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1 Ba6una Anecs Bnammmuposna (na npumepe TYPHCTHYECKUX i) Example of the Tourism Ci Tipod mapkerura MI'Y umesn M.B.Jlomol K.9.H.
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2 Benokpeic Jimutpuii Anekceesuyd 0, Odintsovo Jlouent ypbauuctukn HUY BILD
Kaiicaposa Banentuna IletposHa, K.5.H., 10UEHT
JIeNapTaMEHTA FOCY1apCTBEHHOTO a/IMMHHCTPHPOBAHHS
Ve noBaHHe TCHACHUHIL  NEPCTIEKTHE TPAHCHOPMALHOHHOrO Bysynykosa Exarepuna Banepsesna, Cankr-lleTepGypreKoii LIKOMbI COUHATLHBIX HAyK H
3 Boponkosa Cuta KoHCTaHTHHOBHA Typu3Ma Ha Teppurtopun Pocenn Research of Trends and Prospects of Transformational Tourism in Russia | Crapumii TENH HUY BIID
Bausinue "kynbTypHOro NanamadTa” apkTHIECKHX FOPOIOB HA The Influence of the Arctic Cities Cultural Landscape on the Tourism Topaun Banepuit Dpucrosuy, Murun Usan Uropesud, K.I.H., I0UEHT Bbicuueit mkosmst
4 Tananosa I'epa 'enHaibeBHa TOTEHIHAI PA3BHTHS TypH3Ma Development Potential Tpodeccop ypbauuctukn HUY BILD
Cusora Mpuna AnekceeBHa, JIOIEHT AenapTaMenTa
Development of a Film Tour in the Russian Federation: Prospects and Ta Cankt-IlerepGyprekoit mkosst
5 3auepuiok Bukropus Bopucosna PaspaGotka kunHOTYpa B PD: nepenekTHBb 1 it ahbexr Expected Effect Llleronbkos FOpwuii FOpserny, Jlouent ra HAY BILD, k.1.H.
Jlopodeer Anekceii F X Bysynykoea Exatepiia B K.5.H., CTapumit
6 VBanos Apryp Buransesny Peanu3anus npoeKTa MOOHIBHOIO JUTS TypU3Ma of the Mobile Application Project for Tourism Poxkor Kupui JIboBuy, [ [pur it TeNb JenapramenTa mapketnara BILIB
BrmsiHue KpeaTHBHBIX IPOCTPAHCTB HA PA3BUTHE TYPHCTCKO#H The Influence of Creative Spaces on the Development of a Tourism Kaiicaposa Banentnna Iletposna, Mutnn Usan Uropesud, K.r.H., 10ueHT Bhicuieii mkomst
7 MBanosa Exarepuna Ajiekcanaposna nectunaru B Poccun Destinations in Russia. Jlouent ypbannctikin HUY BIID
Pa3paGoTka BepGaTbHOI WICHTHUHOCTH GPEH/IA MaJIOro HCTOPHUECKOrO Ouxosckas Mapina Cranuciaosia, JIOueHT Kaeapht
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10 Kussesa Anacracus OsierosHa TOPOJIOB. Formation and Promotion of the Varyag Cities’ Umbrella Brand. b wmapkernnra BIIE HUY BIID
TNapTHepcKuit MapKETHHT Kak MHCTPYMEHT MPOIBHKCHHS YCITyT Affiliate Marketing as a Tool for Promoting Online Hotel Booking Kaiicaposa Banentuna Iletposna, Cronsipos Oster FOpbesut, OcHOBATEb MHHH-OTEIS
11 Jleckos JImutpuii Uropesud i oreneii B Poccun Services in Russia Jlouent TopHeiii open B Pecn. Anrait
Cwsosa Vpuna Asiexceesia, JIOLEHT AeniapTamenTa
a Canr-TlerepGyprekoii mkosst
12 Jlykuna Kpucrina 11, 1 30HTHYHOTO Gpenza "JIbHsHas gopora” Increasing "Flax Road" Umbrella Brand Awareness Illeronbkos KOpwuii KOpbesny, JloueHt ra HUY BLLD, k.1.H.
Llamyk JIMHTpHii AHATONBEBH, K.I.H., IOUEHT
DaKTOphI NPHBIIEKATEILHOCTH TYPHCTHYECKOI AeCTHHAIMH (Kefic . Factors of Attractiveness of a Tourist Destination (the Case of Kazan Tpensoaurenesa Mapuna Jimurpuesta, MOCKOBCKOTO FOCYapCTBEHHOIO JIMHIBHCTHYECKOrO
13 Manuna Anéna Braaumuposua Kasaup) City) Jlouent TeTa
Csosa Vpuna Asiexceesia, JIOLEHT AeniapTamenTa
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14 Muxaiisnycos Erop AsiekceeBny Ipenourenns notpeduTeeii mpu BeIGOpe 00pa3oBaTEIbHBIX TYPOB Educational Tourism: Consumers' Preferences Jlouent ra HUY BILD, K.1.H.
