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Course description  

 
Industrial organization is the study of how firms compete in markets. It is the study of 
imperfectly competitive markets, involving the use of game theory to understand strategic 
interactions between competing businesses. In the first part of the course we will learn the basic 
economic models that provide insight into the behavior of consumers and firms. While this 
course is entirely theoretical, the understanding of oligopolistic behavior is crucial for economic 
consultancies. 
 
In the second part of the course we will focus on the topics that are most important for antitrust 
(competition) policy. In particular, we will analyze collusion, horizontal mergers and vertical 
relations. In each part we will consider a basic model and its variations, look at few notable cases 
and talk about relevant antitrust policy.  
 
The lectures will finish with a glimpse into Behavioral Industrial Organization – a hot research 
topic nowadays.  
 
In the end of the course we will have student presentations of important antitrust cases from EU 
and US. I will provide some cases to present but students are welcome to find their own that 
have not found yet their way to the literature such as the recent (and still ongoing) Android case 
in which European Commission fined Google for €4.34 billion. 
 
 
Competitive Strategy Game 
 
    We will also be a playing game related to the course. Most likely but not necessarily, it will be a 
simulation called the "Competitive Strategy Game" which is used in undergraduate, PhD, and 
MBA courses at a number of universities. In this game, students are divided into eight teams each 
running a firm. These eight firms compete in four different markets and decide on a number of 
variables each period (one period corresponds to one week). See https://csg.haas.berkeley.edu/ 
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Course requirements, grading, and attendance policies 
 
The overall grade will be based on three home assignments (5% each), a midterm test (25%), the 
final test (40%) and case presentation (20%). There will be no re-take for the midterm test. If 
you have to skip the midterm test due to a valid documented reason, the final test will 
automatically carry 60% weight. If you skip the midterm test for no valid reason, you get 0 
points for it.  
 
Each student has to attend at least 50% of lectures (not counting the midterm, final test and case 
presentation). A student who has not attended 50% of lectures without a valid documented 
reason will be penalized by 5% for each missing lecture. For example, if there are 28 lectures 
each student has to attend 14 lectures. A student who attended only 10 lectures will be penalized 
by (14-10)*5%=20% . For example, if this student got 87% (in homeworks, midterm, final test, 
presentation and game) it will be decreased to 87%-20%=67%. 
 
Upon the failure to pass the course, there will be two retake possibilities.  The first one will be 
retaking the final test, with the maximum grade 5 (or 6 if the midterm test was skipped due to a 
valid documented reason). Upon the failure to retake the final test, there will be one oral retake 
possibility with the commission of three NES and/or HSE professors, still with the maximum 
grade 5 (or 6 if the midterm test was skipped due to a valid documented reason). 
 
There will be also an additional bonus of up to 10% for your performance in the Competitive 
Strategy Game (details later). 
 
The grades in % will then be rescaled into grades on 10-point scale. The minimum passing grade 
is 50% (corresponding to 4 on the 10-point scale). 

Course contents  

 
Part I 
 
    Introduction. Course plan. History of IO. 

    Monopoly. Price discrimination. Durable good monopoly. Coase conjecture. 

    Static competition. Oligopolistic competition with homogeneous and differentiated products. 

    Entry, accommodation and exit. 

    Information, Advertising and Disclosure. 

Part II 

    Horizontal mergers. Efficiency increasing mergers. Successive mergers. Mergers and entry. 

Coordinated effects. 
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    Vertical relations. Double marginalization. Downstream moral hazard. Chicago critique and its 

critique. Exclusive dealing and foreclosure. Multiple retailers. Contracts as barriers to entry. 

    Collusion.  Factors facilitating corruption. Collusion at lower than monopoly level. "Carrot-and-

stick" strategies. Imperfect information. Leniency. Screening. 

The glimpse 

    Behavioral Industrial Organization. 

 

 

 

Course materials  

 
Textbooks: 
 
    Paul Belleflamme and Martin Peitz (2010 or 2015) Industrial Organization: Markets and 
Strategies, Cambridge University Press. This is the main textbook. 
 
    Oz Shy (1995) Industrial Organization: Theory and Applications, The MIT Press. 

    Jean Tirole (1988) The Theory of Industrial Organization, The MIT Press. 

Behavioral IO: 

    Ran Spiegler (2011): Bounded Rationality and Industrial Organization, Oxford University 

Press. 

Competition Policy cases: 

    John Kwoka and Lawrence White, eds. (2009) The Antitrust Revolution: Economics, 

Competition, and Policy (5th edition), Oxford University Press (and other editions) 

    Chiara Fumagalli, Massimo Motta and Claudio Calcagno (2018) Exclusionary Practices: The 

Economics of Monopolisation and Abuse of Dominance, Cambridge University Press. 

 

Academic integrity policy 

 
Cheating, plagiarism, and any other violations of academic ethics at NES are not tolerated. 
 


