
Syllabus 

«Cultural Drivers of Consumer Markets», Lecture materials, course structure and the 

syllabus are prepared by Elena Berdysheva 

Утверждена  

Проректором С.Ю.Рощиным 

от « »   2019 г. 

 

 

 

Author Berdysheva Elena, associate professor, HSE 

Credits  4 

Class work  24 academic hours – lections;  

24 academic hourse – seminars. 

Educational Program Master program in Social Psychology 

Course type  Elective 

 

 

Course Description 

 

The course is based on the basic knowledge of social and natural sciences. There are no 

requirements of specific background knowledge.  

 

The contents of the course covers the key social transformations like the rise of state institutions 

and regulations, consumerism, medicalization, economization, digitalization of society and 

emotional capitalism.  It is demonstrated that all these processes correlate with deep 

transformations of social structure, dimensions of social identity, configurations of power and 

cultural expectations on the site of human needs and opportunities. By the beginning of the 21st 

century, pricing markets had become the main form of economic integration in developed 

countries.  And initially, the expansion of consumer markets into various spheres of social life 

aroused fear and criticism among sociologists. The spread of monetary relations threatened to 

change social world into an arithmetic task where human-beings become means of satisfying 

others’ selfish interests instead of being the goal of interaction for each other. That would have 

lead to mutual exploitation and social disintegrity. However, the accumulation of empirical data 

on the functioning of consumer markets allows to see that market and society are not hostile 

worlds. Profit-oriented motives of market exchange affect social relations. However, markets, in 

their turn, experience a humanizing inverse effect. Markets do not function in a social vacuum. 

They are always embedded in the current social order and therefore should be consistent with 

cultural values  that stabilize market exchanges. The “Cultural Drivers of Consumer Markets” 

course demonstrates empirically identified social mechanisms that provide viable practical 

compromises between social values and consumer markets. The course highlights the difference 

between traditional, modern and postmodern social order caused by secularization, 

rationalization, politization, marketization, medicalization,  digitalization of society along with 

the rise of emotional sensitivity and critical role of scientific knowledge, especially economic 

theory for making private and organizational decisions. The course teaches students to identify 

the humanitarian perspective of economic transformation process in XXth century and see the 

complex of parallel social and economic processes that have contributed to the legitimation of 

pricing markets as a domineering form of economic integration in developed countries.  

After the course students are expected to understand the mediating and manipulative role of state 

in market economy and to recognize conventional nature of formal (an informal) institutions, 

their dependence on political competition.  



The course points to the role of economic theories for actors’ perception of social reality, argues 

to take into account the formatting role of expert knowledge, human beliefs and fictional 

expectations for building scenarios of future. 

Within the course students learn to find meaningful connections between market value and social 

worth of market commodities and get prepared to reconstruct the social nature of any commodity 

via sociological analysis of historical data and empirical desk-research. 

Along with the attention to the dynamics of social structure and institutions, the course 

demonstrates cultural, social, political and economic dimensions of human design in 

contemporary society.  It sheds light on the configurating role of consumption decision  and 

medical control for management of social identity; demonstrates new social challenges faced by 

individuals (like high dependence on competitive labor market, contemporary forms of 

alienation,  living in death-denying society and perfectionist care about self-effectiveness and 

self-maximization).  

 

1. Learning Objectives  

The course aims at enhancing students’ analytical skills by nourishing the repertoire of 

explanative schemata with the sociological concepts of economic life and consumer markets.  

It gives deep insight into Economic Sociology, Sociology of Markets and Valuation Studies and 

provides students with advanced sociological concepts demonstrating key social and cultural 

transformations of European society in XX century faced in response to development of mass 

production, money economy and consumer markets. The course encourages theory-based 

reflexivity on current cultural and social tendencies that change formats and rules of consumer 

market deals today.  

 

 

2. Learning Outcomes 

 After completing the study of the “Cultural Drivers of Consumer Markets” the student 

should:  

  Know contemporary concepts of economic sociology and be able to apply them 

for explanation of contradictory events and facts of economic life;  

 Be able to apply the core principles of sociological approach to consumer market 

analysis, separate them from the methodology of economics and marketing 

science;  

 Develop the systemic vision of consumer markets as socially, culturally, and 

politically embedded entities;  

 Be able to identify the influence of current socio-economic tendencies on private 

biographical decisions. 

