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1 Aryna CTuBeH I'mob6anpHBIE COOU B TIETSX Global Supply Chain Konuk Anekcanap -
AxuHOMa MOCTaBOK W WX BIIMSHUE Ha Disruptions and Their BennamunoBuy,
norucrtuueckue cetu Hurepun Impact on Nigeria’s JernapTaMeHT
Logistics Networks OTIEPAIIMOHHOTO
MEHE/PKMEHTA U JIOTUCTHKH,
npodeccop
2 Atiobamuere OLieHKa B3aMOCBSI3H MEXY Assessing the Relationship | I[Tomoxass [annaa -
Hammuiiona JlaBun | mpakTUKOM yrpaBiieHUs Between HRM Practices I'enHanbeBHa, qemapTaMeHT
YeJI0BEYECKUMH pecypcaMu U and Employee Retention in | opraHu3anmoHHOTO
yAep)KaHUEM COTPYTHUKOB B Nigeria’s Tertiary MOBEJICHUS U YIIPABIICHUS
CEKTOpE BBICIIETO 00pa3oBaHuUs Education Sector YeJI0BEYECKUMU pecypcaMi,
Hurepun npodeccop
3 Axknycyr Cecyp O} dexTuBHOCTH KpOCC- Effectiveness of Cross- [Monosxwuss ["anuna -
3unmnopa KYJIbTYpPHOTO TPEHUHTA B Cultural Training on ['enHabeBHA, ICTTAPTAMEHT
OTHOIICHUU PEe3yTbTaTUBHOCTU Expatriate Performance: OpPTaHU3AI[MOHHOTO
COTPYAHHUKOB IKCTIATPHUATOB: Insights from Foreign MOBEJICHUS U YIIPABIICHUS
MHCAWTHI IO UTOraM uccnenoBanus | Professionals in YeJI0BEYECKUMH pecypcaMi,
WHOCTpaHHBIX TipodeccronanoB B | International Non- npodeccop
MEXIYHAPOAHBIX Governmental
HEIPaBUTEITLCTBEHHBIX Organizations (INGOs) in
opranusaiusax B Hurepun Nigeria
4 A Mancyp Onrtumm3anus 1enodku nmocraBok | Optimizing Pakistan’s Oil | Akum Muxaun DnyapaoBud, | -

HedTH ¥ ra3a [lakucrana yepes

and Gas Supply Chain

JlenapTaMeHT




Cesepublif Mopckoit yTh: ananu3 | Through the Northern Sea | onepaunonsoro
3aTpaT v BBITOJT Route: A Cost- Benefit MEHEI)KMEHTA U JIOTUCTHKH,
Analysis npocdeccop

Anmmo Jxelko0

O1ieHKa CTpaTeruili BOBJICYEHUS
3aMHTEPECOBAHHBIX CTOPOH B
yIpaBJICHUH MPOEKTaMH (aHAINU3
IKCHATPUAHTOB B A(pHKe: HA
npumepe Hurepun)

Evaluation of Stakeholders
Engagement Strategies in
Project Management
(Analysis of Expatriates in
Africa: The Case of

[TanomnukoB Ceprei
B}I‘-IQCJIaBOBI/I‘-I, ACTIapTaMCHT
CTPaTEeruyeckoro u
MEXIYHAPOAHOTO
MEHEI)KMEHTA, TOLIeHT

Nigeria)
byrenko Anna Pacmmpenue nuHaMUYECKUX Enhancing Dynamic Texnu AHs, nenapTameHT
MuxaiiinoBHa BO3MOKHOCTEH C MOMOIIBIO Capabilities Through CTPaTeruyecKoro u
XaKaTOHOB: YTO MOTHBHPYET Hackathons: What MEXIyHApOIHOTO
YYaCTHUKOB U KaKyIO BBITOAY Motivates Participants and | MeHeKMeHTa, TOLIEHT
MOJTY4arOT KOMITAHUH How Companies Benefit
Bbymyes Erop AHanu3 noTpeOuTeNLCKOro Analysis of Consumer Mxurapsin Cepreit
AHTOHOBHY MOBEJICHUSI HAa PHIHKE TTOTOKOBOTO Behavior in the Video BnagumupoBuy,
Bujneo (OTT/VOD) c aknenTom Ha | Streaming (OTT/VOD) JenapTaMeHT MapKeTUHTa,
noanucku (SVOD) B Erunre Market with a Focus on npodeccop
Subscriptions (SVOD) in
Egypt
Ban 103 [NoBbIenue 3¢ hekTuBHOCTH Enhancing Communication | [lanomaukos Cepreit
KOMMYHUKAITUH Ha Efficiency In International | BsiuecnmaBoBu4, qenaprameHT
MEXITYHAPOJTHOM CKJIaJIe - Warehouse - Project Study | cTpareruueckoro u
MPOEKTHOE UCCIIEAOBAHUE of Company X MEKTYHapOIHOTO
KoMIaHuu X MEHEHKMEHTA, JOIEHT
Benanuc Pa3zpaboTtka ctparerun Strategy Development for | [IlanmommaukoB Cepreit
Arnocroioc MPOABIIKEHUSA IIPOCKTA IS Project Promotion to BsiyeciiaBoBuy, nenapraMeHT

