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CpaBHUTEIBHBIN aHAIN3 MAPKETHHIOBBIX CTPATETHIA,
HCIIOJNIB3YeMbIX MexayHapoaHbiMUu FMCG-koMnaHusIME Ha
Pa3BUTHIX ¥ PA3BUBAKOIIUXCSI MHTETPUPOBAHHBIX PHIHKAX Ha
npumepe P&G u Unilever B EC u ACEAH

Comparison of the Marketing Strategies used by International FMCG
Companies in Developed and Emerging Integrated Markets: Cases of
P&G and Unilever in the EU and ASEAN

Bnusinue nnpoBbIX cTpaTernii KOMMYHUKAIMN U
TPaJUIIMOHHOTO MOX0/1a Ha TI00AbHOM 1IeTTouKe Ko(enH:
npumep Crapbakc

The Influence of the Digital Communication Strategies and Mass-reach
Traditional Approach on the Global Coffeehouse Chain: the Case of
Starbucks

KiroueBbie (akTopbl, BIUSIONINE HA CTPATETUYECKUE PEIICHUS
HCTIONIHUTENBHBIX AUPEKTOpOB aBToMOoOMIbHEIX THK B ycrmoBusx
kpuzuca Ha npumepe FIAT

Key Factors Affecting Strategic Decisions of Automotive MNC's CEO in
Terms of Crisis Exemplified by FIAT

IIpeumyiiecTBa U HEJOCTATKU CTAaHAAPTU3ALMH U aJanTalluu
MEKyHAPOJHBIX MAPKETUHTOBBIX CTPATETHH B HHyCTpUHU
TOBapOB MOBCEIHEBHOIO CIIpoca Ha ipuMepe kommanuii Coca-
Cola u Red Bull GmbH

Advantages and Disadvantages of Standartization versus Adaptation of
International Marketing Strategies in the FMCG Industry on the Example
of the Coca-Cola Company and Red Bull GmbH

@DaxTOpHI, BIMUSIOMKE Ha BEIOOD TII00ATEHON CTPAaTEerHu
yrpasyieHus TOPT(OINO OPEHTIOB B KOMITAHUSX-TIPON3BOIUTEISX
TOBapoOB MOBceqHEBHOTO crpoca Ha mpumMepe L'Oréal and Estée
Lauder

Factors affecting FMCG companies' choice of global brand portfolio
management strategies: the cases of L'Oréal and Estée Lauder




OcobenHocTH HM(PPOBBIX MAPKETUHTOBBIX CTPATETHH B
BUaeonurpoBoil nHaycTpuu B Poccun u CILIA Ha npumepe
Blizzard Entertainment

Specifics of Digital Marketing Strategies in the Video Games Industry in
Russia and the US by the Example of Blizzard Entertainment

BrIxoa MecTHBIX MPOU3BOIUTENEH BUH Ha MEXTyHapOHbIE
PBIHKH TIOCPEACTBOM AMBEPCU(DUKAIINH MOTPEOUTENHCKOTO OMIBITa
Yy HHOCTpPaHHBIX TypUCTOB Ha npumepe Mtanuu u ApreHTHHbBI

International Exposure of Local Wineries through Diversification of the
Consumer Experience for Foreign Tourists, by the Example of Italy and
Argentina

CoBpeMeHHbIE MAPKETHHIOBBIE CTPATErHH, HCIIOIb3yEMbIE [
OBICTPOPACTYIIMX MEXIYHAPOAHBIX MPOAAXK MHBECTULIUOHHBIX
npoayktoB Ha npumepe JP Morgan u BKC banka

Modern Marketing Strategies Used for Fast-Growth International Sales of
Investment Products on the Example of JP Morgan Chase and BCS Bank

Bnusinue HOBBIX HUGPOBBIX TEXHOJIOTUH, HCIOIb3YEMBIX
rio0anbHBIMU OpeHIaMy B HHAYCTPUH MOJBI, HA UX
JesITeNbHOCTh B Pa3HbIX cTpaHax: nmpumep Gucci

The Impact of New Digital Channels Used by Global Fashion Brands on
their Performance in Different Countries: the example of Gucci

10

OcobeHHocTH OU3HEC-MOAETH COLUAIBHOTO
HpeANPUHEMATENBCTBA B c(hepe MeXTyHapOIHOTO TypH3Ma B
CPaBHEHMU C TPAAULMOHHBIMU TypoliepaTopaMu Ha npumepe G-
Adventures u ExploRussia