 Be able to pursue sociological desk-research related to the social origin of 

contemporary consumer markets;  

 Demonstrate skills of analytical, interpretative work with theoretical sociological 

texts and qualitative empirical sociological data;  

 

3. Course Plan 

 

 

Lecture 1: Marketization of Society:  Social Threatens    

Sacred and Profane in Society. From Traditional to Modern Economy. The Problem of 

Rationality and Rationalization of Social Order.  

Marketization as a Commodifying Nightmare. The Man, the Thing and Market 

Commodities. Markets, Profitseeking and Social Justice. What Money Can’t Buy: 

Contested Commodities. Stratifying Effects of Economic Classifications: Ratings, 

Rankings and Life Chances 



 

Planned Results:  

 get to know contemporary concepts of economic sociology and be able to apply 

them for explanation of contradictory events and facts of economic life.  

 understand the dynamics of traditional social order under the influence of 

industrialization, urbanization and the development of money economy.  

 identify humanitarian perspective of economic transformation processes in XXth 

century.  

 

Control:  

 responsive memos on scientific text given for home reading;  

 participation in the discussion on the text during seminar;  

 correct answer to the relevant questions within semi-final test.  

 

Lecture 2:   Marketization of Society: Compromises with Culture 

Formal and Substantive Understanding of Economy. Economy as a Domain of Collective 

Surviving. The Notion of Market in Economic Sociology. Market Exchange as an 

Alternative to Reciprocity, Redistribution and Gift.  Social Nature of Money. 

Commensuration and  Moral Embeddedness of Markets.  Money Valuations of Social 

Values. New Economic Moralities.  

 

Planned Results:  

 get to know contemporary concepts of economic sociology and be able to apply 

them for explanation of contradictory events and facts of economic life.  

 be able to apply the core principles of sociological approach to consumer market 

analysis, separate them from the methodology of economics and marketing 

science; develop the systemic vision of consumer markets as socially, culturally, 

and politically embedded entities;  

 identify the complex of parallel social and economic processes that contribute to 

the legitimation of pricing markets as a domineering form of  economic 

integration.  

 

Control:  

 responsive memos on scientific text given for home reading;  

 participation in the discussion on the text during seminar;  

 correct answer to the relevant questions within semi-final test;  

 analysis of case during final exam.  

 

 

Lecture 3:  Politization and Consumer Markets  

Sociological Definition of State: Between Legitimacy and Struggle for Power.  Historical 

Embeddedness of State Organization. Social Suffering: From Communication with God 

to Institutional Problem. BioPolitics. State as a Critic, Supporter and Moderator of 

Markets. 

 

Planned Results:  

 get to know contemporary concepts of economic sociology and be able to apply 

them for explanation of contradictory events and facts of economic life.  

 understand  the sociological interpretation of the state as organization and its 

mediating and manipulative role in market economy.   

 



Control:  

 responsive memos on scientific text given for home reading;  

 participation in the discussion on the text during seminar;  

 correct answer to the relevant questions within semi-final test;  

 analysis of case during final exam.  

 

 

Lecture 4: Transparency, Accounting  and Contestations of Illegality 
Stigmatized and Constructivist’s Approach to Informality. Relations Between Formal and 

Informal   Rules. State as a Form of Power Entrepreneurship. Legality and Legitimacy. 

Conventional Nature of Illegal.    

 

Planned results:  

 get to know contemporary concepts of economic sociology and be able to apply 

them for explanation of contradictory events and facts of economic life.  

 able to identify conventional nature of formal (an informal) institutions and its 

dependence on competition for political power.  

 

Control:  

 responsive memos on scientific text given for home reading;  

 participation in the discussion on the text during seminar;  

 correct answer to the relevant questions within semi-final test;  

 analysis of case during final exam.  

 

 

Lecture 5. Consumption as a Site of Social Identity  

From Traditional Economy of Strong Social Ties to the Consumption Communities and 

Individidualization. Going Solo (or Together Online). Social Status in Money Economy. 