MPUBJICYEHUS MPSIMBIX
WHOCTPaHHBIX MHBECTULIUH (Ha
npumepe npoekta ['pana Cenurep
B Poccun)

Attract FDI (The Case Of
the Grand Seliger Project in
Russia)

CTPaTETUYeCKOro U
MEXIYHAPOJAHOTO
MEHEHKMEHTA, TOLICHT
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10 | I'a3usoBa Crparerus Bbixona banka Strategy for DOM.RF Kanumynnuna Maguna
Banepus JIOM.P® Ha pBIHOK HCIIAMCKOTO Bank's Entry into the DOMHPOBHA, TJIABHBIN
PobepToBHa ¢duHAHCHPOBAHUSA Islamic Finance Market IKCIEPT, OTIEIN

aJIMHUHHCTPATUBHOTO
MOJICIIUPOBAHUS

11 | Jdemos Anekceit KnuenTckasi BOBICUEHHOCTh B A Cross-Country Analysis | Tekuu Ans, nemapramMeHT

CepreeBuu IpeaNpPUHIMATENbCKON of Customer Involvement CTPATETUYECKOro U
JIESATETLHOCTH HOBBIX BEHUYPHBIX in the Entrepreneurship MEXIyHApOIHOTO
KOMITaHU#: MeKCcTpaHoBoi aHai3 | Process of New Ventures MEHEIDKMEHTA, JOLEHT

12 | Jlemun Buktop DakTOpbl, ONPEACIAIONINE Determinants of Texkuu AHs, nenapTameHT

MakcumoBuY pelieHus 1o Internationalization CTPaTEruuecKkoro u
WHTEpHAIMOHATA3AITUN Decisions of Russian B2B MEXIyHApOIHOTO
poccuiickux B2B-komnanuii B Companies Under MEHEKMEHTA, TOLICHT
YCIOBHUSIX OrpaHUYCHUIN Constraints

13 | Jukc [lono Pons MU B neperosopax no The Role of Al in B2B Texny JKenpko, nenapTamMeHT

Jl>xoHnaran nponaxam B2B SaaS: kak SaaS Sales Negotiations: Ou3HeC-UH(POPMATHKH,
MCKYCCTBEHHBI UHTEIIJICKT How AI Contributes to npocdeccop
crioco0cTByeT A (HEKTUBHOCTH B Efficiency in a Global
r7100aTbHOM KOHTEKCTE Context

14 | Unnapuonosa Ponb conmanbHbBIX ceTeli B The Role of Social benosipckas Bepa
Happa UropeBrHa | moaaepkke IpoAak Majoro u Networks in Supporting JImutpueBHa, nenapTaMeHT

cpenHero Ou3Heca B yCIOBHSIX Sales of Small and CTPaTETUYeCKOro U
HKOHOMHYECKOTO KpU3uca Medium-sized Businesses | MeXIyHapOJHOTO
in the Context of the MEHEKMEHTA, CTapIIUui
Economic Crisis IpernoiaBaTeib

15 | Kobac AGyy Onrummu3anus padoThl TOPTOBBIX Performance Optimization | [Tmmuenko AmMutpuit

O3nambo OIIepaTopoB U MapTHEpckux cereil | in Sales Operators and BuxTopoBuu, nenapramMeHT

B kommannu KOBSAD GROUP
LTD, 3anumaroieiics
MIPOU3BOJICTBOM MHIIEBBIX J00aBOK
B Kenunu