Specifics of Social Enterprise Business Model in the International
Tourism Industry in Contrast to Traditional Tour Operators by the
Example of G-Adventures and ExploRussia

11

BnusiHue moTpeOuTenbCKOro BOCIPUSATHSI MECTHBIX H MHUPOBBIX
OpEeH/IOB HA MAPKETHHTOBBIE CTPATETHU MEXTyHAPOIHBIX
KOMITAaHHMH I10 IIPOM3BOJCTBY TOBAPOB IIOBCEIHEBHOIO CIIPOCA

The influence of consumer perception of local and global brands on
marketing strategies of international FMCG companies

12

Bimsuane AUPKUTAJIN3alll Ha 6I/I3HeC MOACIIN MEXAYHAPOAHBIX
MOIHBIX JJFOKCOBBIX KOMITIaHUH Ha IIPpUMEPE UTATTBAHCKHUX
OpeHIOB

The Influence of Digital Transformation on Global Luxury Fashion
Companies' Business Models by the Example of Italian Brands




13

KiroueBble (hakToOphbl, BIUSIONIAE HA CICIKH MO MEXITyHAPOIHBIM
TOPU3OHTAJIBHBIM CIHSHHUSM H TIOTJIOIIECHHUSIM B aBTOMOOMITBHOM
OTpacii, Ha IpHUMepe MorIoneHus komnanueit Tata Motors
komnanuu Jaguar Land Rover

Key Factors Affecting International Horizontal Mergers & Acquisitions in
the Automative Industy by the Example of Tata Motors acquiring Jaguar
Land Rover

14

HenecooOpa3HOCTh MPUMEHEHUS U IPEUMYILECTBA TEXHOIOTHU
OJOKUEiH Ha KaHalax MOCTaBOK MUPOBOW MHUIICBON MHAYCTPHH:
npumep Walmart

The Applicability and Benefits of Blockchain Technology in the Global
Food Industry Supply Chain: the Case of Walmart

15

dakTophl, BIUSIONINE Ha BEIOOP CTPATETUH BXOJa B OTpacib
3IIEKTPOHHBIX TOBAPOB IIMPOKOTO MOTpeOICHNUS Ha
pa3BuBaroIMXcs peiHKax (Ha npumMepe Transsion Holdings)

Factors Influencing the Choice of Entry Strategy in the Consumer
Electronics Industry in Emerging Markets (the Case of Transsion
Holdings)

16

®akTOopbl, BIUSIONINE Ha BHIOOP KOHKYPEHTHOW CTPAaTETHH HOBBIX
YYaCTHHKOB MEXIYHApOJIHOTO aBTOMOOHMIIBHOTO PBIHKA Ha
mpumepe Tesla

Factors Affecting a Competitive Strategy Choice of New Entrants in
International Automotive Market Exemplified by Tesla

17

TpyaHOCTH M BOBMOKHOCTH, C KOTOPBIMH CTaJIKUBAIOTCS
MEXyHapOIHbIe KOMIIAHUH IPU IIOCTPOEHHUH JIOSUIBHOCTH
noTpeduTeNst B aBTOMOOMIBHON HHAYCTpHH B Poccuu B
CPaBHEHHU C UX JIOKAIBbHBIMU PBIHKAMHU

Challenges and Opportunities Faced by Global Companies While
Building Customer Loyalty to Automotive Brands in Russia in
Comparison with Their Home Countries

18

@dakTopsl, BIUSAIOLUINE Ha BEIOOP CTpaTerun
WHTEPHALMOHAIN3ANH B ()apMalleBTHYECKON OTpaci Pa3BUTHIX
cTpaH Ha npumMepe kommanuu [paiizep

Internationalization Strategies' Choice Factors in Pharmaceutical Industry
of Developed Countries by the Example of Pfizer

19

TpyaHOCTH 1 BO3MOKHOCTH JJISI MECTHBIX MTOCTABITMKOB KOode Ha
9KCIIOPT M3 HECTAOMIFHBIX PETHOHOB HAa IPUMEpE
Hemokpatnuaeckoit Pecrrybnukn Konro

Challenges and Opportunities for Local Coffee Suppliers for Exports from
Unstable Regions on the Example of Democratic Republic of Congo