Conspicuous and Demonstrative Consumption. Market Empowerment of Consumer. 

Consumerism as a Form of Civil and Political Activity. Ethical Consumption. 

 

Planned Results:  

 get to know contemporary concepts of economic sociology and be able to apply 

them for explanation of contradictory events and facts of economic life.  

 recognize the configurating role of consumption decision for management of 

social identity in market society.  

 be able to describe the dynamics of social structure driven by marketization.  

 be able to  identify the influence of current socio-economic tendencies on private 

biographical decisions.  

 

Control:  

 responsive memos on scientific text given for home reading;  

 participation in the discussion on the text during seminar;  

 correct answer to the relevant questions within semi-final test;  

 auto-ethnographic essay;  

 analysis of case during final exam.  

 

 

Lecture 6:   The Social Sources of Market Qualities 



Social Nature of Human Needs. Happiness within Consumption Society. Imaginative 

Value of Goods in the Economy. Commodification as a Social Process. Objectification, 

Singularization and Calculation. (b)  

Economy of Qualities. The Problem of Uncertainty and Calculation Asymmetry on 

Consumer Markets.  Market Intermediaries. Trust, Confidence and Objectivity on 

Consumer Markets. Qualification of Market Goods under Moral Constraints.  

 

Planned Results:  

 get to know contemporary concepts of economic sociology and be able to apply 

them for explanation of contradictory events and facts of economic life.  

 get prepared to apply the core principles of sociological approach to consumer 

market analysis, separate them from the methodology of economics and 

marketing science; develop the systemic vision of consumer markets as socially, 

culturally, and politically embedded entities;   

 able to reconstruct the social nature of any commodity via sociological analysis of 

historical data and desk-research.  

 able to identify connections between market value and social worth of market 

commodity.  

 

Control:  

 responsive memos on scientific text given for home reading;  

 participation in the discussion on the text during seminar;  

 correct answer to the relevant questions within semi-final test;  

 analysis of case during final exam.  

 

Lecture 7:   Money Prices as Social Markers 

Multiple Meanings of Money Prices.  Consumers, State and the Problem of Price 

Emergency. Consumers’ Perception of Market Prices: Fairness, Justification. Price-

Quality Balance in Market Economy. Prices and Conspicuous Consumption.  Prices and 

Frugal Consumption.  

  

Planned Results. 

 get to know contemporary concepts of economic sociology and be able to apply 

them for explanation of contradictory events and facts of economic life.  

 get prepared to apply the core principles of sociological approach to consumer 

market analysis, separate them from the methodology of economics and 

marketing science; develop the systemic vision of consumer markets as socially, 

culturally, and politically embedded entities;   

 able to reconstruct the social nature of any commodity via sociological analysis of 

historical data and desk-research.  

 able to identify connections between market value and social worth of market 

commodity.  

 

Control:  

 responsive memos on scientific text given for home reading;  

 participation in the discussion on the text during seminar;  

 correct answer to the relevant questions within semi-final test;  

 analysis of case during final exam.  

 

 

Lecture 8: Commodification of Self in Market Economies 



Selling Our Souls to Labor Market. Capitalization of Self (Physical, Bodily, Erotic, 

Human, Cultural, Social, Administrative, Emotional and Economic Capitals).  Individual 

Self as a Managerial Project.  From Neoliberalism of Control to Neoliberalism of Self-

Expression. Professionalization of Society. Downshifting.  

 

Planned Results:  

 get to know contemporary concepts of economic sociology and be able to apply 

them for explanation of contradictory events and facts of economic life.  

 get prepared to apply the core principles of sociological approach to consumer 

market analysis, separate them from the methodology of economics and 

marketing science; develop the systemic vision of current economic 

circumstances as socially, culturally, and politically embedded economic 

conventions and institutional decisions;   

 able to  identify the influence of current socio-economic tendencies on private 

biographical decisions.  

 

Control: 

 responsive memos on scientific text given for home reading;  

 participation in the discussion on the text during seminar;  

 correct answer to the relevant questions within semi-final test;  

 analysis of case during final exam.  

