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CHOOSING THE RIGHT MASTER’S PROGRAM:
FACTORS TO CONSIDER

v Matching your career expectations and ambitions

v’ Reputation within university rankings and employers
v Qualifications & expertise of lecturers & instructors
v’ Career-building and networking opportunities

v’ Structure and contents of the curriculum
v Model and format of study
v Alumni feedbacks & their career success

v’ Student cohort profile (background, professional & cultural
diversity, etc.)
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® MIB UNIQUENESS

WE TRAIN INTERNATIONALIZATION EXPERTS

%] v MIB offers multidisciplinary training for business
O O . . . . .
f?ow’ﬁ Internationalization professionals

v MIB is practically oriented and fully
integrated into the real business world

(MBA-like model)
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' MIB TARGET AUDIENCE

< MIB 1s the best fit for those Wh0>

v'wish to pursue a business career with an international
perspective and want to make the most out of their studies

v appreciate the value of combining full-ime work and study

v’ want to immediately plunge into the real business world
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» MIB PROFILE

2 v Launched in 2012 (900+ alumni in more than 55 countries)
. Eégros/ v Full-time, two-year master’s program in management
v’ Taught entirely in English
g _ ¥Y'Two separate tracks
; Sflovslfoilliu;il y Online - synchronously;
Oftline - Moscow campus, Pokrovskiy blvd. 11
v Classes are held on weekday evenings and Saturdays
" pwesiied | ¥ No limitations on previous education (major); no specific work

. community-, experience 1s required for admission
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- MIB RANKINGS AND ACCREDITATION

Russia’s only program in the Top 100 Master’s in Management by
the QS World University Rankings. Three years mn a row

The highest possible number of points (100 out of 100) 1n the
Student Employability category by the QS World University
Rankings

Accredited by the International Agency for Quality Assurance
in Higher Education and Career Development (AKKORK)

Open-ended State Accreditation
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» MIB PRACTICE-ORIENTED MODEL

COURSES

GUEST
TAUGHT BY SPEAKERS
LEADING FROM VARIOUS
INTERNATIONAL INTERNATIONAL
BUSINESS BUSINESS AREAS
EXECUTIVES
PLATFORM FOR

EXTENSIVE

Braiie PROJECTS
DEVELOPMENT
CLASS | |
COMBINING
WORK &
STUDY
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' MIB CONTENTS

MIB Program

Focus on
International
Companies (ICs)
In new realities
as well as
domestic companies
and startups
golng International
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MIB TEACHING EXECUTIVES & LEADING EXPERTS

Almaz Mx :tak.hov , Fedor Vasilyev
Country President Emerging st o ol
Vladimur Lissniak Markets. Communication Department,
President NOV&I‘US. Business Speech
ANO “Pericles”™ e Strategic Management of ; )
International Companies * World’s Business Cultures
e International Business :
€ : Blin
Negotiations Maxim Shevchenko ARy o
Marketing Director e,
_ Hal Mondeléz International (Eastern
Dmitry Khokhlov . i Europe)
Managing Director, " Q)  International Marketing : :
| ~- * International Corporate Finance
AL Adgir ol . e Global Brand Management foeis SRR S (ad d)
.  International Finance (advance
Co-Founder, Digitalizm -. ,% R -
* Digital and Traditional ‘rb Pyatc o5 g;, tueVS g Deal Sergey Krokhalev
Channels in International Ae(lir per’ I;a egi a1 : b Partner,
Advertising L b e Melling, Voitishkin
Technologies of Trust % Pt
: . * International Marketing
Evgeny Sidelnikov Strategies  International Business
| = | Digital Account Director i A e Transactions
L Group4Media Head of Secondary Logistics Marian Dent .
L s * Digital Marketing Strategy Department, Dean International Legal
\ \.  management and adaptation to the Metro Cash &Carry Education,
A needs of the market

ANO “Pericles™™

* Legal Aspects of International
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e International Operational and
Supply Chain Management
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Olga Guseva
School of Finance

e Corporate Finance

 New Venture Financing

Evgeny Kanaev
School of Regional Studies

1  Doing Business in Asia
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MIB HSE FACULTY MEMBERS

Anastasiya Stepanova
School of Finance

 Internattonal Financial
Management

Irina G. Kratko

School of Innovation and
Entrepreneurship

* International
Entrepreneurship

e International Business in New
Realities

Vladimir Zuev
Department of Trade Policy

 Doing Business in EU




Maria Pinson

Senior Brand Manager,
International FMCG
company

International Business in

New Realities

Anastasia Tugolukova g
Head of Brand

Marketing,
Simplewine

e International
Business in New
Realities

Anna Yasintseva

Market Analyst and Chent
Consultant,

NielsenlQ

e Internattonal Business in
New Realities

MIDB Program

Natalya Radchenko

Marketing Insights Manager,

Allwin,

e International Business in
New Realities

Lyudmila Adyan

Procurement Business Partner,
Major International FMCG
Company

e International Operational and
Supply Chain Management

* International Business in New
Realities

Mikhail Ivchenko N
Marketing Director, LY ! |
Physical Transformation = 1 e
* International Business IQL tl i‘-'i’

|

Consulting ==

)