20

Peakius MexayHapOIHBIX KOMITAHUM U3 Pa3IMYHBIX UHAYCTPUI
Ha BBEJICHUE CAHKIMI Ha MPUMEPE UTAIbSIHCKUX
npousBoautene B Poccuu

The Reaction to Sanctions by International Companies from Different
Industries: the Case of Italian Producers in Russia

21

OcobeHHocTH cTpaTeruii BXxoJa u npoasmkeHus Poccuiickoit
OytOonpHOM JIuru Ha peiakax Muaonesnn u Tannanaa

The Specifics of Entry and Promotion Strategies of the Russian Football
League in Indonesia and Thailand

22

HpeI/IMYHICCTBa U1 BBI3OBEI MC)KI[YHapOI[HLIX 3HepFeTI/I‘IeCKI/IX
MIPOCKTOB Ha TeépMaHCKOM T'a30BOM phIHKE Ha mpuMepe Nord
Stream

Benefits and Threats for International Energy Projects on the German Gas
Market. The Case of Nord Stream.

23

KynbeTypHble 1 monmuTHYeckre GaKTOpbl, BIHUSIONINE Ha
CTPYKTYpY ¥ MEXKIIyHapOJHBIE ONEpallui HEPTSIHBIX KOMIIAHUN
Ha npumepe ExxonMobil B CIIIA u I'aznpoma B Poccun

Cultural and Political Factors Affecting the Structure and International
Operations of Oil Companies as Exampled by ExxonMobil in the United
States and Gazprom in Russia

24

BrnusiHre BO3HUKHOBEHUS CMapT-4acoB Ha OM3HEC-CTpATETUH
HIBEHIIapCKUX MpousBoauTeneit yuacos Ha npuMepe TAG Heuer,
Swatch u Rolex

The Influence of the Rise of the Smartwatch on Business Strategies of
Swiss Watch Companies by the Example of TAG Heuer, Swatch and
Rolex

25

AKXTyanbHOCTb ¥ TPEUMYIIECTBA TEXHOJIOTHH OJIOKUEHH B
JICHEHBIX OIEPaIUsIX MKy MEXIyHapOIHBIMUA OaHKaAMU:
Barlays Bank B Jlonnone, Benuko6puranus n Royal Bank B
Kanane

Applicability and Benefits of Block Chain Technology in Money Transfer
Between International Banks : the cases of Barlays Bank of London, UK
and Royal Bank of Canada

26

Bnusinue TapudoB Ha cTajgb Ha MEXIYHAPOAHYIO LIEHOUYKY
MOCTaBOK MPOU3BOAUTENEH KyXOHHBIX TprbopoB u3 CIIIA Ha
npumepe Whirlpool, Bosch and Siemens

The Influence of Steel Tariffs on International Supply Chain of the US
Kitchen Appliances Manufacturers by the Example of Whirlpool, Bosch
and Siemens

27

CTUMyTIBI U1 MEXTyHAPOTHOTO COBMECTHOTO TMPEATIPUSATHS C
JIOKaJbHBIM MApTHEPOM B HehTerazoBoi HHYCTPUH
Pa3BHUBAIOIINXCS PHIHKOB Ha mpumepe Sman CIIT"

The Incentives for International Joint Ventures with a Local Partner in Oil
and Gas Industry in Emerging Markets by the Example of Yamal LNG




28

CpaBHEHHE MEXTYHAPOIHBIX MAPKETUHTOBEIX CTPATETUN BUACO
CTPUMHUHTOBBIX CEPBUCOB Ha Pa3HBIX PHIHKAX Ha MPUMEPE
Netflix, Amazon Prime Video u HBO B Poccuu u Slnonun

Comparison of the Video Streaming Services International Marketing
Strategies on Different Markets by the Example of Netflix, Amazon Prime
Video and HBO in Russia and Japan

29

CpaBHUTETBHBIN aHATTN3 TPOAYKTOOPHUEHTHPOBAHHOW 1
KIIMEHTOOPHUEHTHPOBAHHOHN CTPATETUH B MEKIYHAPOIHOM
MapKeTHHTE Ha IpuMepe kKoMmmanuit Hokna u D

Comparative Analysis of Product-Centric and Customer-Centric Strategies
in International Marketing by the Example of Nokia and Apple

30

CxoJacTBa M pa3nuyusl pa3BUTUS KJIMEHTCKOTO OMbITa HA TIPUMeEpE
koMmnanuu Amazon B CIIIA u EBpone