Crparerudeckas TpaHC(OPMAIHsi MOCKOBCKOI FOCTHHHLBI 5* B Strategic Transformation of the Moscow 5* Hotel in the Context of the | TIpensoantenesa Mapuna Jimntpnesta, Cronsipos Orer FOpbesut, OcHOBaTeNh MHHH-OTEJIs
15 Moprsikoa Kprcruna Bukroposna yenosusx nanaemun Covid-19 u cankumii (keiic orens "CranaApt") Covid-19 Pandemic and Sanctions ("StandArt" Hotel Case) Jlouent TopHbiii open B Pecn. Anrraii
Cwsosa Vpuna Asiexceesia, JIOIEHT AeniapTamenTa
Ipob: ficTBHs CTei TYPHCTHUECKOTrO Problems of Interaction Between Stakeholders in Tourism Branding of a ra Cankr-TlerepGyprekoit mkosst
16 Hasaposa Aniena Esrenbena GpeHIMHIa MaJIOTO HCTOPHYECKOTO TOpPOJia Small Historical Town Poxkor Kupwun JIeeoeny, ITpoeccop ra HUY BLLD, k.1.H.
Llanyk JIMHTpHii AHATONBEBH, K.I.H., IOUEHT
[IporpamMma TyPHCTHUECKOrO KeIIGoKa: Pe3ylbTaThl H MPOGIeMbl Bapmasckas Enena Slkornesna, MOCKOBCKOrO FOCY/1apCTBEHHOTO JIHHTBHCTHUECKOrO
17 Henomosnkuua Enusasera [TasiosHa peanu3auuu Travel Cashback Program: Results and tation Problems Mpod TeTa
TIpoeKT TpaHC(OPMALIHH CEPBHCHOI MOJIENH B IPOEKTE aniapTaMEHTOR
JIeTIOKC-KI1acca ¢ BHTPEHHHM IOCT nog Project of Transformation of Service Model in Deluxe Apartment Project |ITanteneesa Enena KoHcranTnHoBHa, Cronsipos Orer FOpbesut, OcHOBaTENh MHHH-OTEJs
18 Toknonckas Banepus Bukroposua YCIOBHIA BHENIHEl cpejbl with In-house Hotel Service Under the Influence of External Conditions | Jlonent TopHbiii open B Pecn. Auraii
Llarryk JIMHTPHii AHATONBERU, K.I.H., OLEHT
TlepcrieKTHBBI 1 CTIOCOGBI BOBJICUEHHS MOJIOJIOrO MOKOJIeHHs B poekThi | Prospects and Ways to Involve the Younger Generation in Projects for the MOCKOBCKOr0 FOCY/[apCTBEHHOI0 JINHIBUCTHYECKOTO
19 Posanosa Anacracusi AnjipeeBHa Pa3BHTHS TypPH3Ma B MaJIbIX ropoaax Poccun Tourism D of Small Towns in Russia I1leronbkos FOpwuii FOpbesuy, JlomeHT Tera
Or K orTeneii: W yTH Bysynykosa Exatepuia Baniepbenia, K.5.H., cTapumii
20 Puiteun Anton Esrenbesny PpelIeHns. Hotel Staff Attitude to Digitalization: Problems and Solutions 3enenosa Onbra Mropesha, JloneHt Tnpenoagarels AenapraMenta mapkerinra BIIB
KoncTpynp YD MH(OTIOTHIT B YKCK
MapIuIpyTe Kak HHCTPYMEHT MOBBIIIEHHS TYPHCTCKO#H Creating Tourist Mythologies Within an Excursion Route as a Way to Illeronbkos FOpuit FOpbesud, JloleHT AenapTaMeHTa
21 Cennna Okcana Anjpeesna TeIbHOCTH paiioHa [iyxoBo r. Horuucka Increase Tourist Attractivity of Glukhovo Area in Noginsk Muruis UBan Mropesnd, JloueHt mapkeruara BIIB HUY BIID
Ipo6nema Gpertuara r. BraauMup B KOHKYPEHTHOI cpejie The Problem of the City of Vladimir Branding in the Competitive
(ezepaIbHOro KyIbTYpPHO-TI03HABATEILHOr0 MapuIpyTa «30J10T0e Environment of the Federal Cultural and Educational Route "Golden Cronsipos Oner FOpbeBut, OcHOBaTENh MHHH-OTEJS
22 |Tankuna Encua Cepreesua KOJBLIO» Ring" Lleromskon FOpwii KOpberny, JloneHT Topabiii open B Pecr. Asraii
®ecruBans "Kamyra. Yiumna. Ena" kak HHCTpYMEHT (OpMHPOBaHHS "Kaluga. Street. Food" Festival as a Tool for Creating Gastronomic Image Illeronbkos FOpuit FOpbepud, JloleHT aenapTaMeHTa
23 [Xamwiosa Apsy Mnastosua racTPOHOMHYECKOro 06pasa roposia Kanyru of Kaluga Murin MBan Uropesiu, Jlonent mapketunra BILIB HUY BILD




