynaena H.I,I. K.II.H.,

AOr{eHT
ra(pe4prr
o6rqefi r.r
coqzanruofi
TCI{XOJIOTI{I{

HHfY rnu.
H.U.
JIo6aqeecKo
ro

2. Ea6nn
.{unrpuft
Btagnuupo
BI,Iq

klccne.{osanr.re
npe4no.rrenr,rft
cry4eHron IT-
clerlr{urnbHocreft
npn nu6ope
pa6oro4arenx

Research Preferences
of Student of IT-
Specialties when
Choosing an
Employer"

Ka.ryp II.A. pyKoBoAr4Te
ru OOO
"Tnnrxo$(f
I{eurp
Paspa6orru

3 . Bany6a
Mapuna
Llropenua

Onrr,ruusaqzr
6r.rsnec-npoqecca
no o4o6penraro
IICKJIIOTII,ITCJI6HbD(

oTrpy3oK rro
HANI{TKAM B

OT.IIEJIE IIO

yflpaBneHr.{ro
Kpe,{r4THbIMr,r
pr.tcKaMr.r OOO
"Koxa-Kona
3ft.rBrCu
EBpasr.r.t"

Optimization of the
Business Process on
the Approval of
exceptional
Shipments for
Beverages in the
Credit-Risks
Management
Department in LLC
"HBC Eurasia"

Illep6anona O.H. K.9.H.,

IOIIEHT

ra(fe4pn
MeHeAX(Merr
ra H|TV
nu. P.E.
Anercceesa

4. Eapunon
,{nazrpzfi
Baneprenrv

CpaBHr,rremurrfi
aHaJrr,r3 ypoBH{
pa3BuTns.
rrpeArrpr,rHr.rMaTeJrb
croft
zn$pacrpyrrypu
poccnficrulx
pefr{oHoB

Comparative
Analysis of the Level
of Development of
the Entrepreneurial
Infrastructure of
Russian Kegions

[aprron A.C. K.T.H.,

npo(!eccop
xa([e4pu
rocyAapcrB
EHHOTO PI

MyHr,rqlrnaJr
bHoro
yIIpaBneHr4s
HAY BIIIS
- HrExnrft
Hosropo.u

5. Eeros
Kuprann
Arencan4p
OBI,Iq

Ananug
cTpaTeil{rlecKoro
IIoTeHIIIafia
opraHr.Barlr{r4

Analysis ofthe
Organization's
Strategic Potential

Illa4pynon ?I.C. reHepiur6Hhr
fi 4zperrop
ooo
"Topronrrfi
Aou
Penred"

6. Bapnarnona
Anacracnfr

Pea.lrlrsaqr,r.s
npoeKTa n cdeoe

Implementation of
the Proiect in the

Cepona H.A. K.neA.H.,

AOIIEHT



l 3
Burroponn
a

ou.naftu-o6frenr4t
Ha rrplrMepe
rrrKoJrbr 6rasHeca
''PEC''

Field of Online
Leaming on the
Example ofthe
School "RRg"

AerrapftlMeH
TA

coquaIIbHbI

x HayK

HI4Y BIII3
- HuNnrfi
Hosropo.u

7. fi.rn4ynnrau
a Hrara
Am6epron
HA

Paspa6orra
CLICTeMbI

o6yrenrx
nepcouiura s OOO
"Tr,rpaMI,Icy"

Developmen{ of a
Staff Training
System in OOO
"Tiramisu"

Kanaesa B.A. yrpaBnsroq
ufi OOO
"TupaMI.Icy"

8. ,{y6ona
Enragasera
I,Iropenna

Paspa6orxa
cTpaTerErr
pa3BrrTr,Ur
KOMIIAHI{KI

.Elaboration of
Company
Development
Strategies

Koxzu,{.A. Ar,rpeKTop
ooo
"I,Iu(!oprr,rarl
IIOHHbIE

Texnonorul
t4"

9. Ka4rrpruna
Anacraclrs
Cepreerna

flparrraru
cerMeHTLtpoBarrHt
norpe6r,rrenefi
KOMIIUUI}IU-

AeBenonepa

Segmentation
Practices for a
Developer Company

Illurur<zua E.E. 3AMCCTI{TEJI

b

(funancono
ro
AEpeKropa
ooo
"Xr,utuIqurt
fi oteer"

10. KraArxo
Haranrs
MrxafinoeH
a

Moranauxs
lo,qpocTKoB-
norpe6ureneft npu
IIoKyrrKe cHeKoB

Motivation of
Adolescents for
Consuming Snacks

Kopurynoea E.B. IIcllxoJrof,
TEIUTTIJIbT-
TepaneBT,
cIIequaJrr{cT
oTAena IIo
pa6ore c
IrepcoHaJro
Ir,t OOO
''JTYKOIZJI-

I{eurpne(fr
enDo-trvKTtt

1 1 Konreea
Anna
Anexcan4p
OBHA

Pa:pa6orrca
cTpaTenrlr
paSBkrTufl. AeTcKoro
o6pasonareJrbuoro
rIeHTpa

Strategy
Development for
Child Education
Center

Jlo6gprna T.fI. ArrpeKTop
rIeHTpa
pa3BLrTLrfl

JII,IttrIOCTII
ttXr,rDa6t'

12. Kpa-uuvxuH
a An6na
Oneroeua

Paspa6orra
IvraprerranrOnOft
cTpaTefr4r4
KOMIIAHI4I,I

Development of
Marketing Strategies
of the Company

Kparuvrun B.JI. reHepanbHbr
fi 4uperrop
ooo
'lCtemo-

JfIoKc"
1 3 . Kpyrona

Kpucruna
Maxcr.turoeH
a

ConepruencrBoBaH
ue cr4cTeMbr
yIIpaBneHr.rt
ropnoparunnoft
couraanrnofi
OTBETCTBEHIIOCTbIO

rcOUtvrepqeCrOfi

Corporate Social
Responsibility
Management System
Enhancement in a
Commercial
Organization

