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NPNHA CEPTUDOUNKAT

BIAANMUPOBHA
NOrMHOBA YHACTHUKA

OHNAVH-CEMNHAPOB
no pecypcam Clarivate Analytics
019 HayYHbIX MCCNea0BaHN N

npuHMMan(a) ydactue B cepum OHNaNH-CEMUHAPOB

«MIHopMaLMOHHbIE MHCTPYMEHTbI
ANs aBTOPOB HayYHbIX Ny6AMKaumin»
obLel NpoAc/HKUTENbHOCTBIO 3 Yaca,
NPOBOAUBLUMXCSA B Mepros

c 28 no 31 masa 2018 ropa

no cregyrowmum Temam:

3K 2 Clarivate

e [lononHuTeNbHblEe BO3MOXHOCTU NNAT(OpPMbI

T .
g& Web of Science ans aHanmsa Hay4Hol Analytics

nmTepaTtypbl www.clarivate.ru

e [lpodunb opranmnzaummn B Web of Science:
BO3MOXHOCTH, CO3jaHNe, KOPPEKTPUPOBKA

) . crneumanucTbl
e Bo3moxHocTu InCites ans oueHKM HayYHOM 10 MHbOPMALMOHHBIM

Clarivate Analytics
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NpunHa TuxoHKoBa Bapsapa CocepoBa
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