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Credits by Years

Block Subject . Planned Educational Programme
Code Course type Credits ’ 2 Development Results
Degree Programme 120,00 60,00 60,00
Integrated Communications (Applied track) 120,00 60,00 60,00
Key Seminars 27,00 15,00 12,00
Mentor's Seminar: Integrated Communications c 6,00 3,00 3,00 GPC-1, PC-1, PC-2, PC-3, PC-4, PC-5,
1 Management UC-6
2 Research Seminar: Basics of Research and Project C 21,00 12,00 9,00(GPC-1, GPC-4, PC-4, UC-1, UC-4
Internship 33,00 6,00 27,00
Project Internship 21,00 6,00 15,00
GPC-1, GPC-4, PC-3, PC-4, PC-5, UC-1,
1 Applied Project C 3,00 3,00 uc-4
GPC-1, GPC-2, GPC-3, GPC-4, GPC-5,
GPC-6, GPC-7, PC-1, PC-2, PC-3, PC+4,
E 12,00 12001pc.5, Uc-1, UC-2, UC-3, UC-4, UC-5,
2 Preparation of Final Qualification Work UC-6
3 Course Project E 6,00 6,00 GPC-1, GPC-4, PC-5, UC-1, UC-4, UC-6
Professional Internship 12,00 12,00
GPC-1, GPC-7, PC-1, PC-2, PC-3, PC4,
1 Work Experience Internship C 12,00 12,00 PC-5, UC-4
Research Internship 18,00 6,00 12,00
E 6,00 6,00 GPC-1, GPC-2, GPC-4, PC-5, UC-1,

Research Term Paper

UC-4, UC-6




GPC-1, GPC-2, GPC-3, GPC-4, GPC-5,
GPC-6, GPC-7, PC-1, PC-2, PC-3, PC-4,

E 12,00 12.00\pc5, ic-1, UC-2, UC-3, UC-4, UC-5,
Preparation of Final Qualification Work ucC-6
Maijor 48,00 36,00 12,00
Compulsory Courses 27,00 27,00
Collection and Analysis of Quantitative Data in GPC-1, GPC-4, PC-4, UC-1
o C 6,00 6,00
Advertising and PR
Basics of Data-Driven Communications C 3,00 3,00 GPC-6, PC-1, UC-1
Current Trends in Marketing Communications C 6,00 6,00 GPC-5, PC-2, UC-6
Collection and Analysis of Qualitative Data in GPC-1, GPC-4, PC-3, UC-1
o C 6,00 6,00
Advertising and PR
Integrated Communication Solutions: Approaches GPC-1, GPC-3, GPC-5, PC-1, PC-5,
C 6,00 6,00
and Cases ucC-2
Elective Courses 21,00 9,00 12,00
Elective Courses 6,00 3,00 3,00
Urban communication E 3,00 3,00 GPC-1, PC-5, UC-5
Crisis Communication Strategies and Reputation GPC-1, GPC-5, PC-3, UC-1
. 3,00 3,00
Risk Assessment
Media Sociology E 3,00 3,00 PC-2, PC-5
Elective Courses 3,00 3,00
Development of Advertising from Point of View of E 300 3.00 GPC-1, PC-2, PC-3, UC-4
Advertising Agency 360 Degrees Experience ’ ’
Brand Development Strategy: from Audience GPC-1, PC-2, PC-3, UC-4
. . , E 3,00 3,00
Analysis to Creative Product Packaging
Elective Courses 3,00 3,00
PR in Practice: Technology of Communication E 3,00 3,00 GPC-1, PC-2, UC-2, UC4
Mar_ketmg Communications in the Digital E 3.00 3.00 GPC-1, PC-4, UC-4
Environment
Elective Courses 3,00 3,00
Corporate and Brand Communication E 3,00 3,00|PC-1
Neuromarketing E 3,00 3,00(GPC-1, PC-5, UC-1
Elective Courses 3,00 3,00
Marketplace Branding Strategy E 3,00 3,00|GPC-1, PC-2, PC-4, UC-2, UC-4
Strategic Plannlng and Communication Strategies E 3.00 3.00 PC-2, PC-5
for Brand Promotion
Elective Courses 3,00 3,00
Consumer Exepience Management in Service E 3.00 3.00 PC-4, PC-5
Industries
Con_sumer Exepience Management in Digital E 3.00 3.00 PC-4, PC-5
Environment
Elective Courses 3,00 3,00




1 Media and Technological Challenges E 3,00 3,00|GPC-1, PC-2, PC-3, PC-5, UC-2, UC-4
2 Internal Communications E 3,00 3,00|GPC-1, GPC-7, PC-1, UC-3
Speechwriting and Principles of Effective E 300 3.00 GPC-1, GPC-5, GPC-7, PC-2, PC-3,
3 Communication Messages ’ 7 {uc-1, Uc-2
Magolego 9,00 3,00 6,00
1 All-university Pool MAGOLEGO Courses E 9,00 3,00 6,00|UC-1, UC-3, UC-4
Final State Certification (FSC) 3,00 3,00
c 300 3.00 GPC-1, GPC-2, GPC-3, PC-1, PC-2,
1 Final Qualification Paper ’ 7 |PC-3, PC-4, PC-5, UC-1, UC-2, UC-3
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