Kpacynnna O.IO. K.9.H.,

AOIIEHT,
3aseAyroqa
r xa([egpofi

SuHaucrr u
KpeAHT

PAHXll|C



I4
opraHn3arlHr.r

14. Maxl,ra"{€po
B

I,Ic(pan4u€p
Baxrn€ponu
r{

Poccrtxo
Ta,{xnxutcrarr rE
KHP: npo6neurr r,r
IIepcrreKTr4Bbr
BHerrrHeToproBoro
coTpyAHr.rqecTBa

Russia, Tajikistan
and China: Problems
and Perspectives of
Foreign Trade
Cooperation

fopo4nona A.A. K.Coqlron.H.

, AOIIEHT
ra(pe4pu
o6rqero n
cTpaTeil{rle

cKoro
MeHeA)KMerr
TaHLIY
BIII3 _

Huxnnft
Hoeropo.u

1 5 . Honrr ona
Emrganera
MrxafinosH
a

llocrpoeur.re
CI{CTgMbI

ynpaBneHr4s
pr,rcKaMr{ Ha
[pr4Mepe MaJroro
6r,rsHeca

Bilding Risk
Management System
on the Example of
Small Business

Kpacynuna O.IO. K.9.H. ,

AOIIeHT,
3aBeAyroIqa

r ra(pe4pofi
Ounancrr u
KpeAr,rT
PAID(ufC

16. Hoscrag
An0na
Hzrconaenn
a

flpo4nuxenrae
EIACTHOTO

MeAI4ULIHCKOfO

rIeHTpa B
co{}raJrbHbD( ceT.nx
c [oMorrlblo
coBpeMeHHhD(
IIHCTPYMEHTOB

Promotion of a
Private Medical
Center in Social
Networks Using
Modern Tools

CarlrrnaII.VI. 3AMECTIITEJIb

reHepanbHor
o Ar{peKTopa
ooo
"KynrSy
rIeHTp
34oponbx"

17. flocnona
flonr.rna
PoNaanosHa

Bgar.rNrocsssr
NI,IqHOCTHbD( IIEPT

VI

npo(peccuoHaJrbHo
ro BbrropaHr{t
coTpyAHr4KoB
KoJrJr-rIeHTpa OOO
"MetaMaKc"

The Interrelationship
of Personal Traits
and Professional
Burnout of Megamax
call-center
Employees

,{enarafirnn I,I.A. Ynpaurro
qufi OOO
"MeraMaxc

1 8 . flrnqrrn
Hunzra
Oneronr,r.r

Paspa6orra
IIporpaMMbr
KapbepHoro
pa3BkrTLra
uepcouara n IT-
KOMIIAHI4}I

"PinscherCRM"

Development of a
Staff Development
Program in the IT-
Company
"PinscherCRM"

Jlnnagrura E.H. feHepiurbHLr

fi 4upexrop
ooo
"ff[Hqep"

l 9 : Pegnrmos
,{anr,run
Apxagrenu
q

Maprerrlnr n
coqI'aJrbHbD(

MEAlra n c(pepe
pa3Breqeuuitrra
rrpr.rMepe
Peraouanrnofi
IIurn
Mexgynapo.quoro
colosa KBH
"HuxHaft
HoBroDo.u"

Social Media
Marketing in
Entertainment on the
Example of the MS
K\fN Regional
League Nizhny
Novgorod

Bespyrona H.A. c.g.H., AOTIeHT
ca$egprr
)KOHOM}IKI,I

rpe4npumnfi
I

lpranusaquft
fHfY urra.
t.t4.
llo6aqencrorc



1 5
20. Craponepoe

a Haranrs
Ba.uIaMosHa

I4ccne.uoeauue
BTII.IIHVIfl

4enrorpa(f nqecrlrx
Nguenenrafi na
npaKTrrKe
HACJIC.UOBAHI4{

ceueftsoro
6ugneca

The Impact of
Demog
raphic Changes on
Succession Practices
of Family Businesses

Ocnnona O.C. K.COqUOn.H.

, AOIIEHT
ralpegprr
o6rqero u
cTpaTeruqe
cKoro
MEHEA}KMEH

raHI4Y
BIIIS -
HuNrnafi
HonropoA

2r. 9y4afixnna
Orcana
An4peenna

I,Iccne4onanze
BJII1I[HKI[.

a,{Mt4 Hr4CTpaTrrBHbt

x Oaprepon Ha
AesTenbHocTb
cnun-o$$
rounanufi
LIHcTI{Tyros PAH

Research of How
Administrative
Barriers Influence
the Activity of Spin-
off Companies of
S cientific Institutions

Kzpurnon A.f. 3aB.
ceKTopoM
r4HHOBaqI{O
HHbD(

nporpaMM
OfEHY
"Oe4epzurr
nrrft
r,rccJre,{oBaT
enrcrnft
rIeHTp
I4ucruryr
rrpr,rKJra.{Ho
fi Snsnxn
Poccuficxofi
AKAAEMI,I}I

Ha;ruc"

22. 3pnun6er
yyny
Crtprar

Paspa6orra
r,rHHoBarluoHHoro
rpo.qyKra Ars
co3Aaur4r digital-
ayArropeKnaMbr

Development of an
Innovative Product
for Digital Audio
Advertising

Jlyrczn A.B. AppMetrica
Product
Manager
ooo
tt-flH4eKctt


