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Allocation of Contact Hours
Subject Period of . Total . Contact . .
Block Code Course type Department execution Credits Academic Hours Additional Information
YP Hours
1 4
Degree Programme 120,00 4 560 1016 232 232 308 244
International Business (Applied track) 60,00 2280 508 116 116 154 122
Magolego 3,00 114
All-university Pool MAGOLEGO E 3,00 114 Foreign language
1 Courses
Key Seminars 9,00 342 144 28 28 52 36
Instructors™ seminar "New realities |C Department of Innovations 9,00 342 144 28 28 52 36A|Foreign language
1 of international business" Management
Internship 6,00 228 12 6 6
Fixed 6,00 228 12 6 6
Applied Project "Business C 6,00 228 12 6 6A |Foreign language
Internationalization Strategies and
1 Procedures"
Major 42,00 1596 352 88 88 96 80
Core Courses 39,00 1482 320 88 88 96 48
Introduction to Financial and C Department of Innovations 6,00 228 48 24 24A Foreign language
1 Managerial Accounting Management
World's Business Cultures C Department of Innovations 3,00 114 32 16 16A Foreign language
2 Management
International Corporate Finance |C Department of Innovations 6,00 228 48 48A Foreign language
3 Management
International Business Consulting |C Department of Innovations 6,00 228 48 24 24A|Foreign language
4 Management
International Marketing C Department of Innovations 6,00 228 48 24 24A Foreign language
5 Management
Strategic Management of C Department of Innovations 6,00 228 48 24 24A|Foreign language
6 International Companies Management
Theoretical Foundations of C Department of Innovations 6,00 228 48 24 24A Foreign language
7 International Business Management
Elective Courses 1 Year 3,00 114 32 32




Global Brand Management E Department of Innovations 3,00 114 32 32A|Foreign language
Management
International Market Research E Department of Innovations 3,00 114 32 32A|Foreign language
and Analysis Management
International Financial E Department of Innovations 3,00 114 32 32A|Foreign language
Management Management
Legal Aspects of International E Department of Innovations 3,00 114 32 32A|Foreign language
Business Management
Digital and Traditional Channels |E Department of Innovations 3,00 114 32 32A|Foreign language
in International Advertising Management
International Business (Applied track) 60,00 2 280 508 116 116 154 122
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