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Tredits by Vears.

Planned Educational Programme

Block Code Course Credits N N Development Resulats (competencies
according to the educational standard)
Bon obpasoBatennnan Nporpavma (1THe 3ajjana Cobiika Ha Pasaen i3 cnpasourkall) 120 50 50
ThpOBbIE KOMMYHVIKALWM 11 yNIPAB/IERIe MPOAYKTOM (TIPUKNaHan TpaekTopus) (THe 3afana | 120 60 60
CCbI/IKa Ha pa3jen U3 cnpasBoyHukall)
MoZynt "Major” (1IHe 3aAana CCbINKa Ha pa3/ien N3 CnpasouHyKall) 51 39 12
TVCLUMAMHBI TI0 BLIGOPY (1IHE 33/7aHA CObIIKA HA PA3ACH U3 CTPABOTHMKANT) 9 3 3
TICLUNVHB 0 BEIGOPY (1THE 3a/}ana CCbIKA Ha PasAen 13 cnpasounkall) 3 3 0
T Performance Markelin 3 3
2 People Management in Digital Products 3 3
TIViCUMNVHBT N0 BEIGOPY (ITHE 3a/3ana CCbIKA Ha PasAen i3 cnpasounkall) 3 0 3
T "Automation of Customer Loyalty Management 3 3
2 Data Governance in Digital Ecosystems 3 3
TICLUNVHB N0 BEIGOPY (ITHE 3a/jana CCbIKA Ha PasAen i3 cnpaBounkall) 3 0 3
T ‘Artificial Intelligence in Marketing and Communications 3 3
2 Psychographics in Marketing and Product Design 3 3
OBA3aTeNbHBIE AVICLMN/IHG! (1THE 3aAaHa CCbINKA Ha PasAen i3 CipaBogHikall) 2 36 5
T Big Data in Communication Strategies 6
Higher Mathematics
Tools and Services of Digital Marketing
Markeling Analylics
Machine Learning in Business
Basics of Daia-Driven Communications
Programming for Data Science
5 Product Analytics and Product Management
9 Ad Formats, Content Promotion Opportunities and Data Analylics n E-commerce
10 Data and Digial Ethics
o A" (1 n 3 0 3
1 Graduation Thesis 3 3
Mopyib "Kniouesbie cemnapbr™ (1THe 3aAana Cbika Ha pasaen 13 cripasouAvkall) 30 15 15
T Research and Design Seminar "Data Mining in Communication Projects” 9 9
7 Research and Design Seminar "CRISP-DM Metodology Project Management ] T
3 Management in Ad Tech 3 3
4 Project Seminar "AdTech Startup Launch Simulator” 3 3
5 Menior's Semmnar [
Mozy/b "Maro/lerc™ (IIHe 3a/jana CChIKa Ha PaszAe/ N3 CIPaBouRKal) 9 3 5
1 All-university Pool MAGOLEGO Courses 9 3 6
Mopynb "TipaxTvika” (1He 3aana CCbiKa Ha Pasaen 3 cnpasourvkall) 27 3 20
Hay'HO-MCCNIeAA0BATE IbCKas MPAKTVIKA (ITHE 3a/3ana CCbIIKa Ha PasAe/ 3 CIPaBOHIKalT) 0 0 0
TipoexThan npakTvika (11He 3a4ana CCbinka Ha pas;Aen 13 cripaBodHvKall) 18 3 15
T Tipoexrsl (HET NEPEBOJIAD 3 3
2 Graduation Thesis 12 12
3 Term Paper Term Paper
TIpotheccHonansHan NpakTika (IHe 3aAaHa CCINKa Ha pasAen M3 CipaBodHnKal) g 0 g
T Project-Based Process-Onented Intermship T £l