 

Lecture 9: Medicalization   

Medical Nemesis and New Interpretations of Social Problems. Medicine and Social 

Control. Healthism as a New Fashion and Eugenics.  Medical Management of Human 

Body, Mind and Social Efficiency: Drugs Debates.  

  

Planned Results:  

 get to know contemporary concepts of economic sociology and be able to apply 

them for explanation of contradictory events and facts of economic life.  

 get prepared to apply the core principles of sociological approach to consumer 

market analysis;  

 develop the systemic vision of current economic circumstances as socially, 

culturally, and politically embedded economic conventions and institutional 

decisions;  

 identify the influence of medical authorities on institutional environment and 

social decisions of individuals.    

 

Control:  

 responsive memos on scientific text given for home reading;  

 participation in the discussion on the text during seminar;  

 correct answer to the relevant questions within semi-final test;  

 analysis of case during final exam.  

 

 

Lecture 10:  Shaping Society with Economic Theory (Economization) 

Fictitious Expectations and Uncertainty of Future. Thomas Theorem. Economic Theory, 

State and Scientific Management. Homo Economicus in Theory and in Social Reality. 

Markets from (Economic) Knowledge.  

 

Planned Results:  



 get to know contemporary concepts of economic sociology and be able to apply 

them for explanation of contradictory events and facts of economic life.  

 get prepared to apply the core principles of sociological approach to consumer 

market analysis.  

 develop the systemic vision of current economic circumstances as socially, 

culturally, and politically embedded economic conventions and institutional 

decisions;  

 identify the  role of economic theories for actors’ perception of social reality. 

understand the formatting role of knowledge,  beliefs, expectations for the 

scenarios of future.      

 

Control:  

 responsive memos on scientific text given for home reading;  

 participation in the discussion on the text during seminar;  

 correct answer to the relevant questions within semi-final test;  

 analysis of case during final exam.  

 

Lecture 11:  Emotional Capitalism   

Social Embeddedness of Human Emotions. From Homo Economicus to Homo 

communicans. Emotional work. Emotional Labor. Feeling Rules. Management of 

Emotions. Emotional Stratification. Commodification of Emotions. Emodities 

(Emotional Commodities).   

 

Planned Results.  

 get to know contemporary concepts of economic sociology and be able to apply 

them for explanation of contradictory events and facts of economic life.  

 get prepared to apply the core principles of sociological approach to consumer 

market analysis.  

 develop the systemic vision of current economic circumstances as socially, 

culturally, and politically embedded economic conventions and institutional 

decisions;  

 identify the  role of emotions in social life and economic processes.       

 

Control:  

 responsive memos on scientific text given for home reading;  

 participation in the discussion on the text during seminar;  

 correct answer to the relevant questions within semi-final test;  

 analysis of case during final exam.  

 

 

Lecture 12:  Digitalization, Markets and Social Order  

Data Colonialism and New Social Order. Digital Infrastructures and Citizen 

Empowerment. Digital Technology and Transformation of Consumption Patterns. 

Platform Capitalism.  

 

Planned Results. 

 get to know contemporary concepts of economic sociology and be able to apply 

them for explanation of contradictory events and facts of economic life.  

 get prepared to apply the core principles of sociological approach to consumer 

market analysis.  



 develop the systemic vision of current economic circumstances as socially, 

culturally, and politically embedded economic conventions and institutional 

decisions. 

 

Control:  

 responsive memos on scientific text given for home reading;  

 participation in the discussion on the text during seminar;  

 correct answer to the relevant questions within semi-final test;  

 analysis of case during final exam.  

 

 

4. Reading List 

 

a. Required 

1. Beckert  J., Rössel J., Schenk P. 2016. Wine as a Cultural Product: Symbolic Capital and 

Price Formation in the Wine Field. Sociological Perspectives 60: 206-222. 

2. Beckert J. 2011.  The Transcending Power of Goods: Imaginative Value in the Economy. 

In:   In: Aspers P., Beckert J. (eds). The Worth of Goods: Valuation and Pricing in the 

Economy. New York: Oxford University Press. 

3. Cochoy F. 2015. Consumers at work, or curiosity at play? Revisiting the prosumption / 

value cocreation debate with smartphones and two-dimensional bar codes.  Marketing 

Theory, Vol. 15, No. 2, pp. 133—153. 