Affiliate Networks at
KOBSAD GROUP LTD,
in the Kenyan Nutritional
Supplement Industry

Ou3HeC-UH(POPMATHKH,
JIOLIEHT
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16 | KoponbkoBa flHa | YckopeHHMe HHTETpaluu Accelerating the Integration | [Tonosxusis ['anuna
AnekcaHapoBHa POCCUICKHX MEHEIKEPOB- of Russian Expatriate ['enHabeBHA, JICTTAPTAMEHT
AKCIATPUAHTOB B bOHI10371b Managers at Bonduelle OpraHU3aL[MOHHOTO
nocpencTBoM kpocc—KynbTypHOTro | Through Cross-Cultural MOBEJICHUS U YIIPABIICHUS
TpPEHHUHIa Training YeJI0BEYECKUMU pecypcaMi,
npodeccop
17 | Kymap Anum BnusiHne oMHUKaHaIbHON The Impact of Social Bbyrkosckas Bepa IleTpoBHa,
KOMMYHUKaIUH uyepe3 connanbubie | Media-Enabled JenapTaMeHT MapKeTHHTa
CeTH Ha MoBesieHue norpedureneii B | Omnichannel JIOLIEHT
WHIYCTPUU MOABI: MeKayHapoaHas | Communication on
NepCreKTUBa Consumer Behavior in the
Fashion Industry: An
International Perspective
18 | JlamkoBa AHHa Crtpareruu cObITa Ha PHIHKE B Sales Market Strategies in | UernakoBa Jlroamuta
KoHcTanTHOBHA | mpoliecce HHTEPHALMOHAIN3AUN the Process of MuxaiinoBHa, 1eapTaMeHT
nesTeTbHOCTH MapkeTiieiica O30H | Internationalization of the OpraHU3aIMOHHOTO
Ha peiHKax benapycu u Kazaxcrana | Ozon Marketplace NIOBEJICHUS U YIIPABICHUS
Activities in the Belarus YEJIOBEUECKUMU PECypCaMU,
and Kazakhstan Markets JIOIICHT
19 | Macaenckas Ananranys OM3Hec-MoIelen Adaptation of Business benosipckas Bepa
Enuzasera HKCIOPTHBIX MAJIBIX U CPETHUX Models of Export Small JImuTpueBHa, nenapTaMeHT
BnagumupoBHa MPEANPUITHIA B cepe and Medium-sized CTPaTETUYeCKOro U
AIIEKTPOHHOM TOproBiu B ycnoBusx | Enterprises in E-commerce | MexyHapoaHOTrO
KpHu3uca in a Crisis MEHEKMEHTA, CTapIIui
IpernoiaBaTeib
20 | Mumm A6xumek | Ponb cepBuca ¢ moanepxkoin The Role of Al-Enabled byrtkoBckas Bepa [lerpoBHa,

HCKYCCTBEHHOI'O UHTEIIJIEKTA B
MOBBIILIEHUH KayeCcTBa
00CITy’)KNUBaHUS KIIUEHTOB U
MOJIYYEHUH KOHKYPEHTHBIX
IIPEUMYILECTB: CPABHEHUE MEXKIY
CTpaHaMu

Service in Enhancing
Customer Experience and
Competitive Advantage:
An Inter-Country
Comparison