Kaiicaposa Banentnna IleTpoBHa, K.3.H., IOHEHT
JIenapTaMenTa rocy/IapCTBEHHOTO aIMHHHCTPHPOBAHHUS

TpeBe-UHIYCTPHS B YCIOBHAX H: OTBETBI Travel Industry Under Conditions of Uncertainty: Companies' Responses Cankr-TTeTepGyprekoif KOSl CONMATBHBIX HAYK U
24 Yupxynosa Pernuna Buransesua Ha BbI30BbI BPEMEHH to New Challenges Becesnosa Axna Cepreesra, JloneHT BocTokoBeeHuss HUY BIID

AHanU3 1eATeNbHOCTH TOCTHHHYHBIX MPEANPHATHIT Ha OCHOBE Analysis of the Hotel Enterprises' Activities Based on Business Oiinep Osbra KoHCTaHTHHOBHA, /1.9.H., Ipodeccop
25 IImynesuy Erop Muxaiinosuy ‘TexHonornii Business Intelligence Intelligence Technologies Bensxopa Haranms FOpbeBHa, JloeHT JenapTvaenTa mapkeruara BIIIb HUY BIID

Vv Gmar 1y Y, B HMHIYCTPUI Oiinep Osbra KoHCTaHTHHOBHA, 11.9.H., Ipodeccop
26 A Cepreesua T TBA Empl Wellbeing N in Hospitality C 3enenosa Onbra Mropepna, JloneHT JenapTvaenTa mapkeruara BIIIb HUY BIID

Vv Gmar 1y Y, B HMHIYCTPUI Oiinep Osbra KoHCTaHTHHOBHA, 11.9.H., Ipodeccop
27 Slkybyk Mapusi AnpeeBsa T TBA Empl Wellbeing N in Hospitality C 3enenosa Onbra Mropepna, JloneHT JenapTvaenTa mapkeruara BIIIb HUY BIID