Similarities and differences of customer experience development
strategies of Amazon in the USA and Europe

31

busnec-monenu, ucnosp3yeMble B IOypyMax HHTEPHET-
MarasvHOB B Pa3HBIX CTpaHaX: 0COOEHHOCTH POCCUHCKOTO PhIHKA

Business Models Used on Physical Goods Online Marketplaces in
Different Countries: Implications for the Russian Market

32

CooTHotreHue Tpy/a Jojeil 1 poOOTOB B MEKIYHAPOIHOH IIETIH
J00ABJICHHON CTOMMOCTH aBTOMOOWIBHOM HHYCTPHH Ha
npumepe Ford, Mercedes, Geely

The Ratio of Labor and Robots in the International VValue Chain in the
Automobile Industry by the Example of Ford, Mercedes, Geely

33

[pensTcTBUS ¥ CTUMYIIBI JIS1 POCCUICKUX HH(OPMAIIMOHHO-
TEXHOJIOTMYECKUX KOMIIAHUM B CPABHEHUU C aMEPUKAHCKUMHU IIpU
BXOJI€ Ha PBIHOK AnoHun

Obstacles and Incentives for the Russian versus the US IT Companies
Entering the Japanese Market

34

Bo03MOXHOCTH U BBI30BBI y4aCTHsI MEKYHAPOIHBIX APEHHBIX
KOMITaHUH B HOBOW OM3HEC-MOJIEM COBMECTHOTO MOTPEOICHUS
Ha npumMepe Airbnb B pa3HBIX cTpaHax

Opportunities and Challenges for International Rent Companies'
Participation in New Sharing Economy Business Model by the Example
of Airbnb in different countries

35

CpaBHEeHHE CTpaTernii pero3uIMOHUPOBAHUS TII00ATBHBIX
OpeH/I0B B MHIYCTPUU BBICOKOM MOIbI Ha ipuMepe Michael Kors,
Burberry, Saint Laurent Paris

Comparison of Global Brand Repositioning Strategies in the Fashion
Luxury Industry, Exemplified by Michael Kors, Burberry, Saint Laurent
Paris




36

KittoueBbie (hakToOpbI, BIUSIONINE HA BEIOOP MapKETHHTOBOM
cTpaternu Hemenkux aBToMmoombHEIX TIIK Ha poccuiickom
pBIHKE

Key Factors Affecting Marketing Strategy Choice of German Automotive
MNC's Operating on the Russian Market

37

[pearnochUIKY U YCIOBHS TOCYAAPCTBEHHBIX HHBECTUITHN B
MEXTyHapOIHbIC (PMHAHCOBBIC KOMIIAHUH B TICPHOJT
SKOHOMHUYECKOT0 Kpu3nuca Ha mpuMmepe AIG m Goldman Sachs

The prerequisites and conditions of home government investments in
international financial companies during the economic crisis period by the
example of AIG and Goldman Sachs

38

KitoueBbie ¢akTopsl BBIOOpa HOPT(hEnbHOM cTpaTeruu On3Heca B
rio0anbHON PUTEHI HHAYCTPHH Kiacca JIIoKe Ha mpuMmepe Kering
SA

The Key Factors of Business Portfolio Strategy Choice in the Global
Luxury Retail Industry Exemplified by Kering SA

39

dakTopbl, BIUSIONIHE HA JIOSIIBHOCTH MOTPEOUTENeH K MUPOBBIM
MY3BIKaJIbHBIM CTPUMHHTOBBIM CepBHCaM (Ha pHUMeEpe KOMITaHHH
Apple Music u Spotify)

Factors Influencing Customer Loyalty to Global Music Streaming
Services. The Example of Apple Music and Spotify

40

@daxTopsl BEIOOpa PEKIaMHBIX KaHAJIOB [T MEKIYHApOIHBIX
MOJHBIX OpEHIOB B PAa3JIMUHBIX KYJIbTYpHBIX CpPEAax: Ha IpUMepe
Honpue ['ab6ana Ha UTATBSIHCKOM U POCCUHCKOM PBIHKAX

Factors of Choosing Advertising Channels for International Fashion
Brands in Different Cultural Environments: the Case of Dolce & Gabbana
on the Italian and Russian Markets