4. Dingelstad, David et al . 1996. Social Construction of Drug Debates. Social Science & 

Medicine. 43(12). 

5. Fourcade M. 2011. Price and Prejudice: On Economics and the Enchantment (or 

Disenchantment) of Nature. In: Beckert J., Aspers P. (eds). The Worth of Goods. 

Valuation and Pricing in the Economy. New York: Oxford University Press; 41–62. 

6. Kopytoff I. 1986. The cultural biography of things: commoditization as process. In. 

Appidurai A. (ed). The social life of things. Commodities in cultural perspective. 

Cambrige University Press. 64-91. 

7. Matza T. 2012. "'Good Individualism’? Psychology, Ethics and Neoliberalism in 

Postsocialist Russia," American Ethnologist, 39(4): 805-819. 

8. Sampson S. 2005. Integrity Warriors: Global Morality and Anti-Corruption Movements 

in the Balkans In. Haller, Dieter and Shore, Cris (Editors) Corruption: Anthropological 

Perspectives (Anthropogy, Culture and Society) Pluto Press, London. 

9. Slater D. 2002. ‘Capturing Markets from the Economists’, in P. du Gay and M. Pryke 

(eds.), Cultural Economy: Cultural Analysis and Commercial Life, London: Sage, pp. 59-

77. 

10. Velthuis O.  2003. ‘Symbolic Meanings of Prices. Constructing the Value of 

Contemporary Art in Amsterdam and New York Galleries’. Theory & Society, 31: 181-

215 

11. Volkov V. 2002 Who Is Strong When the State Is Weak: Violent Entrepreneurship in 

Russia's Emerging Markets. In M. Beissinger and C. Young (Eds.), Beyond The State 

Crisis: Postcolonial Africa and Post-Soviet Eurasia in Comparative Perspective, 

Washington: Woodrow Wilson Center Press, pp. 81-104. 

12. Wehinger F. 2013. Fake Qualities: Assessing the Value of Counterfeit Goods In: Beckert, 

Jens und Musselin, Christine (Hg.): Constructing Quality: The Classification of Goods in 

Markets. Oxford: Oxford University Press, 268-288. 

13. Wherry F. F. 2008. The social characterizations of price: The fool, the faithful, the 

frivolous , and the frugal. Sociological Theory, Vol. 26, No. 4, pp. 363—379. 



14. Zelizer V. 1978. Human Values and the Market: The Case of Life Insurance and Death in 

19th Century America. American Journal of Sociology, 84: 591-610. 

 

 

Additional Readings  

 

 

15. Beckert J. 2019. Markets from meaning: quality uncertainty and the intersubjective 

construction of value. Cambridge Journal of Economics 

16. Callon M., Méadel C., Rabeharisoa V. 2002. The economy of qualities. Economy and 

Society. 31(2): 194-217.  

17. Callon M., Muniesa F. 2005.  Economic markets as calculative collective devices. 

Organization studies. 26 (8): 1229-1250. 

18. Cochoy F. 2017. Digitalizing Consumption: How devices shape consumer culture. 

Routledge.  

19.  Couldry N., Mejias U. 2019. Data Colonialism: Rethinking Big Data’s Relation to the 

Contemporary Subject. Television and New Media. Vol 20, Issue 4. 

20. Espeland W., Sauder M. 2007. Rankings and Reactivity: How Public Measures Recreate 

Social Worlds. American Journal of Sociology. 113 (1): 1–40. 

21. Eva Illouz (Ed). 2018: Emotions as Commodities: How Commodities Became Authentic. 

Routledge 

22. Eva Illouz.  2007: Cold Intimacies: The Making of Emotional Capitalism. Polity Press. 

London.  

23. Eva Illouz. 2008. Saving the Modern Soul: Therapy, Emotions, and the Culture of Self-

Help. University of California Press. 

24. Fourcade M., Healy K. 2013 "Classification Situations: Life Chances in Neoliberal 

Society." Accounting, Organizations and Society. 38: 559-572. 

25. Hochschild A. R. 1979. Emotion work, feeling rules, and social structure. American 

Journal of Sociology. 85.  

