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1. Course Description 

a. “Theory and Methodology of Modern Psychology” 

b. The course is based on the basic knowledge of social and natural 

sciences. The course does not have prerequisites, but builds on 

general theories in the following disciplines: General Psychology, 

Social Psychology, Experimental Psychology.  

c. Course Type: compulsory. 

d. Modern Social Psychology is evolving at a very fast pace, however 

there are fundamental theories, concepts, principles, methods and 

standards that we need to know in order to conduct up-to-date, 

evidence-based, relevant research and practical work in this field. This 

course provides students with knowledge and skills of such 

fundamentals, and demonstrates the horizons of their application in a 

modern, evolving context. We will revisit such key topics as social 

cognition, social self, emotions, attitudes, behavior change, prosocial 

behavior, aggression, attraction and rejection, as well as group 

processes and group relations. We will firstly introduce these topics 

through lectures that will cover the history of their development as 

well as modern application. Then, during seminars and practical 

classes, students will be given cutting-edge research article readings 

on the same topics, in order to present, discuss and brainstorm ideas in 

terms of research and application. Based on these materials, students 



will also design their own intervention projects that they may be able 

to use later in their professional lives. 

2. Learning Objectives  

The main learning objectives of this course are:  

1) Studying areas of Social Psychology, which are not included in standard 

bachelor course of Social Psychology; 

2) Introducing students to the latest developments and data in the field of 

Social Psychology; 

3) Getting deeper knowledge of applied areas of Social Psychology; 

4) Studying methodological tools of Advanced Social Psychology;  

5) Building project activity skills in the field of Applied Social Psychology. 

3. Learning Outcomes 

Upon the completion of this course, the student should:  

• Be capable of defining theoretical and applied aspects of advanced 

social psychology. 

• Know and be able to apply the main theoretical approaches, main 

categories, fundamental research questions and concepts of advanced social 

psychology. 

• Be capable of defining, selecting and using the appropriate methods of 

psychosocial research.  

• Know and be able to apply modern international research standards in 

the field of social psychology.  

• Know and be able to apply modern international standards of 

presenting results of psychosocial research in English (in written and in 

oral). 

• Be able to apply psychosocial theories to solve modern problems. 

4. Course Plan 

Lecture 1: Introduction to Social Psychology. History of Social Psychology. 

Main concepts of “person” in Social Psychology. 



Lecture 2: Social cognition. Categorization process and schemes in social 

cognition. Content of social cognition. Social representations. 

Lecture 3: Processes of social information processing: main stages and 

characteristics. Error sources that occur in the processing of social 

information. 

Lecture 4: The social self. 

Lecture 5: The social psychology of emotions. 

Lecture 6: Attitudes and behavior: Attitudes and their measurement. 

Lecture 7: Attitudes and behavior: Theory of planned behavior and attitude 

change. 

Lecture 8: Prosocial behavior. 

Lecture 9: Aggression. Attraction and rejection. 

Lecture 10: Group Processes. Intergroup relations. 
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6. Grading System  

Type of 

grading 

Type of work 
Characteristics 

#  

Quiz (Q) 1 Short quizzes. 

Group task 

(GT)  
2 

Colloquiums and brain 

storming exercises. 

Written 

assignment 

(WA) 

3 
A project proposal of an 

intervention activity. 

Final exam 

(FE) 
4 A test. 

Final Grade formula 
0.2*Q average + 0.2*GT 

average + 0.3*WA + 0.3*FE 

 

7. Guidelines for Knowledge Assessment 

The quiz: Seminar and practical class will start with a short (15-20 minutes) 

quiz containing 2-3 open-ended questions. The questions are based on the 

lecture content and recommended literature (chapters and articles).   

 

The group task consists of an alternation of: 1) colloquiums (presentations 

and discussions) and 2) brain storming exercises. 

 

Course written assignment: a project proposal of an intervention activity 

aimed at social change (e.g. anti-smoking campaign, pro-environmental 

behavior, designing better financial decisions, programs aimed at minorities 

inclusion, etc.). The topic of the project and the chosen intervention should 

be agreed with the lecturers in advance. 

 

Final exam is held in the form of a test. Students are given 20 single choice 

questions. Each question contains four answer options. 

 

Grading: 

Quiz: 20% of final mark 

Group task: 20% of final mark  

Written assignment: 30% of final mark 

Final exam – 30% of final mark 

 

 

Knowledge is assessed in 10-point scale. All grades are approximated 

arithmetically. 

 

Academic integrity policy. Cheating, plagiarism, and any other violations of 

academic ethics at HSE are not tolerated. 

 



               Table of Grade Accordance 

Ten-point 

Grading Scale 

Five-point 

Grading Scale 

 

 

1 - very bad 

2 – bad 

3 – no pass 

 

Unsatisfactory - 2 FAIL 

4 – pass 

5 – highly pass 

 

Satisfactory – 3 

PASS 

6 – good 

7 – very good 

 

Good – 4 

8 – almost excellent 

9 – excellent 

10 – perfect 

Excellent – 5 

 

8. Methods of Instruction 

The following educational technologies are used in the study process: 

• lectures, seminars and practical classes 

• discussions and analyses of the results of the home task; 

• individual education methods, which depend on the progress of each 

student. 

Students are required to show active participation in the course by asking 

questions, giving presentations, participating in discussion, engaging in 

brainstorming activities. The basic concepts of the course will be examined 

by the quizzes and the final exam.  

Special Equipment and Software Support (if required) 

The course requires no special equipment 