41

Crpaterusi TuBepcUPUKAIINN KaK CIIOCO0 BBIX0/a Ha
3apyOeKHBIN PHIHOK MEXIYHAPOIHBIX KOMIIAHUN B CETMEHTE
coBMecTHOTO notpediieHus B CeBepHoii Amepuke u EBporie Ha
npumepe BMW

Diversification Strategy as a Way of Foreign Multiple Entry for
International Companies in the Sharing Economy Segment in North
America and Europe, Exemplified by BMW

42

dakTopsl, BIMAIOLINE HA IPUBJICYEHUE TOTPEOnTENeH OHIaiH
TB-miargopm B pa3nuuHbIX cTpaHax Ha npumepe Netflix

Factors Driving Customer Engagement with Online TV Services in
Different Countries: the Case of Netflix

43

Oco0EeHHOCTH MapKETHTa B COIUATBHBIX CETAX, HCIIOIB3YEMOTO
MEX/TyHapOIHBIMHU (PINIH-KOMITAHUSMH Ha Pa3HBIX PhIHKAX Ha
npumepe H&M B Poccuu u KHP

Social Media Marketing Strategies Peculiarities Pertinent to International
Fashion Companies in Russia and China




44

@aKTopr, BJIMAIOIIHUEC Ha BI:I60p BKCHOpTHOﬁ CTpaTerun
)106I>IBaIOI]_II/IX n HCpepa6aTBIBaIOH_II/IX KOMITaHUH

Factors Affecting Export Strategies Choice in Mining and Refining
Companies

45

CpaBHeHHe CTpaTernii BX01a MEK/IyHAPOJHBIX OHIIaiH
maTdhopM Ha peIHKU Poccuu 1 EBponsl Ha ipuMepe AMa30H U
Anmnbaba

Comparison of International E-Commerce Entry Strategies in Russia and
Europe by the Example of Amazon and Alibaba

46

OBOJIOIMSI CTPATET Uil MHTEPHAIMOHAIM3AIMH ON3HEeCa Ha
npuMepe KoMnaHuu XyaBei B UHIyCTPUU TEICKOMMYHHUKAIIUHN B
Poccuu u CIITA

Business internalization strategies evolution in the telecommunications
industry: the case of Huawei on the Russian and US markets

47

BnusiHue KyJIbTYpHBIX pa3iMuiil Ha IPOLIECC MEXKIYHAPOIHBIX
JICITOBBIX TIEPETOBOPOB HA TIPUMEPE MOTIIOIICHHUS KOMITaHUEH
Microsoft MoOunsHOTO OU3Heca Nokia

The Influence of the Cultural Barriers on the International Business
Negotiation Process Exemplified by the Microsoft Acquisition of Nokia's
Mobile Phone Business

48

Crienuguka pa3paboTKH MapKETUHIOBOW CTPATETUU IS
ABTOMOOMJILHOTO KOHIIEPHA TIPU BBIX0JIC Ha 3apyOeHbIC PHIHKU
Ha npumepe Aryap JIsua Posep

The specifics of the development of the marketing strategy of the
automobile concern during access to foreign markets in case of Jaguar
Land Rover

49

MHTerpanys TpyI0BbIX OTHOLIEHUH IIOCIIE CIUSHUS B
MEKyHAPOAHBIX CIHSHUSIX U IOIJIOLIEHUSX Ha IPUMEPE
ABTOMOOMIIFHON MPOMBIIIIEHHOCTH

Post-Merger Integration of Labour Relations in International Mergers and
Acquisitions by the Example of Automative Industry

50

BnusiHne npakTHK KOpIIOpaTUBHOrO 00y4YeHHUs Ha
3¢ GEKTUBHOCTD YIPABICHUS B MEXKIYHAPOAHBIX
KOHCAJITHHIOBBIX KoMIaHusax: npumep «lIpaiicyorepxayckynepcy»

Organizational Learning Practices Effect on Management Performance in
Global Consulting Companies: a case of PwC

o1

Bri0op Mexay MynbTHOPEHAO0BON 1 MOHOJTUTHOM apXUTEKTYPOH
Openza B rJ100aNbHOM MapKETHHTE HA MPUMEPE aBTOMOOMIIBHON
WHAYCTpUHU

House of Brands Strategy vs Branded House Strategy in Global Marketing
By the Example of Automotive Industry

52

Me:xcTpaHOBOE CpaBHEHHE MOJIETIEH MOTPEOUTETHCKOOTO
[IOBEJICHUSI HA aBTOMOOMJIBHOM PBIHKE KJlacca JIFOKC: Ha IpUMeEpe
®eppapu 1 Maszepatu B EBpone u Poccun