26. Hochschild A. R. 2011. “Emotional Life on the Market Frontier.” Annual Review of 

Sociology, Volume 37, pp. 21-33 

27.  Hochschild A. R. 2012 The Outsourced Self: Intimate Life in Market Times. New York: 

Metropolitan Press. 

28. Hochschild A. R. 2017 “Money and Emotion: How Personal to be when You are a 

Commercial Surrogate,” Money Talks: Explaining How Money Really Works, edited by 

Nina Bandelj, Frederick F. Wherry, and Viviana Zelizer. Princeton University Press. 

29. Marchal E. 2013. Uncertainties Regarding Applicant Quality: The Anonymous Resume 

Put to the Test. In: Beckert, Jens und Musselin, Christine (Hg.): Constructing Quality: 

The Classification of Goods in Markets. Oxford: Oxford University Press, 223–244. 

30. Portes A. 1994. The Informal Economy and Its Paradoxes. Princeton University Press, 

1994 

31. Sandal M. 2013. What money can’t buy? The Moral Limits of Markets. Farrar, Straus 

and Giroux 

32. Srnicek N. 2016. Platform Capitalism. Cambridge: Polity. 

33. Volkov V. 2002 Violent Entrepreneurs: The Use of Force in the Making of Russian 

Capitalism. Ithaca: Cornell University Press.  

 

 

b. Home Readings for Discussion at Seminars: 

NN Lecture Topic Readings for discussion in class 



1   

Marketization of Society:  Social Threatens    

 

 

Zelizer V. 1978. Human Values 

and the Market: The Case of Life 

Insurance and Death in 19th 

Century America. American 

Journal of Sociology, 84: 591-610. 

2 
Marketization of Society: Compromises with 

Culture 

Fourcade M. 2011. Price and 

Prejudice: On Economics and the 

Enchantment (or Disenchantment) 

of Nature. In: Beckert J., Aspers P. 

(eds). The Worth of Goods. 

Valuation and Pricing in the 

Economy. New York: Oxford 

University Press; 41–62. 

3  Politization and Consumer Markets Volkov V. 2002 Who Is Strong 

When the State Is Weak: Violent 

Entrepreneurship in Russia's 

Emerging Markets. In M. 

Beissinger and C. Young (Eds.), 

Beyond The State Crisis: 

Postcolonial Africa and Post-Soviet 

Eurasia in Comparative 

Perspective, Washington: 

Woodrow Wilson Center Press, pp. 

81-104. 

4  Transparency, Accounting  and Contestations 

of Illegality 

 

Sampson S. 2005. Integrity 

Warriors: Global Morality and 

Anti-Corruption Movements in the 

Balkans In. Haller, Dieter and 

Shore, Cris (Editors) Corruption: 

Anthropological Perspectives 

(Anthropogy, Culture and Society) 

Pluto Press, London.  

5  Consumption as a Site of Social Identity 
Beckert  J., Rössel J., Schenk P. 

2016. Wine as a Cultural Product: 

Symbolic Capital and Price 

Formation in the Wine Field. 

Sociological Perspectives 60: 206-

222. 

6  The Social Sources of Market Qualities 
Wehinger F. 2013. Fake Qualities: 

Assessing the Value of Counterfeit 

Goods In: Beckert, Jens und 

Musselin, Christine (Hg.): 

Constructing Quality: The 

Classification of Goods in Markets. 

Oxford: Oxford University Press, 

268-288. 



7 Money Prices as Social Markers  Wherry F. F. (2008). The social 

characterizations of price: The fool, 

the faithful, the frivolous , and the 

frugal. Sociological Theory, Vol. 

26, No. 4, pp. 363—379. 

8 Commodification of Self in Market Economies  
Matza T. 2012. "'Good 

Individualism’? Psychology, Ethics 

and Neoliberalism in Postsocialist 

Russia," American Ethnologist, 

39(4): 805-819. 

 

9 Medicalization  Dingelstad, David et al . 1996. 

Social Construction of Drug 

Debates. Social Science & 

Medicine. 43(12). 

10 Shaping Society with Economic Theory 

 

Rona-Tas A., Hiss S. 2011. 