JIenapTaMeHT MapKeTHUHTa,
JIOLIEHT
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21 | Mutsrun MBan [IpuBneuenue u ynpasieHue Attracting and Managing [anomuukos Cepreit I'apaeBa Aiicbuty
JAmutpreBuy MEXIyHApOAHBIMHU IMapTHepamMu Ha | International Partners on BsiaecnaBoBuu, nenaprament | PadaenoHa,
POCCHICKOM PBIHKE 3JIEKTPOHHOM Russian E-commerce CTPATETUYECKOTO U MpenoaaBaTeb,
KOMMEPITUH Marketplace MEXIyHApOIHOTO JenapTaMmeHT
MEHE/KMEHTA, TOIICHT 3apy0eKHOTO
pPErMOHOBEICHUS
22 | MockoBueBa CoBepiieHCTBOBaHUE Improving Cross-Cultural | [onosxusis ['anuna -
Beponuka MEKKYJIbTYPHBIX MTPAKTHK Management Practices in I'enHanbeBHa, qemapTaMeHT
[TaBnoBHa yIpaBiIcHUS B Multinational Food OpPraHU3aL[MOHHOTO
MHOTOHAIIMOHAJIBHBIX KoMmanusax | Logistics Companies: A MOBEJICHUS U YIIPABIICHUS
1o jjoructuke npoaykroB nutanus | Case Study of Company N | yenoBeuecKUMH pecypcamy,
Ha npuMepe KoMmnanuu N npocdeccop
23 | Habues XaBoxup Risk Management in Kanumynnuna Maguna -
Hemar yriu Puck MeHeKMEHT B UCITaMCKUX Islamic Finance: DMHPOBHA, TJIABHBIN
¢uHaHCax: MeXIyHapoAHbIN onbIT | International Experience IKCIEPT, OTIEIN
u mpumeHenue B crpaHax CHIT and the Case of CIS aIMUHUCTPATUBHOTO
Countries MOJICIIUPOBAHUS
24 | HacpunauHoB Pa3zpaboTka MapkeTHHTOBOM Developing the Marketing | Pe6si3una Bepa -
Abnynazus CTpaTeruy BbIXOJa Strategy for the AnexcaHapoBHa,
baxtuép yrmm CyOKYyJIBTYPHOTO MOJIOJICKHOTO International Expansion of | nemaprameHT MapKeTHHTa,
OpeH/ia Ha PHIHOK Y30EKUCTaHA: a Subcultural Youth Brand: | mpodeccop
keiic komnanuu OTHERS A Case Study of OTHERS
in the Uzbek Market
25 | Har llunon Pa3zpaboTtka ctpaTerun Business Expansion [[MamomaukoB Cepreit -
pacupeHus OuzHeca Jyis Strategy Development for | BsuecnaBoBuy, gernapraMeHT
kommaauu San Ruskindo's Ha San Ruskindo’s in South CTPaTETUYeCKOro U
TYPUCTHYECKUX PBIHKAX CTpaH Asian Tourism Markets MEXIYHApOIHOT O
IOxuoit A3sun MEHE>KMEHTA, JOIICHT
26 | IlatocoBa TaTesiHa | YIpaBiieHHE IEPCOHAIOM B HR Management in the [MonBepOHBIX YbsiHA -
BrnagumupoBHa MpoIecce UHTEPHAMOHAIU3ALUHI Process of CepreeBHa, qenapTaMeHT

MaJiblX U CPEIHUX MIPEATPUATHIA:
HR—ctparerus ais HeGobIon

Internationalisation of
SMEs: HR Strategy for a

OpTraHHU3allMOHHOTO
IMOBCACHUS U YITPABJIICHUA
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POCCUICKON KOMITAHUH HA PBIHKE

