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Block
Code Course Subject 

type Credits
Credits by Years

Planned Educational Programme 
Development Results

1 2

Degree Programme 120,00 60,00 60,00
Marketing (General track) 120,00 60,00 60,00

Key Seminars 24,00 15,00 9,00
1 Project Seminar C 3,00 3,00 PC-18, PC-2, PC-3

2 Mentor's Seminar C 6,00 3,00 3,00 GPC-2.MAN, GPC-5.MAN, PC-1, UC-1, 
UC-2, UC-4

3
Research Seminar "Contemporary trends and tools in 
marketing" C 15,00 9,00 6,00 GPC-2.MAN, GPC-5.MAN, PC-1, UC-1, 

UC-2, UC-4
Internship 24,00 9,00 15,00

Project Internship 3,00 3,00
1 Projects C 3,00 3,00 PC-18, PC-2, PC-3

Professional Internship 9,00 6,00 3,00

1 Educational Internship C 3,00 3,00 PC-15, PC-17, PC-2, PC-3, PC-5, UC-5, 
UC-6

2 Term Paper C 6,00 6,00 PC-1, PC-15, PC-17, PC-4, PC-5, PC-6, 
UC-2, UC-6

Research Internship 12,00 12,00

1 Preparation of the Final Qualificaiton Paper C 12,00 12,00 PC-1, PC-15, PC-17, PC-4, PC-5, PC-6, 
UC-2, UC-6

Major 51,00 33,00 18,00
Components of the Field of Study 15,00 15,00

1
The Methodology of Scientific Research in 
Management: Research in Marketing C 6,00 6,00 PC-1, PC-3, PC-4, PC-5



2 Strategies in Management: Marketing Strategies C 6,00 6,00 GPC-1.MAN, GPC-3.MAN, PC-12, PC-14
3 Managerial Economics (offered in a foreign language) C 3,00 3,00 PC-4, UC-1

Components of Educational Track 24,00 15,00 9,00
1 Data-driven Culture (offered in a foreign language) C 6,00 6,00 PC-2, UC-3
2 Product management (offered in a foreign language) C 6,00 6,00 PC-15, PC-16, UC-5
3 Finance for Marketers C 3,00 3,00 PC-4, UC-1
4 Advanced Marketing Analytics C 6,00 6,00 PC-2, UC-3

5
Consumer Behavior (Advanced Course) (offered in a 
foreign language) C 3,00 3,00 GPC-1.MAN, PC-4, UC-1

Elective Components (Courses) 3,00 3,00
1 Customer Relationship E 3,00 3,00 PC-13
2 Digital Marketing Strategy E 3,00 3,00 PC-12, PC-15
3 Formation of the Personal Brand for Young Specialist E 3,00 3,00 UC-3, UC-6
4 International Marketing (offered in a foreign language) E 3,00 3,00 GPC-1.MAN, GPC-3.MAN, PC-12, PC-14

Elective Components (Courses) 6,00 6,00
1 Digital Communications E 3,00 3,00 PC-13, UC-5
2 Presentations and Storytelling E 3,00 3,00 GPC-1.MAN, GPC-2.MAN, GPC-4.MAN
3 Design Technology E 3,00 3,00 PC-13

4
Innovative Business Models (offered in a foreign 
language) E 3,00 3,00 GPC-4.MAN, PC-10, PC-11, PC-12

Elective Components (Courses) 3,00 3,00
1 History of Advertising Tools E 3,00 3,00 PC-1
2 Python for Data Extraction and Processing E 3,00 3,00 PC-3

Magolego 15,00 3,00 12,00
1 All-university Pool MAGOLEGO Courses E 15,00 3,00 12,00 PC-14, PC-15, PC-18

Final State Certification (FSC) 6,00 6,00

1 Final Qualification Paper

C 6,00 6,00

GPC-1.MAN, GPC-2.MAN, GPC-3.MAN, 
GPC-4.MAN, GPC-5.MAN, PC-1, PC-10, 
PC-11, PC-12, PC-13, PC-14, PC-15, 
PC-16, PC-17, PC-18, PC-2, PC-3, PC-4, 
PC-5, PC-6, PC-7, PC-8, PC-9, UC-1, 
UC-2, UC-3, UC-4, UC-5, UC-6
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