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Course Description 

Pre-requisites 

In order to successfully complete this course, students must have Intermediate level of English or higher, be aware 

of basic research methods in social research. 

 

Abstract 

This course is designed to provide an overview of major theories in communication science along with its practical 

applications. The course focuses on the theoretical approaches, research methods and real-life cases of 

communication theory as a discipline. It is suited for undergraduate students in various fields and for 

communication practitioners who want to improve their practical approach through the knowledge of theoretical 

basis. Major goal of this course is to provide the theoretical grounds in communication studies and its practical 

implications. By the end of the course students will be familiar with the role of theory in communication studies, 

key traditions of communication theory as well as the key influencers from different from communication 

academic fields.  

 

To see online course description, visit here. 

 

Learning Objectives 

The course aims to: 

1. To create an understanding of the essence of communication theory as a practical and research 

discipline;   

2. To get familiar with major theories is communication field, including theories of micro-, meta- and 

macro level; 

3. To learn and apply modern tools and techniques in communication research; 

4. To develop skills necessary for strategic communication. 

 

Learning Outcomes 

By the end of the course students will be able to: 

1. To be aware of types of communication theory field;  

2. To understand how communication theory developed and how what are its implications in different 

contexts; 

3. To understand, recognize, and examine the phenomenon of communication research and its application 

for professional and personal life; 

https://hse.ru/org/persons/46742879
mailto:osolovyeva@hse.ru
https://coursera.org/learn/communicationtheory-academia-practice


2 

 

4. To identify, analyse, and discuss actual case studies and/or strategic communication in fields of: 

interpersonal, group, mediated, mass, online communication; 

5. To examine how multiculturalism and diversity impact on communication theory and practice; 

6. To utilize major concepts and constructs in the analysis of communication practice. 

 

Course Plan 

Each of lectures is supported with the corresponding videos from the online course. Which students are expected 

to watch to pass this course successfully. The online course is available via the link. Free access is granted for all 

HSE students who have this course assigned in their curricula.  

 

Lecture 1 Introduction to the course 

This lecture provides the context of the course, defines the key concepts to operate with and introduces students 

to the field of Communication Studies. Here we discuss what communication is and set up the place of the 

theory in communication research and practice. What is the typology of theories and how to distinguish good 

theory from the bad one. During this class students will also learn major approaches to communication theory 

through the Craig's typology. 

 

• Defining Communication 

• Defining Theory 

• Theory and Research 

• The Essence of Knowledge 

• Craig’s 7 Traditions in Communication Theory 

 

Lecture 2 Interpersonal Communication  

Interpersonal communication is an underlying field of communication studies. In this lecture students will learn 

the main concepts to explain and predict how relationships are built, maintained and followed upon the 

dissolution in human communication. 

 

• Defining Interpersonal Communication 

• Politeness Theory 

• Social Exchange Theories 

• Interdependence Theory 

• Equity Theory 

 

Lecture 3 Group communication 

How group dynamics can be maintained and what are the main approaches to navigate effective group work? 

This lecture provides you with answers for these questions as well as it highlight the importance of leadership in 

group communication. 

 

• Defining Group Communication 

• Group Culture and Role of Leadership I 

• Group Culture and Role of Leadership II 

• Groupthink 

• Structuration and Communication 

• Symbolic Convergence in Group Communication 

• Functional Theory of Group Decision Making 
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Lecture 4 Public Rhetoric and Persuasion 

The main focus of this lecture is to introduce student to the field of rhetoric. This class focuses at theoretical 

approaches to persuasion and the ways how to craft messages that influence the audience. Here we discuss 

approaches to the public speaking and online communication. 

• Introduction to Rhetoric 

• Elaboration Likelihood Model 

• Theory of Planned Behaviour 

• Narrative Paradigm 

• Digital Rhetoric 

 

Lecture 5 Mass Communication and Media Effects 

In this lecture student will be provided with the brief history of media effects theories and further in-depth 

explanation of various traditions in media effects. Why some people are being more influenced, how do we 

select and process the information and what is the role of media in society? All these questions will be 

addressed in this class along with the case study in the end. 