Forecasting as Valuation 

The Role of Ratings and 

Predictions in the Subprime 

Mortgage Crisis in the United 

States  In: Beckert J., Aspers P. 

(eds). The Worth of Goods. 

Valuation and Pricing in the 

Economy. New York: Oxford 

University Press; 41–62. 

11 Emotional Capitalism   
Shachak M. 2018. "Psytizens", or 

the Construction of Happy 

Individuals in Neoliberal Societies 

In. 23.Illouz E. (Ed). 2018: 

Emotions as Commodities: How 

Commodities Became Authentic. 

Routledge  

 

 

12  

Digitalization, Markets and Social Order  

 

Cochoy F. 2015. Consumers at 

work, or curiosity at play? 

Revisiting the prosumption / value 

cocreation debate with smartphones 

and two-dimensional bar codes.  

Marketing Theory, Vol. 15, No. 2, 

pp. 133—153. 

 

5. Grading System  

Type of 

grading 

Type of work 
Characteristics 

 

Class participation 
 

 Attendance of classes (AC) 



 Participation in class discussions (PD) 

Semi-final test Written Test, 80 min (T) 

Essay  Auto-ethnographic analytical essay (E) 

 Final exam Written exam, 120 min (FE) 

 

 

Accumulated Grade = 0,2AC+0,3PD+0,2T+0,3E 

 

Final Grade Formula =0.6*AG + 0.4*FE 

 

The grades are rounded in favour of examiner/lecturer with respect to regularity of class and 

home works. All grades, having a fractional part greater than 0.5, are rounded up. 

 

6. Guidelines for Knowledge Assessment 

In their classroom work at seminar classes, the students are expected to demonstrate: 

• knowledge of lecture material, and literature given for home reading; 

• competent use of the conceptual framework provided at lectures and developed 

within text given; 

• capacity to perceive, summarize, and give theory-based reflection on the empirical 

information given; 

• capacity to structure oral speech in a logically consistent, well-argued, and clear 

manner; to be precise and to the point when making contributions to the discussions 

and comments. 

• dedication to self-development and improvement of professional qualifications; 

• capacity to reflect on socially significant problems and processes. 

 

It is expected that for each class students will prepare responsive memos on the required 

readings. These memos should not summarize and retell the text but should bring reflection and 

insights on the problems raised in the text, connecting conceptual contents of the text with own 

experience of the student.  

 

Note: Makeup work for the seminars missed for a valid reason is possible by preparing a 

summary of the text according to preliminary agreement with professor and under condition that 

the summary has been made at high quality. 

 

In an auto-ethnographic analytical essay, the students should give a theoretically grounded 

reflection on the results of self-observation.  The educational meaning of writing the essay is to 

give the students an opportunity to demonstrate their skills of analytical work with empirical 

facts by applying these facts to interpretation of economic and social theories studied in class. 

The quality of essay controls student’s knowledge of contemporary concepts of economic 

sociology, ability to use them for explanation of empirical facts of economic life, understanding 

of complex nature of contemporary consumer markets as socially, culturally, and politically 

embedded entities;  also the essay validates students’ skills of analytical, interpretative work with 

theoretical sociological texts and qualitative empirical sociological data. 

 

The focus of self-observation relates to the sociological analysis of student’s consumer decision. 

It is necessary to choose any commodity or service one has already purchased or is going to buy 

and to give sociological reflection on its value, quality and price justification. It is necessary to 

answer the questions: 

 



 What need is satisfied with the purchase of this good or service? How does this purchase 

reflect my social identity and values, contribute to my social performance and status? 

Who am I in the light of my consumption? 

 What indicators of quality of this good I rely on and why? What sources of information 

about the product I have used and why I am ready to trust them?  

 What was the process of price estimation and choice? How do I know that the price is fair 

and well grounded?  

 

Requirements for the text of the essay: 

1) The text should be well-structured and consist of the following parts: 

Introduction with the statement of research problem; 

Theoretical framework description based on the text recommended further 

Methodological part, that describes the purchase chosen for analysis; 

Analytical part with the sociological essence and conclusion on the consumer decision 

experienced;  

Conclusion, summarizing the analytical work done.  