Anastasia Utegalieva
Data Steward, Business
Fxecution Excellence, Bayer

 International Business in

New Realities
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MIB TEACHING PRACITTTTIONERS - ALUMNI

Nikita Nazarov

Executive Director, International
settlements development
department, Major Russian
financial institution

Theoretical Foundations of
Internattonal Business

e Strategic Management of
International Companies

e International Business in New
Realities

Anastasia Sadovnikova
International
Communications Expert,
Russian Export Center

e Strategic Management of
International Companies

Diana Kashina
Product Manager,

SberZdorovye

e Internattonal Business
in New Realities




Diverse
cutting-
edge cross-

functional
managerial

skills

MIB Program

Extensive
knowledge
of the

International
environment

MIB MULTI-DISCIPLINARY CURRICULUM

Compulsory courses:

Theoretical Foundations of International Business
Strategic Management of International Companies
Foundations of Managerial Economics

Introduction to Financial and Managerial Accounting
International Corporate Finance

International Marketing

International Business Consulting (real-life projects)
World’s Business Cultures

International Business Negotiations
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FLEXIBLE CUSTOMIZED MIB STUDY PLAN

Elective courses:

Fimancial Courses:

* International Entrepreneurship * International Financial Management
* International Business Transactions * International Finance (Advanced)
* International Operational and Supply Chain * New Venture Financing
Management
* Corporate Governance of International ,
Companies Marketing Courses:
» Doing Business in Asia / the EU * International Marketing Strategies

- : * International Market R h and Analysi
* Global Political Economy and Interaction HICIAtOTal MEATRCL RESCATCH all ys1s

between Business and Politics * Global Brand Management
. : : * Digital Marketing Strategy Management and Adaptation to
Legal Aspects of International Business the Needs of the Market
* Political Aspects of International Business - Digital and Traditional Channels in International
Advertising
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By BA majors:

Antropology

Audio/Video Production
Business Administration

Business Informatics and I'T
Chemustry, biology

Commerce and Trade
F.conomics

EFngineering and Mechanics
Fashion

Law

Linguistics and Philology
Management

Marketing, PR and Communications
Medicine, pharmacy

Politics and international relations
Psychology, sociology

Public Administration

Regional Studies, Asian Studies
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y TUDENT DIVERSITY

Algeria
Argentina
Armenia
Austria
Azerbayan

Bahrain

Belarus
Canada
China
Colombia
Denmark
Estonia
France
Germany
Ghana
Greece
Honduras
Hong Kong

By countries:

India

Indonesia
Iran

Israel

Italy

Japan
Kazakhstan
Kyrgyzstan
Luxembourg
Lithuania
Mexico
Moldova
Montenegro
Morocco
Nepal
Netherlands
Nigeria
Pakistan

Panama
Peru

Serbia

Sierra L.eone
Slovakia
Slovenia
South Korea
Spain
Switzerland
Taiwan
Thailand

Turkiye

Turkmenistan

UK
Ukramne
USA
Uzbekistan

Vietham




MIB DD AND EXCHANGE PROGRAMS

Double Degree
T LUISS &

LIBERA UNIVERSITA INTERNAZIONALE DEGLI STUDI SOCIALI

LUISS University Rome (Italy)
(temporarily suspended)

w2 QP LUISS e

LIBERA UNIVERSITA INTERNAZIONALE DEGLI STUDI SOCIALI

UNIVERSITY

2 year at LUISS

University Rome 2 diplomas
(Italy)

MIB HSE

UNIVERSITE DU
LUXEMBOURG

Universita

Svizzera

Study abroad

ISM

INTERNATIONAL
SCHOOL OF MANAGEMENT

University of Applied Sciences

P> Maastricht
g University

==
UNIVERSITA
DI PARMA

University

SHe | THE HEBREW
SN | URIVERSITY
OF JERUSALEM
THE UNIVERSITY OF HONG KONG



@ MIB BUSINESS PARTNERS
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MIB Program