 

• Evolution of Media Theories: Early Theories of Media Effects 

• Agenda Setting and Framing 

• The Medium is the Message. Media Ecology by Marshal McLuhan I 

• The Medium is the Messagee. Media Ecology by Marshal McLuhan II 

• Cultivation Theory 

• Selective Exposure. As a Way to Reduce Cognitive Dissonance 

• The Audience is Active. Uses and Gratifications Theory 

 

Lecture 6 Theories for Social Media 

Social media in general can be considered as a quite new phenomenon. In this lecture, we discuss the way how 

emergence of social media influences the society and the social order, go through the main characteristics of 

social media and distinguish what makes it popular among the larger audiences. 

 

• What is Social Media 

• Understanding Social Media: Three Main Approaches 

• Networked: How Do We Approach Social Interactions 

• Online Communities: Common Bond VS Common Identity I 

• Online Communities: Common Bond VS Common Identity II 

• Affordances in Social Media Research 

 

Lecture 7 Theories of Public Relations 

This lecture introduces students to the field of Public Relations, we discuss the main theories explaining and 

describing approaches to maintain relationships between organisations and strategic publics. 

• What is Public Relations 

• Four Models of Public Relations 

• Excellence Theory 

• Situational Theory of Problem-Solving 

• Relationship Management Theory 

• Dialogic Theory 

• Fully Functioning Society Theory 
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Lecture 8 Critical theory in Communication 

This class is devoted to the complex issues of critical theory considering culture, media, and the way norms and 

beliefs are reproduced in the existing society throughout communication patterns. Critical theory is all about the 

critique of existing social order and this lecture provides students with an in-depth understanding of how our 

society is functioning. 

 

• Marxism Revised: Base and Superstructure as Social Foundations 

• The Frankfurt School: Max Horkheimer, Theodor Adorno and Walter Benjamin 

• Herbert Marcuse and One-Dimensional Society 

• Jürgen Habermas and Transformation of Public Sphere 

• Critical Theory Beyond Habermas 

 

Lecture 9 Theory Guided Communication 

The final lecture revises all the chapters discussed so far and brings some insights on how theory can be applied 

to practice. Here we also introduce you to some aspects that haven't been covered. 

 

 

Reading List 

Required 

Communication Theory and Research, edited by Denis McQuail, et al., SAGE Publications, 2006. ProQuest 

Ebook Central, https://ebookcentral.proquest.com/lib/hselibrary-ebooks/detail.action?docID=334341. 

 

Optional 

Solomon, Denise, and Jennifer Theiss. Interpersonal Communication : Putting Theory into Practice, Routledge, 

2013. ProQuest Ebook Central, https://ebookcentral.proquest.com/lib/hselibrary-

ebooks/detail.action?docID=1101332. 

 

The Handbook of Media and Mass Communication Theory, edited by Robert S. Fortner, and P. Mark Fackler, 

John Wiley & Sons, Incorporated, 2014. ProQuest Ebook Central, 

https://ebookcentral.proquest.com/lib/hselibrary-ebooks/detail.action?docID=1650862. 

 

Communication and Organizational Knowledge : Contemporary Issues for Theory and Practice, edited by 

Heather E. Canary, and Robert D. McPhee, Routledge, 2010. ProQuest Ebook Central, 

https://ebookcentral.proquest.com/lib/hselibrary-ebooks/detail.action?docID=547335. 

 

Baofu, Peter. The Future of Post-Human Mass Media : A Preface to a New Theory of Communication, 

Cambridge Scholars Publisher, 2009. ProQuest Ebook Central, https://ebookcentral.proquest.com/lib/hselibrary-

ebooks/detail.action?docID=1133116. 