 

3) In terms of interpreting the observation results, the text should be based on academic 

literature and make a direct reference to it. Three following text must be used:  

 

 Kopytoff I. 1986. The cultural biography of things: commoditization as process. In. 

Appidurai A. (ed). The social life of things. Commodities in cultural perspective. 

Cambrige University Press. 64-91. 

 Slater D. 2002. ‘Capturing Markets from the Economists’, in P. du Gay and M. Pryke 

(eds.), Cultural Economy: Cultural Analysis and Commercial Life, London: Sage, pp. 59-

77. 

 Beckert J. 2011.  The Transcending Power of Goods: Imaginative Value in the Economy. 

In:   In: Aspers P., Beckert J. (eds). The Worth of Goods: Valuation and Pricing in the 

Economy. New York: Oxford University Press. 

 

4) The text should be written using Times New Roman font, 12 pt, 1.5 spacing, and justified 

alignment; the recommended volume is  up to 3000 characters without spaces. 

 

The essay will be evaluated using the following criteria: 

• Presence of a well-defined research problem – why consumer decision may be a case for 

scientific analysis; 

• Analytical nature of the work, degree of its scholarly character (as opposed to the 

reasoning at the level of the obvious common sense); 

• Clear structure of work, presence of a logical connection between the sections and the 

overall focus of the structure on revealing the main point of the author; 

• Level of working with the literature, depth of elaboration and use of the points from the 

literature in interpreting the observed empirics; 

• Presence of clearly formulated conclusions; 

• Integrity of the content, degree of elucidation of the topic. 

 

All essays are checked for plagiarism; in the case plagiarism is detected, the score of 0 points is 

given for the work. 

 

Deadline for submitting the essay: essay is submitted electronically on the day of the last 

seminar of the course. 

 

Semi-final test 



 

Test on the texts read for the seminars during the first part of the course. The test is written on 

the last seminar before the Study Week. The questions of the test cover theoretical concepts 

learned by that time. The test includes both test and multiple choice questions.  

The duration of the test – one class, 80 minutes. During Study Week.  

 

Final Exam: 

 

The final control is carried out in the written form by writing a mini-essay on the proposed 

market case in class. 

 

An Example of the Market Case: 

 

The only context in which the use of soft drugs is legitimized in the world is medical use by 

terminally ill patients. Today such politically prominent countries like Canada are legalizing 

marijuana for relaxation use. How does this turn in scope of legitimization and legalization 

clash with the previous social categorization of cannabis as a drug circulating within the 

criminal economy? What effects can new consumer value of soft drugs as recreational ones may 

have for contemporary culture? 

 

The quality of the final written work is evaluated according to the following criteria: 

• Identification of a research problem embedded in a market case, by the student; 

• Analytical focus of the work, degree of its scholarly character (as opposed to the 

reasoning at the level of the obvious common sense); 

• Clear structure of the work, presence of a logical connection between the sections and 

overall focus of the structure on revealing the main point of the author; 

• Level of working with the literature, depth of elaboration and use of the points from the 

literature in interpreting the observed facts; 

• Use of student’s own observations in the argument, independent use of additional 

empirical data, historical evidence, etc.; 

• Presence of clearly formulated conclusions; 

• Integrity of the content, degree of elucidation of the topic. 

 

Academic integrity policy Cheating, plagiarism, and any other violations of academic ethics at 

HSE are not tolerated. 

 

               Table of Grade Accordance 

Ten-point 

Grading Scale 

Five-point 

Grading Scale 

 

 

1 - very bad 

2 – bad 

3 – no pass 

 

Unsatisfactory - 2 FAIL 

4 – pass 

5 – highly pass 

 

Satisfactory – 3 

PASS 6 – good 

7 – very good 

 

Good – 4 

8 – almost excellent Excellent – 5 



9 – excellent 

10 – perfect 

 

7. Methods of Instruction 

The following educational technologies are used in the study process: 

• lectures 

• discussion and analysis of the results of the memos writing on texts; 

• individual feedback on essay (upon request); 

 

 

 

8. Special Equipment and Software Support (if required) 

The course requires no special equipment 