Cross-Country Comparison of Consumer Behavior Patterns in the Global
Luxury Cars Market: the Case of Ferrari and Maserati in Europe and
Russia




53

WuTerpanus neneil mocTaBok Kak MpOSIBIEHHBIN pe3yapTaT
CIIMAHUA B XUMUYecKkol nHaycTpuu: keiic DuPont - FMC

The Impact of Global Merger on Chemical Company Supply Chain
Network Efficiency: DuPont-FMC Case

54

Bnusinue ungpoBuzanyy Ha OM3HEC-MOJEIH B MEPOBOM
HMHJyCTPUU KPacoThl: Ha mpumepe Jlopeans Ha pOCCUICKOM U
€BpOIEVCKOM PBIHKAX

The Influence of Digitalization on Business Models in Global Beauty
Industry: the Case of L'Oreal in the Russian and European Markets

55

@DaxTOpHI, BIHUSIOMKE Ha BEIOOP CTpaTeruu
WHTEPHAITMOHAIH3AINHA MEXIyHAPOIHBIX KOMIIAHAHN B chepe
puteiina Ha npumepe IKEA Ha r1o6anmbHOM pBIHKE

Determinants of Internationalization Strategy Choice by International
Companies in Retail Industry: Example of IKEA on the Global Market

56

BEI30BEI 1 BO3MOXKHOCTH 3apyOeKHBIX "3€JIeHBIX HHUIUATHB"
JUIsl TI00ANBHBIX TpeAnpuaTuil 3 Namuu

Challenges and Opportunities of Green Initiatives Abroad for Global
Businesses Originated from India

57

[IpeumytiecTBa 1 HEOCTATKU CTPATETUH JIOKATU3AIMH 110
CPaBHEHUIO CO CTPATErHel CTaHAapTU3AIMH JUIS TNI00ATbHBIX
FMCG xommauuii

Advantages and Disadvantages of Localization Versus Standartization
Strategy for Global FMCG Companies

58

@DaxTopHI, BIHUSIOMKE Ha IPUMEHEHNE IIU(PPOBOTO MOAX0/A K
HOKyrIKC FJ'IO6aJ'ILHI>IMI/I KOMITAaHUSIMHU I/IH,I[yCTpI/II/I IIOBCCOAHCBHOI'O
CIpoca Ha Pa3HbIX PhIHKax Ha npuMepe kommnanuu PepsiCo u
Coca-Cola

Factors Affecting Digital Path to Purchase Approach Implementation for
Global FMCG Companies on Different Markets by the Example of
PepsiCo and the Coca-Cola Company

59

Ionck xomMmpomucca MeKAY MOAXOAAMHU aKIIMOHEPOB U
creiikxonaepos, npeanpuaumaemoro THK Ha paznuuHbix
PBIHKaX Ha puMepe komnanuu Jlopeansb

A Compromise between the Shareholder and Stakeholder Approaches
Made by MNCs on Different Markets: the Case of L'Oreal

60

Bnusinue noBeneHueckux ocodeHHocreit maptaepos B CLLA,
Poccun u [Nonpme Ha puHAHCOBBIE TIOKA3aTEIN PUPMBI B
MEXAYHapOJHBIX KOHCAJITUHIOBBIX KOMITAHUSAX HA IPUMEpE
"[Ipaiicyorepxayckymnepc"

The Effect of the Partners Behavioral Biases in USA, Russia and Poland
on Firms' Performance in the International Consulting Companies by the
Example of PwC Company

61

CXoJCTBa U pa3nuuus CIUSHUN MEXAYHapOAHbBIX
KapIIEpUHTOBBIX KOMIIAHUH C CUIIbHBIMH MECTHBIMH UT'POKaMHU
Ha npuMepe kommanun Yoep B Kurtae u Poccun

The Similarities and Differences of International Car Sharing Companies'
Mergers with Strong Local Players Exemplified by Uber Case in China
and Russia




62

I'moGanpHBIE cTpaTernn ananusa 3PPEKTUBHOCTU U3JIEPKEK U
YBEJINYEHHS JJOXOJHOCTU MHIyCTPUH TOBapOB IIOBCEHEBHOIO
crpoca, Ha npumepe kommanun Coca-Cola