 

Newman, Bruce I.. Communication of Politics : Cross-Cultural Theory Building in the Practice of Public 

Relations and Political Marketing: 8th Inte, edited by Dejan Vercic, Routledge, 2003. ProQuest Ebook Central, 

https://ebookcentral.proquest.com/lib/hselibrary-ebooks/detail.action?docID=4523436. 

 

Mangion, Claude. Philosophical Approaches to Communication, Intellect Books Ltd, 2011. ProQuest Ebook 

Central, https://ebookcentral.proquest.com/lib/hselibrary-ebooks/detail.action?docID=685164. 

 

 

Methods of Instruction 
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This course is delivered in blended learning format. Students are expected to watch all the materials provided at 

the Coursera platform, read relevant texts, take tests, participate in forum discussions and submit final essay on 

the website. Additionally, one in-class lecture is scheduled to be conducted in questions and answers format to 

provide the clarification on course materials.  

 

Grading System 

The final grade for the course is counted according to the formula: 

Q1*0,6 + Q2*0,3 + Q3*0,1 

Where: 

- Q1 is the grade received throughout the online course converted to the 10 point system (as by 

multiplication to 0.1 out of the percentage received upon the online course); 

- Q2 is the grade for an exam, taken in online format via LMS; 

- Q3  is the grade received for participation on online forum during the online course.  

Q3  is calculated according to the following criterion: 

0 points – no participation in online discussions  

1 point – almost no participation in online discussion (1 comment left) 

2 points - almost no participation in online discussion (2 comment left) 

3 points - almost no participation in online discussion (3 comment left) 

4 points – low involvement in all online discussions (left several comments by the end of the course, not 

engaged in conversations) 

5 points –  involvement in all online discussions (left 2-4 meaningful comments, not engaged in 

conversations) 

6 points – moderate involvement in all online discussions (leaving comments throughout the course, not 

the last minute, over 15 comments in total) 

7 points – moderate involvement in all online discussions (leaving comments throughout the course, not 

the last minute, over 15 comments in total) 

8 points – active involvement in all online discussions (over 15 meaningful comments throughout the 

course + replies) 

9 points – active involvement in all online discussions (over 20 meaningful comments throughout the 

course + replies) 

10 points – active involvement in all online discussions to each of the topics, started own discussion 

boards.  

 

This is to be evaluated by the course instructor throughout the course. Yet, students are encouraged, to provide 

the summary of their online activity by the end of the course.  

 

Examination Type 

An exam is taken in online format via LMS. The test consists of 50 open and closed questions related to the topics 

of lectures. 

Examples of exam questions:  

 

In Aldous Huxley's novel "Brave New World" people are raised in artificial 

wombs and educated by special childhood indoctrination programs. Their 

lives and possibilities are limited by classes based on intelligence and labour. 

In fact, upper classes of governers, doctors and teachers opress lower classes 

of workers and servants. However, the letter are not aware of it since they 

are created much less intelligent.  

A phenomenological  

B rhetorical  

C critical  

D socio-cultural 
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Which of Craig's paradigms can help reveal the relations of power in this 

society? 

Jackson bought a certain brand of toothpaste because he saw a doctor holding 

it in an ad a couple of days ago. The message in that ad was most likely 

processed through: 

A peripheral route  

B local route  

C central route  

D dead end 

 

Which invention moved the world into the electronic age?  

 

A telephone  

B telegraph 

C Internet  

D cell phone 

 

One TV channel talks about the government's effective foreign policy, while 

another one talks about protests within the country and its internal instability. 

These channels differ most clearly in their:  

 

 

A media agenda  

B framing  

C index of curiosity  

D uses and gratifications 

An organization did a research on community problems and conducted a big 

festival to unite people and create a feeling of common goal among them. 

Which of PR 4 models specialists were using in this case? 

 

 

A press agentry 

B public information  

C 2-way asymmetrical 

D 2-way symmetrical 

 

 

Special Equipment and Software Support 

In order to complete this course students are required to have access to a PC with Internet connection, speakers 

and keyboard.  