D MIB ALUMNI CAREERS

McKinsey Company

BCG

PwC

KPMG

Ernst Young
Deloitte

Roche & Duttay
Raitteisen bank

Soclete Generale Group

Tinkoff Bank
VTB Bank
Sibur

Henkel

Unilever

Procter & Gamble

Reckitt
Kimberly-Clark

Fater S.p.a.
SC Johnson

Metro Cash&Carry ©

Mondelez Int.
Coca-Cola HBC
Nestle

Hemeken
18

ICBC

Mastercard

Accenture

AC Nielsen
Yandex

[’ Oreal

Estee Lauder
Chanel

Guccio Guccal S.p.a.
Vogue

Nike

Bonduelle

Burger King
Danone

Simple

General Electric
Haier

Philips

Huawel

Fudz1 Motors
Mercedes-Benz
Michelin
'1Toyota Motors

Volkswagen
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knowledge and first-hand
skills +
+ cross-cultural
: environment
work + study project-based team work

at the same time
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' MIB ALUMNI SUCCESS STORIES

oo%e. PUEASE READ OUR STUDENTS

\>—>
>\\

—

e —

MIB Program N


https://www.hse.ru/en/ma/inbusiness/alumni/
https://www.hse.ru/en/ma/inbusiness/alumni/
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v Your place in the master's program can be & N5 a SiINIJ S Number of invitations
advancen spring
60

v’ Participantswho did not win in the first wave have an .
opportunity to adjusttheir portfolio and participate in the Passing grade
seconadwave 57

*Those who did not receive an early
Invitation to enroll can still take part In
the generaladmissionscampaignwithin
the establisheddeadlines

| Keepin mind that participationin early invitation will allow
you to receivespecificadviceon your portfolio to improveit in
time for the admissionsprocessin the summer, greatly
Increasingyour chancesof admission

MIDB Program 21



- MIB: EARLY INVITATION

Senior students or universiggraduates can apply

Iill IDocumentsrequired foradmission

JTo be consideredfor admissionto the program,
applicants provide their portfolio within the
establishedime frame

MIB Program 23



MIB Program

- B
February
2nd

- J

Submitting an

application

-

-
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13t
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J

Deadline for providing all
supportingdocuments for

“early

MIB: APPLICATION PROCESS OF
«EARLY INVITATI®N

-
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29th

o

~

J

Il nvitatili on’

Announcement
of the results

x
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e N

Invitation letter received

I If you did not receive an early invitation, please apply to the general admissicarspaign
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| MIB: HOW TO APPLY
PORTFOLIO CONTENT AND ASSESSMENT CRITERIA

ASSESSMENT CRITERIA POINTS

Diploma with honors 5

Publications and research papers,
certificates, personal awards

Previous courses, trainings and worksho 10
specifically related to International
Business
Total out of 100

MIB Program 25



MIB: CORE PORTFOLIO DOCUMENPS

In Englishonliy!!!
max 1 page of A4 for mat
reasons for applying to MIB In the context of your lowtigrm career
goals (follow the motivation letterguidelineg

Two recommendation letters

In English or Russian
preferably one from employer &one from
university with contact details (email, telephone)
(follow the letter of recommendationguidelineg

In English or Russian
your educ
wor k exnp
achi ev

t 1 on
ri ence
ment s

https://www.hse.ru/en/ma/inbusiness/requir
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https://www.hse.ru/en/ma/inbusiness/requirements/
https://www.hse.ru/en/ma/inbusiness/requirements/
https://www.hse.ru/en/ma/inbusiness/requirements

MIB APPLICATION DEADLINES

/'///
/ /
y/
/

Foreign " Russian
. applicants applicants
June 20, 2026 ] June 20, 2026
For more
information August 8, 2026 August 8, 2026
please, visit
the HSE P
Admissions _ _
D website T Onlineapplication: Onlineapplication
. B 1.02.02.2026-13.05.2026 1. 02.02_.2(_)26_— 13.05.2026
—— ¢ early invitation G early Invitation
2.20.06.2026- 08.08.2026 2.20.06.2026- 08.08.2026
(General Admissions (General Admissions
Campaign) Campaign)
Please, make sure if you need to Please, make sure If you need to
legalize a foreign diploma (it can legalize a f(_)FEIgn diploma (it can
take extra time) take extra time)
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https://ma.hse.ru/shemaob

OlgaKiseleva Maya Likhtina
Manager Manager

MIB Program 21



@ JOIN THE MIB FAMILY IN 2026!

Please address your questioasd/or
iInquiries to MIB Office:

:/"'\: +7 (495)772-95-90 *27749 27750

—

Address PokrovskyBlvd. 11,room T725

- mib@hse.ru
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