Global Strategies for Cost Efficiency and Improving Profitability in the
FMCG Industry, on the Example of Coca-Cola Company

63

[IpenmymecTBa npuMeHeHHs (ppaHIal3MHTOBON CHCTEMBI
MYJIbTHHALIMOHAJIBHBIMU KOMIAHUSMU B POCCUIICKON MHAYCTpUU
00IIIeCTBEHHOTO ITUTAaHHUs Ha IpuMepe keiicoB Mak/loHansaca u
Byprep Kunra

Benefits of Franchise System Application by Multinational Companies in
the Russian Food Service Industry Exemplified by McDonalds and Burger
King Cases

64

TpyaHOCTH BHEIPEHHS MEXTyHAPOTHBIMUA KOMITAHUSIMU
MPOU3BOIUTEIISIMHI TOBapOB TIOBCEHEBHOTO CIIPOCca U(PPOBBIX
ctpareruii B Poccnn Ha mpumepe Reckitt Benckiser

Pain Points of Digital Marketing Strategies' Implementation by
International FMCG Companies in Russia by the Example of Reckitt
Benckiser

65

BinsiHMEe HHOCTPAaHHBIX MHBECTOPOB Ha CTPATErMYECKOE
Pa3BUTHE KOMIIAaHUH Y€pe3 NHCTPYMEHTHI KOPIIOPATUBHOTO
yIpasiieHHs Ha mpumepe Poccun

Foreign Investors' Influence on Companies' Strategic Development: the
case of Russia

66

BnusiHue npopeIBHBIX TEXHOJIOTHN Ha (POPMHUPOBAHHUE
nopT(ONNO MPOAYKTOB B MUPOBOH aBTOMOOHIEHON
MPOMBIIIJICHOCTH Ha ipuMepe komnanuu Tecna

The Effect of Disruptive Innovation on Product Portfolio Formation in
Global Automotive Industry Exemplified by Tesla

67

[IpeymyiecTBa nuaepa MECTHOTO PBIHKA B JIEIOBBIX
[IeperoBopax Mo CPaBHEHUIO C MUPOBBIM I'MTaHTOM Ha MPUMEpe
POCCHUICKOTO phIHKA TaKCH (COBMECTHOE MpearpusaTie SHaexca u
Yo6epa)

Strengths of a Local Market Leader Over a Global Giant in Business
Negotiations Exemplified by the Russian Taxi Market (Yandex and Uber
Joint Ventures)

68

Kitouesbie ¢akropsl npusnexarensHoct [TMU muist
He(Tera3oBbIX KOMIIAHUN B Pa3BUBAIOIINXCS CTPAHAX

Key Factors of FDI Attractiveness for Oil and Gas Companies in the
Developing Countries

69

Ponp rmobansHON 3KOCHCTEMBI OpeHa Cpein KOHKYPEHTHBIX
MPENMYIIIECTB MEXTyHapOAHBIX KoManui Ha mpumepe Nike Inc.

The Role of Global Brand Ecosystem Among Competitive Advantages of
International Companies on the Example of Nike Inc.




70

CpaBHeHHE CTpaTerHil MPOABMKEHUS 3apyOeKHBIX KOMIIAHUH 110
MPOU3BOJCTBY CMapT(HOHOB HA POCCUICKHIE PHIHKH HA IPUMEpPE
Samsung, Apple, Huawei u Xiaomi

The Comparison of Promotion Strategies of Foreign Smartphone
Companies in the Russian Market: the Cases of Samsung, Apple, Huawei
and Xiaomi

71

BEI30BBI 11 BO3MOYKHOCTH /TSI KUTAHCKUX BEICOKOTEXHOIOTHIHBIX
JKCIIOPTHO-OPUEHTHPOBAHHBIX KOMIIAHUN Ha PA3BUTHIX U
Pa3BHUBAOIINXCS PBIHKAX

Challenges and Opportunities for Chinese High-Tech Export Oriented
Companies in Developed and Emerging Markets

72

BinsiHMe OMHUKAHAIBHON CTPAaTETMU HAa MEXIYHAPOIHBIA PHIHOK
puTeiina B pa3HbIx cTpaHax: npuMmep UKEA

Influence of Omni-channel Strategy on International Retail Companies in
Different Countries: the Case of IKEA

73

@DaKTOphl, CTUMYJIHPYIOLINE KPOCC-WHBECTUPOBAHNUE B
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