Small Russian Hydraulics

YeJI0BEYECKUMH pecypcaMi,

TUAPABINKU Company JIOLIEHT
27 | Iluucon Jlonec [Ipouecc MHTEpHALIMOHATU3ALUN Internationalization Process | [llamomraukos Cepreit -
Camyen Ha CEBEPOAMEPHUKAHCKHUI PHIHOK to the North American BsiaecnaBoBu4, AenapraMeHT
KosrymOuiickux mMansix u cpegaux | Market of Colombian CTPaTEruuecKkoro u
MPEANPUSITHI, TPOU3BOIATITIX SME:s in the Cacay MEXIyHApOIHOTO
kakaii (Caryodendron orinocense): | (Caryodendron orinocense) | MEHEIXKMEHTA, JOLEHT
JBIDKYIIHE CHIIBI M TPYAHOCTH Industry: Drivers and
Challenges
28 | [TomoBuHUKO(D D [Touck crparernueckux maptaepoB | Identifying Strategic [TomsikoBa Hatamust -
AHTOH [[pHUEN B Kutae st sxkcnopra: npoekt no | Partners in China for BnagumuposHa, I1lkona
BBIXOAY Ha pbIHOK 111 H&N Export: A Market Entry WHHOBATUKU U
Project for H&N IpeIIpUHUMATEILCTBA,
JIOLIEHT
29 | Camu Abayn Crpareruu coxkpamieHus Carbon Footprint Axum Muxaun Dnyapaosuy, | -
YTIIEPOIHBIX CIEOB JIJIst Reduction Strategies for JernapTaMeHT
noructudeckoro cexkropa FOxnoit | South Asia’s Logistics ONEPALMOHHOTO
Azun Sector MEHEI)KMEHTA U JIOTUCTHKH,
npocdeccop
30 | Cumonosa [lapest | Pa3zpaboTka cTpareruu Bxoja Ha Foreign Market Entry benosipckas Bepa -
KoHcranTHHOBHA | MHOCTpaHHBIN phIHOK (Ha mpuMmepe | Strategy Development (The | JImutpueBna, nemnaprameHT
kommaann FUN&SUN B OAD) Case of FUN&SUN in the | ctpaternueckoro u
UAE) MEKTYHapOAHOTO
MEHEI)KMEHTA, CTapIIni
IpernoiaBaTeib
31 | CnupumoHOB MapKeTHHTOBBIC TIOCTEACTBUS Marketing Implications of | KpacaukoB Anekcanmap -
Janua OTrpaHUYEHUN pPEKJIaMBbl B Social Media Advertising Brnagumuposuy,
AHnpeeBuY COLIMAJILHBIX ceTsX B Poccun Restrictions in Russia JenapTaMeHT MapKETHHTa,
JIOLIEHT
32 | Crenansia Bagum | Pa3zpabotka ycroitunBoii ctpateruu | Developing a Steady E- Poynunc Tomac DaBapg, -
- 3JIEKTPOHHOM KOMMEPIIMHU Ha commerce Strategy in the JenapTaMeHT

POCCUICKOM PBIHKE Ha IPUMEPE

Russian Market: A Case

CTPATCTUYCCKOI'O 1
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MEXIyHApOJIHOT0 OpeHaa Study of the International MEXTYHaApOJIHOT O
MADAME COCO Brand MADAME COCO MEHE)KMEHTA, CTapIIni
IpernoiaBaTeib
33 | ®énopon Penar Pa3zpabotka crpaternn Beixoaa Ha | International Market Entry | [IlamomraukoB Cepreit
BuranseBuy MEXIYHAPOAHBIA PBIHOK JUIS Strategy Development for | BsuecnaBoBuy, gemnapraMeHT
poccuiickoi komnanuu SPLAT the Russian Company CTPATEruyeCcKoro u
GLOBAL B pernone MENA SPLAT GLOBAL in the MEXIYHAPOAHOTO
MENA Region MEHEHKMEHTA, TOLICHT
34 | Xoia Jlemyc Crparerus pa3BuTUs KOMIIaHUH Strategic Pathways for VR | ®ununos-YepHsiiies
Burman VR Latam: BeIX0/ Ha pHIHOK Latam: Expanding into Huxonaii bopucosuuy,
Jhxeddpun Mekcuku 1151 CTUMYJIMPOBAHMUS Mexico to Foster Regional | nemaprament
pPErMoHaNBHOIO POCTa Growth CTPaTEeruyeckoro u
MEKyHAPOJIHOTO
MEHEeKMEHTa, mpodeccop
35 | lllapma Anymx DBOJIIOIUS UHIUHCKHUX The Evolution of Indian [Monosxwuss ["anuna
YIPaBJICHUYECKUX MPAKTHK B 310Xy | Management Practices in I'enHanbeBHa, qemapTaMeHT
¢ poBoi TpaHCPOpPMALIUU the Era of Digital OpraHU3aL[MOHHOTO
Transformation MOBEJICHUS U YIIPABIICHUS
YeJI0BEYECKHUMHU pecypcami,
npodeccop
36 | Oayro bneccunr | Onenka BIUSHUS OOyUeHHS U Assessing the Impact of [lonoBxuss ["anuna

MOBBILIICHUS KBATHU(PHUKAIIUU HA
3¢ (HeKTUBHOCTH pabOTHI
COTPYJIHUKOB B OAHKOBCKOM
cexrope Hurepuu: nanusie
dbumuanos UBA B Jlaroce

Training and Development
on Employee Performance
in the Nigerian Banking
Sector: Evidence from
UBA Lagos Branches

I'enHanbeBHa, qemapTaMeHT
OpraHU3aI[MOHHOTO
MOBEJICHUS U YIIPABIICHUS
YeJI0BEUYECKUMU PECYpPCaAMU,
npodeccop
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